
One of the great things about
vans is how utilitarian they are,
which is why Chrysler met with
special vehicle outfitters at the
end of July to show them what
new Ram ProMaster can be
made to do.
“While the new Ram ProMas-

ter vans provide our hard-work-
ing commercial customers with
numerous best-in-class features,
some of our commercial cus-
tomers, like those with limited
mobility, require specialized
equipment in order to continue
working,” said Chrysler
spokesperson Ralph Kisiel.
So several upfitters that spe-

cialize in mobility equipment
dropped by Chrysler headquar-
ters, Kisiel said, “to show us mo-
bility-equipped ProMaster and
ProMaster City vans that will
keep these customers in the
workforce.”
“Both the ProMaster and the

ProMaster City vans have been
outfitted with adaptive equip-
ment designed specifically to
provide the limited-mobility
commercial customer with the
freedom to continue doing the
work that they enjoy,” said Com-
mercial Van Product planning
Manager Mike Pultorak. “With

By Jim Stickford

It was like coming home for
Team Chevrolet NASCAR driver
Austin Dillon when he toured
GM’s Orion Assembly Plant on
July 31.
“Austin was in the area of the

Orion plant on other business,
which included promoting the
state through the ‘Pure Michigan’
campaign,” said plant spokesper-
son Chris Bonelli. “His team
reached out to us and asked us if
it were possible for Austin to ac-
tually take a tour of one of our as-

sembly plants. It seems that even
though Dillon is a NASCAR driver
and being on Team Chevrolet, he
had never seen a car being made
in a factory.”
Dillon’s team didn’t have to ask

twice, Bonelli said. Despite the
short notice of Dillon’s request,
Chevrolet was happy to arrange
a tour of the Orion Assembly
Plant for July 31.
“We picked that particular

plant because it was most con-
venient for Dillon,” Bonelli said.
“It was closest to where he was
doing his other business.”

“I’ve been around racing nearly
my entire life,” Dillon said, “but
this was the first time I’ve actual-
ly seen a car get assembled.
“I have a newfound respect for

the work that people do to
make a safe and high-quality car.”
Dillon and his staff toured the

Orion facility from the body shop
all the way to the final quality
and care line.
He even rode in a finished

vehicle as it went through
the rigorous quality inspection
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Dillon with Orion Assembly manager Steve Brock

NASCAR driver Austin Dillon in his Chevrolet SS race car

Racer Dillon Makes Surprise
Pit Stop at Orion Assembly
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Chrysler Ensures
Good Fit for Those
With Disabilities

A new level of normality is
coming as North America
bounces back from the recession
and society embraces the unpre-
tentious beauty of the “flyover
states.”
At least that’s what this year’s

BASF Coating Color Collection
2014/2015 report, “Under the
Radar,” predicts.
“‘Under the Radar’ helps car

companies predict the mood of a
specific region and provides ex-
terior coating recommendations
that reflect the ideals that may
become popular two to three
years out,” said Paul Czornij,
technical manager for the BASF
Color Excellence group.
“Noting many political, socie-

tal and technological references,
we realized that the ‘flyover
states’ and the Rust Belt regions
are becoming increasingly pro-
ductive in our post-Recession
era.”
The five local theme colors

Czornij said automakers may
consider in North America for
model year 2018 vehicles are:
• La Garra Charrua – a light

blue color representing “an un-
pretentious look at mother na-
ture reminiscent of the prairie
spaces in middle America.”
• Haymaker – a rich orange

that “seems dirty, but upon a
second glance, sparkles much
like the charm of a rusty factory
in one of America’s Rust Belt
cities.”
• Fitted Green – a soft green

“exemplifying the look of fresh
mowed grass and a gentle re-
minder of a simpler, sustainable
life.”

BASF Suggests
Five New Colors
For Automakers

Ronald Krupitzer

Lightweighting is one way
automakers are using to improve
gas mileage. And one of the ways
it’s done is using new materials
in vehicles.
Ford has made a big leap for-

ward with the use of aluminum
panels on the 2015 F-150 truck,
said Ronald Krupitzer, vice presi-
dent of the automotive market
for the Steel Market Develop-
ment Institute (SMDI).
But, he added, steelmakers

have kept up with demand by
making lighter and stronger

versions of steel.
“It seems like all my time is

spent going to conferences talk-
ing about new materials in cars
and the effect of these materials
on repair,” Krupitzer said.
“What we want to make clear is

that steel is not a ‘stationary’ tar-
get. Steel evolves to meet the
needs of our automotive cus-
tomers.”
For example, Krupitzer said, in

the 1970s, automakers were very
concerned about corrosion, so
steelmakers started making gal-

vanized steel that could be put in
cars to fight rust.
In the 1980s, automakers be-

came concerned about vehicle
safety, so steelmakers developed
high-strength steels that made
cars tougher.
Now, Krupitzer said, the watch

word is “lightweighting.” Simply
put, it means making vehicles
lighter because lighter vehicles
get better gas mileage, and steel-
makers have come through

Steel vs. Aluminum: Battle of the Giants

by Jim Stickford

Detroiters love Corvettes.
Just ask Gary Oakie, owner of

The Vette Shop on Kelly in Clin-
ton Township.
Oakie got his start fixing cars

before he was a teenager. He
eventually got a job at one of the
two original The Vette Shop out-
lets back in the 1980s.
“I got to know Jon Sheppard

(the owner),” Oakie said. “I got
my first job at a repair shop
when I was 12 and learned on the
job. I started working for Jon
back in 1984 and worked for him
for four years.”
By the time Oakie was 23, he

decided to branch off on his own
and open his own repair shop.
“I was studying to be an engi-

neer at Lawrence Tech and work-
ing at Jon’s Vette Shop in Rose-
ville,” Oakie said. “I had gotten
that job after a mutual friend of
ours said I was a good car
painter.”
Oakie painted that friend’s car

at Sheppard’s shop and when
Sheppard saw the quality of his
work, he hired Oakie.

“I didn’t want to compete with
Jon after he had been so nice to
me, so I opened up a regular col-
lision shop in Roseville,” Oakie
said.
That business became known

as The Body Shop Inc., which
eventually moved to Clinton
Township.
Oakie said Sheppard sold the

last The Vette Shop to investors a
few years after he stopped work-
ing there. They kept the place
running for a couple of years, but
it eventually closed down.
“The name, The Vette Shop,

was only registered with the
state of Michigan,” Oakie said. “It
wasn’t copyrighted or anything.
So after it closed, the name be-

came available and I snapped it
up.”
Oakie didn’t start up shop

right away. He sat on the name
until one of his employees, Paul
Wozny, suggested that there was
a niche that could be filled by
The Vette Shop.

Corvette Love Affair Lingers as The Vette Shop Flourishes

Gary Oakie stands with a 1982 Corvette, left, and a 1992 Corvette at his business, The Vette Shop.
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Chevrolet is providing 12 ex-
tended-range electric Volts to
help expand a unique program
that matches local entrepreneurs
and MBA students committed to
revitalizing small businesses
across America.
MBAs Across America
launched last year when four
first-year Harvard MBA students
drove 8,000 miles across the
country, offering free business
counseling to local entrepre-
neurs. With the success of their
journey, two of the original team
members expanded the program
into a nonprofit organization.
Eight MBA teams from Babson,
Columbia, Harvard, Stanford,
University of California Berkeley,
and University of Michigan will
visit 25 cities, including Detroit,

this summer helping nearly 50
small businesses.
“Detroit is the spiritual birth-
place of MBAs Across America,
so it is fitting that our movement
enters its second year thanks to
the visionary support of GM —
an iconic American institution
that we fundamentally believe
will help lead the resurgence of
Detroit in the years to come,”
said Casey Gerald, founder and
chief executive of MBAs Across
America.
“We are inspired by GM’s work

in the Motor City, and thank
them for their support in power-
ing our teams’ journeys in Chevy
Volts.”
The MBA students will help
seven Detroit metro area busi-
nesses: Detroit Empowerment

Plan, Ellis Island Tea, EliTea, Oak-
land Living, the Social Club
Grooming Company, Social Sushi,
and Sweet Potato Sensations.
Sebastian Jackson, founder of
the Social Club Grooming Com-
pany in Detroit, was among the
first entrepreneurs the MBA stu-
dents worked with in 2013.
Since working with MBAs
Across America, Jackson has
tripled the revenue of his hair sa-
lon and recently received a
$100,000 no-equity investment
from a local investor.
Among the people who attend-
ed the event were Detroit busi-
ness owner Elias Majid of Eli Tea
and MBA Across America team
members Sam Wollner and Annie
Koo, who had the chance to
speak with General Motors CEO

Mary Barra.
“We wanted to help enable the
vision of MBA students, entrepre-
neurs, and catalysts coming to-
gether to make America stronger,
one community at a time,” said
Barra.
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Lelli’s Restaurant
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In Auburn Hills
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Be in and out in 45 minutes.
The Lelli family wants everyone

to come and experience
fine dining…

Housemade Pasta dishes
starting at $9.95

by Jim Stickford

Sometimes it’s just good to show
the world just what you can do.
And that’s just what employees of
GM Design Team are doing on
Wendesday, Aug. 13, with their
“Design on Woodward” show.
The event, said GM spokesper-
son Pam Flores begins around
noon with a caravan of cars go-
ing from the GM Tech Center in
Warren to the corner of 13 Mile
and Woodward.
There, Flores said, the Design
Center employees set up the “De-
sign on Woodward” display.
“The cars you see will range
from classics of the 1950s and
1960s to modern Stingrays,” Flo-
res said. “A lot of our designers
buy the cars they’ve helped de-
sign, so you’ll see some new
Stingrays. But you’ll also see
some classic cars that our de-
signers have purchased and re-
stored. They really get them
looking good.”
Flores called “Design on Wood-
ward” a fun event for people
looking to do something before
the Woodward Dream Cruise offi-
cially starts.
The parking lot at 13 andWood-
ward where the event is held is
owned by Beaumont Hospital.
“They let some group use the
parking lot every year as long as
that group makes a donation to a
local charity,” Flores said. “I think
that’s really generous of them.
This year the money raised from
‘Design on Woodward’ will be do-
nated to the Boys and Girls Clubs
of South Oakland County. They are
based in Royal Oak.”
Every year, Flores said, three t-

shirts are designed to honor that
year’s show. Each different logo is
meant to emphasize a different as-
pect of “Design on Woodward.”
This year, the “vehicle” shirt
logo was designed by Jose Gon-
zalez, who was lead designer on
the CR-7 Corvette.
The “speed” shirt logo was de-
signed by Paul Arnone, senior
creative designer, and the
“Woodward” logo was designed
by Adam Scenna, creative design-
er, Brand Identity.
“Paul’s in charge of the shirt
and he just asked me if I wanted
to design the logo for the CR-7
Corvette shirt,” Gonzalez said.
“They like to feature GM’s
‘hottest’ car on the vehicle shirt
and this year it’s the CR-7, so
they came to me. I was happy to
do it.”
The shirts cost $12 a piece and
are sold only to GM Design Center
employees.

