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Portland, Ore., was the center
of the Dodge Challenger universe
last month.
During that time, groups of

journalists came to the pictur-
esque Northwest city to spend
time driving the redesigned 2015
Dodge Challenger. said Dodge
spokesperson Dale Jewett.
“Portland was chosen for the

introduction because it’s a beau-
tiful city,” said Jewett.
“It also has a race track – Port-

land International Raceway – on
the outskirts of the city where
it’s possible for people to test
drive the Hellcat.”
The track was particularly ben-

eficial to Dodge because it has

Hellcat Hath No Fury – Just Power

The 2014 Volt is the only small car to earn IIHS Safety Pick+ award.

Today’s cars not only have to
get good gas mileage, they have
to be safe. And that’s not a prob-
lem for Volt drivers, says the In-
surance Institute for Highway
Safety.
The 2014 Chevrolet Volt with

available Forward Collision Alert
was the only vehicle out of 12
small cars tested to earn the
IIHS’s 2014 Top Safety Pick+
award.
It also received an acceptable

overall score in IIHS’s challeng-
ing small overlap front crash
test.
The results in the most recent

round of testing put it ahead of
its competitors, both in the elec-
tric and small car segments.
“The Volt’s crashworthiness

performance puts it in the top
tier for small car safety,” said Joe
Nolan, IIHS senior vice president
for vehicle research.
“GM should be commended

for the Volt’s performance in the
small overlap front test because
this car was designed before that
challenging test was introduced.”
The Volt earned a “good” rat-

ing – the highest the IIHS awards

Volt Earns IIHS’s 2014
Top Safety Pick+ Award

Detroit’s automakers all re-
ported strong sales increases for
July, with Chrysler’s 20 percent
year-over-year improvement
leading the pack.
Ford reported a sales increase

of 10 percent, while GM’s num-
bers showed a 9 percent gain
over July of 2013.
Chrysler U.S. sales of 167,667

units, a 20 percent increase com-
pared with sales in July 2013
(140,102 units), and the group’s
best July sales since 2005.
The Chrysler, Jeep, Dodge,

Ram Truck and Fiat brands each
posted year-over-year sales gains
in July compared with the same
month a year ago, said Chrysler
spokesperson Ralph Kisiel.
The Jeep brand’s 41 percent in-

crease was the largest sales gain
of any Chrysler Group brand dur-
ing July and its best-ever July
sales.
“Chrysler Group had a solid

July,” said Reid Bigland, head of
U.S. Sales. “Sales of the all-new
Chrysler 200 mid-size sedan con-
tinued to increase while our Jeep
and Ram Truck brands each
turned in double-digit sales
gains, helping to lead Chrysler
Group to its 52nd consecutive
month of year-over-year sales
growth.”
Seven Chrysler Group vehicles

set sales records in July. The
Jeep Wrangler, Jeep Compass,
Dodge Dart, Dodge Challenger,
Dodge Journey, and Ram Cargo
Van each recorded their best July
sales ever. The Fiat 500L set an
all-time monthly sales record in
July.

Dart sales were up 23 percent
in July, the third consecutive
month that the compact car has

set a sales record. Wrangler sales
were up 14 percent, while the
500L recorded a 49 percent year-
over-year increase.
Ford’s U.S. sales of 212,236 ve-

hicles increased 10 percent over
a year ago for the best July in
eight years. Retail sales of
162,028 vehicles were up 7 per-
cent.
“July proved to be a very good

month for Ford and Lincoln with
positive gains across the board
in all the major segments,” said
John Felice, Ford vice president,
U.S. Marketing, Sales and Service.
“Escape and Fusion were big

contributors to our sales increas-
es, with both setting July sales
records. F-Series again topped
the 60,000-vehicle sales mark and
we’re seeing great initial demand
for our launch vehicles, such as
the Transit Connect, Transit Con-
nect Wagon and the Lincoln MKC
as availability builds.”
Ford Fusion set an all-time

monthly sales record in July with
23,942 cars sold, a gain of 17 per-
cent. The West region of the Unit-
ed States continues to drive
Fusion sales higher, with a 24
percent retail increase relative to
a 22 percent increase nationally.
Ford Explorer sales were up 32

percent with 16,797 vehicles
sold, for the vehicle’s best July
since 2005. Ford Escape sales
were up 19 percent, setting an all-
time performance record for July.
Ford F-Series sales were up 5

percent with 63,240 trucks sold, a
number achieved with the lowest
incentives of the three largest
pickup truck manufacturers.
Lincoln sales of 7,863 vehicles

were up 14 percent, giving the
brand its best July result in six
years. Stock for Lincoln MKC is
expanding and momentum is
building, with 1,534 vehicles sold
in July.
General Motors dealers deliv-

ered 256,160 vehicles in the Unit-
ed States in July, for the compa-
ny’s highest July sales since
2007.
Total sales were up 9 percent

compared with a year ago. Retail
sales – those to individual cus-
tomers – were up 4 percent. Com-
mercial deliveries were up 69
percent and all other fleet deliv-
eries were up 21 percent.
Sales of crossovers and trucks,

which include pickups, vans and
SUVs, surged by double-digits,
pushing combined sales to
1,048,114 through July. GM was
the first automaker to pass the

million-unit milestone in both
2014 and 2013.
“Sales of utility vehicles soared

in July because American fami-
lies feel better about the econo-
my than they have in a long time,
and they are finding an incredible
variety of redesigned and all-new
models in our showrooms,” said
Kurt McNeil, U.S. vice president
of Sales Operations. “Small, com-
pact, medium, large – sales were
strong across the board.”

During July, GM sold 100,122
crossovers and SUVs, bringing
the calendar-year-to-date total to
587,250 units – the best month
for utility vehicle sales since Au-
gust 2007.
Compared with 2013, cross-

over deliveries increased 26 per-
cent in July and they are up 5
percent year-to-date. Large non-
luxury SUVs were up 25 percent
in July, and they are up 15 per-
cent year to date.

Detroit’s Big 3 See Continued Sales Climb
As Chrysler Garners a 20 Percent Uptick

2014 Dodge Dart

2014 Ford Fusion

2014 Buick Verano

CONTINUED ON PAGE 3

Dodge Challenger Hellcat tearing up the race track in Oregon.

Steve Hill

CONTINUED ON PAGE 5

General Motors, the U.S. Army
and Raytheon Company are
teaming up to provide eligible
transitioning Army soldiers with
skills to become service techni-
cians at GM dealerships after
they return to civilian life.
The Shifting Gears Automotive

Technician Training Program, a
multi-year partnership between
the two companies and the
Army, will begin in August at

Fort Hood in Killeen, Texas.
The announcement of the new

program was made at the end of
July and Shifting Gears went into
effect at the beginning of August.
Shifting Gears will be part of

the Army’s Soldier for Life sup-
port program, which helps sol-
diers reintegrate into their com-
munities after leaving the Army,

GM Helping Soldiers Qualify
For Service Technician Jobs

CONTINUED ON PAGE 6
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DETROIT (AP) – A Texas
lawyer has filed a lawsuit against
General Motors on behalf of 658
people who were injured or killed
in crashes allegedly caused by
faulty ignition switches.
The lawsuit filed last week in

U.S. District Court in Manhattan
in New York City names 29 peo-
ple who were killed in crashes
and 629 who were hurt.
All the crashes occurred after

GM emerged from bankruptcy
protection in July of 2009. That
makes them exempt from GM’s
efforts to shield itself from
claims due to crashes that oc-
curred before the bankruptcy, at-
torney Robert Hilliard said in a
statement.
Hilliard also said he will ask

judges for permission to file an-
other 248 cases from before the
bankruptcy, including 21 deaths.
“It’s certainly not a legal given

that GM will be successful in its
attempts to use this ‘get-out-of-
jail-free’ bankruptcy card,’’ said
Hilliard, of Corpus Christi, Texas.
The lawsuit alleges that GM

knew about the defective switch-
es that can cause engines to stall
since as early as 2001, yet it did-
n’t recall any cars until this year.
The switches can cut off the

engine, knocking out power
steering and brakes and dis-
abling the air bags, which would-
n’t protect people in a crash.
The lawsuit seeks in excess of

$75,000 in damages for each
plaintiff.
The filing comes just days be-

fore compensation expert Ken-
neth Feinberg is to start taking
injury and death claims on behalf
of GM.
Feinberg, who handled claims

for the BP Gulf Oil Spill and the

Sept. 11, 2001, terrorist attacks,
has said GM has placed no limit
on the total amount of money he
can spend to compensate vic-
tims.
Feinberg is to start taking

claims and will accept applica-
tions through the end of the year.
Those who settle with Fein-

berg must give up their right to
sue.
GM recalled 2.6 million small

cars such as the Chevrolet
Cobalt for defective switches
starting in February, touching off

a recall crisis at the company
that has ballooned to 29 million
recalled vehicles. Of those, 17.3
million are to fix defective igni-
tion switches. But only owners of
the original 2.6 million small cars
are eligible for compensation
through Feinberg.
GM says the small-car switches

have caused at least 54 crashes
and 13 deaths.
Hilliard’s lawsuit includes

crashes involving the original 2.6
million cars as well other cars
with faulty switches. He called

the exclusion of some ignition
switches from the compensation
fund “GM madness at its best.’’
GM spokesman Jim Cain

wouldn’t comment on Hilliard’s
lawsuit, but said the company
wants to do the right thing for
people harmed by ignition
switch issues with the Cobalt
and other recalled small cars.
“That’s why we engaged Ken-

neth Feinberg to independently
design and administer a compen-
sation program,’’ Cain’s state-
ment said.
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Subway/Oakland Mall
498 14 Mile Rd
248-307-1271
1939 W. Maple Rd
West of Crooks
248-435-2846

Subway/Walmart
2001 W. Maple Rd
West of Crooks
248-435-2431

TROY

31690 Mound Rd
13 & Mound
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26627 Hoover Rd
11 & Hoover
586-754-8205
30820 Hoover Rd
13 & Hoover
586-573-7829
29144 Ryan Rd
12 & Ryan
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28950 Van Dyke Ave
12 & Van Dyke
586-558-3882
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NOW OPEN 24 HOURS
32620 Van Dyke Ave
South of 14 Mile
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Subway/Meijer
29505 Mound Road
12 Mile & Mound
586-558-0100

Subway - Walmart
29176 Van Dyke
Warren, MI 48093
586-393-1008

66603 Van Dyke
South of 31 Mile
586-752-6500

ROMEO

NOWOPEN•DRIVE THRU
13160 32 Mile Road
32 & Van Dyke X-Way
586-281-6359

WASHINGTON TWP.

