VOL. 38 NO. 45

Tech Center News.

WARREN, MICHIGAN

Covers the Tech Center and the Immediate Area

info@techcenternews.com

JULY 14, 2014

Chevy Focuses on Versatility, Value for Equinox Owners

Versatility and value are help-
ing make compact crossovers
and SUVs among the hottest ve-
hicles in the country.

Chevrolet is among those
meeting the demand with its
strongest lineup in history, in-
cluding the Equinox and - early
next year — the new Trax, said
Steve Majoros, Marketing direc-
tor for Chevrolet.

“Compact crossovers and
SUVs make sense for so many
consumers,” said Majoros. “Suit-
ed to adapt to whatever life
throws at them, our customers
want a vehicle that can do - and
go — anywhere, and they want it
with expressive design and fuel
efficiency.

“It’s a tall order and it’'s why
Equinox sales have risen nearly
every year since we introduced
the original in 2006.

“Next year, the Trax will pro-
vide this same flexibility in a
smaller footprint.”

Equinox retail sales in June
were up 11 percent from June
2013. Chevrolet has sold nearly
1.5 million Equinoxes since the
first generation was introduced
in 2005.

A second generation was re-
leased for the 2010 model year.

The popularity of Equinox has
helped Chevrolet grow its share
of the segment from 7 percent to
more than 10 percent in the past
eight years.

Overall, demand for compact
crossovers and SUVs has nearly
doubled since 2008, from 10 per-
cent to 18 percent of the market,
according to AutoTrader.com.

“Sales of crossovers of all sorts
have been growing significantly
in recent years, but the growth in
sales of smaller crossovers and
SUVs has been nothing short of
phenomenal,” said Michelle
Krebs, senior analyst for Auto-
Trader.com.

“It’s easy to see why, with the
segment being so versatile to
meet the needs of a wide variety
of car buyers.

“They can carry people, serve
as a substitute truck or haul big-
ger cargo while still driving like a
car.”

According to AutoTrader-
.com’s research, crossovers and
small SUVs are the only grow-
ing segments within the SUV
market and, for the first time,

2015 Chevrolet Equinox

outpace two other segments that
have experienced consistent
growth in the past eight years —

CONTINUED ON PAGE 3

Robert E. Ferguson

GM Names Ferguson Head
Of Its Global Public Policy

General Motors last week ap-
pointed Robert E. Ferguson to
the position of senior vice presi-
dent, Global Public Policy.

Ferguson will report directly to
GM CEO Mary Barra and is re-
sponsible for GM’s federal, state
and international government re-
lations and public policy activi-
ties in the U.S. and its markets
around the globe. The appoint-
ment is effective immediately.

OSU Students Win GM’s EcoCAR 2 Contest
By Getting the Weight Out of Car’s Seats

by Jim Stickford

Talk about winning by the seat
of your pants.

The Ohio State University’s de-
sign team ended up the winner of
the EcoCAR 2 automotive design
contest — sponsored by GM and
the U.S. Department of Energy —
in large part thanks to the materi-
als and expertise supplied by
Johnson Controls of Plymouth.

Students worked with Johnson
Controls engineers to lightweight
the vehicle’s seats.

David Emerling, the Ohio State
faculty member who supervised
the team of 40 undergraduate
and graduate students, who have
majors in various fields from
photography to mechanical engi-
neering, said they were able to
achieve their targeted goals in
part because of the help provid-
ed by Johnson Controls.

Emerling descibed EcoCAR 2
as a three-year competition man-
aged by Argonne National Labo-
ratory and sponsored by the U.S.
Department of Energy, GM and 30
other government and industry
leaders.

The contest gave students the
opportunity to gain real-world
automotive engineering experi-
ence while striving to improve
the environmental impact and
energy efficiency of an already ef-
ficient vehicle — the 2013 Chevro-
let Malibu, Emerling said.

“The contest’s length allowed
it to follow the cadence of the de-
velopment time used by au-
tomakers to build a car,” Emer-
ling said.

The first year of the contest
was what Emerling called the de-
sign phase. Participating schools

were given the Computer Assist-
ed Design (CAD) specs of the
2013 Malibu for the 2011-12
school year. They had a year to
work on the specs to design a
more fuel-efficient Malibu.

The criteria for energy efficien-
cy was from “well to wheel,”
Emerling said. That meant that
the success of the design would
be determined by more than just
fuel efficiency.

For example, if a school de-
signed a totally electric car, it
wouldn’t use gasoline, but judges
would look at how much energy
was used to mine the rare metals
and to transport the rare metals
to the factory. They would look
at how energy was needed to
transport the various parts to
the vehicle construction point.

In year two, Emerling said,
students have their work re-
viewed by experts from compa-
nies like Johnson Controls. They
then built a working prototype

\

Lightweight EcoCar2 seat

establishing proof of concept.

In year three, students then
turn the prototypes into working
vehicles that are ready for the
showroom floor.

That meant vehicles had to
look good as well as work. No
loose threads on seats and the

CONTINUED ON PAGE 6

Ferguson returns to the top
public policy position having
guided GM’s ignition switch re-
call response among lawmakers
and regulators while also serving
as senior vice president, Global
Cadillac.

During his tenure at Cadillac,
the nameplate became the
world’s fastest-growing full-line
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Hackel Says ‘Yes’
Vote Important to
Regain Revenue

A business tax on out-of-state
purchases, along with use taxes
on hotel and motel rooms, cars
and telecommunications servic-
es can pay for the elimination of
a now-in-place personal proper-
ty business tax.

That’s only if voters approve
Proposal 1 in the upcoming
August elections.

Among others, Macomb Coun-
ty Executive Mark Hackel has en-
dorsed the passing of Proposal
1.

The proposal seeks voter ap-
proval to reimburse local com-
munities for lost revenue result-
ing from the elimination of the
personal property tax.

Hackel said Michigan is the
only state in the region that
levies a personal property tax on
business equipment for as long
as the business owns that equip-
ment, making it hard to attract
new investment.

“A ‘yes’ vote for Proposal 1
solves two major problems for
Michigan and Macomb County
without raising taxes,” said
Hackel.

“Proposal 1 replaces 100 per-
cent of the estimated revenues
lost from the elimination of the
personal property tax for impor-
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The winning car in GM’s EcoCar 2 design contest

GM'’s Ignition
By TOM KRISHER
AP Auto Writer

DETROIT (AP) - General Mo-
tors’ deadly ignition switch flaws
emerged from an effort to im-
prove its cars.

As the company began devel-
oping new small cars in the late
1990s, it listened to customers
who complained about “cheap-
feeling” switches that required
too much effort to turn. GM set
about making switches that
would work more smoothly and
give drivers the impression that
they were better designed, a GM
switch engineer testified in a law-
suit deposition in the spring of
2013.

The switches, though, were
too loose, touching off events
that led to at least 13 deaths,
more than 50 crashes and a raft
of legal trouble for the Detroit au-
tomaker.

Former U.S. Attorney Anton
Valukas, hired by GM in March to
investigate the switch problems,
told a congressional subcommit-
tee last month that GM wanted
each small-car ignition to “feel
like it was a European sports car
or something.” After years of lag-

Lawsuit Reveals New Facts

ging behind the Japanese, GM
was eager to make better, more
competitive small cars.

But, as it turned out, the new
switches in models such as the
Chevrolet Cobalt and Saturn Ion
can unexpectedly slip from “run”
to “accessory,” causing engines
to stall. That shuts off the power
steering, making cars harder to
control, and disables air bags in
crashes. GM says the problem
has caused at least 13 deaths,
but some members of Congress
put the death toll near 100.

The problem led GM to recall
2.6 million small cars in Febru-
ary, and forced the company to
admit it knew about the switch
troubles for more than a decade
before taking action. It has
touched off federal investiga-
tions and prodded GM to review
other safety issues, leading to 54
recalls this year covering 29 mil-
lion vehicles.

The Associated Press traced
the history of the problem using
Valukas’ report as well as a depo-
sition of GM switch engineer Ray
DeGiorgio that was released by a
House subcommittee. The depo-
sition was also released by
lawyers suing GM, but DeGior-

gio’s comments were redacted in
that version.

In a wrongful death case in
Georgia, DeGiorgio testified that
he started out trying to make the
switches easier to turn. But from
the beginning he was consumed
by electrical issues in the switch,
not its mechanical parts.

When the switch supplier, Del-
phi, pointed out tests showing
the switches turned too easily,
DeGiorgio told Delphi not to
change them because he was
concerned mechanical alter-
ations would harm the switch’s
electrical performance, accord-
ing to Valukas.

Delphi spokeswoman Claudia
Tapia said the company isn't
commenting on the details of
GM’s recall.

