
GM’s Chevy Silverado and
GMC Sierra 1500 design team has
been awarde the 2014 Automo-
tive Excellence Award for its use
of advanced high-strength steel.
The Steel Market Development

Institute (SMDI), a business unit
of the American Iron and Steel In-
stitute (AISI) initiated the award.
The team, which successfully

incorporated advanced steels to
enhance safety and performance,
and offer significant low-cost
lightweighting benefits, was rec-
ognized last week during the
13th annual Great Designs in
Steel (GDIS) seminar in Livonia.
Thomas Grabowski, GM design

release engineer, accepted the
award on behalf of the GM design
team. During last year’s seminar,
Grabowski delivered the award-
winning presentation, titled. “Ad-
vanced High-Strength Steel Tech-
nologies in the 2014 Chevrolet
Silverado.”
The 2014 Chevrolet Silverado

and GMC Sierra 1500 feature ad-

vanced high-strength steel stamp-
ings, which enable significant in-
creases in safety performance,
said SMDI spokesperson Deanna
Lorincz.
According to Grabowski, the

vehicles’ designs also feature en-
hanced mass efficiency, reduced
tooling investment and an average
weight reduction of 110 pounds
compared with their major com-
petitors.
“The GM design team has done

an outstanding job redesigning
the Chevrolet Silverado and GMC
Sierra 1500 models with con-
sumer-focused improvements in
safety, performance and fuel effi-
ciency,” said Ron Krupitzer, vice
president, automotive market,
SMDI.
“Their use of advanced high-

strength steel stampings con-
tribute to the vehicles’ mass effi-
ciency, fuel economy and safety
performance ratings, all essential

Grabowski, left, accepts award from SMDI’s Lawrence Cavanagh.

Silverado, Sierra Design Team Earn
Award for Use of High-Strength Steel
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The newly consolidated Dodge
and SRT brands are launching
out of the gate at full throttle.
Chrysler is introducing the

new 600-plus horsepower 2015
Dodge Challenger SRT with a
Hellcat engine just one month af-
ter taking the wraps off the new
Dodge Challenger 392 Hemi Scat
Pack Shaker at the New York
Auto Show.
The SRT Hellcat debuted with

its stablemate, the Dodge Chal-
lenger SRT.
Driven by five SRT perform-

ance hallmarks, the two new
SRTs are redesigned and totally
reengineered to be the most true-
to-form muscle coupes on the
market with performance-en-
hancing technologies inside and
out, said Chrysler spokesperson
Dan Reid.
Reid said the five hallmarks

are: drive modes tailored to indi-
vidual drivers; power; outstand-
ing ride and handling; bench-
mark braking, and high-perfor-
mance interiors.
The Dodge Challenger SRT

Hellcat will feature the most pow-
erful V8 engine ever produced by
Chrysler Group – the super-
charged 6.2-liter Hemi V8.
“The new 2015 Dodge Chal-

lenger SRT Hellcat is the ultimate
performance muscle car,” said
Tim Kuniskis, president and CEO
– Dodge Brand.
“Dodge is the Mainstream Per-

formance brand, and now com-
bined with SRT, we are able to
unleash a true GT car with an all-
new driver-focused interior and
the TorqueFlite eight-speed
transmission combined with the
most powerful V8 Chrysler has
ever produced. The Challenger
Hellcat has been released.”
The 2015 Dodge Challenger