“We only print as many shirts
as there are orders,” Flores said.
“We don’t want a situation
where, say, 100 shirts are printed
and we only sell 50. ‘Design on
Woodward’ is an event put on by
the employees of the Design Cen-
ter. It’s not sponsored by the
company.”
Unfortunately for Gonzalez, he
didn’t keep his eye on the order-
ing deadline and failed to place

an order one of the shirts in time
to get one.
“I wasn’t paying attention,”
Gonzalez said. “So I missed the
order deadline and didn’t even
order a shirt with my logo. I’m
sure they’ll have an extra one.”
Gonzalez said he’s looking for-
ward to this year’s show. He isn’t
bringing a vehicle, but he is
working on a classic car right
now, so “maybe next year.”

GM Designers Set Up Shop
For Woodward Cruise

Paul Arnone created this logo to emphasize speed.

Jose Gonzalez made this logo to honor the CR-7 Corvette.

Adam Scenna’s design

By The Associated Press

A fund set up by General Motors
to pay for deaths and injuries
caused by its vehicles with faulty
ignitions is accepting claims.
The five-month filing period
that began Aug. 1 is part of the
fallout from General Motors’ re-
call of 2.6 million small cars that
began in February.
That recall forced General Mo-
tors Corp. to acknowledge it knew
about the defective switches for
more than a decade and triggered
a sweeping safety review that has
resulted in a series of additional re-
calls. About 29 GM vehicles have
been recalled this year.
Drivers, passengers and
pedestrians killed or hurt by one
of the defective GM vehicles can
file a claim through Dec. 31.
GM has already absorbed a
$400 million charge to cover the
potential payments to be made
by the fund.
The bills could run even high-
er because the fund has no cap.
The Detroit-based company ad-
vised investors last month that it
might have to set aside an addi-
tional $200 million to compen-
sate the victims of its blunders.
About 40 claims had been filed
by late evening of Aug. 1, said
Camille Biros, a spokeswoman
for the fund’s administrator, Ken-
neth Feinberg.
GM has traced 13 deaths to
the defective switches, but some
members of Congress investigat-
ing the problems peg the death
toll at nearly 100 people.
The defective vehicles cov-
ered by the fund cover a range of
GM vehicles, including the
Chevrolet Cobalt and Saturn Ion.
The ignition switches in those
cars could suddenly slip from
“run” to “accessory,” causing en-
gines to stall. That causes the
power steering to shut off, mak-
ing cars harder to control and
disabling air bags in crashes.

Claims Now Being
Accepted in Faulty
Ignition Cases

DETROIT (AP) – Suzuki is re-
calling nearly 26,000 midsize
cars in the U.S. because the day-
time running light modules can
overheat and could cause a fire.
The recall covers the Verona
from the 2004-06 model years.
It’s an expansion of an earlier re-
call of the Forenza and Reno.
All the cars were made by Gen-
eral Motors in Korea. Suzuki says
in documents filed July 29 with
government safety regulators
that a transistor in the modules
can overheat in the instrument
panel. That could melt the mod-
ule, which could cause a fire.
Suzuki says there were no fires
reported in Verona models.
Dealerswill replace themodules
for free. Owners will be notified
later. American Suzuki Motor
Corp. filed for Chapter 11 bank-
ruptcy protection in November of
2012 and stopped selling auto-
mobiles in the U.S.

Suzuki Recalls
Cars with Possible
Fire Problems

Volt Puts Charge in MBAs Across America Program
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these vans, we’re showing what
is possible. These are just two
examples of how our full-size and
compact ProMaster vans can be
adapted to fit the specific needs
of these commercial customers.”
The ProMaster City, smaller

than ProMaster, is “right sized”
for an urban environment, Pul-
torak said, and personal use. It is
equipped with a rear lift for a mo-
torized scooter, power front
seats that swivel and extend out
of the van to aid in entry, adap-
tive driver hand controls and
right side adaptive foot controls.
“The rear power lift not only

lifts the scooter, but also slides it
into the van for enclosed trans-
portation,” Pultorak said. “The
scooter is stored in the rear with-
out having to eliminate the sec-
ond row of seating.”
The ProMaster full-size van

features a locking mechanism for
a wheelchair behind the driver’s
seat. The power driver’s seat has
been adapted so that it swivels
sideways and elevates to the
same level as the wheelchair
making the transfer easier from
wheelchair to driver’s seat.
The van is equipped with hand

controls for acceleration and brak-
ing. Wheelchairs would enter the
van by using a power sliding side
door and power lift. The van is also
equipped with rear shelving units
providing storage for a Mobility
Work Van, said Pultorak said.
The Ram Truck brand and

Chrysler’s Automobility Program
displayed both of these vans at
the weekend’s 38th annual Asso-
ciation for Driver Rehabilitation
Specialists (ADED) Conference in
Buffalo, N.Y., Aug. 1-5, Kisiel said.
The conference was, in part, for
driving instructors who evaluate
adaptive equipment needs for
drivers with disabilities.
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STERLING
TIRE & AUTO

586-264-7775
www.SterlingTireAndAuto.com

34701 VAN DYKE
SOUTH OF 15 MILE RD

Next To Budget/Avis • Sterling Heights
Hours: Mon-Fri 8am-6pm • Sat 9am-2pm • FREE Shuttle Service

WE SELL TIRES
QUALITY SERVICE YOU CAN TRUST!

NATIONAL FLEET ACCOUNTS WELCOME

BIG 3 EMPLOYEES
EXTRA 10% OFF ENTIRE BILL

Excludes Tires • FREE Car Wash with Any Service

OVER 75 YEARS OF EXPERIENCE
We Accept All Extended Warranties Including GM, Chrysler, Ford, Etc.

MAINTENANCE SPECIAL
Includes: • Full Service Oil Change & Filter

• Lube & Top Off All Fluids
• Semi Synthetic Blend (5W30) up to 5 qts.

$2295
FREE Tire Rotation • FREE 27 Pt. Inspection

FREE Brake Inspection (Drums Extra)

$3995 Full Service
Synthetic Oil Change

– Including Dexos Approved Oil –
Shop Charges And Disposal Extra.

Most Cars. Not Valid With Any Other Discount. Offer Expires 9-30-14.

OR

POT HOLE
SERVICE SPECIAL

$5995
Includes: • Front End Alignment • Tire Rotation

• Balance & Brake Inspection
Must present discount at time of write-up. Not valid with other offers.
Camber/Caster adjustment additional cost. Offer Expires 9-30-14.

FREE
BRAKE

INSPECTION
Most Cars. drums Extra.

Brake Pad Special Starting At $89
Most Cars. Not Valid With Any Other Discount. Offer Expires 9-30-14.

FREE
ALIGNMENT
WITH PURCHASE

OF 4 TIRES
Most Cars. Not Valid With Any Other Discount. Offer Expires 9-30-14.

COMPLETE
VEHICLE & MOTORCYLE
DETAILING

Reg. $129.95.

Include Exterior Wash,
Vacuum & Shampoo

and Hand Wax
Most Cars. Not Valid With Any Other Discount. Offer Expires 9-30-14.

$99
Over

30 Years
Experience

Starting At

USED VEHICLE
INSPECTION
$2995
Complete 172 Point Inspection

Not Valid With Any Other Discount. Offer Expires 9-30-14.

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

OUR LADY OF THE LAKES SCHOOLS
Waterford, Michigan

PRE-K – 12TH GRADE

Proudly supporting international automotive families
while hosting and educating their students.

Our Lady of the Lakes has been enjoying the diversity
and cultural exchange between international students

and our local student population.
• Award winning academics • Championship sports programs

• Instilling knowledge & leadership • ESL support available.
99% of our students attend the college of their choice.

For more information please call or email:
Janet Gerula – Cell: 248.892.7005

Laker73@comcast.net

Commercial Van Product Planning Manager Mike Pultorak demonstrates
how to transfer from the wheelchair to the swiveling power driver’s seat
in the ProMaster full-size van.

Chrysler Ensures
Good Fit for Those
With Disabilities
CONTINUED FROM PAGE 1

• Gray Elevator – a dark silver
that “has an imprint of American
culture woven through it as the
tone harkens to a connected
world where people come to-
gether.”
• Take 10,000 – a brownish

color with a lot of sparkle that
“reminds individuals to remem-
ber the specialness of natural ex-
periences.”
The North American local

theme focuses on today’s indi-
viduals who are innovating in the
most unlikely areas, Czornij said.
For example, once a cash-only
model, farmer’s markets are now
offering credit card capabilities.
The “cottage industry” is anoth-
er example as individuals are
harking back to a simpler time
and developing low-key solutions
that advance society through
modest, yet sustainable models.
“The colors we’ve chosen will

highlight a car’s beauty and cre-
ate a strong color memory while
reflecting both the driver’s de-
sires and the North American
consciousness,” said Czornij.
“Under the Radar” also pres-

ents 60 other colors representing
worldwide automotive color
trends, pulling expertise from
studios in North America, Asia-
Pacific and Europe, said BASF
spokesperson Susan Jackson.
Through intensive collabora-

tion, the teams provide automo-
tive customers with global
trends and regional differences
in the world of color.
The global theme of the latest

color trend forecast, “Under the
Radar” indicates a budding
trend.

The choices of automotive col-
ors will reflect an increased con-
sumer demand for differentiation
and individuality, Czornij said.
Bright colors, as well as warm-in-
fluenced colors in new metal ef-
fects, will enrich the color port-
folio of the cars of tomorrow, he
said.

BASF Suggests Five New
Colors for Automakers

CONTINUED FROM PAGE 1

procedure, Bonelli said.
“As an avid NASCAR fan, it was

a pleasure hosting Austin and
his team,” said Steve Brock,
Orion Assembly plant manager.
“I can tell he really enjoyed see-
ing this side of the business from
the excellent questions he asked
during the tour.”
After his tour of Orion Assem-

bly, Dillon addressed plant em-
ployees at a stand-up rally.
He fielded several questions

from the audience and met with
many of Orion Assembly’s
NASCAR racing enthusiasts,
Bonelli said.
“We had a good few of our em-

ployees who are NASCAR fans,”
Bonelli said. “They took advan-
tage of the opportunity to speak
with Dillon. They were excited to
be able to talk with a real
NASCAR and Team Chevrolet
driver at the factory where they
work.”
The plant visit concluded with

an employee drawing where the
prizes were items autographed
by Dillon, Bonelli said.

Dillon Makes
Surprise Pit Stop
At Orion Assembly
CONTINUED FROM PAGE 1

The analysts at Kelley Blue
Book www.kbb.com reported
Aug. 1 that the estimated aver-
age transaction price (ATP) for
light vehicles in the United States
was $32,556 in July 2014.
KBB analysts noted that new-

car prices have increased by
$662 (up 2.1 percent) from July
of 2013, while dropping $41 (0.1
percent) from July of 2014.
“Overall, the industry contin-

ues to see average transaction
prices rise at a solid pace,” said
Alec Gutierrez, senior analyst for
Kelley Blue Book. “Truck and
utility vehicles are the major

drivers behind this strength, es-
pecially among domestic au-
tomakers.
“Increasing share of luxury ve-

hicles also has played a role as
sales in that segment have led
the growth in the overall indus-
try so far this year. With con-
sumer confidence on the rise in
July, shoppers are clearly willing
to spend a little extra on the ve-
hicle they want.”

New Car Prices on the Rise



by Jim Stickford

Your eyes won’t be deceiving
you if you’re driving along Van
Dyke and see a giant motorcycle.

Sitting in front of Detroit Mo-
torcycles on Van Dyke in Center
Line is a larger-than-life-sized
replica of a motorcycle.