STERLING HGTS.
8178 23 Mile Rd
23 & Van Dyke
586-739-4100

Subway/Walmart
NOW OPEN 24 HOURS
51450 Shelby Pkwy
23 & Van Dyke X-Way
586-254-8140

SHELBY

Subway/Walmart
28804 Gratiot
12 & Gratiot
586-773-1682

ROSEVILLE

Inside
Chrysler
STAMPING

Inside
Chrysler
SHAP

37876 Van Dyke
at 16 1/2 Mile
586-795-8368
Subway/Walmart
NOW OPEN 24 HOURS
33201 Van Dyke
14 & Van Dyke
586-274-4319
Subway/Meijer
36600 Van Dyke Ave
586-795-1606
38357 Dodge Park
at Plumbrook
586-264-5300
40058 Van Dyke
18 Mile & Van Dyke
586-939-4500

SubwayChrysler
35777 Van Dyke
586-795-0205

NOW OPEN 24 HOURS
7960 Metro Parkway
VanDyke&MetroPkwy
586-268-0800
SubwayChrysler
38111 Van Dyke
586-268-6900

Applewood Pulled Pork

DETROIT (AP) – The U.S. gov-
ernment’s road safety agency is
investigating complaints about
engine stalling and alternator
failures in Dodge Charger
sedans.
The probe covers about

123,000 Chargers from the 2011
and 2012 model years.
The National Highway Traffic

Safety Administration says it
has 14 complaints of alternator
failure and stalling. All the cas-
es happened while the cars
were going 40 or more miles
per hour.
In one case, a car stopped in

traffic with smoke coming from
the alternator, which generates
electricity to recharge the bat-
tery and run other devices. No
injuries have been reported to
the agency.
Chrysler says it’s cooperating

in the probe. Investigations can
lead to recalls, but there haven’t
been any so far.

NHTSA Checking
2011-12 Chargers

DETROIT (AP) – The U.S. gov-
ernment’s highway safety agency
has decided to seek further infor-
mation from General Motors
about air bag failures in some
Chevrolet Impala full-size cars.
The National Highway Traffic

Safety Administration began an
inquiry last month into the issue
after receiving a petition from
Donald Friedman of Xprts LLC, a
Santa Barbara, Calif., company
that examines crashes.
Friedman examined an April

2011 car crash in Hidalgo County,
Texas, that severely injured an
elderly man – Roberto Martinez.
His wife Aurora was driving

their 2008 Impala when it was hit
on the passenger side by an SUV
and forced into a concrete high-
way divider.
The passenger air bags didn’t

deploy, and Roberto suffered
permanent brain injuries, ac-
cording to a lawsuit filed by the
couple against GM. He died
about 10 months later.
Friedman alleges that because

Roberto Martinez was bounced
around during the incident, the
weight sensor in the passenger
seat misread his weight and did-
n’t fire the air bag. The air bag is
supposed to inflate for anyone
other than a child or small adult.
Friedman says the cars should
be recalled and the computers
reprogrammed.
The petition says GM used the

same system in other models
from 2004 through 2010. The in-
quiry – not a formal investigation
– covers about 320,000 Impalas
from the 2007-09 model years.
GM may be getting greater

scrutiny from NHTSA after the
company admitted knowing
about a deadly ignition switch
problem in some of its older cars
for more than a decade, yet it
didn’t recall them until this year.
Eventually, the company re-

called 2.6 million cars for that
problem, and the agency fined
GM the maximum $35 million for

failing to disclose information in
the case.
The Martinez case was settled

out of court about two years ago,
said the couple’s attorney,
Manuel Guerra. He would not dis-
close the sum.
Friedman said in an interview

that even though the lawsuit was
settled, he filed the petition so
the government would address
the problem.
“It seemed to me that it was an

important thing to get in front of
NHTSA,’’ he said.
Although NHTSA’s inquiry so

far hasn’t found any defects, the
agency will seek more data from
GM “in an abundance of cau-
tion,’’ NHTSA said in documents
posted on its website.
GM spokesman Alan Adler

says the company will cooper-
ate. He said GM did its own re-
view and decided not to take any
action, although he would not
comment on the reasons for that
decision.

2007-09 Impalas Now Under
Air Bag Scrutiny by NHTSA

BEIJING (AP) – General Motors
Co. and its main Chinese partner
are recalling nearly 20,000 im-
ported Cadillac SRX sport utility
vehicles and Chevrolet Camaros
to replace defective seat bolts.
GM said July 25 the defect

might allow seats to descend to
their lowest position, possibly
causing a safety hazard. The
company did not say how many
of each type of vehicle were be-
ing recalled. In total, it is recall-
ing 19,836 vehicles.
This is GM’s third recall in

China in 14 months. In Decem-
ber, the company and its main
Chinese partner recalled 1.5
million vehicles to replace a fuel
pump bracket.
In May 2013, they recalled im-

ported SRX sport utility vehicles
to adjust nuts on wheels.

GM Recalls 20K
Vehicles in China

Lawsuit Names GM in Alleged Ignition Switch Crashes

Club GM’s Southeast Michigan
Charity Golf Outing is set for
Tuesday, Sept. 9, at the Field-
stone Golf Club in Auburn Hills.
The annual event supports

Club GM’s charities as well as To-
morrow’s Child, an SIDS organi-
zation. Check-in begins at 9:30
a.m. and the shotgun start is at
11 a.m.
Tickets are $85 for those play-

ing golf, which includes brunch.
Brunch-only tickets are $10.
The golf package includes 18

holes of golf – using a scramble
format – brunch, a long-drive
contest, a closest-to-line contest,
a closest-to-pin contest and a

prize to the golfer who gets the
lowest net score.
Lorenzo Jones, a senior buyer

at GM ,is chairman of this year’s
golf outing.
“I buy mirrors, both inside and

outside, for GM,” Jones said. “I’ve
worked for the company since
1984 and have been a Club GM
member for the past seven or
eight years. I had been doing
some work for them and joined
because I like the idea of being
involved in charity and giving
something back to the communi-
ty. All the work done by Club GM
is voluntary.”
Club GM sponsors many local

charities, Jones said.
The idea is to support as many

as possible. So groups like the
Capuchin Soup Kitchen, among
many others, receive support
from the club.
Helping Jones put on the golf

outing is retired GM employee
Mike Jaffke.
“Mike has been working hard

for Tomorrow’s Child, which is a
charity that deals with Sudden
Infant Death Syndrome, or SIDS,”
Jones said. “What I like about the
golf outing is that you get to
spend a nice day outdoors doing
something fun, but you’re also
raising money for charity.”

Club GM Tees Off to Aid Various Charities

Ford’s European sales rose 6.6
percent in the first half of 2014
on the strength of new vehicle
launches and an uptick in indus-
try-wide sales.
Ford’s sales volume in its 20

traditional markets in Europe to-
talled 605,400 vehicles in the first
six months of the year – 37,700
vehicles, or 6.6 percent, more
than in the same period in 2013.
This compared to a total indus-

try growth in sales of 6.3 percent
for the first half of the year.
Ford’s market share in Europe
stayed the same at 7.9 percent,
said Ford spokesperson John
Gardiner.
The number of Ford vehicles

sold in June also was up com-
pared with the same month last
year. More than 109,000 Ford ve-
hicles were sold in the month, a
2.2 percent increase over June
2013. Market share was down by
0.2 of a percentage point at 8.0
percent.
“The pricing environment in

Europe remains extremely com-
petitive,” said Stephen Odell,
president, Ford of Europe, Mid-
dle East and Africa. “But our
sales are growing on the strength

of our new vehicle lineup, and we
continue to beat the industry av-
erage in higher value sales chan-
nels – retail, fleet, and commer-
cial vehicle sales.
“We’ve so far launched 15 new

or significantly freshened vehi-
cles since we announced our One
Ford transformation plan for Eu-
rope in October 2012. We still
have several new vehicles to
come in the second half, includ-
ing the new Focus and the all-
new Mondeo.”
Ford’s quality of sales mix con-

tinued to improve, with retail and
fleet sales June year-to-date
amounting to 72 percent of total
sales, a one percentage point im-
provement over the same period
in 2013, Gardiner said, and two
percentage points better than
the industry average.
In June, Ford retail and fleet

sales were 73 percent of its total
sales, three percentage points
better than in the same month
last year, and five percentage
points better than the industry
average.
More than 52 percent of Ford

sales in the first six months of
the year were of all-new or signif-

icantly freshened vehicles, Gar-
diner said. These new products
also are helping to improve Ford
dealer profitability, which is up
around 50 percent in the first
half. This profit improvement is
helping Ford dealers to make the
investments needed to enhance
the customer experience with
better online portals and new-
look dealerships.
Ford commercial vehicle sales

at 104,000 vehicles in the first
half were up by 10.5 percent, and
marked the best June year-to-
date sales volume performance
since 2011.
Ford’s commercial vehicle

market share for the first half
was up 0.3 of a percentage point
to 10.5 percent, its best perform-
ance since 1998. Last month saw
Ford achieve its best commercial
sales volume for the month of
June since 2008, and its best June
commercial vehicle market share
since 1996.
Sales of Ford vehicles

equipped with the 1.0-liter Eco-
Boost advanced gasoline engine
were up by 15.3 percent com-
pared with the first six months of
last year, Gardiner said.

Ford’s Europe Sales Top Industry Average
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by Jim Stickford

Chrysler likes to do things dif-
ferently, said company
spokesperson Ed Garsten. That’s
why there’s a video feature on its
media Web site called, “Insider
Outlook.”

The feature, Garsten said, is
designed to give the public a
deeper understanding of the
auto industry as a whole and not
just to promote Chrysler’s point
of view.

“We started the series about a
year ago,” Garsten said. “We
used to put a feature called, ‘Fire-
house Blog,’ and posted a story
on minivan sales on that blog. We
decided to make the feature
about more than just Chrysler
minivans. That was back in
2005.”

Moving ahead to 2013, Garsten
said his team was looking to do
something different and some-
one remembered the blog about
minivan sales. That sparked the
idea of putting out a regular fea-
ture on Chrysler’s media website
blog section that could be ac-
cessed by the media and the
public. So “Insider Outlook” was
born.

The posting features people in-
side the car industry but not a
part of Chrysler’s team talking
about the car industry, Garsten
said. The interviews would be
only a few minutes long.

One featured Stephanie Brim-
ley of IHS Automotive talking
about the effectiveness of auto
shows in promoting vehicle sales
and brand awareness.

July’s “Insider Outlook” offered
the expert analysis of Dr. Bruce
Belzowksi, director of Automo-
tive Analysis at the University of
Michigan’s Transportation Re-
search Institute. He talked about
the global opportunities and
risks for automakers in markets
in Brazil, Russia, India and China,
known collectively as the BRIC
countries.

And what Belzowski had to say
about BRIC countries turned out
to be more timely than was origi-
nally intended, Garsten said.

“When we set up the interview,
Russia and the possibility of
sanctions wasn’t in the news as
much as it would be by the end
of July,” Garsten said.

In his interview, Belzowski said

that BRIC countries all have large
populations and have the poten-
tial to be “huge auto markets” for
global automakers.

But not all BRIC countries are
equal.

“Some are reaching their po-
tential faster than others,” Bel-
zowski said. “China is the largest
auto market in the world right
now. India? Not so much. Brazil,
not so much. Russia, not so
much.”

But any automaker who de-
sires to gain ground in BRIC
countries has to do things differ-
ently, Belzowski said. That
means globalizing staff, globaliz-
ing the company and globalizing
marketing.

“You globalize marketing so
that when you go to a country,
you know how to play in that
country’s market,” Belzowski
said.

“Each country has its own
rules, and even though the BRIC
countries are considered as one,
they are completely different
countries in how they operate.
This has to do with government
regulations for that particular
country and also what con-
sumers say they want or may not
want in a car.”

Buyers in developing coun-
tries, Belzowski said, often don’t
have a lot of options when pur-
chasing consumer goods, so they
might not be aware of what their
options are in automobiles.
That’s the risk that automakers
take when entering a foreign mar-
ket.

“I just attended a conference
called, ‘Inside Russia,’” Belzow
ski said. “They had a Russian
lawyer say there’s language be-
ing tossed around the Russian
Duma, their parliament, that says
if the United States puts a certain
level of sanctions on Russia, the
country could take over the as-
sets of American companies op-
erating in Russia.