In the end, DeGiorgio approved
switches that were far below
GM'’s specifications for the force
required to turn them. The result
was a smooth-turning key, but al-
so one that could slip out of posi-
tion. Several years later, DeGior-
gio signed off on a design change
that fixed the problem, but he
didn’t change the part number,

CONTINUED ON PAGE 2
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Ford Recalls
100,000 Vehicles

For Safety Issues

DETROIT (AP) - Ford is recall-
ing 100,610 vehicles in North
America for various safety de-
fects.

The company announced the
six separate recalls July 8. No in-
juries, accidents or fires related
to any of the defects have been
reported, Ford officials said.

The largest recall, of 92,022 ve-
hicles, affects the 2013-14 Ford
Taurus, Lincoln MKS and Police
Interceptor sedans; 2013-14 Ford
Flex and Lincoln MKT
Crossovers; 2012-14 Edge
crossover, and 2014 Lincoln MKX
Crossover.

Ford says the right-hand half-
shaft, which is part of the axle,
isn’t properly seated and may
disengage over time, making the
vehicles inoperable.

The vehicles are also at risk of
rolling unexpectedly if they are
parked without the parking
brake on.

Ford will notify owners of the
vehicles in the halfshaft recall by
mail beginning the week of Aug.
25.

In all of the cases, dealers will
repair the vehicles for free.

Ford is also recalling:

e 5264 2011-14 F59 commer-
cial stripped chassis. The com-
pany says corrosion in the elec-
trical junction block could cause
the vehicles to short-circuit, in-
creasing the risk of a fire or the
loss of electrical power.

e 2124 2014 Ford Escape
SUVs. Ford says their panoramic
glass roofs have an improperly
cured bond that could cause the
roofs to leak or separate from
the vehicles.

e 635 2014 F53 motor home
stripped chassis and F59 com-
mercial stripped chassis. The
company says the brake calipers
may have been incorrectly
made, which could result in a
leak and a loss in braking per-
formance.

¢ 368 2014 Transit Connect ve-
hicles. Ford says the brake reser-
voir caps in vehicles shipped to
Puerto Rico have European la-
bels that don’t conform to U.S.
labeling requirements.

e 197 2014 Ford Fiesta sub-
compacts. Ford says their fuel
tanks may be missing an adhe-
sive layer, which could cause
them to leak fuel and increase
the risk of a fire.

Ford said it identified all of
the problems through internal
tests, as well as warranty
claims.

Ford will begin notifying own-
ers affected by the five addition-
al recalls this month.

GM'’s Ignition Lawsuit Reveals New Facts
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which stymied later attempts to
figure out what was wrong.

Repeated efforts to reach De-
Giorgio have been unsuccessful.
He was one of 15 employees dis-
missed by the company last
month due to the recalls. At a
House subcommittee hearing
last month, GM CEO Mary Barra
didn’t mince words when law-
makers asked her about DeGior-
gio’s statements to Valukas and
congressional investigators.

“l don’t find Mr. DeGiorgio
credible,” Barra said.

GM spokesman Greg Martin
said Valukas’ report cites several
opportunities that the company
missed to fix the problem before

the switches went into produc-
tion. “It should never have hap-
pened regardless of what the rea-
sons for changing the initial
specifications for the switches
were,” he said.

Subsequent safety reviews
also found ignition switch trou-
bles in other cars. The company
has issued five recalls for 17.1
million cars with switch prob-
lems this year.

Among the recalls are 3.4 mil-
lion large cars like the Chevrolet
Impala, which had switches De-
Giorgio worked on. GM says the
combined force of a large bump
and a swinging key chain can
cause those switches to slip and
stall the engine. GM is changing
the key hole from a slot to a

small circle to limit how much
key chains can swing and tug on
the ignition.

Unlike the Cobalt and Ion
switches, GM says the ignition
switches on the large cars meet
its specifications, and the key de-
sign is the problem. GM says it
conducted eight different driving
tests with the new key and the ig-
nition didn’t move out of the
“run” position in any of the tests.

But some experts believe the
switches can still slip out of
“run” too easily. “They’re finding
that it’s still possible for it to
happen,” said Erin Shipp, a me-
chanical engineer who helped
uncover the small-car ignition
switch problems while working
for attorneys suing GM.

GM'’s Recent Recalls Focus on Older Models

DETROIT (AP) - General Mo-
tors’ safety crisis deepened dra-
matically June 30 when the au-
tomaker added 8.2 million vehi-
cles to its ballooning list of cars
recalled over faulty ignition
switches.

The latest recalls involve main-
ly older midsize cars and bring
GM’s total recalls in North Amer-
ica to 29 million this year, sur-
passing the 22 million recalled by
all automakers last year. They
also raise questions about the
safety of ignition switches in cars
made by all manufacturers.

In the latest recalls, GM said
keys may be jostled or acciden-
tally bumped, causing the igni-
tion to slip out of the “run” posi-
tion. The recalls cover seven ve-
hicles, including the Chevrolet
Malibu from 1997 to 2005, the
Pontiac Grand Prix from 2004 to
2008, and the 2003-14 Cadillac
CTS.

The company is aware of three
deaths, eight injuries and seven
crashes involving the vehicles,
although it says there’s no clear
evidence that faulty switches
caused the accidents.

Air bags didn’t deploy in the
three fatal accidents, which is a
sign that the ignition was out of
position. But air bags may not
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deploy for other reasons as well.

A GM spokesman couldn’t say
last week if more recalls are im-
minent. But this may be the end
of the recalls associated with a
60-day review of all of the compa-
ny’s ignition switches.

At the company’s annual meet-
ing earlier in June, CEO Mary
Barra said she hoped most re-
calls related to that review would
be completed by the end of the
month.

Karl Brauer, an industry ana-
lyst with Kelley Blue Book, said
the number of recalls — while
huge — may be a good thing for
the company in the long run.

“I think there’s a new standard
for what GM considers a poten-
tial safety defect, and Mary Barra
has no tolerance or patience for
potential safety defects that are
unresolved,” he said.

In a statement last week, Barra
said “we will act appropriately
and without hesitation” if any
new issues come to light.

GM has been reviewing the
performance of its ignition
switches since the first recalls
were announced, and it contin-
ues to find more that can turn
too easily. Of the 29 million vehi-
cles recalled by the company
this year, 17.1 million have
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been due to ignition switches.

The problem has drawn the at-
tention of the National Highway
Traffic Safety Administration, the
government’s road safety agency.
On June 18, the agency opened
two investigations into ignition
switches in Chrysler minivans
and SUVs, and acknowledged
that it’s looking at the whole in-
dustry.

The agency is looking into how
long air bags remain active after
the switches are moved out of
the run position. In many cases,
the answer is less than a second.

GM'’s recalls on June 30 bring
this year’s total so far to more
than 40 million for the U.S. indus-
try, far surpassing the old full-
year record of 30.8 million from
2004.

The vehicles recalled June 30
have switches that do conform
to GM'’s specifications. In these
cases, the keys can move the ig-
nition out of position because of
jarring, bumps from the driver’s
knee or the weight of a heavy key
chain.

The cars recalled will get re-
placement keys; the small cars
recalled in February are getting
new ignitions.

GM has announced 54 sepa-
rate recalls this year.

NHTSA Checking
Complaints of
Nissan’s Delayed
Braking Action

By TOM KRISHER
AP Auto Writer

DETROIT (AP) - The U.S. gov-
ernment’s road safety agency is
investigating complaints that a
trim panel can cause unwanted
acceleration in Nissan Versa
small cars.

The probe covers about
360,000 Nissan Versa and Versa
Note subcompacts from the 2012
through 2014 model years.

The National Highway Traffic
Safety Administration says in
documents posted last week on
its website that four drivers have
complained that a trim panel
near the gas pedal can trap the
edge of a driver’s shoe. This can
stop the driver from releasing
the gas pedal quickly and delay
braking.

There are no reports of crash-
es or injuries, although one driv-
er complained of a close call at
an intersection on June 9.

As the driver accelerated to
make a left turn, a plastic trim pan-
el that covers the center console
trapped the driver’s shoe and
stopped it from moving off the gas
pedal, the complaint said.

“I used my right hand to grab
my leg and pulled harder, imme-
diately braking hard, then back-
ing my foot off the brake as I
squealed and skidded around
the corner, almost going over the
curb and crashing,” the driver
wrote.

The driver reported that the
edge of the trim piece wasn'’t se-
cured and trapped the sole of a
leather work boot.

Drivers who file complaints
are not identified by NHTSA.
Two of the four complaints were
from drivers of rental cars, the
agency said. A fifth complaint
was filed in an unidentified for-
eign country, according to NHT-
SA.