No, it’s not for riding.
“That’s a sculpture,” said De-

troit Motorcycle owner Dale Ar-
chambault. “It was created by a
guy named Ron Finch.”

Finch, Archambault said, is
well-known within the motorcy-
cling community as bike builder.
He is a member of the Interna-
tional Master Bike Builders Asso-
ciation’s Hall of Fame. His work
has been featured on the Discov-
ery Channel’s “Biker Build-Off”
show.

“Ron works out of Pontiac and
is a real artist,” Archambault
said. “He built a giant motorcycle
as a piece of sculpture and even-
tually sold it. He built the second

one for an art show in Grand
Rapids.”

Once the show was over, Finch
needed a place to store the
sculpture. That’s where Archam-
bault comes in.

“We keep the sculpture out in
our parking lot during the day,”
Archambault said. “We bring it in-
side over night and during really
bad weather. When people ask
me if it’s for sale, I tell them that
Finch is an artist, but he also has
to make a living, so I assume it
is.”

Rosezella Lovalvo operates the
store’s clothing department. She
said that she is often asked the
question of whether the sculp-
ture is actually a working motor-
cycle.

“That just makes me laugh,”
Lovalvo said. “But to be fair,
there are a lot of novelty bikes
out there that actually work. And
Finch put in propane tanks in the
sculpture, so it’s possible to have
flames shooting out the exhaust

pipes.”
Archambault said the sculp-

ture does act as a good adver-
tisement for the store.

“People drive by, see the sculp-
ture and stop to get a better look
at it all the time,” Archambault
said. “Some decide to come in-
side and see what else we have
to sell.

“What really cracks me up is

seeing people pull out their cell
phones and try to take a selfie
with the entire sculpture in the
background of the shot.”

Because the sculpture is
mounted on a trailer it is mobile
and Finch is able to take it to mo-
torcycle shows whenever he
wants.

“The sculpture has been to all
sorts of interesting places,” Ar-

chambault said. “But the best
chance people have of seeing it is
here at Detroit Motorcycle.”

Artist’s Giant Motorcycle
Finds Home on Van Dyke

Minutes from
GM Powertrain Chrysler CTC

FOR
SALE
OR

LEASE
5,000 sq. ft.

dyno lab/sales
offices/warehouse/truck well

Lease $5,000/monthly
Purchase $500,000

Land contract considered
Call Bob

Office 248-528-1500
Cell 248-835-9861
Email: rdorr@nationalpminc.com
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Subway/Oakland Mall
498 14 Mile Rd
248-307-1271
1939 W. Maple Rd
West of Crooks
248-435-2846

Subway/Walmart
2001 W. Maple Rd
West of Crooks
248-435-2431

TROY

31690 Mound Rd
13 & Mound
586-939-1000
26627 Hoover Rd
11 & Hoover
586-754-8205
30820 Hoover Rd
13 & Hoover
586-573-7829
29144 Ryan Rd
12 & Ryan
586-573-8000

28950 Van Dyke Ave
12 & Van Dyke
586-558-3882

Drive Thru Service:
NOW OPEN 24 HOURS
32620 Van Dyke Ave
South of 14 Mile
586-795-0000
Subway/Meijer
29505 Mound Road
12 Mile & Mound
586-558-0100

Subway - Walmart
29176 Van Dyke
Warren, MI 48093
586-393-1008

66603 Van Dyke
South of 31 Mile
586-752-6500

ROMEO

NOWOPEN•DRIVE THRU
13160 32 Mile Road
32 & Van Dyke X-Way
586-281-6359

WASHINGTON TWP.

STERLING HGTS.
8178 23 Mile Rd
23 & Van Dyke
586-739-4100

Subway/Walmart
NOW OPEN 24 HOURS
51450 Shelby Pkwy
23 & Van Dyke X-Way
586-254-8140

SHELBY

Subway/Walmart
28804 Gratiot
12 & Gratiot
586-773-1682

ROSEVILLE

Inside
Chrysler
STAMPING

Inside
Chrysler
SHAP

37876 Van Dyke
at 16 1/2 Mile
586-795-8368
Subway/Walmart
NOW OPEN 24 HOURS
33201 Van Dyke
14 & Van Dyke
586-274-4319
Subway/Meijer
36600 Van Dyke Ave
586-795-1606
38357 Dodge Park
at Plumbrook
586-264-5300
40058 Van Dyke
18 Mile & Van Dyke
586-939-4500

SubwayChrysler
35777 Van Dyke
586-795-0205

NOW OPEN 24 HOURS
7960 Metro Parkway
VanDyke&MetroPkwy
586-268-0800
SubwayChrysler
38111 Van Dyke
586-268-6900

Applewood Pulled Pork

Get Away to Sunset Bay
ON BEAUTIFUL LAKE HURON IN CASEVILLE, MICHIGAN

Lakefront Resort!
•Lakeside Motels •Jacuzzi Suites •Cottages •Cabins •Penthouses •Chalets

$20 OFF
Motel Rooms
Valid Sun.-Thurs.

Excluding Cheeseburger Festival

989-856-2650 bella-caseville.com

Lakefront Resort!
Enjoy Fine Dining with a Casual Atmosphere

as the sun sets over Lake Huron.
Relax to our Top 40 DJ, Dancing,

Keno, Pool, Jet Ski, Jet Boat Rentals.

The
VETTE
SHOP
TheVetteShop.pro

A subsidiary of “The Body Shop, Inc”

Original Vette Shop Crew
Is Back Together Again!

33376 Kelly Road, Clinton Twp, MI 48036 • Fax: (586) 791-7470

Phone: (586) 961-6312

Complete
Corvette Service
and Restoration

Gary Oakie – President

A gift from a Southeast Michi-
gan-based supplier of robotics
automation will provide Oakland
University students with cutting-
edge technology in the fields of
robotics and advanced manufac-
turing.

FANUC America Corporation
recently presented Oakland Uni-
versity with a gift-in-kind dona-
tion of robots, software and 2D
iRVision equipment representing
an industry value of $474,398.

The gift promises to enhance
the university’s academic offer-
ings and boost its impact on the
regional economy, said universi-
ty spokesperson Brian Bierley.

“We are very excited to have
state-of-the-art equipment to
support our Robotics and Au-
tomation program labs,” said
Louay Chamra, dean of OU’s
School of Engineering and Com-
puter Science.

“The donated equipment will
be used to educate the next gen-
eration of engineers in order to
provide the talent needed in in-
dustrial robotics and advanced
manufacturing.”

The gift will support develop-
ment of an Industrial Robotics
and Automation program within
OU’s Department of Electrical
and Computer Engineering,

which will train engineers for
high-demand jobs in the field.
Many of those jobs are located in
Metro Detroit as the area is home
to world-class robotics and au-
tomation companies.

Oakland University’s partner-
ship with FANUC America is a
“win-win” for industry and acade-
mia, according to Khalid Mirza,
Ph.D., visiting assistant professor
of engineering at OU.

“Our School of Engineering
and Computer Science is com-
mitted to building a strong and
relevant program in Industrial
Robotics and Automation,” Mirza
said.

“We have formed an advisory
board so industries can directly
provide us expertise and support
for curriculum development, pro-
gram development and strategic
planning.

“We are proud to have FANUC
America join the board and look
forward to a successful and mu-
tually beneficial relationship.
The FANUC America headquar-
ters in Rochester Hills is located
right next to OU and gives us a
unique opportunity to work
closely with them.”

Mick Estes, general manager at
FANUC America, said, “FANUC
America is excited to expand its

long-standing support of these
programs and the opportunities
they represent for the students
at Oakland University.

“Working together and sharing
industry-leading innovative tech-
nology is what will make the dif-
ference in narrowing the skills
gap in manufacturing.”

With an aging workforce and
production growth from

reshoring, advanced manufactur-
ing needs more trained employ-
ees, Estes said.

To be effective, students must
learn the critical skills business-
es need on the industry’s leading
equipment as well as have suffi-
cient training on that equipment
to ensure concepts and proce-
dures are understood and com-
mitted to memory.

FANUC America Donates
Robots, Software to OU

One of the M1iA robots FANUC donated to Oakland University.

Ron Finch’s motorcycle sculpture is on display at Detroit Motorcycle in Center Line.

The Woodward Dream Cruise
gives car collectors a chance to
shine and this year the Motor
City Viper Owners club is meet-
ing at the corner of Woodward
and 13 Mile from 6 p.m. to 9 p.m.
on Thursday, Aug. 14.

Those wishing to view the
club members’ Vipers can also
enjoy a summer cook-out at the
hospitality booth that will be set
up.

There will be 60 different
Vipers on display at the site,
which will also have display
space for other Chrysler vehi-
cles. It is open to the public.

Vipers to Make
Cruise Showing
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Top Pro Stock qualifier Allen
Johnson and last year’s Funny
Car national event winner Matt
Hagan took their respective He-
mi-powered Mopars to semifinal
finishes at the scenic tree-lined
Pacific Raceways track near
Seattle, Washington, for the 27th
annual National Hot Rod Associ-
ation (NHRA) Northwest Nation-
als on Aug. 3.
From his top-seeded position

on the eliminations ladder, John-
son had hoped not only to take
his Magneti Marelli Offered by
Mopar Dodge Dart to the win-
ner’s circle for a fifth time this
season but also from second
place to the points lead with the
absence of his rival and category
leader Erica Enders-Stevens
from the last two national
events.
After posting the lowest

elapsed times in each of four
qualifying session, the odds
were certainly in Johnson’s
favour. Following a bye in the
first round, Johnson posted a
6.569-second run at 201.87 mile
per hour to beat Dave Connolly’s
6.589 sec / 210.28 mph pass in
the second round to advance to
a semifinal match against Greg
Anderson.
But Johnson’s hopes to close

out the three event NHRA west-
ern swing on a winning note and
ahead in points were dashed
when his factory hot road lost
power due to a mechanical
glitch after the 60 foot mark in
his showdown contest with An-
derson.
“One little mistake got us but

you know we had a great car all
weekend, a great team, great
runs, great power and something
to really work with,” said John-
son who remains second in the
Pro Stock standings and just 32
points behind the leader with
two national events left before
the NHRA “Countdown to the
Championship” playoffs begins.

Hemi Race Team
Comes Close at
Hot Rod National

After the No. 93 Dodge Viper
SRT GTS-R captured its first vic-
tory of 2014 in the Brickyard
Grand Prix at Indianapolis Motor
Speedway in the team’s most-re-
cent event, SRT (Street and Rac-
ing Technology) Motorsports
headed to Wisconsin’s Road
America for the Road Race
Showcase, Aug. 8-10, the site of
the team’s first win in 2013.
Drivers Jonathan Bomarito

and Kuno Wittmer drove the No.
93 Viper to the checkered flag at
the historic Indy track, adding to
the considerable momentum the
SRT team carried to Wisconsin,
the location of the Viper GTS-R’s
first win since returning to
sports car racing in 2012.
Now the team enters Road

America having tallied a victory,
a pole position and five podium
finishes in the previous three IM-
SA TUDOR United SportsCar
Championship events.
With their win, the No. 93

Viper currently ranks second in
the championship points stand-
ings as they head to Wisconsin,
while the No. 91 Viper sits
fourth.
In 2013, Dominik Farnbacher

and Marc Goossens captured the
victory at Road America in the
No. 91 Dodge Viper SRT GTS-R,
while Bomarito and Wittmer
were also in contention for the
win.
Using differing fuel strategies,

the No. 91 Viper team was able
to save fuel to take the check-
ered flag due to a late-race cau-
tion. Had the race stayed green,
the No. 93 Viper would have
been in position to win with am-
ple fuel if the leaders had pitted.