“That’s an extreme response to
sanctions, but that’s the kind of
risk you take when you go into a
foreign country or developing
democracy.”

Other risks, Belzowski said, in-
clude getting into a country just
as its economy slows down, as in
India and Brazil. Right now,
China is experiencing strong eco-
nomic growth.

So, Belzowski said, the auto
companies that will do well in
BRIC counties specifically, and
around the world generally, will
be the ones that have a strong
product line that fits in the mar-
ket of the individual countries.
And these companies have to get
in those markets to compete.

“If you’re not selling vehicles,
you’re not throwing,” Belzowski
said.

“You must have the right vehi-
cle for the market.

“Having said that, it also has to
do with how you’re balancing the
vehicles you’re selling and build-
ing across a region.

“If you have good import/ex-
port relationships locally, you
might be able to build in one
country to export these vehicles
to other countries nearby.”

That’s a lot cheaper than hav-
ing to build plants in every coun-
try a company wants to sell cars
in, Belzowski said.

By having people like Belzow-
ski speak honestly about issues
that matter in the auto industry,
the goal is to get people thinking
about Chrysler after they visit
the media site, Garsten said.

“This may work, it may not,”
Garsten said. “But we at Chrysler
have never been afraid to do
things differently.

“By communicating honestly
with the public, we show greater
context beyond Chrysler’s point
of view, and that, hopefully, gets
shared across social media and
puts Chrysler’s name out before
the public.”
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Waterford, Michigan
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The growing popularity of
smaller vehicles applies to pick-
ups as well, and customers say
maneuverability is a top reason
for choosing a midsize pickup.

The 2015 GMC Canyon, said
GM spokesperson Chris Srock,
delivers the right size vehicle for
consumers who are looking for a
more agile pickup.

GM started working on the
smaller Canyon a couple of years
ago after research showed GM
staffers that there was a demand
for a smaller, mid-size truck.

“An increasing number of cus-
tomers don’t need the full capa-
bility of a full-size pickup, yet de-
sire the functionality a pickup of-
fers,” said Duncan Aldred, vice
president of GMC Sales and Mar-
keting.

“These customers appreciate
the smaller size of mid-sized
pickups, with their ability to easi-
ly fit in a garage, travel down-
town areas of big cities, and navi-
gate crowded parking lots. The
all-new 2015 GMC Canyon repre-

sents the best of both worlds in
this sense.”

Srock said that many mid-size
buyers were either switching
over to smaller CUVs or were
buying full-size trucks because
they needed a pickup, but still
would have preferred a mid-size.

“We have a three-truck strate-
gy to meet the different needs of
our customer base,” Srock said.
“We realized that smaller might
be better for mid-sizes because
different customers have differ-
ent needs.”

The 2015 GMC Canyon is the
smaller sibling of the 1500 Sierra
full-size pickup, and the 2500 and
3500 Sierra Heavy Duty pickups,
Srock said.

The Canyon short-bed crew
cab is 212.7 inches long, 17 inch-
es shorter than a comparable
Sierra 1500.

Canyon’s overall width of 74.3
inches is five inches narrower
than Sierra and two inches wider
than the Terrain compact SUV.
That makes for easier maneuver-

ability around town, yet the
smaller size does not sacrifice
functionality or capability, Srock
said.

“We engineered the 2015 GMC
Canyon to be very capable and
functional for mid-size pickup
owners,” said Anita Burke, vehi-
cle chief engineer for Canyon.

“We know customers have var-
ied needs for a pickup in this seg-
ment, using their vehicle to com-
mute to work during the week,
transport children to school and
other activities. But on the week-
end, they have a very different
set of needs that match their ac-
tive lifestyles. The 2015 Canyon
delivers on all these needs.”

The numbers of the 2015
Canyon show why, said Srock.

The 2015 Canyon short box
crew 4x4 3.6L V6 has a length of
212.7 inches and a width of 74.3
inches, which, said Srock, com-
pares to the 2014 Toyota Tundra
short bed crew 4x4 5.7L V8 that
has a length of 228.9 inches and a
width of 79.9 inches.

The 2015 Canyon’s numbers
add up to a tight turning radius
of approximately 41 feet, said
Srock, making it easier to maneu-
ver when parking or backing into
tight spots.

And features like electric pow-
er steering provide easier maneu-

verability in tight situations, said
Srock.

“With its smaller size and asso-
ciated nimble nature, Canyon
provides pickup capability and
exceptional comfort in an effi-
cient and more manageable pack-
age,” Aldred said.

‘Customers Like Smaller Size of Mid-Size
Pickups’ – GM Sales VP Duncan Aldred

2015 GMC Canyon

Chrysler Features Experts on Web Site

in its tests – in four of the six cat-
egories monitored during the
small overlap front test. In the
Structure category and the Re-
straints & Kinematics category,
the Volt earned an “acceptable”
rating.

Altogether, the scores gave the
Volt an overall acceptable rating
in the test.

According to IIHS, the small
overlap front crash test is con-
sidered the most difficult of any
of the head-on tests performed
by either the National Highway
Traffic Safety Administration or
the IIHS

It was introduced in 2012, and
replicates a collision with anoth-
er object, such as a tree, on the

very front corner of the vehicle
at 40 mph.

This means the vehicle’s front
bumpers and crumple zones
are avoided, making the rest
of the car distribute crash ener-
gy.

Volt Earns IIHS’s 2014
Top Safety Pick+ Award

CONTINUED FROM PAGE 1

ROLLBACK PRICES ARE BACK 11 a.m. - 4 p.m.

FINE DINING SINCE 1933; NORTHERN ITALIAN CUISINE

®

Lelli’s Restaurant
855 N. Opdyke 248-373-4440

In Auburn Hills
� BUSINESS LUNCHEONS � DINNER 4 pm-10 pm

Be in and out in 45 minutes.
The Lelli family wants everyone

to come and experience
fine dining…

Housemade Pasta dishes
starting at $9.95



Chrysler will recall an undeter-
mined number of older-model
SUVs in connection with an in-
vestigation of ignition-switch
performance.
Engineers are working to de-

velop a remedy and Chrysler is
committing now to conduct a re-
call out of an abundance of cau-
tion, said Chrysler spokesperson
Eric Mayne.
Chrysler is unaware of any re-

lated injuries, Mayne said. The
company is aware of a single re-
ported accident and a relatively
small number of complaints in-

volving 0.015 percent of the sub-
ject vehicle population.
Preliminary investigation sug-

gests an outside force, usually at-
tributed to contact with the dri-
ver’s knee, may move ignition
keys from the “on” position in
certain model-year 2006-07 Jeep
Commander and 2005-07 Jeep
Grand Cherokee SUVs.
Such an occurrence may cause

engine stall, reducing braking
power and more difficult steer-
ing.
Safety features such as frontal

airbags may also be disabled.
The company expects to iden-

tify affected customers and ad-
vise them by mid-September
when they may schedule service,
the cost of which will be borne
by Chrysler.
This timing complies with reg-

ulations governing recalls and
owner notification, Mayne said.
The precise number of affect-

ed vehicles will be determined
by the investigation.
Approximately 792,300 are im-

plicated – 649,900 in the U.S.;
28,800 in Canada; 12,800 in Mexi-
co and 100,800 outside of the
NAFTA region.
The Commander is no longer

in production and the Grand
Cherokee has since been com-
pletely redesigned; newer mod-
els are not subject to the recall.
Owners of model-year 2006-07

Jeep Commanders and 2005-07
Grand Cherokees are advised to
assure there is clearance be-
tween their knees and the
keys.
As a further precaution, they

are advised to remove all items
from their key rings, leaving only
their ignition keys.
Concerned customers may

also call Chrysler’s Customer
Information Center at 1-800-853-
1403.

Chrysler Recalling Older SUV Models
During Ignition Switch Investigation

Dr. Ken Washington has been
named chief technical officer and
vice president of Ford’s Research
and Advanced Engineering, effec-
tive Aug. 18.
Washington succeeds Paul

Mascarenas, who has elected to
retire after 32 years at Ford, ef-
fective Oct. 1.
Reporting to Raj Nair, group

vice president of Global Product
Development, Washington was
most recently vice president of
the Space Technology Advanced
Research & Development Labora-
tories at Lockheed Martin’s
Space Systems Company.
In addition, Kumar Galhotra –

currently the company’s vice
president of Engineering, respon-
sible for all Ford and Lincoln ve-
hicles globally – was named Ford
vice president and president of
Lincoln, effective Sept. 1.
In this new dedicated position,

Galhotra will report to Ford Pres-
ident and CEO Mark Fields.
Galhotra becomes the most

senior leader overseeing all Lin-
coln operations globally, includ-
ing product development; mar-
keting, sales and service; and all
team members supporting the
Lincoln brand.
Succeeding Galhotra is Jim

Holland, who was named vice
president, Vehicle Component
and Systems Engineering, effec-
tive Sept. 1. Holland also will re-
port to Nair.
“These changes underscore

our commitment to build on the
success of our One Ford plan by
accelerating our pace of
progress,” said Fields.
“They also make clear we are

serious about Lincoln as a world-
class luxury brand and that prod-
uct excellence and innovation
are what will deliver growth and
define our entire company going
forward.”
Since joining Ford in 1982, Mas-

carenas amassed extensive expe-
rience in product development
and advanced technology, serv-
ing in key leadership positions in
product planning, program man-
agement, body engineering and
powertrain in Germany, the Unit-
ed Kingdom and the United
States.
Mascarenas’ accomplish-

ments, said Ford spokesperson
Susan Krusel, include establish-
ing Ford’s first-ever laboratory in
Silicon Valley and playing a key
role in the development of Ford’s
Blueprint for Mobility to create a
better world for consumers and
society.
In succeeding Mascarenas,

Washington will oversee the de-
velopment and implementation
of the company’s technology
strategy and plans.
Washington’s 28-year career in-

cludes serving at Lockheed Mar-
tin, Enterprise Business Services
and Sandia National Laboratories
in nuclear engineering, informa-
tion systems, super-computing,
information privacy and R&D
space technologies.
“Paul is a very dedicated and

talented leader who has served
within product development and
advanced engineering around
the Ford world for the past 32
years,” Nair said. “We thank him
for his many contributions and
wish him all the best in the fu-
ture.
“Ken is a dynamic leader and

successful innovator with vast
experience in research and ad-
vanced engineering,” added Nair.
“We look forward to all he will
bring to the Ford team as we ac-
celerate our drive for innovation
in every part of our business.”
In being named the company’s

new dedicated global Lincoln
leader, Galhotra will build on the
brand’s recent product and sales
momentum – including its recent
expansion into China. Galhotra
will oversee the development of
the next generation of Lincoln ve-
hicles as well as connect them
with a new generation of Lincoln
clients. His focus is to build on
the appeal of Lincoln not only
through its distinctive vehicles
but also a world-class, luxury
ownership experience.
“Now is the right time for the

next chapter in accelerating Lin-
coln as a world-class luxury
brand,” Fields said. “Kumar has
more than 25 years of global
product and business experi-
ence, including leading engineer-
ing for all of our Lincoln vehicles
today.
“Being our dedicated senior

Lincoln leader will serve our

clients, employees and dealers
extremely well going forward.”
In succeeding Galhotra, Hol-

land is responsible for vehicle
component and system engineer-
ing for Ford and Lincoln vehicles
globally. His role is central to the
company’s commitment to devel-
oping vehicles with top quality,
fuel efficiency, safety, smart tech-
nology and value, Krusel said.
Currently engineering director

for the company’s Asia Pacific
operations and based in Aus-
tralia, Holland has 30 years of ex-
perience at Ford in a variety of
senior positions in product de-
velopment, vehicle engineering,
product planning and hybrid
technologies.
His accomplishments include

serving as the chief engineer for
the acclaimed Ford Explorer in-
troduced in 2010 and now sold in
more than 60 countries world-
wide.
“Jim is one of our most re-

spected engineering leaders in-
side Ford and, frankly, within the
industry,” Nair said.
“He has served in North Amer-

ica, Europe and Asia Pacific on a
wide variety of product pro-
grams and engineering assign-
ments. We look forward to what
his passion for product excel-
lence and engineering discipline
will bring to our entire vehicle
lineup.”