Investigations can lead to re-
calls, but so far there are none in
this case.
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GM’s New Dynamometer Helps in Silencing Brake Noise

Talk about bringing the world
to Michigan.

Engineers at General Motors’
new brake testing facility in Mil-
ford know the differences be-
tween moans, squeals, grinds,
groans and grunts - annoying
noises common to their work.

Now, with a new brake chassis
dynamometer, they can simulate
braking in weather conditions
that range from Alaska to a tropi-
cal island.

With the new facility that
opened earlier this year, GM ve-
hicles can now make up to 1,900
stops in two-and-a-half days com-
pared with 1,000 stops in two
weeks using previous testing
methods.

The result is a quiet braking
experience that customers asso-
ciate with a quality vehicle, said
Brent Lowe, GM performance en-
gineer for Brake Noise Develop-
ment.

“If we do our job correctly, the
customer won’t notice our
work,” said Lowe. “Watch any
movie and you’ll hear brake
squeal every time a car stops be-
cause Hollywood loves to add
the brake squeaking sound ef-
fect, and nothing bugs me more.

We work to make sure our brakes
lead the industry in silence.”

The new dynamometer was de-
veloped in conjunction with sup-
plier Link Engineering. The state-
of-the-art equipment can run 24
hours a day, simulate underbody
airflow, and change temperatures
and humidity.

“The ability to control and
replicate the conditions that our
customers’ vehicles are driven
under is just as important as the
ability to control the brake pres-
sure, vehicle speed and direc-
tion,” Lowe said.

The 14,000-square-foot devel-
opment facility is located at the
GM Proving Ground in Milford.

The test chamber is padded
with jagged soundproofing to
provide a quiet environment for
testing and to spare others the
unpleasant noises or vibrations
that may arise during a test.

The room can also accommo-
date vast changes in climate and
moisture conditions, and can
dramatically alter its tempera-
ture within about 15 minutes.

“The concept of a silent brake
is actually very complicated,”
said Lowe. “Braking creates fric-
tion and the more friction pres-

ent amounts to more noise.
“Though the sound of brakes
squealing is something every
driver can easily identify as a nui-
sance, it is one of the more diffi-
cult things to actually remove.
We have been very successful at
taking on that challenge at GM.”
Before the new facility, the
team had to rely on test driving
vehicles at the track and a two-
wheel-drive chassis dynamome-

A 2014 Buick Encore's brakes are put to the test.

ter that offered far less control
over humidity and temperature.

“With our previous methods
and equipment, we became real-
ly good at finding and mitigating
approximately 85 percent of
existing brake noises,” Lowe
said.

“With this new facility, we’ll be
able to locate and address the re-
maining 15 percent of brake
noise frequencies.”

Chevy Focuses on Versatility, Value for Equinox Owners
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compact and midsize sedans.

“I call my Chevy Equinox my
‘multi-tool’ of vehicles,” said Gail
Haffey of Beverly Hills, Mich.

“It fits my family’s needs per-
fectly, from traveling to our
summer cottage to flipping
down the seats to hauling cargo
and supplies from the garden
shop to my daily commute to
work.

“Plus, the fuel economy is
great, so | get versatility and val-
ue in one package.”

The Equinox seats five, offers a
maximum cargo capacity of 63.7
cubic feet and a maximum tow-
ing rating of 3,500 pounds (3.6L
V6 models) and an EPA-rated
32 mpg highway (2.4L FWD
models).

Both the Equinox and GMC
Terrain with available forward
collision alert technology re-
ceived 2014 Top Safety Pick+ rat-
ings from the Insurance Institute
for Highway Safety.

GM spokesperson Katie Adams
said they were the only mid-
size SUVs of nine evaluated to
earn Good ratings in the Insti-
tute’s small overlap front crash
test.

“For 2015,” said Majoros,
“Chevrolet brings OnStar 4G LTE
capabilities to Equinox and Trax.
Combined with standard Chevro-
let MyLink, these technologies

accommodate customers’ in-
creasingly connected lifestyles
with a more reliable connection
during road trips, connectivity
for up to seven devices, and
range of up to 50 feet outside the
vehicle.”

The Chevrolet Trax small SUV
— a customer favorite in the glob-
al markets where it’s already be-
ing sold, arrives in the U.S. early
next year, Adams said.

Part of another fast-growing
segment, Trax sales have grown
from just over 3,000 in 2006 to
more than 90,000 last year.

Trax will offer eight different

seating arrangements with 60/40
split rear seats and a fold-flat
front passenger seat, as well as
more than 48 cubic feet of cargo
space and a standard tur-
bocharged engine.

Both Equinox and Trax are
available with all-wheel drive.

Sales of small SUVs have
evolved along with consumers’
changing driving, spending and
lifestyle habits.

They’'ve gone from being
“second” vehicles in a house-
hold to replacing older vehi-
cles.

Once inside the small and com-

pact SUV segments, buyers are
extremely loyal, with more than
a quarter of them coming from
other small and compact SUVs,
Adams said.

“We work hard to deliver the
versatility and value our cus-
tomers expect in our Equinox,
and have been doing so for eight
years since  the  vehicle
launched,” said Majoros.

Got News?

If you have solid business news
for this paper, please contact us
at News@TechCenterNews.com.

Hackel Says ‘Yes’ Vote Important to Gain Lost Revenue
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tant services like police, fire,
schools, ambulances, roads, jails
and libraries.

“Second, a ‘yes’ vote on Pro-
posal 1 supports local small busi-
nesses and manufacturers by
reforming the uncompetitive
personal property tax,” Hackel
said.

He joins an increasing number
of state businesses, and govern-
ments supporting Proposal 1.

AARP Michigan recently en-
dorsed the proposal because it
helps ensure that Michigan com-
munities can continue offering
important services to seniors, in-
cluding senior centers, health
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programs, assisted living facili-
ties, public transportation, po-
lice and fire protection and more.

The proposal guarantees re-
placement of 100 percent of esti-
mated revenue lost for local serv-
ices due to the elimination of the
tax on personal property.
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“We are very pleased to re-
ceive Mark Hackel’'s endorse-
ment for Proposal 1 and appreci-
ate his strong leadership in Ma-
comb County,” said Howard Edel-
son, campaign manager for
Michigan Citizens for Strong and
Safe Communities.

GM Appoints
Ferguson Head
Of Public Policy

CONTINUED FROM PAGE 1

luxury brand and sold record
volumes in the important China
market, said GM spokesperson
Greg Martin.

“With the introduction of new
products such as the CTS, ATS
coupe and Escalade, the brand is
positioned for even greater suc-
cess,” Martin said.

“We need Bob’s leadership
and full focus on rebuilding rela-
tionships and instilling confi-
dence in GM'’s efforts to create a
new industry standard for safe-
ty," said Barra. “As GM’s voice in
critical policy issues, Bob will
communicate a clear sense of
purpose and collaborative spir-
it.”

Ferguson, 54, joined GM in
2010 as vice president for Global
Public Policy and served in that
position through October 2012.
He is credited, Martin said, with
helping GM strengthen its posi-
tion on Capitol Hill, and with its
many regulatory agencies, on a
wide range of business chal-
lenges related to energy, tax, la-
bor, and finance policy.

Ferguson was tapped by then-
GM CEO Dan Akerson to head
Cadillac’s global marketing team.
During that time, Cadillac saw
nearly 30 percent global growth,
highest among all full-line luxury
brands, and U.S. growth of 22
percent.

Cadillac’s 66 percent growth in
the growing China luxury market
resulted in record sales of 50,000
units, putting the brand on a
path to double sales there in two
years.

Prior to joining GM, Ferguson
was at the business advisory
and strategic communications
firm, Public Strategies, where he
worked with a diverse and inter-
national group of clients as a
senior strategist.

Before joining Public Strate-
gies, Ferguson spent more than
10 years as an executive at AT&T,
where he served as the presi-
dent of state legislative and regu-
latory affairs and also as group
president and CEO of SBC’s
Enterprise Business Services.

Ferguson’s replacement at
Cadillac will be named later.

Michigan’s Glass Experts

RE-OPENS IN WARREN

COME SEE OUR NEW SHOWROOM

CUSTOM SHOWER DOORS FOGGY HOME WINDOWS?

50% OFF*

*MATERIAL ONLY, LABOR EXCLUDED,
Not valid with other offers, some
restrictions apply.

FREE MOBILE SERVICE AVAILABLE

22 Convenient Locations
www.HendersonGlass.com

14 Mile Rd

32680 Van Dyke
S. of 14 Mile Rd.

$29.95
RETAIL IN SHOP

Not valid with other offers, some
restrictions apply.
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Taking a Road Trip?
Throw Away the Maps

GM says it’s making it a lot
harder for people to get lost.