Viper Race Team
Earns Victory at
Brickyard Prix
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FIAT of LakesideFIAT of Lakeside
LIFE IS BEST WHEN DRIVEN
LEASE SPECIALS!

Everyones Price
$13,065*

888-566-4760
www.FIATofLakeside.com • 18181 Hall Rd. • Macomb. MI 48044
*Price includes any and all rebates & discounts assigned to dealer. Payments are plus tax, title and plates, security deposit may be required by lender. Financing thru Chrysler Capital. **For quailified Chrysler Employee. **Price includes any and all
rebates & discounts assigned to dealer. Payments are plus tax, title and plates. $195.00 due at signing on the 500 Sport. Non-Employee price, slightly higher. Financing thru Chrysler Capital. Vehicles shownmay not be actual vehicle. Due to advertising deadlines programs subject to change.

FIAT Sport
Hatch Back

FIAT c
Abarth Cabrio

FIAT POP
Hatch Back

Manual Transmission • Sunroof

Everyones Price
$13,904*

Everyones Price
$21,211*

Stk. #31540
MSRP $19,400Stk. #31028

MSRP $18,450
Stk. #35012
MSRP $29,250

– 2013 CLEARANCE SALE –

Employee Lease
$195**

24 Month/10K Miles

2014 FIAT Sport

NNEEWW22001144
DDOODDGGEEDDAARRTT
SSXXTT 2244MMOONNTTHH LLEEAASSEE

$$$$11112222555599998888****
$$22,,552233..5544 DDUUEE AATT SSIIGG

NNIINNGG

NNEEWW22001144
DDOODDGGEE CCHHAARRGGEERR
RR//TT AAWWDD

AAWWDD,, RREEMMOOTTEE SSTTAARRTT,,
HHEEAATTEEDD SSEEAATTSS,,

2200”” CCHHRROOMMEEWWHHEEEELLSS
88..44”” TTOO UUCCHH SSCCRREEEENN CCEENNTTEERR

SSTTKK.. ##44--88229966

NNEEWW22001144
RRAAMM11550000
CCRREEWWCCAABB

2200”” WWHHEEEELLSS
HHAASS AA HHEEMMII

SSTTKK.. ##4499115566

2244 MMOO.. 11--PPAAYY LLEEAASSEE

$$4444,,,,777799999999**
JJUUSSTT AADDDD TTAAXX

2244 MMOONNTTHH LLEEAASSEE

$$1111111199995544**
$$22,,779922..9922 DDUUEE AATT SSIIGGNN

IINNGG
OORR LLEESSSS

NNEEWW22001144
DDOODDGGEE JJOOUURRNNEEYY
RR//TT AAWWDD

SSTTKK.. ##44--33331122

NNEEWW22001144
DDOODDGGEE GGRRAANNDD
CCAARRAAVVAANN

RROOAADD TTRRIIPP TTIIMMEE!! SSTTKK.. ##4466117755

3300TTHH AANNNNIIVVEERRSSAARRYY EE
DDIITTIIOONN

NNEEWW22001144
DDOODDGGEE
DDUURRAANNGGOO SSTTKK.. ##4477009911

28400 Van Dyke www.vandykedodge.com DODGE/RAM SALES LINE: 1-888-731-9981
*The above purchase prices are plus tax, title, doc, and destination; include Chrysler’s standard rebates plus the returning lease rebates. Lease payments are based on Chrysler Capital Tier 1 approval, 10,000 miles per year,
and will have a $395 disposition fee at lease termination. Lease payments are also based on Chrysler’s standard rebates plus loyalty rebates. Security deposit is not required. One pay leases just add tax, due at signing includes
first payment, taxes and fees, just add plates. Residency restrictions apply. +or less, if you qualify for an employee, supplier, military, or friends discount your price could be lower. †See dealer for details. Expires 8/18/14.

IN WARRENIN WARREN

EEEEAAAASSSSYYYY TTTTOOOO GGGGEEEETTTT TTTTOOOO…………EEEEAAAASSSSYYYY TTTTOOOO DDDDEEEEAAAALLLL WWWWIIIITTTTHHHH FFFFOOOORRRR OOOOVVVVEEEERRRR 55550000 YYYYEEEEAAAARRRRSSSS!!!!!!!!!!!!

2244 MMOO.. 11--PPAAYY LLEEAASSEE

$$4444,,,,7777555599998877**
JJUUSSTT AADDDD TTAAXX

2244 MMOONNTTHH LLEEAASSEE

$$1111111199995544**
$$22,,772211..3300 DDUUEE AATT SSIIGGNNIINNGG

OORR LLEESSSS

PPUURRCCHHAASSEE

$$11118888,,,,999999996666**

2244 MMOONNTTHH LLEEAASSEE

$$1111888899999955**
$$$$22,,996622..4400 DDUUEE AATT SSIIGG

NNIINNGG
OORR LLEESSSS

PPUURRCCHHAASSEE

$$22226666,,,,666699997777**
2244 MMOONNTTHH LLEEAASSEE

$$2222222244449999**
$$22,,998844..4444 DDUUEE AATT SSIIGGNNIINNGG

EEVVEERRYYOONNEE
QQUUAALLIIFFIIEESS!!

AAWWDD,,RREEMMOOTTEE SSTTAARRTT,,
HHEEAATTEEDD SSEEAATTSS && HHEEAATTEEDD

SSTTEEEERRIINNGG WWHHEEEELL
IINNCCLLUUDDEEDD

SSTTKK.. ##44--22112266

2244 MMOO.. 11--PPAAYY LLEEAASSEE

$$3333,,,,5555333333335588**

JJUUSSTT AADDDD TTAAXX

2244 MMOONNTTHH LLEEAASSEE

$$1111222233336633**
$$33,,553333..5588 DDUUEE AATT SSIIGG

NNIINNGG

PPOOWWEERR SSEEAATTSS
77 PPAASSSSEENNGGEERR SSEEAATTIINNGG
&& ZZOONNEE AAUUTTOOMMAATTIICC

TTEEMMPPEERRAATTUURREE CCOONNTTRROOLL

Two automotive suppliers,
Dow Automotive Systems, a busi-
ness unit of The Dow Chemical
Company, and LORD Corpora-
tion, have entered into a com-
mercial agreement to bring a new
solution, Fusor 2098 crash
durable structural adhesive, to
the North American automotive
aftermarket.

Backed by Dow Automotive
BETAMATE 2098 structural adhe-
sive and LORD Corporation’s ex-
tensive distribution network, Fu-
sor 2098 is quickly gaining OEM
approval for use on aluminum
and steel structures, said Dow
Auomotive spokesperson Chris
Swart.

The product requires little pre-
repair preparation, adheres to a
wide range of base substrates
like aluminum and steel, applies
easily with Fusor 313 or 314 ap-
plicators, retains profile stability
after extrusion and offers a work-
ing time of nearly 90 minutes.

Benefits, Swart said, include
excellent corrosion protection in
gaps and flanges, adhesion to
most metals and alloys, weld-
through ability within 60 minutes
and improved body stiffness and
safety performance.

“The industry need for an OE-
quality metal bonding solution is
immediate and significant,” said
Steve Henderson, president of
Dow Automotive. “We chose to
work with LORD Corporation be-
cause they are the leader in
crash body repair infrastructure.
They know how to deliver solu-
tions to repair facilities and they
provide the right support. Our

work on this product has come
together quickly and easily,
which will soon benefit North
American repair shops and vehi-
cle owners.”

“The need for a crash durable,
OEM-approved aluminum and
steel repair adhesive is no secret
in the automotive industry,” said
Doug Lorenz, president, Automo-
tive, Industrial and Electronic As-
sembly at LORD Corporation.
“This commercial relationship
with Dow Automotive will bring
our customers the best product
and fastest solution to return ve-
hicles back to pre-accident con-
dition. We look forward to work-
ing with Dow Automotive for
many years to come.”

Swart said LORD Corporation
is a diversified technology and
manufacturing company that de-
velops “highly reliable adhe-
sives, coatings, motion manage-
ment devices, and sensing tech-
nologies that significantly reduce
risk and improve product per-
formance.”

“For 90 years, LORD has
worked in collaboration with our
customers to provide innovative
aerospace, defense, automotive
and industrial solutions,” Lorenz
said.

“With world headquarters in
Cary, N.C. and 2013 revenues in
excess of $880 million, LORD has
more than 3,000 employees in 26
countries and operates 16 manu-
facturing facilities and eight R&D
centers worldwide. LORD active-
ly promotes STEM education and
many other community engage-
ment initiatives.”

Dow and LORD Together
Create New Auto Adhesive

DETROIT (AP) – Chrysler re-
mained on the comeback trail
with a 22 percent second-quarter
profit increase, but U.S. investors
may not get a chance to buy
shares of the company if a
planned merger with Fiat gets
scuttled.

Shareholders of Fiat, the ma-
jority owner of Chrysler, over-
whelmingly voted two weeks ago
to merge the two companies.

But on Aug. 6, Fiat shares fell
5.5 percent in Italy due to con-
cerns of some that the merger
could be derailed by investor
flight.

The merger would move the
new company’s tax headquarters
to London and list its shares on
the New York Stock Exchange. It
could be completed by mid-Octo-
ber.

But one important hurdle re-
mains. Italian law gives dissent-
ing shareholders the right to
cash out. If they require the com-
pany to buy back stock worth
more than 500 million euros, the
merger is off.

The Italian market drop re-
flects concerns that the payout,
which has been set at 7.727 eu-
ros a share, or 16 percent above
the August 6 close, will exceed Fi-
at’s ceiling.

Sergio Marchionne, CEO of
both Chrysler and Fiat, said Aug.
6 that fear of the merger being
scuttled is overblown.

If the merger doesn’t happen
as planned, joint operations
would continue, and Fiat would
return with another proposal
when conditions are more favor-
able, he said.

"I am absolutely unfazed by all
of this," said Marchionne.

Marchionne’s comments came
after Chrysler reported a rela-
tively strong performance for the
quarter, with profits fueled by
rising U.S. sales.

The company made $619 mil-
lion in the second quarter, com-
pared with $507 million in the
second quarter a year ago.

Revenue rose by a rate of 14
percent over the same time last
year to $20.5 billion.

But Marchionne also said he
was not satisfied with the re-
sults, indicating that the next
phase of Chrysler’s revival would
be to improve its profit margin –
the percent of revenue that it
gets to keep.

Chrysler’s margin lags behind
its Detroit competitors and parts
supply companies.

Some automotive parts mak-
ers are reporting double-digit
margins, while Chrysler is
around 4 percent.

Marchionne said Chrysler will
seek cost reductions from suppli-
ers. But he cautioned against
squeezing the company’s suppli-
ers too much because that prac-
tice can hurt vehicle quality and
ultimately cause financial trou-
bles.

The company also expects to
make more money as it replaces
older products, which it had to
discount sharply to sell.

Marchionne also said Chrysler
has passed up Jeep sales in the
U.S. in order to send vehicles
overseas to build the brand.

But that practice of heavy dis-
counting will be ending because
it is hurting profit margins, Mar-
chionne said.