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600
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Ford Makes Changes in Senior Leadership

Paul Mascarenas

Registration is officially open
for the third annual Cruise In
Shoes 5K Fun Run/Walk present-
ed by FirstMerit Bank.
The event starts at 7:30 a.m.

on Saturday, Aug. 16, the same
day as the 20th annual Wood-
ward Dream Cruise Presented by
Chevrolet.
Those interested in participat-

ing in Cruise In Shoes can regis-
ter online by going to
http://www.CruiseinShoes.com/r
egistration. Deadline for register-
ing is Aug. 13.
Participants can also sign up

for the event the day of the
run at Royal Oak Shrine High
School.
Money raised at the event

goes back to the nine communi-
ties that host the Woodward
Dream Cruise, said event
spokesman Louie Katsaros.

5K Fun Run/Walk
Set for Aug. 16
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plenty of curves so people could
get a real sense of how the Hell-
cat handles on the road, Jewett
said.
But it also has a particularly

long straightaway that can be
configured as a drag strip, giving
drivers the chance to experience
the Hellcat’s raw power in a
straight line, he said.
In just a few weeks, the new

Challenger will arrive in Dodge
dealerships around the country.
“Need a spotter’s guide to the

new Dodge Challenger on the
road?” Jewett asked. “We’ve pub-
lished several B-roll videos of
the new muscle car, shot in the
areas around Portland.”
Not surprisingly, the “top-of-

the-line” Challenger SRT with the
supercharged Hemi Hellcat V8
attracts plenty of attention, Jew-
ett said.
The engine's output of 707 hp

and 650 lb.-ft. of torque make
tire-smoking burnout videos a
popular post on social media
outlets.
“The story of the new Chal-

lenger goes beyond laying down
a set of black stripes on a drag
strip, though,” Jewett said. “The
2015 Dodge Challenger carries a
redesigned interior that is more
comfortable and uses premium
materials, while drawing on the
1971 Challenger for design inspi-
ration.
“That ’71 Challenger also in-

spired Dodge’s exterior stylists –
check out the grille design and
the black filler panel with
chrome letters, which links the
LED taillamp units – while keep-
ing the iconic Challenger silhou-
ette.”
The 2015 Dodge Challenger

family, Jewett said, has some-
thing for nearly every muscle car
fan – from the base SXT model
and its 305-hp V6 engine,
through the R/T (Road/Track)
model and its 375-hp V8, to the
Scat Pack and its 485-hp V8.
“We know the Hellcat version

of the Challenger won’t be high
volume in terms of sales,” Jewett
said.
“The people who will buy this

car are the people who like to
go to race tracks on public
track day and really let the beast
go.”

Hellcat Hath
No Fury –
Just Power

SRT (Street and Racing Tech-
nology) Motorsports teammates
Kuno Wittmer and Jonathan Bo-
marito co-drove to a major victo-
ry in the No. 93 Dodge Viper SRT
GTS-R in the Brickyard Grand
Prix at Indianapolis Motor
Speedway on July 25.
Closing-driver Bomarito took

the lead just under an hour from
the race’s end and crossed the
finish line with a 10.789-second
margin of victory.
The win, which came in the

first major race appearance for
the Dodge Viper SRT at Indi-
anapolis, was the team’s first in
the new IMSA TUDOR United
SportsCar Championship and
second since returning to major
sports car racing in 2012.
Wittmer started from third on

the grid and overcame a few
bumps, body blows and close
calls to the No. 93 in a very ag-
gressive opening hour of the
race. He pitted 45 minutes into
the race from fourth place and
Bomarito quickly moved into
contention for the lead during a
double driving stint to the finish.
He moved into the lead just

before the team’s final stop and
great pit work by the SRT Motor-
sports crew kept him in first
place

Wittmer, Bomarito
Race to Victory in
Dodge Viper SRT

CONTINUED FROM PAGE 1
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FIAT of LakesideFIAT of Lakeside
LIFE IS BEST WHEN DRIVEN
LEASE SPECIALS!

Everyones Price
$13,065*

888-566-4760
www.FIATofLakeside.com • 18181 Hall Rd. • Macomb. MI 48044
*Price includes any and all rebates & discounts assigned to dealer. Payments are plus tax, title and plates, security deposit may be required by lender. Financing thru Chrysler Capital. **For quailified Chrysler Employee. **Price includes any and all
rebates & discounts assigned to dealer. Payments are plus tax, title and plates. $195.00 due at signing on the 500 Sport. Non-Employee price, slightly higher. Financing thru Chrysler Capital. Vehicles shownmay not be actual vehicle. Due to advertising deadlines programs subject to change.

FIAT Sport
Hatch Back

FIAT c
Abarth Cabrio

FIAT POP
Hatch Back

Manual Transmission • Sunroof

Everyones Price
$13,904*

Everyones Price
$21,211*

Stk. #31540
MSRP $19,400Stk. #31028

MSRP $18,450
Stk. #35012
MSRP $29,250

– 2013 CLEARANCE SALE –

Employee Lease
$195**

24 Month/10K Miles

2014 FIAT Sport
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SSTTKK.. ##4488110033
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DDOODDGGEE
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28400 Van Dyke www.vandykedodge.com DODGE/RAM SALES LINE: 1-888-731-9981
*The above purchase prices are plus tax, title, doc, and destination; include Chrysler’s standard rebates plus the lease pull ahead/returning lease rebates. Lease payments are based on Chrysler Capital Tier 1 approval, 10,000 miles per year, and will have a $395 disposition fee at lease
termination. Lease payments are also based on Chrysler’s standard rebates plus lease pull ahead/loyalty rebates. Security deposit is not required. One pay leases just add tax, due at signing includes first payment, taxes and fees, just add plates. Residency restrictions apply. +or less,
if you qualify for an employee, supplier, military, or friends discount your price could be lower. †See dealer for details. Expires 7/31/14.
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The 2015 Dodge Challenger
SRT Hellcat VIN0001 is being of-
fered at auction.

The most powerful and fastest
muscle car ever built, according
to Chrysler spokesperson Eileen
Wunderlich, will be offered dur-
ing the Barrett-Jackson Las Vegas
2014 auction, to be held Sept. 25-
27 at the Mandalay Bay Hotel and
Casino in Las Vegas.
Proceeds from the auction will

benefit the not-for-profit Oppor-
tunity Village organization of Las
Vegas, said Wunderlich.
The one-of-one special-edition

2015 Dodge Challenger SRT Hell-
cat, with a 6.2-liter supercharged
Hemi V8 engine and 0001 vehicle
identification number (VIN), has
an NHRA-certified quarter-mile
time of 10.8 seconds at 126 mph,
707 horsepower and 650 lb.-ft. of
torque on tap right from the as-
sembly line.
Adding to the exclusivity, the

donated muscle car will be the
only Dodge Challenger to ever
have a Viper-exclusive Stryker
Red exterior.
The special paint job was

hand-painted at the Dodge Viper
paint facility, and it will include
special Hellcat badging, specific
VIN documentation and one-of-a-
kind memorabilia.
“The 2015 Challenger Hellcat is

already guaranteed to be one of
the hottest cars that will roll
through the Barrett-Jackson
auction lanes in decades to
come,” said Tim Kuniskis, presi-
dent and CEO, Dodge and SRT
Brands.
“The VIN 0001 being auctioned

this year is the ultimate one-of-
one collectible 2015 Dodge Chal-
lenger, as Dodge is ensuring
there will never be another one
like it.”
The 2015 Dodge Challenger

SRT Hellcat VIN0001 has a class-
exclusive TorqueFlite 8-speed
paddle shift automatic transmis-
sion with RPM matching down-
shifts.
Along with the special trans-

mission, the unique Challenger
will feature 15.4-inch Brembo
front disc brakes with two-piece

rotors and six-piston calipers –
the largest brakes ever offered
by Chrysler Group – and 20-
by-9.5-inch wheels of light-
weight matte black forged alu-
minum.
The car will have a newly de-

signed interior trimmed in
premium Black Laguna leather
on performance-oriented seats,
a modern dash layout providing
all of the technology features
one would expect, said Wun-
derlich, and an authentic forged-
aluminum super- charger plenum
cover under the hood.
The auction package includes

a Hemi-painted presentation box
with a VIN0001 electronic vehicle
build book and video documen-
tary, still shots, vehicle footage,
an authentic Challenger SRT Hell-
cat embossed Laguna Leather
iPad sleeve, a signed SRT Hellcat
lithograph and a unique “birth
certificate” for VIN0001.
Additional information on the

vehicle is available on the
news feed page of www.driveS-
RT.com.
Barrett-Jackson is waiving all

bidding and consignment fees,
so 100 percent of the sale price
will be donated to Opportunity
Village, which serves people
with significant intellectual dis-
abilities in the Las Vegas area.
“With 707 horsepower, the

2015 Dodge Hellcat is more than
just the most powerful muscle
car built by an American manu-
facturer,” said Craig Jackson,
chairman of Barrett-Jackson Auc-
tion Company.
“It’s also going to be the means

to help countless people with
severe intellectual and related
disabilities reach their poten-
tial.
“We’re honored that Dodge

chose our 2014 Las Vegas auc-
tion to sell Hellcat VIN001 to sup-
port Opportunity Village.
“Not only will the wonderful

people at this organization
benefit from the sale of this
muscle car, but the winning
bidder will own a truly amazing
piece of American automotive
history.”

Powerful Dodge Muscle Car
To Be Auctioned for Charity

2015 Dodge Challenger SRT Hellcat VIN0001

said GM spokesperson Lesley
Warnke.
Upon successful course com-

pletion and program graduation,
veterans receive career counsel-
ing, job-placement recommenda-
tions and employment assis-
tance from Army Soldier for Life
centers, and access to available
GM technician employment op-
portunities through GM’s author-
ized dealer network.
“Shifting Gears illustrates GM’s

commitment to serving those
who serve America,” said Steve
Hill, GM vice president of U.S.
Sales and Service.
“GM has supported the U.S.

military for 100 years. From pro-

viding purpose-built vehicles in
conflict situations to today’s sup-
port for veterans and returning
military personnel, we continue
to be their strong allies.”
“We’ve been working on this

program for most of the year,”
Warnke said. “Whenever you
have two or more entities joining
forces to create something, it
takes a while to iron out all the
problems.”
Raytheon has a long relation-

ship with GM training techni-
cians. And they do similar work
for the Army, so having all three
groups get together just made
sense, Warnke said.
“There is a real need for

trained technicians in the GM
dealer network,” Warnke said.