The days in which paper maps,
disposable cameras and a stock-
pile of car toys once were essen-
tial for any family road trip are
becoming a thing of the past.

Today, according to a 2014 Ex-
pedia.com report, only 22 per-
cent of Americans still use print-
ed maps, relying instead on tech-
nology for directions, entertain-
ment and more.

The 2015 Buick LaCrosse, with
built-in OnStar 4G LTE, said GM
spokesman Stefan Cross, is lead-
ing the way in this evolution of
the family road trip, providing
advancements in connectivity
and passenger comfort.

OnStar 4G LTE, said Cross, al-
lows passengers to connect up to
seven mobile devices, such as

tablets, laptops and smart-
phones, to the vehicle’s built-in
Wi-Fi hotspot.

“It works inside and around
the vehicle, so everyone can stay
connected at their favorite road
trip stops,” Cross said.

With the LaCrosse’s 4G LTE
connection, families can plan
their route from the road and up-
load photos and videos from the
car.

OnStar’s 4G LTE and Wi-Fi
hardware are standard on the
new LaCrosse.

“Road trips today are greatly
changed from the ones we took
with our families 20, 10 or even
five years ago,” said John McFar-

VACATION SPECIAL

Includes: e Full Service 0il Change & Filter
o Lube & Top Off All Fluids
 Semi Synthetic Blend (5W30) up to 5 qts.

$2595

FREE Tire Rotation e FREE 27 Pt. Inspection
FREE Brake Inspection (Drums Extra)

op S45% Full Service
Synthetic 0il Change

- Including Dexos Approved 0il -

Shop Charges And Disposal Extra.
Most Cars. Not Valid With Any Other Discount. Offer Expires 7-19-14.

A/C RECHARGE
SAVE 995 Reg. 9995

530

Includes: ® Up To 1Ib Freon e Check For Leaks
o Pressure Test System e Add Dye
Most Cars. Not Valid With Any Other Discount.
Offer Expires 7-19-14,

land, director, Global Connected
Customer.

“Navigation alone  makes
choosing stops much easier, and
now, with built-in connectivity,
travelers have an abundance of
information and entertainment at
their fingertips.”

According to Strategy Analyt-
ics, 74 percent of tablets sold this
year will be Wi-Fi only. Addition-
ally, as many as 91 percent of all
tablets used in North America,
including those enabled for cellu-
lar connections, will be used as
Wi-Fi only.

“Technology really has
changed the way we travel to-
day,” said David Lorenz, market-
ing manager, Pure Michigan.

“Travelers are looking for easy
access to information and they
don’t necessarily just want that
in advance of travel.

“Applications like OnStar and
other technologies allow people
to make quick, last-minute

2015 Buick LaCrosse with OnStar 4G LTE

changes to their itinerary.”

The LaCrosse also makes road
trips more comfortable for trav-
elers, said Cross.

With ample legroom in the
front and rear seats and dual-
zone climate controls, travelers
can keep their area of the vehicle
personalized to fit their needs,
Cross said.

The Buick LaCrosse provides a
full safety suite, he said, includ-
ing eight standard air bags and
available features such as for-
ward collision alert, lane depar-
ture warning, lane change alert,

side blind zone alert, rear cross-
traffic alert, following distance
indicator, high-intensity  dis-
charge - or HID - headlamps with
articulating  headlamps, fog
lamps, head-up display, collision
preparation (with collision miti-
gation braking), full-speed-range
adaptive cruise control and the
safety alert seat.

OnStar’s 4G LTE will be avail-
able on the LaCrosse, Buick Vera-
no, Regal, and Encore for the
2015 model year and will be
available on all Buick products
for the 2016 model year.

GM, Ford China Sales Up; Local Brands Fall

By KELVIN CHAN
AP Business Writer

HONG KONG (AP) - Car sales
in China cooled in June, with do-
mestic brands falling further be-
hind their foreign rivals in the
world’s biggest auto market, an
industry group said last week.

Passenger vehicle sales rose
11.5 percent last month over a

STERLING

TIRE & AUTO

586-264-7775

www.SterlingTireAndAuto.com

34701 VAN DYKE

SOUTH OF 15 MILE RD

Next To Budget/Avis e Sterling Heights
Hours: Mon-Fri 8am-6pm e Sat 9am-2pm e FREE Shuttle Service

WE SELL TIRES
QUALITY SERVICE YOU CAN TRUST!

NATIONAL FLEET ACCOUNTS WELCOME

year earlier to 1.56 million vehi-
cles, down from May’s 13.9 per-
cent growth, the China Associa-
tion of Automobile Manufactur-
ers said.

From January to June, passen-
ger vehicle sales are up 11.2 per-
cent to 9.63 million.

Auto sales growth in China has
been steadily easing since 2009,
when it peaked at more than 40

FREE
ALIGNMENT

WITH PURCHASE
OF 4 TIRES

Most Cars. Not Valid With Any Other Discount. Ofer Expires 7-19-14,

COMPLETE
VEHICLE
DETAILING

2 599

30 Years
Experience
Reg. $129.95.
Include Exterior Wash,

FREE

BRAKE

BIG 3 EMPLOYEES
EXTRA 10% OFF ENTIRE BILL

Excludes Tires ® FREE Car Wash with Any Service

Starting At
Vacuum & Shampoo
and Hand Wax

Most Cars. Not Valid With Any Other Discount. Offer Expires 7-19-14,

FRONT END

INSPECTION

Most Cars. drums Extra.

Brake Pad Special Starting At 589
Most Cars. Not Valid With Any Other Discount.
Offer Expires 7-19-14.

GM CERTIFIED & TRAINED

OVER 75 YEARS OF EXPERIENCE

We Accept All Extended Warranties Including GM, Chrysler, Ford, Etc.

ALIGNMENT
$2995

Most Cars. Not Valid With Any Other Discount. Offer Expires 7-19-14.

percent. Analysts expect sales
this year to expand 8 to 10 per-
cent.

Total vehicle sales, including
buses and trucks, increased 5.2
percent to 1.85 million in June.
That’s down from an 8.5 percent
growth in May.

Domestic brands continued to
struggle, with their share of the
overall market falling 3.5 percent-
age points to 37.7 percent, ac-
cording to the official Xinhua
news agency.

Chinese brands are losing out
as drivers increasingly favor
models sold by their bigger, rich-
er global rivals.

“China is a good market if
you're just considering the sales
and yield,” said Zhang Xin, an an-
alyst at Guotai Jun’an Securities
in Beijing.

He said the figures were better
than expected given that June is
traditionally a slow month for
auto sales. “But the local brands
don’t do a good job. It’s hard for
them to get rid of the impression
in the short term of being cheap
and low quality.”

Earlier, General Motors Co.
said sales of GM-branded vehi-
cles produced with its Chinese
joint venture partners rose 9.2
percent to 257,798.

Ford Motor Co. said sales in
the first half of the year jumped
35 percent to 407,474 as June
sales rose 17 percent.

Johan de Nysschen
Named President
Of Cadillac Brand

General Motors last week ap-
pointed Johan de Nysschen as
president of the company’s
Cadillac brand. de Nysschen will
be responsible for all aspects of
Cadillac globally including sales,
pricing and network develop-
ment, strategic brand develop-
ment and marketing and product
portfolio planning, including crit-
ical input for product engineer-
ing and design.

de Nysschen, 54, joins the GM
executive leadership team as an
executive vice president of the
company beginning Sept. 1 and
reports to GM President Dan Am-
mann.

“Johan brings to our company
vast experience in the develop-
ment and proper execution of
luxury automotive brands,” said
Ammann. “With over 20 years in
this exact space, especially in
the development of the Audi
brand, his track record proves
he is the perfect executive to
lead Cadillac for the long term.”

de Nysschen is eager to join
the GM team, said Cadillac
spokesperson Pat Morrissey.

“l have for some time now
been impressed by how the new
General Motors has been trans-
formed into a formidable force in
the industry,” de Nysschen said.
“The combination of strong cor-
porate leadership and exception-
al engineering resources pres-
ents the perfect combination to
restore Cadillac to its place
among global premium brands.

“The recognition of the brand
is immense, and the progress on
the fundamental product front is
widely acclaimed. [ am delighted
at the opportunity to join the GM
executive team to lead the Cadil-
lac business, and I look forward
to working with my Cadillac col-
leagues and our global retail
partners.”