Chrysler reported that world-
wide sales grew 12 percent to
723,000 vehicles, with much of
the increase in sales of the new
Jeep Cherokee SUV and Ram
pickup. The company raised its
full-year forecast for worldwide
shipments by 100,000 vehicles to
2.8 million cars and trucks.

The merger would create the
new company – Fiat Chrysler
Automobiles, or FCA. It’s been in
the works for five years since Fi-
at took a 20 percent share of
Chrysler as it emerged from
bankruptcy.

As of Aug. 5, Fiat had not re-
ceived any requests to buy back
shares, but such requests can be
postmarked as late as Aug. 20.

Chrysler’s Second Quarter
Earnings Top Last Year’s



AUGUST 11, 2014 PAGE 7DETROIT AUTO SCENE

CADILLAC A Prestige Automotive
Group Company

Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939
Visit our website: www.PrestigeCadillac.com for all our specials
* Tax, title, license and dealer fees extra. No security deposit required. Mileage charge of $.25 per mile over 30,000 miles. GM Financial must approve lease.

Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS, CTS, XTS & ELR
must show proof of current lease of a 2004 or newer GM vehicle and lease eligible new 2014 Cadillac. 0% up to 60 months on approved credit on select vehicles.

See dealer for details. Take delivery by 9/2/14.

PAT BUGAY
Sales & Leasing Consultant • 35 years experience

CADILLAC
Download our app

for additonal savings

2014 CTS SEDAN AWD
NAVIGATION, LEATHER SEATING PACKAGE,
HEATED DRIVER &
PASSENGER SEATS STANDARD

$1,645 due at signing plus tax, title, plate & doc.
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

FRIENDS & FAMILY

EMPLOYEE

MSRP $52,430
$472
$492
$436

2014 XTS FWD
SEDAN STANDARD
COLLECTION

Employee-$1,349 and all others-$1,645 due at signing plus tax, title, plate & doc.
No sec. deposit. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

FRIENDS & FAMILY

EMPLOYEE

MSRP $45,525
$457
$449
$399

2014 SRX FWD
CROSSOVER STANDARD

Employee-$2,039 and all others-$2,373 due at signing plus tax, title, plate & doc. No sec. deposit required.
Cadiallac Luxury Lease Conquest: Customers must have a current lease of 2004 or newer Acura,Audi, BMW, In-

finiti, Jaguar, Land Rover, Lexus, Lincoln, Mercedes, Mini,Volvo, Bentley, Ferrari, Porsche, Rolls Royce or Maserati.

36 MO. LEASE

EVERYONE

FRIENDS & FAMILY

EMPLOYEE

MSRP $38,530
$346
$337
$299

2014 ATS 2.0L TURBO
STANDARD

$1,510 due at signing plus tax, title, plate & doc.
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

FRIENDS & FAMILY

EMPLOYEE

MSRP $36,870
$354
$344
$304

Prestige Automotive
Proudly Presents
Complimentary

JAZZ CONCERTS!
Every Thursday Night

7-10PM during the summer
at Roberts Riverwalk Hotel

www.prestigejazzontheriverwalk.com

2014 ELR COUPE
STANDARD

$1,059 due at signing with Lease Loyalty, plus 1st payment, tax, title, plates & doc.
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle

36 MO. LEASE

EMPLOYEE

10K MILES PER YEAR
$499

00%%
UUPP TTOO
6600 MMOOSS..
IInncclluuddeess CCaaddiillllaacc PPrreemmiiuumm CCaarree MMaaiinntteennaannccee ffoorr 44 YYeeaarrss oorr 5500,,000000 MMiilleess11

RAY LAETHEM
HUGE
DEMO SALE!
PRICES WAY

BELOW
GMEMPLOYEE PRICING!

OVER 60
2014
DEMO’S TO CHOOSE

FROM
313-886-1700
17677 Mack Avenue • Grosse Pointe

HOURS:
Mon., Thrus. 9-9

Tues, Wed & Fri 9-6
Sat 10-3

Reducing clutter and adding
function, Cadillac will add wire-
less charging of smartphones in
the 2015 model ATS sport sedan
and coupe launching this fall.
Compatible with Powermat

and other in-phone wireless
charging technologies, the fea-
ture eliminates the need for
cords on board, said Cadillac
spokesperson David Caldwell.
“A recent survey from IHS re-

vealed that 70 percent of con-
sumers charge their mobile
phone at least once per day, with
30 percent charging more than
once,” said Ryan Sanderson, as-
sociate director, Power Supply &
Storage Components at IHS Tech-
nology.
“This is drivingdemand for charg-

ing access in multiple locations
throughout the day, something
wireless charging can address in a
more convenientway than the con-
sumer having to carry one ormore
wired chargers around with them
on a daily basis.”
Following its introduction into

the 2015 ATS, wireless charging
technology will be added to the
CTS sport sedan this fall and to
the Escalade SUV at the end of
2014.
“With 4G LTE capability and

now wireless charging, Cadillac
is embedding conveniences that
have quickly become essential
customer needs,” said Ken Kor-
nas, ATS global product manager.
Powermat enables the phone to
simply sit on a rubberized pad.
The battery is recharged by
means of an electromagnetic
field. An increasing number of
smartphones have wireless
charging either embedded or as
an option. The wireless charger
GM and Powermat created ac-
commodates the majority of
these enabled devices.

“Our lifestyles have evolved in
a more mobile way than ever be-
fore and with that comes an even
greater need for access to power
in those places where we spend
the majority of our time,” said
Powermat CEO Ran Poliakine.
“Our integration into the Cadil-

lac ATS is only the first step in
the evolution of portable power
in places that include your car,
your coffee house and even your
favorite sporting arena.”
The wireless charging feature

will be located inside the storage
bin behind the fully motorized
center instrument panel face-
plate of the ATS. This location
creates a convenient option for
drivers so they can keep their
hands on the wheel, Caldwell
said. Using Bluetooth, a driver
can pair his or her phone to the
vehicle and enjoy many of the
connectivity elements of the mo-
bile device while it is both out of
the way and charging.
Cadillac CUE is the centerpiece

of the ATS Coupe’s in-vehicle
technologies, Caldwell said. For
2015, CUE includes new en-
hanced content such as a Text-
to-Voice feature for smartphone
users with Bluetooth profile
(M.A.P.), which reads incoming
texts through the car’s speakers.
Using the feature requires a com-
patible smartphone with Blue-
tooth profile and applicable text
messaging feature.

Cadillac Untangles Cords
With Wireless Charging

Charge phones without wires
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Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty unless otherwise
noted. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due at signing on all leases.
All programs expire 09-02-14.

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm
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METRO PKWY.

18 MILE RD.

SINCE
1989

LT Convenience Package, Remote Start,
Back-Up Camera, Touch Screen Radio,

Power Locks/Windows/Mirror/Seats & More…
36 Month Lease/10,000 Miles

Stk.#42137

2014 IMPALA LT

No Security Deposit Required

Stk.#44947

2014 SILVERADOLT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

All Star Package, Remote Start, Back-Up Camera,
Auto A/C, 18” Wheels, Trailer Package,
Power Locks/Windows/Mirrors & More…
36 Month Lease/10,000 Miles

No Security Deposit Required

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#43830

2014 CRUZE LT

1.4L Ecotec Turbo
6 Speed Automatic & More…

36 Month Lease/10,000 Miles

$153*+Tax with$0 Down
No Security Deposit Required

NO SECURITY
DEPOSIT
REQUIRED

Don’t miss this year’s
HOTTEST DEALS

from
buff whelan
chevrolet

$274*+Tax with$0 Down

$244*+Tax with$0 Down

DBL DOOR
4X4

Picture may not represent actual sale vehicle. All applicable rebates including lease loyalty have been deducted from Sale Price/Payment and are subject to change by the manufacturer without notice and are plus title, tax
and plate fees. GM Employee discount is required except where noted. Leases are 10,000 miles per year, and are plus title, tax and plate fees. 0%APR for 72 months is for qualifi ed individuals and is in lieu of most rebates.
Certain restrictions may apply, see dealer for complete details on all incentives/offers. Sale ends 8/31/2014 @ 6:00PM.

2014MALIBU “LS”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • Automatic Transmission!
• Power Locks & Windows! • Cruise & Tilt! • Remote Keyless Entry!

• AM/FM/CD Radio w/MP3 Playback!
• Aluminum Wheels!

• 36 MPG on the Highway!
Stk. #2E7585

MSRP $23,240
NO SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2014CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC Engine! • Automatic Transmission!
• Bluetooth for Phone! • Remote Keyless Entry!

• AM/FM/XM Radio w/CD!
• Aluminum Wheels!

• 38 MPG on the Highway!
Stk. #E19198

MSRP$20,735

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2014EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.4L DOHC Engine! • Automatic Transmission!
• Power Locks & Windows! • Cruise & Tilt!

• AM/FM/XM Radio w/CD! • Remote Keyless Entry!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stk. #E18106

MSRP $27,095

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Get Great Deals On All Remaining 2014 Models

2014SILVERADO“LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC3 4.3L Engine! • Automatic Transmission!
• Power Locks & Windows! • 17” Aluminum Wheels!

• Cruise & Tilt! • 4.2” Color Screen Radio!
• Remote Keyless Entry!

• 23 MPG on the Highway!
Stk. #E19150

MSRP $38,330

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

4X4
DBL.
DOOR

Sale Price
$22,499*

36 Month Lease

$208
Just$208Down

36 Month Lease

$189
Just$999Down

Sale Price
$29,999*

24 Month Lease

$199
Just$199Down

24 Month Lease

$159
Just$999Down

SUMMER DRIVE SALES EVENT

36 Month
Lease:

$109*
Just$999Down

36 Month
Lease:

$149*
Just$999Down

Sale
Price $15,999* Sale

Price $17,999*

0%APR
for 72Mos!*

Lease Pull-Ahead Is Back…Get Out Early & Lower Your Payment

again, he said.
“SMDI works with automakers

and we have developed light-
weight, but strong steel that can
be used to lightweight today’s
vehicles,” Krupitzer said.

But the development of new
steels goes beyond just their cre-
ation. Once a new steel is devel-
oped, both steelmakers and au-
tomakers have to determine just
what the repair requirements
are.

“We worked with GM’s repair
experts to come up with the
guidelines and stats for repair of
these new steels,” Krupitzer said.
“When we started 10 years ago,
the lightweight steels were new.
You just can’t treat these new
steels like the old ones. You have
to develop standards, but now
that lightweight steel is common,
it’s no big deal.”

One advantage to steel,
Krupitzer said, is that repair
facilties have the equipment to
work on it. Other new materials

might require the purchase of
new equipment and the retrain-
ing of staff so that they can work
on the new materials.

“I know Ford is subsidizing re-
pair facilities so that they can
work on aluminum,” Krupitzer
said. “But I don’t want to say any-
thing bad about Ford because
even the new F-150 uses a lot of
lightweight steel in the frame.

“It’s a shame,” he added
jokingly, “that they had to cover
up all that steel with aluminum
body panels.”

So, Krupitzer said, even with
the development of new materi-
als to lightweight vehicles, steel
is sticking around.

The steel industry is working
with automakers to continue to
develop newer versions of steel
to meet the auto industry’s
needs.

“We’re very interested in what
Chrysler and GM are going to do
now that Ford had introduced
aluminum to the mix,” Krupitzer
said. “Will they match the F-150’s
fuel economy with steel?”