GM Helping Soldiers Qualify
For Service Technician Jobs
CONTINUED FROM PAGE 1



by Jim Stickford

Donald Hamilton, owner of
Hamilton Chevrolet on 14 Mile in
Warren, knows a lot about mak-
ing wishes come true.
He’s auctioning off a 2014

Corvette Stingray, with all the
proceeds going to the Make-A-
Wish Michigan.
“We do this every two or three

years,” said Donna Blowycky,
who works in the accounting de-
partment and puts on the raffle
for the dealership.
“The last time we did this was

in 2011 when we auctioned off a
new Camaro.”
Hamilton serves on the board of

Make-A-Wish Michigan, Blowycky
said. He lost his son Christopher to
leukemia 27 years ago. The or-
ganization was able to arrange for
Christopher to meet his hero, pro-
fessional wrestler Hulk Hogan, be-
fore the child died.
Ever since then, Hamilton has

worked with the organization
and served on the board of its
Michigan chapter.
“It’s pretty simple,” Blowycky

said. “There are 5,000 raffle tick-
ets for sale. They are $50 apiece
or three for $100. We’ve sold
more than 1,000 so far.
“The drawing will be at 3:30

p.m. on Aug. 16 in Memorial Park,
located at West 13 Mile, near
Woodward in Royal Oak. That’s
the Saturday of the Woodward
Dream Cruise.”
Hamilton has donated some

time in his time share in Aruba,
along with the Stingray,
Blowycky said.
For those who might want to

support the cause, but don’t
want a new Corvette, they can

take $50,000 in cash as an alter-
native.
Buying the tickets shouldn’t be

difficult, Blowycky said. People
can stop by the dealership and
pay for them with cash or by
check or credit card.
If that’s not convenient, people

can call Make-A-Wish Michigan at
800-622-9474 and order them.
Payment for those who order by

phone is credit card only.
“We’ve had Paula Tutman

(Channel 4 News) stop by the
dealership,” Blowycky said.
“She did a story and that

brought awareness to what we’re
doing.”
To learn more about the raffle

and what Make-A-Wish does,
people can visit its Web site at
michigan.wish.org/corvette.
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RAY LAETHEM
HUGE
DEMO SALE!
PRICES WAY

BELOW
GMEMPLOYEE PRICING!

OVER 60
2014
DEMO’S TO CHOOSE

FROM
313-886-1700
17677 Mack Avenue • Grosse Pointe

HOURS:
Mon., Thrus. 9-9

Tues, Wed & Fri 9-6
Sat 10-3

The
VETTE
SHOP
TheVetteShop.pro

A subsidiary of “The Body Shop, Inc”

Original Vette Shop Crew
Is Back Together Again!

33376 Kelly Road, Clinton Twp, MI 48036 • Fax: (586) 791-7470

Phone: (586) 961-6312

Complete
Corvette Service
and Restoration

Gary Oakie – President

Get Away to Sunset Bay
ON BEAUTIFUL LAKE HURON IN CASEVILLE, MICHIGAN

Lakefront Resort!
•Lakeside Motels •Jacuzzi Suites •Cottages •Cabins •Penthouses •Chalets

$20 OFF
Motel Rooms
Valid Sun.-Thurs.

Excluding Cheeseburger Festival

989-856-2650 bella-caseville.com

Lakefront Resort!
Enjoy Fine Dining with a Casual Atmosphere

as the sun sets over Lake Huron.
Relax to our Top 40 DJ, Dancing,

Keno, Pool, Jet Ski, Jet Boat Rentals.

The Insurance Institute for
Highway Safety (IIHS) last week
named 12 models from current
and former GM brands to its first-
ever list of recommended used
vehicles for teen drivers.
The group, supported by auto-

mobile insurance companies, re-
leased its recommended vehicles
with the results of a new survey
in which more than half of par-
ents said their teens drive 2006
model year or earlier vehicles,
fewer of which are equipped with
features such as electronic sta-
bility control and side-impact air
bags, said Chevy spokesperson
Jennifer Ecclestone.
“We know many teens who are

driving the older, smaller vehi-
cles in the family fleet are less
likely to afford optimal crash pro-
tection,” said IIHS Senior Vice
President for Research Anne Mc-
Cartt.
“The vehicles from GM brands

on our list provide teens with im-
portant safety features across all
family budgets.”
IIHS did not recommend any

brand’s mini or small cars, or
high-horsepower vehicles, Eccle-
stone said.
“These IIHS recommendations

will help guide our customers as
they seek safe and affordable
transportation for their young
drivers,” said Alan Batey, execu-
tive vice president and vice pres-
ident, GM North America.
“The technologies that help in-

experienced teen drivers in
many cases avoid crashes are
found on many of our late-model
vehicles.”
GM brands were recommend-

ed in two categories – Best
Choices ($20,000 and under) and
Good Choices ($10,000 and un-
der) – and include Chevrolet
(three models), Buick (four mod-
els), GMC (two models) and the
discontinued Saab (one) and Sat-
urn (two) brands.
Pricing excludes tax, title and

license and is based on oldest
model and lowest trim levels in
Good condition or Better condi-
tion found on Kelley Blue Book’s
kbb.com. They are:

Best Choices: Earned Good rat-
ings in IIHS moderate overlap
front, side, roof strength and
head restraint tests; earned at
least four out of five stars in fed-
eral government crash tests; and
offer standard electronic stabili-
ty, which helps drivers prevent
rollover crashes.
Large Cars:
• 2011 and later Buick Regal:

$13,500;
• 2010 and later Buick

LaCrosse: $12,900;
Midsize Cars:
• 2010 and later Chevrolet

Malibu built after November
2009: $10,900;
• 2012 and later Buick Verano:

$14,100;
Midsize SUVs:
• 2010 and later GMC Terrain:

$14,900;
• 2010 and later Chevrolet

Equinox: $13,700;
Large SUVs (GM brands swept

this category):
• 2011 and later Buick En-

clave: $19,900;
• 2011 and later GMC Acadia:

$17,800;
• 2011 and later Chevrolet Tra-

verse: $16,600.
Good Choices: Earned Good

ratings in the IIHS moderate
overlap front test and good or ac-
ceptable ratings in the side test.
Also earned at least four stars in
federal front and side tests, offer
standard stability control and a

rating of marginal or better for
head restraints and seats.
Midsize Cars:
• 2009 and later Saturn Aura

(no longer in production): $8,800;
• 2005 and later Saab 9-3 (no

longer in production): $4,000.
Midsize SUVs:
• 2008-2009 Saturn Vue (no

longer in production): $7,700.
“GM continues to strive for

outstanding safety performance
in our vehicles,” said Jeff Boyer,
vice president of GM Global Vehi-
cle Safety.
“Safety technologies also need

to be paired with good judgment
on the part of all drivers, includ-
ing teens – keeping their eyes on
the road, hands on the wheel and
distractions to a minimum.”
Because behavior also influ-

ences traffic safety, GM and the
GM Foundation are working to re-
duce injuries and fatalities to
young drivers and passengers,
Ecclestone said.
In June, a Safe Kids Worldwide

report funded by a $2 million GM
Foundation grant found that mo-
tor vehicle crashes are the lead-
ing cause of death to teens be-
tween the ages of 13 and 19.
Although seat belts reduce the

risk of death to front-seat occu-
pants by 45 percent, half of those
who die are not belted.
The report, “Teens in Cars,”

was based on a national survey
of 1,000 teens between 13 and 19.

12 Used GM Vehicles Endorsed for Teens

2010 Buick LaCrosse

Hamilton Chevy Donates ’Vette for Auction

Ford Motor Company and De-
troit Symphony Orchestra are
building on their long history to-
gether by launching a new per-
formance series that brings live
orchestral music into the neigh-
borhoods of Detroit.
“DSO on the Go with Ford” will

feature 10 free performances by
DSO musicians at locations
around Detroit.
The first performance took

place July 22 and featured bas-
soonist Michael Ke Ma and cellist
David LeDoux.
“Ford Motor Company has

been generously helping DSO
reach new audiences as far back
in history as the 1930s, when
they sponsored our live radio
broadcasts,” said DSO President
and CEO Anne Parsons.
“Our collective motivation to

increase accessibility remains
alive today with Ford’s support
of our free Webcast series and
now, with this new Detroit cham-
ber music initiative, in bringing
inspirational musical experi-
ences to audiences across our
community, as well as around
the world.”
Ford Motor Company Fund,

the automaker’s philanthropic
arm, is supporting the new music
series as part of its longstanding
commitment to DSO and to en-
riching communities where the
company does business.
“DSO is one of the cultural

jewels that make our city great,
and we are excited to have its ac-
claimed musicians perform live
throughout Detroit’s neighbor-
hoods,” said Jim Vella, president,
Ford Motor Company Fund.
“This concert series also fits

with our belief in expanding
awareness of the incredible level
of arts and music we have in our
community.”

Ford also continues to work
with the DSO in other ways to
broaden the orchestra’s appeal
and audience reach.
Five members of the DSO’s

brass section recently paid a vis-
it to Ford’s Michigan Assembly
Plant in Wayne.
The brass section members

put on an impromptu perform-
ance of Johann Sebastian Bach’s
Contrapunctus IX while new Fo-
cus and C-MAX cars rolled off the
assembly line.
Earlier this year, Ford provided

support to the DSO’s “Live From
Orchestra Hall” series of free HD
webcasts.

Ford Supports DSO’s Webcast
And Neighborhood Concerts

TUSCALOOSA, Ala. (AP) – A
judge has ruled Mercedes-Benz
U.S. International violated labor
laws while dealing with employ-
ees interested in forming a labor
union.
An administrative law judge

for the National Labor Relations
Board ordered MBUSI to revise
rules in its employee handbook
governing the solicitation and
distribution of materials at its
auto manufacturing plant in
Vance.
The United Auto Workers ac-

cused Mercedes managers of
stymieing pro-union employees’
efforts to distribute information
about the union.
Mercedes told The Tuscaloosa

News its only restrictions were
designed to protect worker safe-
ty and production.
Judge Keltner Locke ruled that

employees who are not on work-
ing time can solicit support for a
union from other employees,
even if they are in work areas.