Cadillac is the fastest-growing
luxury brand worldwide, with
sales improving approximately
30 percent globally in 2013, Mor-
rissey said, and an aggressive ca-
dence of new models recently in-
troduced and in cue. Some high-
lights include:

e CTS - 2014 Motor Trend Car
of the Year;

e Next-generation 2015 Es-
calade arriving in showrooms;

e The summer’s launch of the
2015 ATS coupe, based on the
success of ATS sedan, the 2013
North American Car of the Year;

¢ Approximately 60 percent of
Cadillac buyers are new to the
brand.

31690 Mound Rd
13 & Mound
586-939-1000
26627 Hoover Rd
11 & Hoover
586-754-8205
30820 Hoover Rd
13 & Hoover
586-573-7829

29144 Ryan Rd

South of 14 Mile
586-795-0000

Subway/Meijer
29505 Mound Road
12 Mile & Mound

586-558-0100

Drive Thru Service:

NOW OPEN 24 HOURS
32620 Van Dyke Ave

Subway - Walmart

Applewood Pulled Pork

/ 5 L

{

STERLING HGTS

37876 Van Dyke
at 16 1/2 Mile
586-795-8368

Subway/Walmart
NOW OPEN 24 HOURS
33201 Van Dyke

14 & Van Dyke
586-274-4319
Subway/Meijer

36600 Van Dyke Ave
586-795-1606
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NOW OPEN 24 HOURS
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SHOP

TheVetteShop.pro

33376 Kelly Road, Clinton Twp, MI 48036 * Fax: (586) 791-7470
Phone: (586) 961-6312

Original Vette Stiop Crew
% Back “Togettion Hgain!

Complete
Corvette Service
and Restoration

OUR LADY OF THE LAKES SCHOOLS

Waterford, Michigan
PRE-K — 12TH GRADE

Proudly supporting international automotive families
while hosting and educating their students.

Our Lady of the Lakes has been enjoying the diversity
and cultural exchange between international students
and our local student population.

* Award winning academics ¢ Championship sports programs
¢ Instilling knowledge & leadership ¢ ESL support available.
99% of our students attend the college of their choice.

For more information please call or email:
Janet Gerula - Cell: 248.892.7005
Laker73@comcast.net
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Cadillac, Supplier Team Up
To Improve ATS Handling

Cadillac and ZF Lenksysteme
GmbH, a leading supplier of au-
tomotive steering systems,
have teamed to create world-
class dynamic handling and
steering for all models of the
2015 ATS, said GM spokesman
Brian Corbett.

“Starting with the excellent
mechanical steering system, the
electronic power assist steering
gives a wider range of assist, re-
sulting in an incredibly commu-
nicative, well-weighted and re-
sponsive steering experience,”
said Kevin Woodward, global key
account at ZF Lenksysteme.

For 2015 ATS models, including
the new ATS Coupe, the feel of
the electronic power-assisted
steering has been improved
through revised programming
within the electronic control
unit.

New programming broadens
the range of steering assist at
low and high vehicle speeds,
based on wheel speed, steering
angle and even the car’s chassis
mode.

“It means that you don’t have
to sacrifice parking lot feel for

spirited driving feel,” Woodward
said. “The new software change
illustrates our ability to balance
the goal of spirited performance,
nimble and quick-responding
steering with the premium luxu-
ry feel expected by Cadillac own-
ers.”

The electric, variable-assist
power steering system from ZF
Lenksysteme is designed to de-
liver excellent response and on-
center characteristics while
saving fuel since engine power
isn’t directly required to assist
gear movement — as is the case

with conventional hydraulic
systems.
“Premium  electric  power

steering by ZF Lenksysteme
steering gear has great torsional
stiffness and low operating fric-
tion to enhance the steering feel
with almost perfect linear re-
sponse,” Woodward said.

Additionally, the steering col-
umn and intermediate shaft fea-
ture stiff, direct-acting and low-
friction ball bearing designs for a
more immediate, connected-to-
the-road feel for the driver, said
Corbett.

The ATS’ new electronic power-assisted steering system

FordDirect Moves Three
Into Senior Executive Posts

FordDirect, a joint venture be-
tween Ford Motor Company and
its franchise dealers, announced
the promotion of several FordDi-
rect employees, including the ap-
pointment of three employees to
senior vice president.

James Casazza is now senior
vice president of Digital Retail
Solutions, John Gottschalk was
made senior vice president of
Customer Engagement, and Mari-
anne Tappy was made senior
vice president of Global Digital
Innovation.

Casazza joined FordDirect sev-
en years ago and most recently
held the position of vice presi-
dent of Dealer Services. As sen-
ior vice president of Digital Retail
Solutions, Casazza leads product
strategy and delivery across a
portfolio of digital marketing
services including websites, mo-
bile solutions, consumer market-
ing and inventory management.
He previously held roles in tech-
nology and Product Develop-
ment at FordDirect.

Prior to joining FordDirect,
Casazza was a product develop-
ment engineer in Telematics at
General Motors.

Gottschalk has more than 17
years of automotive retail experi-
ence, and was vice president of
Business Development and Strat-
egy before being named senior

vice president of Customer En-
gagement.

In this role, he leads the Cus-
tomer Engagement team across
all business lines where his re-
sponsibilities include building
and maintaining customer rela-
tionships. Gottschalk’s previous
experience includes more than
seven years at his family’s Ford
dealership in Pittsburgh, where
as vice president he helped de-
velop AutoNationDirect.com and
established the sales and finance
process for AutoNation’s Online
Auto buying service.

Tappy was most recently the
vice president of Digital Strategy
and Business Development for
FordDirect before her promotion
to senior vice president of Global
Digital Innovation.

She joined FordDirect seven
years ago, after working for Ford
Motor Company, Digitas and
Medtronic in various engineering
and marketing positions.

Tappy is now responsible for
setting the global strategic direc-
tion across various digital experi-
ences, including online shop-
ping, social and digital advertis-
ing.

“We are confident in the ability
of our employees and happy to
recognize their valuable contri-
butions to FordDirect,” said
Stacey Coopes, FordDirect CEO.

1 MUFFLER & BRAKE SERVICE )

23252 VAN DYKE
3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

( WARREN < 586-757-7203 \

DELUXE OIL
CHANGE
SPECIAL

Up To S Ots. Of

Oil Lube & Filter

No Disposal Fee

MUFFLER, EXTENSION PIPE & TAIL PIPE

Most FWD Cars —11 1 OOA) Offl

31 gQqQ9%s

Most FW.D. U.S. Cars « In-store offer ends 7-31-14

In-store offer ends 7-31-14

BRAKE SPECIAL

e Front Metallic Disc Brake Pads
® 2 New Front Rotors
e Labor Included

Valvoline

Includes topping off fluids

Check Our Price on
Tune Ups, Water Pumps,
Heater Cores & Other Repairs

s FIURSIT CGEIOICE)

A Prestige Automotive
Group Company

CURRENT CADILLAC LESSEES JUST ANNOUNCED

LEASE PULL-AHEAD
IS BACK!

WE'LL COVER UP TO 3 PAYMENTS — UP TO $1,500*
ATTRACTIVE LEASE AND PURCHASE

Includes Cadillac Premium Care Maintenance
for 4 Years or 50,000 Miles!

2014 CTS SEDAN AWD 2014 ATS 2. OL TURBO

NAVIGATION, LEATHER SEATING POLISHED WHEELS & WHEEL LOCKS
PACKAGE, HEATED DRIVER & STANDARD
PASSENGER SEATS STANDARD

$2999 due at signing plus 1st payment, tax, title, plate & doc. No sec. deposit required.

$2399 due at signing plus 1st payment, tax, title, plate & doc. No sec. deposit required. Non-GM Vehicle Lease Conguest must own or lease 2004 or newer non-GM vehicle

Non-GM Vehicle Lease Conquest must own or lease 2004 or newer non-GM vehicle

36 MO. LEASE MSRP $52,430
EVERYONE
FRIENDS & FAMILY
EMPLOYEE

2014 SRX FWD

CROSSOVER STANDARD

36 MO. LEASE
EVERYONE
FRIENDS & FAMILY
EMPLOYEE

2014 XTS FWD

SEDAN STANDARD
COLLECTION

MSRP $36,870

$2599 due at signing plus 1st payment, tax, title, plate & doc. No sec. deposit required. ;/ -~

Non-GM Vehicle Lease Conquest must own or lease 2004 or newer non-GM vehicle

$999 due at signing plus 1st payment, tax, ttle, plate & doc. No sec. deposit required.
Non-GM Vehicle Lease Conquest must own or lease 2004 or newer non-GM vehicle

36 MO. LEASE
EVERYONE
FRIENDS & FAMILY
EMPLOYEE

2014 ELR COUPE

STANDARD

MSRP $38,530 36 MO. LEASE
EVERYONE
FRIENDS & FAMILY

EMPLOYEE

MSRP $45,665

Prestige Automotive
Proudly Presents
Complimentary

JAZZ CONCERTS!