Steel vs. Aluminum
CONTINUED FROM PAGE 1

Dr. Jody N. Hall will succeed
Ronald P. Krupitzer as vice presi-
dent of Automotive Market for
the Steel Market Development In-
stitute (SMDI).

Krupitzer, who has held the
position for 13 years, will retire
at the end of the year.

SMDI is a business unit of the
American Iron and Steel Institute
(AISI).

Dr. Hall, is a former technical
integration engineer at General
Motors Company’s Global Body
Manufacturing Engineering Cen-
ter in Warren.

Thomas J. Gibson, president
and CEO of AISI, said, “Our auto
market division is aggressive and
fast-paced, and we are pioneer-
ing technological advances in
auto steel.

“Dr. Hall will be an outstanding
leader as we meet the challenges
of competing materials head-on.
We look forward to her breadth of
knowledge and expertise in driving
this critical market division.”

Lawrence W. Kavanagh, presi-
dent of SMDI, said, “We are very
excited to have Dr. Hall join us af-
ter a distinguished 30-year ca-
reer at General Motors. Jody
brings the experience, innova-
tion and enthusiasm to our team
that will carry on the successes
established during Ron’s distin-
guished tenure.”

Hall received her doctorate in
Materials Science and Engineer-
ing from the University of Michi-
gan, under a General Motors Fel-
lowship in 1994 and has spent a
large part of her career in apply-
ing new steels and manufactur-

ing techniques in automotive ap-
plications.

Hall, said SMDI spokesperson
Deanna Lorincz, has led the way
in manufacturing engineering in-
novations in her roles on the GM
Global Sheet Metal Specialists
Team, Auto/Steel Partnership,
Galvanizing AutoBody Partner-
ship, and the Advanced Steel
Processing and Products Re-
search Center (ASPPRC) at Col-
orado School of Mines.

Among other accomplish-
ments, she has evaluated new
auto technologies for implemen-
tation, including new sheet steel
grades and manufacturing
processes, developed business
cases and action plans for de-
ployment of key new technolo-
gies, and led global project im-
plementations.

“I’m looking forward to leading
SMDI’s Automotive Team and to
the many opportunities and chal-
lenges the industry presents,”
said Hall. “It’s an exciting time to
work in automotive materials
and help define the path for
automakers to achieve their fuel
economy targets with steel.”

GM’s Hall Will
Succeed SMDI’s
VP Krupitzer

Dr. Jody N. Hall

Emma Otto, a Meals on Wheels
volunteer in Macomb County for
the last seven years, has been
nominated for the Meals on
Wheels Association of America’s
(MOWAA) American Volunteer
Contest, said Macomb County
spokesperson Kristin Ledford.

Macomb County Community
Services Agency’s Office of Sen-
ior Services nominated Emma for
her commitment, compassion
and sense of responsibility to
help others in need.

Voting is done exclusively
through the MOWAA’s Facebook
page, facebook.com/mowaa. Vot-
ing is now open and continues
until Aug. 13. The Meals on
Wheels program whose volun-
teer receives the most votes will
receive $1,000 and a fully-pro-
duced video to promote the
great work they are doing in the
community. Prizes will also be
awarded to the top three vote-

getters, as well as the MOWAA’s
staff pick.

“Emma is an outstanding ex-
ample of a volunteer in Macomb
County and deserves national
recognition. She is dedicated to
Meals on Wheels and making
sure her neighbors and peers
have a warm meal,” said Ma-
comb County Executive Mark A.
Hackel.

Otto is 85 years old and deliv-
ers meals twice a month in the
neighborhood where she grew
up and still resides. She often
fills in as a substitute driver at
the last minute, Ledford said.

She received the Community
Champion Award earlier this
year from the Office of Senior
Services.

In Macomb County, more than
1,500 homebound seniors re-
ceive a warm and nutritious meal
each weekday from Meals on
Wheels.

‘Meals’ Volunteer Honored
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Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE & the Best Deal PERIOD!!

Wally Edgar
Chevrolet

Located right o!
I-75 onM-24,

2minutes N. of the
Palace of Auburn Hills

1-866-906-0279

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026
Email:
jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm
Sun. Closed

CHEVY DEALER CODE 44085

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Make us your Michigan P.E.P. Car Connection

*Lease payment examples based on GM Employee Discount price plus tax. Title , plate, first month payment and all document fees due at
signing, wth all rebates including USAA military rebate assigned to dealer. No security deposit necessary with approved credit. Leasse re-
sponsible for excess ware and tear as well as exceeding contracted mileage. Due to advertising deadlines prices subject to change.

2014 EQUINOX LS

$175*

36MONTH • 10K LEASE

2014 CRUZE LT

$110*

36MONTH • 10K LEASE
$999 DOWN

2014 SILVERADO DOUBLE CAB
– ALL STAR EDITION –

$199*

36MONTH • 10K LEASE

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

AAUUGGUUSSTT
IISS GGOOIINNGG TTOO BBEE

CCRRAAZZYY
CCRRUUZZEE
LLOOWW PPRRIICCEE LLEEAASSEE MMOONNTTHH
110000’’SS TTOO CCHHOOOOSSEE FFRROOMM
PPLLEEAASSEE CCAALLLL FFOORR
LLEEAASSEE DDEETTAAIILLSS
OONN AA GGRREEAATT CCAARR

LLOOOOKKIINNGG TTOO LLEEAASSEE

AA VVOOLLTT,,
PPLLEEAASSEE CCAALLLL
FFOORR TTHHEE LLOOWWEESSTT PPRRIICCEESS
OOFF TTHHEE SSEEAASSOONN..
PPLLEEAASSEE CCAALLLL FFOORR DDEETTAAIILLSS,,

YYOOUU WWIILLLL NNOOTT BBEE
DDIISSSSAAPPOOIINNTTEEDD..

PPLLEEAASSEE CCAALLLL
FFOORR NNEEWW GGRREEAATT LLEEAASSEE RRAATTEESS..

Auto enthusiasts everywhere
are gearing up for this year’s
2014 Woodward Dream Cruise,
scheduled for Aug. 14-16.

For those with a voracious ap-
petite for fun-and-cars, here’s a
schedule of Cruise happenings.

BERKLEY –
Friday, Aug. 15:
• 6-9 p.m.: Kid’s Inflatable

Zone, 12 Mile Road/Tyler;
• 6:30-7:30 p.m.: Berkley’s

Classic Car Parade, 12 Mile Rd.
between Coolidge & Greenfield;

• 7:30-9 p.m.: Tri-Community
Coalition Street Dance, 12 Mile
Rd./Griffith;

• 7:30-11 p.m.: Live Music,
“The Magic Bus,” Main Stage: 12
Mile Rd./Robina;

All Evening: Phillips Block Par-
ty featuring games, prizes, food
and movies, 12 Mile Rd./Phillips,
north corner;

All Evening: DTE Energy Booth
featuring games and prizes, 12
Mile Rd./Griffith, south corner;

All Evening: Food Court, 12
Mile Rd./Robina, south corner &
the Downtown Business District;

All Evening: Official Woodward
Dream Cruise Merchandise, 12
Mile Rd. at Robina & 12 Mile Rd.
at Woodward;

Post Parade: Classic Car Park-
ing for viewing parade cars, Robi-
na behind the Berkley Theater.

Saturday, Aug. 16:
• Official Woodward Dream

Cruise Merchandise Booths at 12
Mile Rd. and Woodward, Edge-
wood, Catalpa and Cambridge.

BIRMINGHAM
Saturday, Aug. 16:
• 9 a.m.-9 p.m.: “Chevrolet at

the Woodward Triangle,” Old
Woodward, North of Lincoln;

• 9 a.m.-9 p.m.: WOMC Broad-

casting LIVE, Old Woodward near
Lincoln;

• 9 a.m.-7 p.m.: Birmingham
Cruise Classic Car Show, Old
Woodward between Merrill and
Lincoln.

BLOOMFIELD TOWNSHIP
Saturday, Aug. 16:
• Classic Car Show at Mer-

cedes Benz of Bloomfield Hills,
36600 Woodward;

• Bill Wells Car Club Classic at
Comerica Bank, 36440 Wood-
ward.

FERNDALE
Thursday, Aug. 14:
• West Nine Mile – 3-9:30 p.m.:

Food Court, Kid’s Play Zone, Ford
Built Tough, Official Woodward
Dream Cruise merchandise
booth;

• Rock’n Live Entertainment
Stage: City Beat at 5 p.m.; Shout!,
a Beatles Tribute Band at 7 p.m.;

Friday, Aug. 15:
• West Nine Mile – Noon-9:30

p.m.: Food Court, Kid’s Play
Zone;

• Rock’n Live Entertainment
Stage: Beside The Point, 1:30
p.m.; OIM Appear, 3 p.m.; Groove
Band, 5 p.m.; and Ages Apart,
7:30 p.m.;

East Nine Mile:
• 1-8 p.m.: 14th Ferndale Emer-

gency Vehicle Show;
• 5:30 p.m.: Lights & Sirens

Cruise, from East Nine Mile to 11
Mile and back.

Saturday, Aug. 16:
West Nine Mile
• 10 a.m.-9:30 p.m.: Food

Court, Kid’s Play Zone, Ford Built
Tough, Official Woodward Dream
Cruise merchandise booth;

• Rock’n Live Entertainment
Stage: Motor Honey, Noon;
Crewsade 5 p.m.; and Magic Bus,

7:30 p.m;
East Nine Mile
• 10 a.m.-7 p.m.: 16th Mustang

Alley and Ford Motor Company
Showcase.

Pontiac
Friday, Aug. 15:
• Oakland Press Classic Car

Show, 10 a.m.-9 p.m., Lot #9 at
the corner of Saginaw and Water;

“Make the Loop” Entertain-
ment:

• Huron & Woodward: Noon-9
p.m. with DJ Bill Young;

• Lot # 9: Noon-9 p.m., DJ Beth
Shaddock;

• Hidden River: 6:30-8 p.m.,
Quincy Stewart & Trio band.

Saturday, Aug. 16:
• Oakland Press Classic Car

Show, Lot # 9, 8 a.m.-9 p.m.
“Make the Loop” Entertain-

ment:
Huron & Woodward, 9 a.m.-9

p.m., DJ - Bill Young;
Lot # 9: 9 a.m.-9 p.m., DJ Beth

Shaddock;
Hidden River: 1 p.m.-4 p.m.,

Gospel Fest;
• Hidden River: 6:30 p.m. - 8

p.m., jazz band Charles Anthony
& Company;

• 70 North Saginaw (Court-
house): 6 p.m.-8 p.m.: Zumba &
Happy Feet Contest;

• McLaren Circle: 7:30 p.m.-9
p.m. Motown Review.

Royal Oak
Saturday, Aug. 16:
• “Cruise In Shoes” 5k

Run/Walk, presented by First
Merit Bank http://www.cruisein-
shoes.com.

• Northwood Shopping Cen-
ter: Classic Car Show;

• Memorial Park: Jackson’s
Food Court and GM Performance
event.

Woodward Dream Cruise Sets Event Times

By JACK CHANG
Associated Press

BEIJING (AP) – The death toll
in an explosion at a Chinese auto
parts factory has risen to 75, as
investigators fault poor safety
measures and news reports re-
veal that workers had long com-
plained of dangerous levels of
dust at the facility.