Judge Says No-No
To Mercedes Edict



Chevrolet and GMC have con-
firmed that a new eight-speed
automatic transmission will be
standard on the 2015 Chevrolet
Silverado, GMC Sierra and GMC
Yukon Denali/Yukon XL Denali
models equipped with the 6.2L
EcoTec3 V8.
The GM-developed Hydra-Mat-

ic 8L90 eight-speed is approxi-
mately the same size and weight
as the Hydra-Matic 6L80 six-
speed automatic.
Its 7.0 overall gear ratio spread

is wider than GM’s six-speed au-
tomatic transmissions, providing
a numerically higher first gear ra-
tio to help drivers start off more
confidently with a heavy load or
when trailering.
The 8L90 also enables numeri-

cally lower rear axle ratios,
which reduce engine rpm on the
highway.
This is important, said GM

spokesman Tom Wilkinson, be-
cause the new transmission was
engineered “in-house” by GM
staff. The company didn’t go to
suppliers for the work, which is
what some other OEMs have
done.
“We chose to develop the Hy-

dra-Matic 8L90 ourselves,”
Wilkinson said. “The goal was to
continue to simultaneously im-
prove our trucks’ capabilities
without compromising in areas
like mileage.
“The overall goal was to im-

prove capability, refinement and
efficiency, which is what we’ve
done.”
The trucks using the transmis-

sion, Wilkinson said, have maxi-
mum towing capacity of 12,000
pounds, “the highest of any light
truck,” so that goal was met.
Refinement, in this case, can

be defined as quietness, Wilkin-
son said.
“The transmission has good

shift quality,” he said. “The idea
was to have the shifts between
gears be smooth, but also for
the shifts to be decisive. That
meant shifting gears without hes-
itation, and we achieved that
goal.”
And by adding gears, the engi-

neers were able to achieve effi-
ciency.
“The additional gears allowed

us to use a taller rear-axle ratio
that, along with other contribu-
tions made to trucks, has meant
improved mileage,” Wilkinson
said.
“We don’t have the official fig-

ures from the EPA yet, but I will
say the potential for improved
mileage is really there.”
With 420 horsepower and 460

lb.-ft. of torque, the 6.2L EcoTec3
V8 is the most powerful engine
offered in any light-duty pickup,
said Wilkinson.
He said it offers a maximum

available trailer rating of 12,000
pounds, based on SAE J2807 Rec-
ommended Practices.
As with other EcoTec3 engines,

it seamlessly switches to four-
cylinder operation under lighter
loads to improve fuel economy.
Additional technical details

and the EPA-estimated fuel econ-
omy will be announced closer to
the start of production in the
fourth quarter of 2014, Wilkinson
said.
The real advantage of develop-

ing the technology in-house,
Wilkinson said, is that it allowed
GM to be able to integrate right
from the start with other sys-

tems, such as the engine, when
the trucks were being designed.
If GM had bought the transmis-

sions from suppliers, engineers
and designers would have had to
wait until they actually received
the transmissions before they
could have started doing the in-
tegration work.
“By being able to do the inte-

gration work from the beginning,
it makes the whole process bet-
ter,” Wilkinson said.
“Developing a new transmis-

sion is a huge expense. There’s a
reason OEMs go to suppliers for
that kind of work. But we think
the transmission that we’ve de-
veloped has been worth the ex-
tra expense.”
The truck market is very com-

petitive, Wilkinson said, which is
why GM spent so much time and
money making improvements to
the company’s models.
“No one wants to give an inch,”

he said.
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Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE & the Best Deal PERIOD!!

Wally Edgar
Chevrolet

Located right o!
I-75 onM-24,

2minutes N. of the
Palace of Auburn Hills

1-866-906-0279

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026
Email:
jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm
Sun. Closed

CHEVY DEALER CODE 44085

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Make us your Michigan P.E.P. Car Connection

*Lease payment examples based on GM Employee Discount price plus tax. Title , plate, first month payment and all document fees due at
signing, wth all rebates including USAA military rebate assigned to dealer. No security deposit necessary with approved credit. Leasse re-
sponsible for excess ware and tear as well as exceeding contracted mileage. Due to advertising deadlines prices subject to change.

2014 MALIBU

$167*

36MONTH • 10K LEASE
$999 DOWN

2014 CRUZE LT
$99*

36MONTH • 10K LEASE
$999 DOWN

2014 SILVERADO DOUBLE CAB

$136*

36MONTH • 10K LEASE
$999 DOWN

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

AAUUGGUUSSTT
IISS GGOOIINNGG TTOO BBEE

CCRRAAZZYY
CCRRUUZZEE
LLOOWW PPRRIICCEE LLEEAASSEE MMOONNTTHH
110000’’SS TTOO CCHHOOOOSSEE FFRROOMM
PPLLEEAASSEE CCAALLLL FFOORR
LLEEAASSEE DDEETTAAIILLSS
OONN AA GGRREEAATT CCAARR

LLOOOOKKIINNGG TTOO LLEEAASSEE

AA VVOOLLTT,,
PPLLEEAASSEE CCAALLLL
FFOORR TTHHEE LLOOWWEESSTT PPRRIICCEESS
OOFF TTHHEE SSEEAASSOONN..
PPLLEEAASSEE CCAALLLL FFOORR DDEETTAAIILLSS,,

YYOOUU WWIILLLL NNOOTT BBEE
DDIISSSSAAPPOOIINNTTEEDD..

PPLLEEAASSEE CCAALLLL
FFOORR NNEEWW GGRREEAATT LLEEAASSEE RRAATTEESS..

GM Gears Up With Its Own Home-Grown
Eight-Speed Automatic Transmission

2015 GMC Sierra Denali

Novi-based automotive suppli-
er Cooper-Standard reported
revenue of $857.6 million for the
second quarter of 2014, up 9.3
percent from $784.7 million for
the second quarter of 2013.
The increase in sales was fa-

vorably impacted by increased
volumes in North America, Eu-
rope and Asia Pacific, incremen-
tal sales related to the Jyco Seal-
ing Technologies acquisition and
favorable foreign exchange of
$7.9 million.
These items were partially off-

set by lower production volumes
in South America and customer
price concessions.
“A key factor to our success

this quarter was the team’s abili-
ty to address isolated opera-
tional challenges in North Ameri-
ca and Europe,” said Jeffrey Ed-
wards, Cooper Standard’s chair-
man and CEO. “In addition to de-
livering strong financial results,
we continue to establish our
global footprint with manufac-
turing capacity in Eastern Eu-
rope and North America and
opened a new Asia Pacific tech-
nical center and headquarters in
Shanghai, China.”

Cooper-Standard
Hits 2Q Revenue
Of $857.6 Million

Automotive supplier Continen-
tal has acquired 100 percent
ownership of the exhaust tech-
nologies specialist Emitec.
Until now, it was a 50/50 joint

venture with Continental and
Continental’s partner GKN.
The acquisition went into ef-

fect on July 31, and Emitec has
become a part of Continental’s
Powertrain Division.
Continental already has a com-

prehensive product portfolio in
the field of exhaust-gas after-
treatment and works closely with
Emitec, said Continental
spokesperson Simone Geld-
hauser.
Its purchase of the remaining

shares of Emitec – which devel-
ops and produces metallic cata-
lyst substrates, particle filters,
and dosing modules for selective
catalytic reduction (SCR) –
means that the automotive sup-
plier will now offer complete ex-
haust-gas after-treatment sys-
tems, Geldhauser said.
This market is an important

area of growth because, with
more stringent emission stan-
dards, such as Euro 6, almost all
diesel vehicles will need an SCR
system in the medium term.
SCR technology involves in-

jecting a urea-water solution into
the exhaust stream to reduce the
amount of nitrogen oxide in ex-
haust gases.
Emitec will be adding its cat-

alytic substrate technology and
its dosing module to Continen-
tal’s SCR solutions.
These modules have synergies

with the gasoline and diesel fuel
supply units of the Fuel Supply
business unit in the Powertrain
Division, Geldhauser said.
This is why Continental has

combined Emitec and Fuel Sup-
ply to form the new Fuel & Ex-
haust Management Business Unit
in the Powertrain Division, she
said.
“There’s great potential syner-

gy between Fuel Supply and
Emitec in the very growth field of
dosing modules, from initial cus-

tomer contact through to devel-
opment, purchasing and pro-
duction,” said Dr. Markus Distel-
hoff, head of the new Business
Unit and former head of Fuel
Supply Business Unit at Conti-
nental.
“And our global production

sites provide excellent expan-
sion opportunities for Emitec’s
current products. We’re already
planning to start production of
Emitec products by the end of
this year at our Continental site
in Wuhu, China.
“On the other side, Emitec is

strongly represented in the com-
mercial-vehicle and two-wheeler
sector, Distelhoff said. It can use
its expertise and customer con-
tacts here to help Fuel Supply
gain access to new market seg-
ments.
“For example, I can see great

potential here in the Indian two-
wheeler market.”
In the future, Emitec will form

the Exhaust Management Seg-
ment of the Fuel & Exhaust Man-
agement Business Unit. The
products will continue to trade
under the Emitec brand name,
Geldhauser said. The structures
of the former joint venture and
the head office in Lohmar, near
Bonn, will remain.
“We can see Emitec’s

strengths. We want to hold on to
them and develop them further,”
said Distelhoff.
The future Exhaust Manage-

ment Segment will be headed by
former Emitec CEO Dr. Berthold
Curtius.
“It’s enormously important to

us that we now bring together
the expertise of both companies
to strengthen our market posi-
tion even further,” Curtius said
Founded in 1986, Emitec em-

ploys approximately 900 staff in
total across Europe, the United
States, and Asia.
It has production sites in both

Lohmar and Eisenach in Ger-
many, Faulquemont, France;
Pune, India; and Fountain Inn,
S.C.

Continental Buys Emitec
To Improve SCR Technology



Picture may not represent actual sale vehicle. All applicable rebates including lease loyalty have been deducted from Sale Price/Payment and are subject to change by the manufacturer without notice and are plus title, tax
and plate fees. GM Employee discount is required except where noted. Leases are 10,000 miles per year, and are plus title, tax and plate fees. 0%APR for 72 months is for qualifi ed individuals and is in lieu of most rebates.
Certain restrictions may apply, see dealer for complete details on all incentives/offers. Sale ends 8/8/2014 @ 6:00PM.

2014MALIBU “LS”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • Automatic Transmission!
• Power Locks & Windows! • Cruise & Tilt! • Remote Keyless Entry!

• AM/FM/CD Radio w/MP3 Playback!
• Aluminum Wheels!

• 36 MPG on the Highway!
Stk. #2E7776

MSRP $$23,240
NO SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2014CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC Engine! • Automatic Transmission!
• Bluetooth for Phone! • Remote Keyless Entry!

• AM/FM/XM Radio w/CD!
• Aluminum Wheels!

• 38 MPG on the Highway!
Stk. #E19198

MSRP$20,735

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2014EQUINOX “LS”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.4L DOHC Engine! • Automatic Transmission!
• Power Locks & Windows! • Cruise & Tilt!

• AM/FM/XM Radio w/CD! • Remote Keyless Entry!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stk. #2E7715

MSRP $26,960

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Get Great Deals On All Remaining 2014 Models

2014SILVERADO“LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC3 4.3L Engine! • Automatic Transmission!
• Power Locks & Windows! • 17” Aluminum Wheels!

• Cruise & Tilt! • 4.2” Color Screen Radio!
• Remote Keyless Entry!

• 23 MPG on the Highway!
Stk. #E19150

MSRP $38,330

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

4X4
DBL.
DOOR

Sale Price
$22,499*

36 Month Lease

$208
Just$208Down

36 Month Lease

$189
Just$999Down

Sale Price
$29,999*

24 Month Lease

$199
Just$199Down

24 Month Lease

$159
Just$999Down

SUMMER DRIVE SALES EVENT

36 Month
Lease:

$109*
Just$999Down

36 Month
Lease:

$149*
Just$999Down

Sale
Price $15,999* Sale

Price $17,999*

0%APR
for 72Mos!*

Lease Pull-Ahead Is Back…Get Out Early & Lower Your Payment
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Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty unless otherwise
noted. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due at signing on all leases.
All programs expire July 31st, 2014.

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm
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METRO PKWY.