Every Thursday Night
7-10PM during the summer at

Roberts Riverwalk Hotel
www.prestigejazzontheriverwalk.com

:// /7 j ) CADI_[_LAC

LENARD FORD
Sales & Leasing Consultant ® 13 years experience

$1,059 due at signing with lease loyality.

36 MO. LEASE
EMPLOYEE

10K MILES PER YEAR
$499

Download our app
for additonal savings

Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. ¢ Tue., Wed., & Fri. 8:30 a.m.-6 p.m. ¢ Sat. 10 a.m.-4 p.m.
8333 EAST 11 MILE ROAD ¢ 1-696 & VAN DYKE » 888-548-8939
Visit our website: www.PrestigeCadillac.com for all our specials

* Tax, title, license and dealer fees extra. No security deposit required. Mileage charge of $.25 per mile over 30,000 miles. GM Financial must approve lease.
Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. Must show proof of current lease of a 1999 or newer
Cadillac vehicle and lease eligible new 2014 Cadillac. With purchase of 2014-2015 Cadillac ATS, CTS, ELR, Escalade, SRK or XTS (Not W30).
3 payments up to $1,500 is max on Cadillac and 3 payments up to $1,200 is on all other GM products. Take delivery by 7/31/14.
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- This Weeks

2014 CRUZE “L1”

® 2Yr/24,000 Scheduled Maintenance INCLUDED!
e ECOTEC 1.4L “Turbo” DOHC Engine! ® Automatic Transmission!
* Bluetooth for Phone! ® Remote Keyless Entry!
* AM/FM/XM Radio w/CD!
m © Aluminum Wheels!
f * 38 MPG on the Highway!
| Stk. #E18767
MSRP $20,735
NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

*

36 Month $
Lease:

'. l"l‘.‘_—)

Just $999 Down

2014 MALIBU “LT”

® 2Yr/24,000 Scheduled Maintenance INCLUDED!
® 2.5L DOHC WT Engine! e Automatic Transmission!
e Cruise/Tilt! « Remote Keyless Entry! ® Remote Vehicle Start!
o MyLink AM/FM/XM Radio w/CD!
© Aluminum Wheels!
* 36 MPG on the Highway!
Stk. #2E8186
MSRP $24,435

NO SECURITY
DEPOSIT REQUIRED.
TAX, TITLE AND
PLATE FEES EXTRA!

*

=) 36 Month $
Lease:

Just $999 Down

MINIMUM $3500 FOR YOUR

TRADE-IN GUARANTEED!!!

2014 EQUINOX “LT”

® 2Yr/24,000 Scheduled Maintenance INCLUDED!
® 2.4L DOHC Engine! » Automatic Transmission!
© Power Locks & Windows! e Cruise/Tilt Wheel!
* AM/FM/XM Radio w/CD! e Remote Keyless Entry!

® 17” Aluminum Wheels!

* 32 MPG on the Highway!
Stk. #2E7931
MSRP$25,315

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

184"

Just $999 Down

36 Month
Lease:

peRiony

2014 SILVERADO “LT”

4X4 - 2Yr/24,000 Scheduled Maintenance INCLUDED!
DBL.  Automatic Transmission!  Power Locks & Windows!
DOOR e Cruise & Tilt Wheel! ® 17” Aluminum Wheels!

. e 4.2” Color Screen Radio!
Em e Remote Keyless Retry!
(= =g © 23 MPG on the Highway!

) 0 5209

Stk. #E19045
MSRP $38,330

NO SECURITY
DEPOSIT REQUIRED.
TAX, TITLE AND
PLATE FEES EXTRA!

*

Just $999 Down

-

35500 S. Gratiot Ave.
Clinton Township, MI. 48035

MORANCHEVY.COM “+7

(586)-791-1010

RICH MILNE

rmilne@moranautomotive.com

* Picture may not represent actual sale vehicle. All applicable rebates including Conquest or Lease Loyalty have been deducted from Sale Price/Payment and are subject to change by the manufacturer without notice and
are plus title, tax and plate fees. GM Employee discount is required expect where noted. Leases are 10,000 miles per year, except where noted and are plus title, tax and plate fees. $2500 trade-in guarantee is for 2004 or
newer vehicles in drivable condition with under 130,000 actual miles. No branded titles. Certain restrictions may apply, see dealer for complete details on all incentives/offers. Sale ends 7/31/2014 @ 2:00PM.
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buff whelan
chevrolet- -
SUMMER
— SPECIALS ——
586-274-0396

OVER 1,000 |

New Chevrolets in Stock!
WE GUARANTEE THE
LOWEST PRICES OR IT’S FREE®

© We guarantee the lowest price or it's free! © We guarantee the lowest price or it’'s free!

2014 CRUZE 1.1

Stk.#43813

1.4L Ecotec Turbo
6 Speed Automatic & More...

36 Month Lease/10,000 Miles
+ Tax with

167

No Security Deposit Required

2014 EQUINOX Ls

Stk.#43255

2.4L DOHC 4 Cylinder with VVT
FWD, 6 Speed Automatic

36 Month Lease/10,000 Miles
+ Tax with

$216:::

No Security Deposit Required

~~ -
NO SECURITY

DEP
REQUIRED

2014 IMPALA Ls

QSIT

Stk.#42528

Ecotec 2.5L DOHC
6 Speed Automatic & More...

36 Month Lease/10,000 Miles

$255:

No Security Deposit Required

+ Tax with
$0 Down

All programs expire July 31st, 2014.

@Smr

77 CHEVY

Jeff Caul
586-274-0396

PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

A

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty unless otherwise
noted. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due at signing on all leases.

Free shuttle service to home, office or shopping.

buff whelan chevrolet

WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!
Van Dyke ¢ South of 18 Mile ¢ Sterling Heights

BEB
T

MEMBER
SINCE

FIND ROADS

="y
II“IIHIHMME&III

CONVENIENT HOURS:
Mon. & Thurs.
8:30 am - 9 pm
Tues., Wed., Fri.
8:30 am - 6:30 pm

VAN DYKE
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OSU Students Win GM’s
EcoCAR 2 Competition

CONTINUED FROM PAGE 1

paint job had to look profession-
al.

Ohio State’s team, Emerling
said, decided to have their Mal-
ibu powered by E-85 ethanol fuel.
And they added an electrical sys-
tem to power the motor.

That meant having a lot of bat-
teries and having a lot of batter-
ies meant adding weight.

And that’s where Johnson Con-
trols proved very useful, Emer-
ling said.

He contacted the company
and asked them for help with the
seats.

Johnson Controls spokesper-
son Mary Kay Dodero said, “One
way to improve mileage is to re-
move weight.

“After the engines, seats are
one of the heaviest things in a
car. So students worked with our
people to reduce the weight of
the seats.

“Our engineers said they had a
good time working with the stu-
dents and enjoyed being a part
of the contest.”

Thanks to modern communi-
cations technology, Johnson
Controls engineers were able to
stay in touch with the students,
Dodero said.

Key features of the Johnson
Controls seats, which were de-
signed specifically for Ohio
State’s EcoCAR 2, include:

¢ recyclable polyester fabric;

e eco-thread stitching;

e eco-adhesive lamination;

e natural dyes to create a cus-
tomized printed design;

e lightweight, soy-based foam;

e bio-plastic side and back

panels;
e a tablet-accessory attach-
ment that easily connects

portable consumer electronic de-

vices to the back of the front-seat
headrests for viewing by rear-
seat passengers.

Over the course of three years,
the Ohio State team consistently
met incremental goals that
strengthened their  position
against the other university
teams, said EcoCAR 2 spokesper-
son Kimberly DeClark.

“Their series-parallel plug-in
hybrid Malibu excelled at GM'’s
Proving Ground in Milford in
June, where it was put through a
series of strenuous technical and
safety tests similar to those used
for real-world production vehi-
cles,” DeClark said.

“The EcoCAR 2 competition
has been an incredible journey
and learning experience for
everyone at Ohio State, and
that’s what really matters — win-
ning the top spot is just a
bonus,” said Ohio State student
Katherine Bovee.

“We are all excited to take
everything we have learned into
the workplace after graduation.”

The team’s unique design
achieved 50 miles per gallon of
gas equivalent, while using 315
Watt-hours per mile of electricity,
DeClark said.

The vehicle impressed the
judges with stellar numbers and
even lessened the amount of cri-
teria emissions by half, com-
pared with the base vehicle.