Metal dust produced from pol-
ishing steel hubcaps ignited the
morning of Aug. 2 at the factory
in the eastern Chinese city of
Kunshan, causing an explosion
that destroyed almost the entire
roof of the plant, city officials
said.

More than 200 workers were at
the factory at the time of the
blast, China’s most serious in-
dustrial disaster since a fire at a
poultry plant killed 119 people in
June last year.

The metallic dust stuck to the
skin of workers, burning between
50 and 90 percent of their bodies,
said Liu Wei, deputy chief of the
health bureau in the city, located
in Jiangsu province, about 600
miles southeast of Beijing.

The blast killed 75 people,
state media said. Another 186
people were injured, most with
severe burns.

State broadcaster CCTV
showed footage of large plumes
of thick, black smoke rising from
the plant, and news websites
posted photos of the dead or in-
jured lifted onto the back of large
trucks, their bodies black, pre-
sumably from burns or soot.

A preliminary investigation
showed that the blast was likely
a dust explosion, said China’s of-
ficial Xinhua News Agency. Chi-
nese newspapers reported that
workers at the factory had com-
plained over the past years
about layers of dust gathering on
their work tables, and poor venti-
lation in the facility.

Jiangsu’s provincial govern-
ment website said last week that
initial investigations by the Kun-
shan city government found that
the factory was at fault in the
dust explosion. It did not list spe-

cific safety measures that were
not followed.

A dust explosion is caused by
the fast combustion of particles
suspended in air in an enclosed
space. The particles could in-
clude dust or powdered metals
such as aluminum. They would
have to come into contact with a
spark such as fire, an overheated
surface or electrical discharge
from machinery.

Such explosions have been
blamed for other deadly fires in
China. In 2012, a dust explosion
at an aluminum lock polishing
workshop in the eastern city of
Wenzhou killed 13 people and in-
jured 15. Three years earlier, alu-
minum powder exploded at an
abandoned factory being rented
out as temporary housing in the
eastern city of Danyang, killing
11 people and injuring 20.

The factory involved in last
week’s blast is operated by the
Kunshan Zhongrong Metal Prod-
ucts Company, which, according
to its website, was set up in 1998
and has registered capital of $8.8
million.

Its core business is electroplat-
ing aluminum alloy wheel hubs,
and it supplies General Motors
and other companies, the web-
site said. Chinese state media
said the factory was built with
Taiwanese investment.

GM confirmed that Zhongrong
is part of its network of suppli-
ers. “We can confirm Zhongrong
is a supplier to GM’s global sup-
plier Dicastal,” GM said in a state-
ment.

Police took away five senior
Zhongrong executives to assist in
the investigation, officials said,
without providing details.

In an email to the Tech Center
News, GM China’s Dayna Hart
said, “We extend our deepest
sympathy to the families of the
victims and those injured in this
terrible tragedy. As the authori-
ties have noted, an investigation
is under way.

“The safety of our customers,
employees and suppliers is a
central principle of GM’s busi-
ness around the world. ZR is a

supplier to GM’s global supplier
Dicastal. We will closely monitor
the investigation and, if asked,
will provide any resources and
information that can assist in
this matter.

“We have sufficient inventory
of affected parts and do not ex-
pect an impact on production.
We are working with our supplier
to establish alternate processing
capability.”

GM China Supplier’s Plant Explosion Kills 75

WASHINGTON (AP) – Au-
tomakers helped drive hiring in
July.

In a month when auto plants
usually shut down to retool for
next year’s models, the sector
added a solid 14,600 jobs, ac-
cording to the government’s em-
ployment report released Aug. 1.

That increase accounted for
more than half the 28,000 manu-
facturing jobs added last month,
the strongest such gain since No-
vember 2013.

Spurring the hiring has been
stronger auto buying. Sales for
Chrysler, Toyota, Ford and Nis-
san each rose by double-digits in
July compared with the same
month last year.

More people are borrowing to
buy all of those cars and trucks.
The Credit Union National Asso-
ciation said that among its mem-
bers, auto loans for new vehicles
have risen 19.4 percent year-
over-year from June 2014.

A total of 209,000 jobs were
added last month. The unem-
ployment rate rose from 6.1 per-
cent to 6.2 percent because
more people began looking for
work and were newly counted as
unemployed.

Residential construction
added 13,000 of the sector’s
22,000 added jobs, even though
home sales have been relatively
sluggish. The architectural and
engineering sector added 8,800.
Retailers added 26,700 jobs.

Auto Sector Adds
Jobs, Driving
Economic Growth



The BuyPower Card from Capi-
tal One, the rewards credit card
that enables consumers to accu-
mulate earnings toward the pur-
chase of a new General Motors
vehicle, launched a new promo-
tional campaign on August 4 with
digital, print and television ad-
vertising.
BuyPower Card-members re-

ceive 5 percent earnings on their
first $5,000 of net card purchases
every year and an unlimited 2
percent on all other purchases.
More information can be found
at buypowercard.com.
“The BuyPower Card is one of

the quickest and easiest tools to
help put consumers behind the
wheel of a new Chevrolet, Buick,
GMC or Cadillac,” said Chuck
Thomson, general manager, GM
Retail Sales and Marketing Sup-
port. “It offers rewards with none
of the restrictions – no earning
limits, no redemption caps, no
earnings expiration dates and no
annual membership fee.”
A new 30-second television ad,

created by MRM/McCann, will air
on network and cable television
starting next week. The spot
opens with the question: “What if
there was a credit card where the
reward was that new car smell
and the freedom of the open
road?” followed by a description
of the BuyPower Card’s features.
The campaign is the latest

component of a marketing strate-
gy to rebrand the GM Card from
Capital One as the BuyPower
Card to better reflect its connec-

tion to the Chevrolet, Buick, GMC
and Cadillac brands. No changes
have been made to the card’s re-
wards program or to card-mem-
bers’ accounts or earnings.
GM spokesperson Ryndee Car-

ney said the emphasis on the
BuyPower Card name came
about after the company’s bank-
ruptcy.
“We’ve been moving this way

since then,” Carney said. “The
company has had a card of this
type for about 20 years. In the
past it was referred to as the
‘GM’ card, but we’re moving
away from that in an effort to
promote the company’s individ-
ual brands.
“After all, you don’t say you

bought GM. You say you bought
a Buick or a Chevy or a Cadillac.”
So, Carney said, since the

bankruptcy GM has started issu-
ing “Buick” cards, or “Cadillac”

cards, but not GM cards.
As to the affect on the public,

Carney said that’s not really an
issue.
“The value proposition hasn’t

changed,” Carney said. “It’s often
the case that when something
like this happens and the value
proposition remains the same,
the public doesn’t really pay at-
tention. But the card program is
good for GM and its dealers.”
The reason being, Carney said,

is because the cards help build
loyalty. And GM is trying to build
loyalty to brands, hence the
change.
“Since we introduced the first

version of the card about 20
years ago, we’ve issued about
seven million of them,” Carney
said. “It’s a great rewards pro-
gram for consumers and it tends
to create loyalty to the company
and to our dealers.”
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ED RINKE We Are Professional Grade

BELOW GM PRICING SALE

LEASE PULLAHEAD AVAILABLE FOR LEASES ENDING BETWEEN NOW AND NOVEMBER 30TH.

NEWSILVERADO

PURCHASE
FOR

$32,499*
LEASE FOR
36 MONTHS
$264*

$999DOWN

2014

NEWSILVERADO

PURCHASE
FOR

$29,067*
LEASE FOR
24 MONTHS
$195*

$999DOWN

2014

NEWCRUZE

PURCHASE
FOR

$15,275*
LEASE
FOR

$75*
$999DOWN

2014

NEWMALIBU

PURCHASE
FOR

$19,028*
LEASE
FOR

$129*
$999DOWN

2014

WE NEED YOUR TRADE-IN...MINIMUM $3500 FOR YOUR TRADE-IN GUARANTEED

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 8-31-14.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$20,585*
LEASE
FOR

$105*
$1,999DOWN

2014

NEWSIERRA

PURCHASE FOR
$29,789*

LEASE
FOR

$131*
$1,999DOWN

2014

NEWLACROSSE

PURCHASE
FOR

$26,825*
LEASE
FOR

$128*
$1,999DOWN

2014

NEWENCORE

PURCHASE
FOR

$21,502*
LEASE
FOR

$83*
$1,999DOWN

2014

NEWTERRAIN

PURCHASE
FOR

$22,950*
LEASE
FOR

$87*
$1,999DOWN

2014

NEWENCLAVE

PURCHASE
FOR

$33,755*
LEASE
FOR

$245*
$1,999DOWN

2014

NEWYUKON

PURCHASE
FOR

$47,215*
LEASE
FOR

$295*
$1,999DOWN

2015

NEWACADIA

PURCHASE
FOR

$29,305*
LEASE
FOR

$161*
$1,999DOWN

2014

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices & payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of ac-
tive GM Employee Discount (Unless otherwise stated). Leases are 36 months, 10,000 miles per year w/ approved S Tier credit w/ $999 due at signing, (unless otherwise
noted).Traverse,Equinox, Impala,Camaro,andCruze leasesare24month terms. Prices&payments areplus tax, title,andplate feeswith acquisition feeup front. Refundable
securitydeposit requiredoncertainvehicles– tobedeterminedby lender.GMEmployeediscount toeveryonevalidoncertainmodels.$3500trade-in isvalidon2004ornewer
vehicleswith under 115kmiles in drivable condition,no branded titles, see sales person for details. BelowGMPricing sale only elibigle on 2014model year vehicles, certain
models excluded. **Certain restrictionsmay apply, see dealer for complete details. Expiration Date – 8/31/2014. Due to advertising deadlines,prices subject to change.

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Find Us on
FACEBOOK

NO DOC
FEES

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices&payments includeGMrebates.Picturesmaynot representactual vehicle.Pricessubject tochangeperGMincentives.Pricesandpaymentsare inclusiveofactiveGMEmployee
Discount (Unlessotherwise stated). Leasesare36months,10,000milesper yearw/approvedSTier creditw/$999dueat signing, (unlessotherwisenoted).Verano,Lacrosse,Encore,Ter-
rain,Acadia,YukonXL,andSierra leasesare24month terms.Prices&paymentsareplus tax, title,andplate feeswithacquisition feeup front. Refundable security deposit requiredoncer-
tain vehicles – to bedeterminedby lender. GMEmployeediscount to everyone valid on certainmodels.Must qualify for Conquest or lease Loyalty.Verano is a courtesy car. $3500 trade-in
is valid on 2004 or newer vehicleswith under 115kmiles in drivable condition,no branded titles, see sales person for details. BelowGMPricing sale only elibigle on 2014model year ve-
hicles, certainmodels excluded. **Certain restrictionsmay apply, see dealer for complete details. Expiration Date – 8/31/2014. Due to advertising deadlines,prices subject to change.

NEWTRAVERSE

PURCHASE
FOR

$25,805*
LEASE
FOR

$161*
$999DOWN

2014

NEWEQUINOX

PURCHASE
FOR

$21,295*
LEASE
FOR

$157*
$999DOWN

2014

NEWCAMARO

PURCHASE
FOR

$20,915*
LEASE
FOR

$185*
$999DOWN

2014

NEW IMPALA

LEASE
FOR

$177*
$999DOWN

2014

DBL. CAB
4X4

DBL. CAB
4X4

CREW
CAB
4X4

Now looking for experienced salespeople to join our team!