18 MILE RD.

SINCE
1989

2.4L DOHC 4 Cylinder with VVT
FWD, 6 Speed Automatic

36 Month Lease/10,000 Miles

Stk.#43255

2014 EQUINOXLS

No Security Deposit Required

Stk.#42528

2014 IMPALA LS
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

Ecotec 2.5L DOHC
6 Speed Automatic & More…

36 Month Lease/10,000 Miles

No Security Deposit Required

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#43813

2014 CRUZE 1LT

1.4L Ecotec Turbo
6 Speed Automatic & More…

36 Month Lease/10,000 Miles

$167*+Tax with$0 Down
No Security Deposit Required

NO SECURITY
DEPOSIT
REQUIRED

• • • • • CHECKOUT • • • • •

SUMMER
SPECIALS

buff whelan
chevrolet

$216*+Tax with$0 Down

$255*+Tax with$0 Down

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 8-31-14

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

8-31-14

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 8-31-14

This Chevrolet model SS now comes with Automatic Parking Assist.

Who says only big, fancy cars
have parking assist technology?

Now, the SS Sedan is Chevro-
let’s first and only vehicle to of-
fer standard Automatic Parking
Assist.

The technology uses sensors
on the front and rear bumpers to
detect the width and depth of
parallel and reverse right-angle
parking spaces to provide hands-
free parking help, said GM
spokesperson Afaf Farah.

“Even some of the most experi-
enced drivers in the world loathe
parallel parking,” said Scott Hol-
lopeter, vehicle dynamics engi-
neer for the SS. “Automatic Park-
ing Assist is designed to help al-
leviate that anxiety in situations
where more experience is re-
quired to park a vehicle.”

The system can detect obsta-
cles, gauge the size of a parking
space, assess distance to the
curb and calculate optimum
steering angles for each parking
space.

The driver, following instruc-
tions on the Driver Information
Center, controls the accelerator
and brake while the Automatic
Parking Assist controls the steer-
ing. Signals sent from the sensors
in the bumpers to the electric
power steering rack allow the ve-
hicle to steer itself into the
space.

“Technologies that provide
help in parking and even vehicles
that can park themselves start-
ed, as most technologies do, on
luxury cars but they have prolif-
erated to more mainstream vehi-
cles,” said Michelle Krebs, senior
analyst for AutoTrader.com.
“They have broad appeal from
newly licensed young drivers to
older drivers and are also attrac-
tive to people living in increas-
ingly congested urban areas.”

For parallel parking, the driver
pulls alongside a parking space
until the vehicle’s rear bumper
passes the rear wheel of the car

parked in front of the open
space.

The driver then shifts into re-
verse and the car steers itself in-
to the space. The backup camera
provides a visual indication of
how close the SS is to surround-
ing cars.

The reverse perpendicular
parking process works in a simi-
lar way. The driver presses the
Automatic Park Assist button
twice and follows instructions in
the Driver Information Center to
safely park the vehicle. Afaf said.

Look, Ma – No Hands

With a goal of exposing young
people to the interesting and
well-paying jobs offered by the
manufacturing industry, Ma-
comb County is looking for addi-
tional manufacturers to get in-
volved by hosting facility tours
on Oct. 3 in recognition of Manu-
facturing Day (MFG Day).

MFG Day is a national cam-
paign designed to increase
awareness about the important
role of manufacturing in our
economy while dispelling a mis-
perception that manufacturing is
dirty, dangerous and low-paying,
said Macomb County executive
director of Planning and Eco-
nomic Development Stephen
Cassin.

“Ultimately, the campaign
hopes to reduce the skilled-labor
shortage by connecting with the
next generation of employees,”
Cassin said.

The county seeks manufactur-
ers who are willing to open their
doors for students and intro-
duce them to the careers they of-
fer. For more information, visit
www.MacombBusiness.com or
contact Maria Zardis at 586-469-
5285.

MFG Day Aims at
Reducing Skilled
Labor Shortage



Eight of the world’s largest au-
tomakers are making a move that
will help manage energy use and
improve the efficiency of the
power grid.
The automakers – which in-

clude General Motors, Ford and
Chrysler – are collaborating with
15 U.S. utility companies to de-
velop technology for plug-in elec-
tric vehicles to talk to the utili-
ties via the cloud.
Collaboration among the

automakers, utility companies
and Electric Power Research In-
stitute is integral to the pilot pro-
gram, which will create a stan-
dards-based communications
platform for use by plug-in elec-
tric vehicles and the electric
grids.
The platform will enable the

utilities to contact vehicle cus-
tomers who have opted in to the
program. It would send a request
for those cars to stop charging
temporarily to help manage a
grid that is becoming over-
loaded.
The approach uses existing

communications technology and
standards and pushes to ad-
vance those systems by enabling
two-way communication be-
tween the electric grid and elec-
tric vehicles.
“One thing that’s missing from

most Smart Grid programs is a
sense of collaboration,” said Tim
Nixon, GM’s chief technology
officer, Global Connected Con-
sumer.
“Companies will showcase a

meaningful solution, but without
widespread acceptance in the in-
dustry, its usability is limited.
That’s what makes this partner-
ship unique.”
Participating utility companies

are prepared to offer financial in-
centives to owners who make
their cars available to the grid,
said Ford spokesperson John
Cangany.
“This innovative platform pro-

vides a critical enabler for the
next step in vehicle electri-
fication,” said Mike Tinskey,
Ford’s associate global director

of Electrification Infrastructure.
“It’s a way for plug-in electric

vehicle drivers to be financially
rewarded for their willingness
to help manage the electric grid.”
The financial incentives offer is

similar to utilities offering cus-
tomers discounts for allowing
their home air conditioning to
run intermittently during times
of high demand.
Customers who opt in to the

program can charge their cars at
a location of their choice and
have the ability to ignore the util-
ity’s request to stop charging.
“As electric vehicles become

more prevalent in the market-
place, it will present some unique
challenges and opportunities for
utilities who manage the flow of
the electric grid,” said Dan Bow-
ermaster, EPRI manager of Elec-
tric Transportation at GM.
“The focus of this collabora-

tion is to create a standard pro-
gram that will allow utilities to
work with different types of plug-
in vehicles to more efficiently
manage their demand on the
grid.”
Nixon added, “If such a service

were ever to be implemented for
consumers that opt in to it, they
could receive a financial benefit
or other incentive for allowing
their vehicle charging to be man-
aged.
“This would also allow utilities

to help reduce stress on the grid
and costs to all utility cus-
tomers.”
The formal collaboration be-

tween the automakers, utilities
and Electric Power Research In-
stitute began in fall 2012.
However, the concept and ap-

plication of electric vehicle/grid
integration has been studied ex-
tensively by numerous research

groups for more than 10 years,
Cangany said.
Global automotive manufactur-

ers working alongside GM, Ford
and Chrysler include American
Honda Motor Co., BMW Group,

Mercedes-Benz Research & De-
velopment North America Inc.,
Mitsubishi Motors North Ameri-
ca Inc., and Toyota Motor Engi-
neering & Manufacturing North
America Inc.

ED RINKE We Are Professional Grade

BELOW GM PRICING SALE

LEASE PULLAHEAD AVAILABLE FOR LEASES ENDING BETWEEN NOW AND NOVEMBER 30TH.

NEWSILVERADO

PURCHASE
FOR

$32,499*
LEASE
FOR

$264*
$999DOWN

2014

NEWSILVERADO

PURCHASE
FOR

$28,995*
LEASE
FOR

$118*
$999DOWN

2014

NEWCRUZE

PURCHASE
FOR

$15,875*
LEASE
FOR

$93*
$999DOWN

2014

NEWMALIBU

PURCHASE
FOR

$19,525*
LEASE
FOR

$144*
$999DOWN

2014

WE NEED YOUR TRADE-IN...MINIMUM $3500 FOR YOUR TRADE-IN GUARANTEED

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 8-31-14.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

VERANO

PURCHASE
FOR

$18,099*
LEASE
FOR

$65*
$1,999DOWN

2014

NEWSIERRA

PURCHASE FOR
$30,189*

LEASE
FOR

$88*
$1,999DOWN

2014

NEWLACROSSE

PURCHASE
FOR

$25,075*
LEASE
FOR

$75*
$1,999DOWN

2014

NEWENCORE

PURCHASE
FOR

$20,995*
LEASE
FOR

$83*
$1,999DOWN

2014

NEWTERRAIN

PURCHASE
FOR

$23,210*
LEASE
FOR

$87*
$1,999DOWN

2014

NEWENCLAVE

PURCHASE
FOR

$33,995*
LEASE
FOR

$245*
$1,999DOWN

2014

NEWYUKON

PURCHASE
FOR

$47,215*
LEASE
FOR

$295*
$1,999DOWN

2015

NEWACADIA

PURCHASE
FOR

$29,795*
LEASE
FOR

$182*
$1,999DOWN

2014

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices & payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of ac-
tive GM Employee Discount (Unless otherwise stated). Leases are 36 months, 10,000 miles per year w/ approved S Tier credit w/ $999 due at signing, (unless otherwise
noted).Traverse,Equinox, Impala,Camaro,andCruze leasesare24month terms. Prices&payments areplus tax, title,andplate feeswith acquisition feeup front. Refundable
securitydeposit requiredoncertainvehicles– tobedeterminedby lender.GMEmployeediscount toeveryonevalidoncertainmodels.$3500trade-in isvalidon2004ornewer
vehicleswith under 115kmiles in drivable condition,no branded titles, see sales person for details. BelowGMPricing sale only elibigle on 2014model year vehicles, certain
models excluded. **Certain restrictionsmay apply, see dealer for complete details. Expiration Date – 8/4/2014. Due to advertising deadlines,prices subject to change.

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Find Us on
FACEBOOK

NO DOC
FEES

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices&payments includeGMrebates.Picturesmaynot representactual vehicle.Pricessubject tochangeperGMincentives.Pricesandpaymentsare inclusiveofactiveGMEmployee
Discount (Unlessotherwise stated). Leasesare36months,10,000milesper yearw/approvedSTier creditw/$999dueat signing, (unlessotherwisenoted).Verano,Lacrosse,Encore,Ter-
rain,Acadia,YukonXL,andSierra leasesare24month terms.Prices&paymentsareplus tax, title,andplate feeswithacquisition feeup front. Refundable security deposit requiredoncer-
tain vehicles – to bedeterminedby lender. GMEmployeediscount to everyone valid on certainmodels.Must qualify for Conquest or lease Loyalty.Verano is a courtesy car. $3500 trade-in
is valid on 2004 or newer vehicleswith under 115kmiles in drivable condition,no branded titles, see sales person for details. BelowGMPricing sale only elibigle on 2014model year ve-
hicles, certainmodels excluded. **Certain restrictionsmay apply, see dealer for complete details. Expiration Date – 8/4/2014. Due to advertising deadlines,prices subject to change.

NEWTRAVERSE

PURCHASE
FOR

$26,395*
LEASE
FOR

$170*
$999DOWN

2014

NEWEQUINOX

PURCHASE
FOR

$21,295*
LEASE
FOR

$157*
$999DOWN

2014

NEWCAMARO

PURCHASE
FOR

$20,915*
LEASE
FOR

$185*
$999DOWN

2014

NEW IMPALA

LEASE
FOR

$177*
$999DOWN

2014

DBL. CAB
4X4

DBL. CAB
4X4

CREW
CAB
4X4

Now looking for experienced salespeople to join our team!

MSRP
$53,760

PURCHASE
FOR

$23,845*

XL SLE
4X4

PAGE 10 AUGUST 4, 2014DETROIT AUTO SCENE

OnStar is connecting electric car drivers to the smart grid.