“Ohio State met and exceeded
the EcoCAR 2 goals at every
point in the competition,” said
Dr. Michael Knotek, deputy un-
dersecretary for Science and En-
ergy, U.S. Department of Energy.

“Their innovative work has
contributed significantly to the
future of energy-efficient technol-
ogy in the automotive industry,
and we wish all members of the
team the best.”
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WAS GREAT
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GREAT LEASE DEALS
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2014-15 Manchester United players show off the year’s soccer shirt, which has the Chevrolet logo.

Chevy Kicks Off Manchester Soccer Deal

Chevrolet will offer six exclu-
sive ticket packages for charity
auction, including a once-in-a-
lifetime “Ultimate Manchester
United Fan Experience.”

The “ultimate” package is for
the highly anticipated match
against Real Madrid at the Uni-
versity of Michigan’s stadium in
Ann Arbor as part of the Guin-
ness International Champions
Cup.

Soccer fans can place bids now
through July 22 for a chance to
win one of six ticket packages
that include four tickets to the
match, hospitality, pre-game ac-
cess and more. Complete auction
details are available at charity-
buzz.com/manchesterunited.

Proceeds from the auction
hosted at charitybuzz.com will
benefit United Way for Southeast-
ern Michigan.

As the official shirt sponsor of
Manchester United, the team will
wear Chevrolet-branded shirts
during the Aug. 2 match that also
feature a commemorative United
Way badge. Each auction winner
will receive one of the game-
worn shirts from the team’s new
kit, which debuted earlier this
week.

“Like the athletes who give
their all on the field and the life-
long fans who go the distance to
support them, Chevrolet wants
to connect everyone with the
spirit that makes soccer the
world’s favorite sport,” said Gen-
eral Motors president Dan Am-
mann, chair for the 2014-15 Unit-
ed Way for Southeastern Michi-
gan Workplace Campaign.

“From backyards to the ‘Big
House,” Chevrolet is proud to
support our local communities
and United Way.”

The auction extends GM’s and
the GM Foundation’s ongoing
support of United Way and its
mission to improve communities
and individual lives by focusing
on education, financial stability
and such basic needs as food
and shelter, said GM spokesper-
son Cristi Vazquez.

In 2010, the GM Foundation
pledged its largest grant ever —
$27.1 million to United Way for
Southeastern Michigan to estab-
lish a “Network of Excellence” in
seven Detroit-area high schools.

The grant is also helping to ad-
vance early childhood education
in the area. Over the last two
years, GM employees and re-

tirees have contributed more
than $11 million through the
company’s United Way cam-
paign, and have donated more
than 7,200 hours of volunteer
service at the Network of Excel-
lence schools since 2011.

“United Way for Southeastern
Michigan is honored to partner
with Chevrolet for the Manches-
ter United auction packages —
these are two of the most storied
and beloved brands in the
world,” said Michael J. Brennan,
president & CEO, United Way for
Southeastern Michigan.

“With the same spirit that soc-
cer fans unite to support their
team, we are committed to unit-
ing the community in support of
making Greater Detroit one of the
best places to live and work. We
are deeply grateful to GM for
their partnership and for this ex-
citing opportunity to move our
mission forward.”

The Manchester United ticket
packages available for auction:

e Ultimate Package — Four VIP
tickets to the Aug. 2 Manchester
United vs. Real Madrid game,
pre-game pitchside walk, game-
worn shirt (signed), meet-and-
greet with Manchester United
players, on-field mascot escort-
ing player on field (7-13-year-
old), attend open training ses-
sion, four tickets to a match at
Old Trafford Stadium.

e VIP Package - four VIP tick-
ets to the Manchester United vs.
Real Madrid match, pre-game
pitchside walk, game-worn shirt,
four tickets to a match at Old
Trafford Stadium.

e Executive Package - four
VIP tickets to the Aug. 2 Man-
chester United vs. Real Madrid
game, pre-game pitchside walk,
game-worn shirt (signed) meet-
and-greet with Manchester Unit-
ed players.

¢ Fred the Red Package - four
VIP tickets to the Aug. 2 Man-
chester United vs. Real Madrid
game, pre-game pitchside walk,
game-worn shirt, on-field mascot
escorting player on field (7-13-
year-old).

e Super Fan Package - four
VIP tickets to the Aug. 2 Man-
chester United vs. Real Madrid
match, pre-game pitchside walk,
game-worn shirt.

e Red Devil Package - four
tickets to the Aug. 2 Manchester
United vs. Real Madrid match,
pre-game pitchside walk, game-

worn shirt, attend open training
session.

The Aug. 2 match is just part of
Chevrolet’s summer promotions
associated with Manchester Unit-
ed.

Chevrolet and Manchester
United fans debuted the football
club’s 2014-15 season shirt on
July 9. Fans were invited to up-
load photos of themselves wear-
ing a digital version of the new
shirt at www.chevroletfc.com,
and share it via their social chan-
nels, said Vazquez.

The idea, she said, is to put
fans at the center of the brand’s
debut on the shirt via a unique
digital experience and is part of
Chevrolet’s “What Do You #Play-
For?” global campaign to bring
football fans closer to the sport.

“Manchester United has more
than 659 million supporters
around the world, and we want
them to know that we march side
by side with them,” said Tim Ma-
honey, chief marketing officer,
Global Chevrolet.

“We wanted to celebrate this
new shirt with Manchester Unit-
ed supporters in an historic way
because they deserve to be part
of this important moment in club
history.”

To celebrate the kickoff of its
seven-year Manchester United
shirt sponsorship, Chevrolet last
week released an enhanced ver-
sion of its video at www.chevro-
letfc.com that pays homage to
the history of iconic Manchester
United shirts, dating to the club’s
inception in 1878.

Ford Predicts Better

Times for Europe

DEARBORN, Mich. (AP) - Ford
says it remains on track to make
a profit in Europe next year de-
spite the fragile economy.

Ford hasn’t earned a pretax
profit in Europe since 2010, and
it lost $1.6 billion in the region
last year. Ford Europe President
Stephen Odell said last week
that three plant closures and
more than a dozen new products
are helping reverse that.

Ford’s sales are up 6.6 percent
in Europe this year, outpacing
the industry. Commercial vehicle
sales rose 21 percent in June af-
ter Ford launched new vans, and
Odell said Europe’s first 500
Mustang sports cars sold out in
30 seconds.

Ford Donates $1M to New
African American Museum

Ford Motor Company has do-
nated $1 million to the Smithson-
ian National Museum of African
American History and Culture.

The donation from Ford Motor
Company Fund, the company’s
philanthropic arm, will support
the museum’s capital campaign,
said Fund spokesperson Todd
Nissen.

It will also go toward funding
key programs when the museum
— the only national site devoted
exclusively to documenting
African American life, art, history
and culture - opens on the
National Mall in Washington,
D.C.,in 2016.

“Since Henry Ford’s ground-
breaking $5 a day wage in 1913,
which paid people equally re-
gardless of race, Ford has invest-
ed in programs that empower
and celebrate the African Ameri-
can community,” said Jim Vella,
president, Ford Motor Company
Fund and Community Services.

“Ford is proud to work with
the Smithsonian on this museum
that will recognize the tremen-
dous contributions of African
Americans to our country and
our world.”

Ford and the Smithsonian In-
stitution jointly made the an-
nouncement on the Fourth of
July at the 20th anniversary of
the ESSENCE Festival in New Or-
leans.

Ford’s relationship with the
Smithsonian dates back 40 years,
Nissen said, with the company
donating more than $11.5 million
to support exhibits and pro-
grams that provide educational
opportunities for families:

e Ford Fund supported the
Smithsonian Freedom’s Sisters,
which celebrated 20 African
American women who fought for
equality for all Americans and

JAY CHAISER x117

Email:

Located right off
I-75 on M-24,
2 minutes N. of the
Palace of Auburn Hills

£
o
S
3
o
=
v
=
T
2
H
H
H
£
o
S
3
i3}
=l
v
>
E
2
H
H
H
£
o
S
5
i=2}
o
v
>
E
2
H
H
H
£
o
S
5
i=2}
el
v
>
I
2
H
H
H
£
o
S
<)
j=2)
]
[
S
E
2
H
H
H
£
o
S
&
o
i
v
=
E
2
:
£
o
S
3
o
©
[
=
T
2
H
£
o
S
3
i}
=
v
=
T
2
H
H
H
£
o
S
3
i<}
o
v
>
E
2
H
H
H

www.wallyedgar.com - www.wallyedgar.com -

Be treated with the respect you deserve,
TOP DOLLAR FOR YOUR TRADE & the Best Deal PERIQD!!