MSRP
$53,760

PURCHASE
FOR

$24,604*

XL SLE
4X4

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

New GM BuyCard Makes Car Buying Easier

“I liked the idea of getting into
Corvettes because I have a pas-
sion for the vehicles and an eye
for detail,” Oakie said. “I then be-
gan to reinvent my business.”
He opened up the latest ver-

sion of The Vette Shop in 2013.
He credits the 2013 Woodward

Dream Cruise for helping get the
word out that the shop was back
in business.
“The Wednesday before the

cruise, there’s the ‘Corvettes on
Woodward’ show at the Radis-
son Kingsley Hotel in Bloomfield
Hills,” Oakie said. “Last year, I
brought a bunch of business
cards to the event and instead of
just throwing them on the seats
of the Corvettes there, where
they would be mixed with a
bunch of other business cards, I
spoke with the owners.”
By establishing a relationship

with the Corvette owners, they
took Oakie’s card and remem-
bered him when they needed
help with their cars.
“Detroiters love Corvettes,”

Oakie said. “Not only do they
love them, they are very loyal to
them. I’ve had customers come
in and tell me they bought their
first Corvette in 1965, and then
got another in 1975 and another
in 1995. I have one customer
who bought one in 2005 and
when he brought it to the shop,
it only had 22,000 miles on it.
Corvette owners want their cars
taken care of.”
Going to the Dream Cruise

Corvette event was really cool,
Oakie said. He even ran into an
employee of The Vette Shop who
worked there in the 1970s.
“He saw my T-shirt with the

logo on it and asked me how I
know about The Vette Shop,”
Oakie said. “We got to talking
about the old days. It was great. I
got to talk to Corvette owners
who came from as far away as
California.”
And Oakie is going to this

year’s ‘Corvette on Woodward’
event as well.
“The people who go to that

event are my kind of people –
Corvette people,” Oakie said.

Corvette Lovers
Have a Place to
Go for Expertise
CONTINUED FROM PAGE 1



Ford Motor Company gave the
auto industry a peak at the de-
tails of how it developed, with
the help of the automaker’s sup-
pliers, the techniques used to
create the all-new Mustang and F-
150, during the Center for Auto-
motive Research (CAR) confer-
ence in Traverse City last week.
As Ford embarks on its most

aggressive product launch year
to date, with 23 launches globally
– 16 in North America – the com-
pany is looking to its suppliers to
help differentiate its products in
the global marketplace, while
continuing to meet customer ex-
pectations for safety, quality, sus-
tainability and technology, said
Ford spokepseron Susan Krusel.
“As part of our One Ford plan,

our suppliers are critical to creat-
ing profitable growth for all,” said
Hau Thai-Tang, group vice presi-
dent, Ford Global Purchasing.
“With the industry’s highest
product refresh rates, commit-
ment to product excellence and
innovation, and clear brand posi-
tioning, Ford is a preferred cus-
tomer with the supply base.”
At the CAR Management Brief-

ing Seminar, Thai-Tang outlined
several industry-first, Ford-sup-
plier technologies that are being
introduced on new 2015 prod-
ucts including:
• Quarter windows for 2015

Mustang 50 Years Limited Edi-
tion. Rather than a traditional
plastic or metal louver that sits
on top of the glass, Ford worked
with Magna International to cre-
ate quarter windows consisting
of an industry-first louvered
glass. The result is a modern
homage to a classic design cue
that is unique to the Mustang 50
Years Limited Edition.
• Hydroformed A-pillar and

roof rails, 2015 Mustang. To deliv-
er top performance with the
most efficient headroom package
and weight, Ford worked with
Schuler and Midway to engineer
the heaviest-gauge steel hydro-
formed A-pillar and roof rails.
Through the collaboration, tor-
sional stiffness increases 28 per-
cent for the new car while the
body-in-white is lighter than the
previous model.
• Stronger, lighter high-

strength steel frame, 2015 F-150.
As part of Ford’s collaboration
with Metalsa, the company used

tailor-rolled blanks with variable
material thickness, patented
structures that reduce material
usage without decreasing per-
formance, increased high-
strength steel from 22 percent to
77 percent and improved joining
to take more than 60 pounds out
of the frame while improving
rigidity and enabling higher tow-
ing and hauling ratings
• Segment-first LED head-

lamps, 2015 F-150. Ford collabo-
rated with OSRAM and Flex-n-
Gate to design an innovative full-
solid-state headlamp design that
saves energy, is designed for
longevity, and casts a much
brighter and clearer light down
the road than halogen or incan-
descent lamps.
A jewel-like optical cube chan-

nels light energy from a single
LED chip to provide optimal
lighting and visibility.
“Considering the impact sup-

pliers have on our business, with
70 percent of the value of the ve-
hicle being purchased from our
supplier partners, our suppliers
are critical to our ability to offer
attractive solutions to our cus-
tomers,” said Thai-Tang. “Ford’s
Aligned Business Framework,
which we introduced close to ten
years ago, fosters an environ-
ment of transparency and will
continue to guide our close rela-
tionships with our suppliers.”
Ford has relationships with

more than 1,100 production sup-
pliers operating at more than
4,600 manufacturing sites that
produce 130,000 parts for inclu-
sion in vehicles the company
sells, Krusel said. Because of the
integral role its suppliers play in
the company’s overall growth
and sustainability, Ford works to
foster a business environment
that is both creative and trans-
parent, leading to new innova-
tions and acceleration in the de-
velopment of new vehicles.
A core component of Ford’s

strong supplier relationship,
Krusel said, is its Matched Pairs
system, an internal alignment ini-
tiative between its product devel-
opment and purchasing depart-
ments.
Through the system, not only

are the technical and commercial
strategies aligned, but members
from each department are paired
so that decisions are made in tan-

dem from the beginning.
This approach increases col-

laboration from product design
through procurement, and sim-
plifies communication by reduc-
ing the points of contact for each
commodity. The alignment of the
two departments means they
share a common cost objective,
and improves interaction with
suppliers by allowing them to en-
gage directly at the right level.
The Matched Pairs system is

part of Ford’s Aligned Business
Framework, Krusel said. It en-
ables supplier innovations to
reach customers quicker by pro-
viding more robust tracking of
new technologies, from idea to
implementation.
The framework encourages

more communication between
suppliers and senior Ford lead-
ers, offers greater opportunities
to increase scale, and engages
suppliers earlier in the product
design process, Krusel said. Ford
has more than 100 Aligned Busi-
ness Framework suppliers.
Another framework initiative

helping to spur supplier innova-

tion is the Executive Business
Technology Review, Krusel said.
This allows Ford’s senior leader-
ship team from product develop-
ment and purchasing to experi-
ence suppliers’ latest technolo-
gies through a show-and-tell, and
for Ford to potentially be the first
automaker to introduce these
technologies to drivers around
the world.
Key technologies introduced

through the review include
Ford’s hands-free liftgate, active
park assist and lane-keeping sys-
tem, which debuted on various

2012 and 2013 Ford vehicles.
Ford will continue to leverage its
Aligned Business Framework to
provide a systematic structure
for suppliers to introduce new
technologies to Ford customers.
“Many technologies on the

road today were developed as a
result of our supplier relation-
ships,” said Thai-Tang.
“We will continue to strive to

be our suppliers’ customer of
choice through our continued
new product introductions and
emphasis on technology excel-
lence.”

New Manufacturing Techniques that Make
2015 Ford F-150 Practical are Made Public
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Ford and suppliers achieved stronger F-150 frames that are lighter.

M1 Concourse has acquired
an 87-acre former General Mo-
tors property on the northwest
corner of Woodward Avenue and
South Boulevard in Pontiac.
The property was acquired

from RACER Trust, which was
created in March 2011 by the U.S.
Bankruptcy Court to seek buyers
to invest in the redevelopment
and reuse of properties owned
by the former General Motors
Corporation before its 2009
bankruptcy, said M1 spokesper-
on Steve Keyes.
M1 Concourse has preliminary

site plan approval from Pontiac
to construct a mixed use devel-
opment targeted at the massive
audience of people in Metro De-
troit who like cars.
When completed, M1 Con-

course will be one of the largest
automotive enthusiast destina-
tions in North America, Oleshan-
sky said, and will contain a 1.5-
mile performance track, 250 pri-
vate garages, restaurants, an au-
to-focused shopping village and
office space.
“The response to our plans

has been overwhelming since we
first announced the project,”
said Brad Oleshansky, the
Founder and CEO of M1 Con-
course. “We’re excited to begin
preparing the land and proceed-
ing with the development.”
The first phase of private

garages will be for sale officially
in September 2014.
“We are appreciative of the

support we have received from
the City of Pontiac, Oakland
County and the State of Michi-
gan, as well as the RACER Trust,
who believed in our concept
from the beginning,” said Ole-
shansky.
“We congratulate Mr. Oleshan-

sky and his team and look for-
ward to what promises to be a
tremendous new development
for Pontiac and Oakland County,”
said Elliott P. Laws, administra-
tive trustee of RACER Trust.
“This is great news both for car
lovers and for the community as
a whole, and represents an ongo-
ing fulfillment of RACER’s mis-
sion to bring new investment and
jobs to the former GM properties
in our portfolio.”
M1 Concourse recently part-

nered with Uniprop, based in
Birmingham. Uniprop made a
large equity investment in the
project and will help with real es-
tate development, construction
and finance.
“This is the perfect project for

Uniprop as it draws on all of our
core competencies, and we are
excited about the potential M1
Concourse has to make a signifi-
cant impact on Pontiac and
the surrounding areas,” said
Uniprop’s chairman Paul Zlotoff.

M1 Repurposes GM Land
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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
OPEN SATURDAY!

3800 S. Lapeer Rd., LAKE ORION

YOUR OFFICIAL CHRYSLER JEEP • DODGE LEASE TURN-IN HEADQUARTERS

SCAN
ME

CHECK YOUR
TRADE IN
VALUE HERE

* We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive.All rebates to dealer.
Deals apply to stock units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. Must be Chrysler Em-
ployee. $500 Military and TDM included. Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See
dealer for details. **Lease and prepay examples are plus destination, taxes, title, plates, $0 sec. deposit required. Includes Conquest
Trade-in and must be Chrysler Employee. Programs subject to change. ††On select models. Expiration date is 9/2/14.

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

2014 CHRYSLER
TOWN & COUNTRY
TOURING
L

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2688*

24 MO. LEASE ONLY
$109*mo.

2014 CHRYSLER
300 AWD

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2888*

24 MO. LEASE
$119*mo.

2014 JEEP
GRAND CHEROKEE
LAREDO
4X4

SALE PRICE
$27,760*

24 MO. LEASE ONLY
$159*mo.

ALL NEW 2014 JEEP
CHEROKEE LATITUDE
FWD

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2688*

24 MO. LEASE
$109*mo.

2014 DODGE
JOURNEY SXT AWD

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$1995*

24 MO. LEASE ONLY
$64*mo.

2014 DODGE
CHARGER R/T

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2387*

24 MO. LEASE
$94*mo.

2014 RAM
CREW CAB 4X4

BIG HORN

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$3087*

24 MO. LEASE ONLY
$119*mo.

2015 CHRYSLER
200 LIMITED

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2188*

24 MO. LEASE ONLY
$79*mo.
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