Automakers Team to Improve Power Grid

Survey data has found that 50
percent of new-car shoppers
think GM is a different company
today compared with five years
ago, while only 24 percent of
new-car shoppers believe the
‘old’ GM still exists, reports Kel-
ley Blue Book www.kbb.com.
“Despite challenges with the

recall announcements, General
Motors CEO Mary Barra has suc-
cessfully positioned the brand in
a positive light, as evidenced by
Kelley Blue Book’s survey re-
sults showing half of new-car
shoppers think GM has changed
in recent years,” said Tony Lim,
director of research, KBB.com.
“By reinforcing the message of

the ‘new’ GM and distancing it-
self from the ‘old,’ Barra can con-
tinue to effectively distinguish
the company from its past.”
The survey also revealed more

than a fourth of new-car shop-
pers think GM is being active
and transparent regarding the re-
calls. However, U.S. car buyers
continue to question GM’s prod-
uct quality, as the survey indi-
cates mixed feelings regarding
the manufacturer’s ability to
make more reliable vehicles now
than five years ago.
“High-profile recalls will put

pressure on views of quality and
reliability for any brand, and
while many consumers think GM
is a different company today, in-
evitably perceptions of product
unreliability still exist,” said Lim.
“GM can overcome these chal-
lenges and change perceptions
by focusing on new-vehicle
launches and commitment to in-
novative in-vehicle technology.”

Car Shoppers
Say They Think

GM Has Changed
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More than 500 local workers
have received technical training
through Automation Alley’s
Technical Talent Development
Program (TTDP) through mid-
July.
Automation Alley expects to

train approximately 1,000 people
over the life of the program.
TTDP was launched in 2012

with two employer partners, HP
Enterprise Services of Pontiac
and Lakeside Software, Inc. of
Bloomfield Hills and Ann Arbor.
The program is made possible

through a $5 million grant from
the U.S. Department of Labor,
Employment and Training Ad-
ministration. The grant was
awarded to Automation Alley to
create jobs and train workers
within Southeast Michigan’s tech
industry, said Automation Alley
spokesperson Erin Sommerville.
TTDP provides funding to local

employers for high-level IT train-
ing of both potential and current
employees. The training is ad-
ministered by local training
providers, including corporate
training companies, workforce
development organizations and
educational institutions.
“Our Technical Talent Develop-

ment Program is addressing a
critical need in Southeast Michi-
gan to fill the IT skills gap,” said
Alysia Green, Automation Alley
director of talent development.
“And now, because of our ef-

forts, more than 500 people have
gained high-level IT skills, such
as certified ethical hacking and
Microsoft solutions developer.
“We’re proud of this milestone

and will continue to create talent
initiatives through TTDP that
contribute to the growth of our
members and the future success
of our region.”
In 2013, Automation Alley

awarded 13 local companies a
portion of $750,000 in training
funds through the first round of
the TTDP Challenge Fund. Au-
tomation Alley member compa-
nies with immediate IT training
needs were eligible to apply for
the funds.
This year, through a second

round of the TTDP Challenge
Fund, 24 local companies were
awarded a portion of $1 million
in technical training.
In addition to working with lo-

cal employers, Automation Alley
is also helping to train unem-
ployed individuals for high-level
IT jobs through the Code ReCon-
nect program. The first cohort of
Code ReConnect graduates com-
pleted training in June.
Automation Alley partnered

with Kelly IT Resources, a divi-
sion of Kelly Services, Inc., to
provide the trainees with access
to employment opportunities
with local tech companies
through a six-month paid men-
torship program.

Automation Alley Provides
Funds for IT Training

HOWELL, Mich. (AP) – Rose
Wehr feels the need for speed.
Thanks to the nonprofit pro-

gram, Ford and Mustang Racing
for Kids, she’s living her dream of
racing down a dragway and
reaching speeds of 100 mph in
her Mustang.
“I’ve just always loved them,’’

Wehr said about drag racing
cars. “The way they look, the
way they sound, how fast they
go.’’
Wehr, a 2006 Pinckney Commu-

nity High School graduate, grew
up listening to her father telling
stories about his drag racing
days. Since she was 13, she con-
stantly peppered him with ques-
tions about “how it felt, what it
was like, how fun it was.’’
Although she’s thrilled to be

racing her Mustang, the 26-year-
old Wehr said she enjoyed the
time she spent with her family
putting together the car. Starting
off with a salvaged rusty frame,
Wehr, her father, Dan Glover, and
her brother, Robert Glover,
turned the car into a sleek, green-
and-white race car. Her sister,
Peyton Burkhart, also helped.
On July 9, Wehr test drove her

1979 Mustang at Milan Dragway.
“It was a lot of fun,’’ Wehr said.

“It gave me a chance to really
work with my dad and brother to
put it all together.’’
She said it was a long process,

“frustrating but fun.’’ They as-
sembled the car in six months,
completing it in May.
“I’m excited for her,’’ Putnam

Township resident Dan Glover
said after watching her test drive
the car at Milan. “And absolutely
proud.’’
“I get an adrenaline rush each

time I see her out there,’’ he said.
Ford and Mustang Racing for

Kids provides participants with
all the parts to assemble a racing
car. The group is dedicated to
helping kids race in a safe, legal
way and providing them a
chance to have fun.
Steve Hoffman said he started

the program to share his passion
for drag racing. The Livonia man
raced nitro funny cars for 30
years.
He launched the program in

2006 in Livonia and recently ex-
panded the program to Liv-
ingston County.

He said he often helps
teenagers who are faced with
personal struggles; sometimes,
the teenagers have dropped out
of school.
“You go back to school, I’ll

help you,’’ he said.
He said he also wants to teach

a new generation of young peo-
ple how to work on cars. He said
many teenagers prefer video
games over race cars.
“It’s dying,’’ he said about in-

terest in cars and drag racing.
The only way it’s going to come
back, he said, is for somebody to
“start showing these people how
to do this. and that’s why I did
it.’’
He said the program’s partici-

pants have ranged in age from 16
to 30. He said all the parts for the
cars are donated.
His two brothers also help

with the program.
Brother Don Hoffman, a

Brighton resident, said he enjoys
giving advice to teenagers and
spending time with his family as
part of the effort.
“To a young girl, the most im-

portant thing they’ve got going is
their education,’’ Don Hoffman
said. “That’s their power in life.’’
He’s also “thrilled to death’’ to

see the new members are mostly
young women.
“It’s funny that they actually

kick the boys’ butts’’ when it
comes to racing, he said.
Steve Hoffman said the newest

crop of participants in the racing
program is young women, and
that’s fine with him. He said the

girls are picking up the interest
in the sport and doing fine.
“This one here is amazing,’’ he

said about Wehr. “She can carry
all the parts, knows what she’s
got to do on the car, how it’s got
to be done, and has only been
doing it for six months.’’
Wehr, who works in accessory

sales at Wilson Marine, said she
feels comfortable racing cars
even though the sport has been
dominated by men.
“I never thought too much

about it because when you’re out
there, it’s just you and your car,’’
she said.
When she races against a guy

and beats him, she said, “That’s
even better.’’
Wehr said she was a little nerv-

ous after her first race, but the
“butterflies’’ soon left.
“I’m doing 100 mph in the

quarter-mile,’’ she said.
She also said she’s far from

taking her foot off the pedal.
“I’m just getting started,’’ she

said.
“I definitely see myself staying

with it,’’ Wehr said. “I love this.
It’s so much fun. I get to work
with kids and show kids how to
really love this sport, too.’’

‘Butterflies’ Fly Away After 100-mph Race

The Oakland Literacy Council
(OLC) is holding its Wild About
Reading charity walk on Sept. 6
from 7:30 to 11 a.m. at the De-
troit Zoo in Royal Oak. All pro-
ceeds raised will be used to sup-
port the continued efforts of the
council in offering free one-on-
one tutoring and English lan-
guage instruction for adults with
literacy needs.
The registration fee is $25 for

adults, $15 for children. To learn
more and to register, visit
www.oaklandliteracy.com or call
the council at 248-253-1617.

Walk Set to Help
With Literacy

DEARBORN, Mich. (AP) – Ford
Motor Co. beat Wall Street’s ex-
pectations in the second quarter
as it chalked up a record profit in
North America and made money
in Europe for the first time in
three years.
But things will get leaner in the

second half as Ford closes one of
its U.S. pickup truck plants to
prepare for its new aluminum-
sided F-150 and spends more on
materials and advertising.
Ford, which earned $3.9 billion

before taxes in the first half of
this year, confirmed it expects
full-year earnings of $7 billion to
$8 billion.
That’s down from $8.6 billion

in 2013.
For the April-June period,

Ford’s net income rose 6 percent
to $1.3 billion. The profit, of 32
cents per share, was up from 30
cents per share in the same peri-
od a year ago.
Excluding separation costs in

Europe and a $329 million im-
pairment charge for its money-
losing joint venture in Russia,
Ford earned 40 cents per share.

That beat analysts’ forecast of 36
cents, according to FactSet.
Ford’s revenue fell 1 percent to

$37.4 billion, ahead of analysts’
expectation of $36.2 billion.
Worldwide sales fell 1 percent to
nearly 1.7 million. Sales were
down in every region except Asia
Pacific, where they jumped 21
percent thanks to strong sales of
new vehicles like the Kuga SUV
in China.
Ford reported its highest-ever

pretax profit of $2.4 billion in
North America. The company’s
U.S. sales fell, partly because it
pulled back on truck deals to en-
sure it has enough inventory as it
transitions to the new F-150. But
Chief Financial Officer Bob
Shanks said that was offset by
lower costs for materials such as
steel and increases in sales of
parts and accessories.
Ford plans to close its Dear-

born truck plant for eight weeks
beginning in August. The new F-
150, with aluminum sides that
shave 700 pounds off the truck’s
weight, is scheduled to go on
sale in the fourth quarter.

Ford North America Profits
Set Record for 2nd Quarter
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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
OPEN SATURDAY!

3800 S. Lapeer Rd., LAKE ORION

YOUR OFFICIAL CHRYSLER JEEP • DODGE LEASE TURN-IN HEADQUARTERS

SCAN
ME

CHECK YOUR
TRADE IN
VALUE HERE

• We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive.All rebates to dealer.
Deals apply to stock units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. Must be Chrysler Em-
ployee. $500 Military and TDM included. Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See
dealer for details. **Lease and prepay examples are plus destination, taxes, title, plates, $0 sec. deposit required. Includes Conquest
Trade-in and must be Chrysler Employee. Programs subject to change. ††On select models. Expiration date is 8/4/14.

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

2014 CHRYSLER
TOWN & COUNTRY
TOURING
L

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2688*

24 MO. LEASE ONLY
$109*mo.

2014 CHRYSLER
300 AWD

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2688*

24 MO. LEASE
$112*mo.

2014 JEEP
GRAND CHEROKEE
LAREDO
4X4

SALE PRICE
$27,760*

24 MO. LEASE ONLY
$159*mo.

ALL NEW 2014 JEEP
CHEROKEE LATITUDE
FWD

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2688*

24 MO. LEASE
$109*mo.

2014 DODGE
JOURNEY SXT AWD

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$1995*

24 MO. LEASE ONLY
$64*mo.

2014 DODGE
CHARGER R/T

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$1896*

24 MO. LEASE
$79*mo.

OVER 7700
AVAILABLE

2014 RAM 
CREW CAB 4X4 

BIG HORN

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2352*

24 MO. LEASE ONLY
$98*mo.

2015 CHRYSLER
200 LIMITED

24 MO. LEASE 
$76*mo.

HURRY
PROGRAMS 

END
MONDAY!
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