Wally €dgar

Chevrolet Employece HQ
Fax: 248-391-0189
Cell: 248-821-8026

jchaiser@wallyedgar.com

<168
NEW 2013 MALIBU ECO

_mw— 517,462

*Lease paymet examples based on GM Employee Discount price plus tax, fifle, plate, first month payment and all document fees due at sign-
ing with all rebates including USAA military rebate assigned fo dealer. No security deposit necessary with approved credit. Leasse responsi-
ble for excess wear and tear as well as exceeding contracted mileage. Malibu price based on GM Employee price plus tax, fitle plate and
doc fees due at signing with all rebates including USAA private offer assigned fo dealer. Due fo advertising deadlines prices subject fo change

1-866-906-0279

Make us your Michigan P.E.P. Car Connection

www.wallyedgar.com - www.wallyedgar.com -

traveled to 12 cities from 2007 to
2012.

e In 2013, Ford Fund worked
with the Smithsonian American
History Museum to expand its
Spark!Lab to three museums
across the country. Designed to
look and feel like an inventor’s
workshop, these spaces chal-
lenge children to create, experi-
ment and invent in interactive in-
novation workshops.

e Ford Fund currently sup-
ports the museum’s American
Sabor exhibit that explores the
influence of Latino musicians in
America and is traveling to 13
cities through 2015.

e Ford Fund also is investing
in conservation research for the
giant panda at the National Zoo,
including the popular Panda
Cam, which allows visitors from
around the world to view the
newest panda cub online.

“We are so pleased that the
Ford Motor Company Fund has
chosen to join hundreds of
donors from across the country
to build a groundswell of support
for the National Museum of
African American History and
Culture — we recognize this as a
vote of confidence,” said Lonnie
G. Bunch III, founding director of
the museum.

“It is a genuine honor to have
the company join us in our com-
mitment to bring to the nation’s
capital a truly innovative cul-
tural resource — one capable of
telling a richer and fuller story
of the development of this coun-
try.

“We also applaud the Ford Mo-
tor Company for having a long
history of contributing to the
growth of African American com-
munities for families who migrat-
ed to Detroit from the rural
South,” Bunch added.

www.wallyedgar.com - www.wallyedgar.com
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Sales Hours:

Mon. - Thur. 8:00am - 8:00 pm
Fri. 8:00am - 6:00 pm
Sat.9:30am-3:00 pm

Sun. Closed

CHEVY DEALER CODE 44085
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$999 DOWN
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Council to Focus on Key Connected Car Issues

A Connected Car Council has
been formed and its inaugural
members named.

Automotive technology expert
and co-founder of the Connected
Car Conference (C3) Doug New-
comb last week announced the
formation of the council, which
comprises thought leaders “on
the cutting edge of the connect-
ed car space” from the automo-
tive and technology industries,
as well as experts on public poli-
cy and communications, said
Newcomb.

The Connected Car Council
will “serve the purpose of con-
verting the complexities of the
connected car dialogue into ac-
tion for various stakeholders,”
said council spokesperson
Michelle Suzuki.

The council will also guide de-
velopment of the content and
programming for future Connect-
ed Car Council events.

Initially, the council will focus
on five key issues facing the con-
nected car:

e Driver Distraction
Big Data Collection
The Networked Car
Infotainment Platforms
Privacy and Security

The council will establish posi-
tions and provide guidance on
these issues to its members to
help create actionable solutions

Preh Wins Award
For Innovative
Technology

Preh, an automotive supplier
with its North American head-
quarters in Novi, has won first
place for “Innovative HMI Tech-
nology” in the first CAR HMI
Awards 2014.

The award was presented in a
recent ceremony in Berlin at-
tended by a large gathering of
HMI professionals from the vehi-
cle manufacturing and system
supplier industries.

HMI (human machine inter-
face) is the connection between
man and machine, where maxi-
mum convenience and minimum
distraction issues play a central
role in the design of operational
concepts.

Other first-place winners in-
cluded NVIDIA Corporation, and
Scania Group/Volkswagen Re-
search for “HMI Design Innova-
tion.”

Individual  projects  were
judged on a point system with
regard to level of innovation,
complexity, achievement and
maturity of the HMI project, said
Preh spokesperson Barrett Kalel-
lis.

Preh Advanced Development
director Dr. Matthias Lust re-
ceived the trophy and official
certificate at the gala dinner re-
ception. In addition, the winner
received a monetary prize which
Preh donated to a charity, Kalel-
lis said.

“We are pleased that our cen-
ter console concept was chosen
by an independent jury of ex-
perts as the first-place winner,”
Lust said. “For our advanced de-
velopment team, this award is
recognition and motivation at
the same time, while it also
demonstrates the vast range of
technologies in our company.

“More and more, SmartPhones
and tablets are influencing the
HMI concepts of future vehicle
generations. This award also
shows that we at Preh have ad-
dressed the right issues in our
product development, and that
ease of operation, as well as driv-
ing safety, are not incompatible.”

Overall, Kalellis said, the five-
member jury praised the center
console’s combination of differ-
ent input systems, which im-
prove driving safety.

In particular, the judges point-
ed to the ease of access to func-
tions with triple feedback -
tactile, visual and audible.

for the various parties, who in-
clude automakers, technology
suppliers, policymakers, media
and others. This is important
within the rapidly evolving con-
nected car space, Suzuki said.

The work of the Council will be
curated by Newcomb, who has
nearly three decades of experi-
ence as an automotive and tech-
nology journalist to guide stake-
holders from multiple industries
through the complex world of
the connected car, Suzuki said.

“The Connected Car Council
will not only help guide the con-
tent and direction of C3 events,
but also provide expert informa-
tion, research and opinion that
cuts through the clutter and pro-
vides clarity to this fast-paced
and crucial part of the automo-
tive and technology industry,”
said Newcomb.

Members of the council:

ED RINKE -

¢ Gloria Bergquist, vice presi-
dent, Public Affairs, Auto Al-
liance of Automobile Manufactur-
ers;

e Derek Kuhn, VP, Sales and
Marketing, QNX Software Sys-
tems;

e Andreas Mai, director, Smart
Connected Vehicles, Cisco;

e Chris Barker, senior vice
president, Business Develop-
ment, Waggener Edstrom,;

e Niall Berkery, executive di-
rector, Business Development,
Telenav;

e Joel Hoffmann, automotive
strategist, Intel;

¢ John Absmeier, director, Del-
phi Labs @ Silicon Valley and
Global Automated Driving Busi-
ness Development;

¢ Danny Shapiro, senior direc-
tor of Automotive, NVIDIA;

¢ John Suh, managing director,
Hyundai Ventures.

WAaRrren URGENT CARE

“Bringing Quality Urgent Care To Your Neighborhood”
rwg m ”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,
Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL 25,00 State-of-the-Art Facility

586-276-8200 > FLU SHOTS <
31700 Van Dyke ¢ Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION

Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

Woodland Urgent Care  N. East Macomb Urgent Care
2341W.8 Milge Road 43900 Garfield, Suiteg 121 HAP & BCN
Detroit Clinton Township No Refeﬂ'als Needed.’

313-387-8700 586-868-2600

www.warrenurgentcare.com
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GM SERVIGE GENTER
MICHIGAN’S LARGEST
*SERVICE DEPT. *PARTS *BODY SHOP

866-452-1547

26125 Van Dyke @ 10'/z Mile
Center Line, Ml 48015

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm e Shuttle at 6:30am - Pick-up Both Ways  All Day starting at 6:30am.
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Nicole
Dodge

nhuminski@edrinke.com
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Find Us on
FACEBOOK

Quick 0il Change EXPRESS
LIIBSE OIL S%TER » LANE

Up to 5 qts.

Fluid Level,
Brake & Alignment Check Included.

BOY SHOP

586-754-7000
) ext 1231

We use Genuine GM 0il & Filter
No additional or hidden charges.
Out the door pricing.

Open Mondays & Thursdays until 8:30pm

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 7-31-14.
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WRECK
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See us for your GM employee purchases.

1-877-451-7707

26125 Van Dyke at 10'/> Mile Rd. Ol
Visit our website: @drinke.com

EdRinke.com

SHOWRIJOM HOURS: Mon. & Thurs. 8: 30am-9 00pm, Tues., Wed & Frl 8:30am-6: 00pm

TRANSPORTATION AVAILABLE
E REPAIR During Scheduled Repairs
ALL MAKES
smooeLs,s” - FREE O CHANGE

See us for your GM employee purchases.

1-866-452-1300

24231 Van Dyke at 9'/> Mile Rd.
Visit our website: edrinke.com
SHOWROOM HOURS: Mnn & Thurs. 8:30am-9: 00pm, Tues., Wetl & Fn 8:30am-6: 00pm
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dthacker@edrinke.com
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