SRT coupes will be built at the
Brampton (Ont.) Assembly plant.
Production is scheduled to begin
in the third quarter of 2014, Reid
said.
The 600-plus horsepower rat-

ing of the Challenger SRT with a
Hellcat engine will be the highest
of any V8 engine in Chrysler
Group’s history.
The all-new V8 engine can be

mated with an upgraded six-
speed manual transmission or a
beefy, new TorqueFlite eight-
speed automatic – the first such

gearbox ever offered in the
Dodge Challenger SRT’s time-
honored segment, said Reid.
“This new Hemi Hellcat engine

is Dodge and SRT’s first applica-
tion of V8 supercharger technol-
ogy, delivering the full brand ex-
perience with fresh potency,” Ku-
niskis said.
“The breakthrough super-

charged engine features a forged-
steel crankshaft with induction-
hardened bearing surfaces. The
result is a crank so well-engi-
neered it can withstand firing
pressures of 110 bar (1,595 psi) –
the equivalent of five family
sedans standing on each piston,
every two revolutions.
“And, its unique, specially

tuned crank damper has been
tested to 13,000 rpm.”
High-strength, forged-alloy pis-

SRT Challenger Hellcat Piles on the Power

2015 Dodge Challenger SRT Supercharged with Hemi Hellcat engine

GM assembly team member Jim Clarke uses “Ergo Chair.”

A lot of people spend a lot of
time in their cars, so it only
makes sense that comfort plays a
big role in what makes a vehicle
great.
But what about the workers

who actually make the car? How
does their comfort translate into
better vehicles for drivers?
In the case of the Chevrolet

Traverse, “Our goal was to get
the operator (worker) in and out
of the vehicle in the safest and
most ergonomic fashion to allow
them to do the high amount of
overhead and rear work re-
quired,” said Ergo Chair design
team lead Dave Bentoski, a GM

manufacturing systems engineer.
Traverse customers list its

“family-friendly” third-row seat
as one of their favorite features –
and it’s a reason the midsize SUV
was named by Kelley Blue Book
as one of KBB.com’s 12 Best Fam-
ily Cars of 2014, said GM
spokesperson Otie McKinley.
The third row can comfortably

accommodate three adult pas-
sengers with their own safety
systems, infotainment, lights, cli-
mate control and even coat
hooks, McKinley said.
But it required special equip-

‘Chair’ Helps Driver Comfort
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Under a recent proposal, drivers
would pay for road repairs on the
basis of a vehicle mileage fee sys-
tem.
The system would replace the

current gas tax system.
The University of Michigan’s

Sustainable Mobility & Accessi-
bility Research & Transformation
(SMART) department for the
Michigan Environmental Council
made the recommendation.
The report urged the state to

adopt a vehicle mileage fee sys-
tem because vehicles are getting
better mileage and some don’t
even need gasoline, resuting in
gas taxes being down while the
amount of miles being driven
stays the same or even increas-
es.
The report’s authors stated,

“in other words, they (mileage
fees) are a simple market-based
fee for service. Mileage fees can
also include time, geography or
congestion levels.
“Instead of continuing to raise

fuel taxes to pay for transporta-
tion infrastructure, a mileage fee
could more fairly allocate costs
based on the number of miles
driven, the time of day, the route
taken, and the weight of the vehi-
cle.”
The report went on to state

that a mileage fee has a number
of other advantages. It can:
• Improve transportation effi-

ciency and access;
• Reconcile transportation

funding shortages;
• Increase public and institu-

tional cost effectiveness and ac-
countability;
• Address institutional waste;
• Support environmental sus-

tainability.

The report stated that Michi-
gan is recognized worldwide as a
hub of transportation technology
and ingenuity, and the state now
has the opportunity to play a
leading role in a growing nation-

wide movement toward a
mileage fee and other innovative
market-based financing mecha-
nisms.

U-M Recommendation: Eliminate Gas Tax,
Add Road Repair Fee Based on Mileage Use

GM’s New Workplace Charge Stations
Raise Awareness for Plug-in EVs
Owning an EV is getting a little

easier.
Based on growing employee

demand, General Motors has in-
stalled 401 electric vehicle charg-
ing stations at its U.S. production
and business facilities, said GM
spokesperson Kevin Kelly.
More than 20 percent of the

stations use electricity generated
from solar canopies to help
charge employee vehicles.
The majority of the stations

are located at GM’s large engi-
neering and corporate facilities
in Michigan, where employee EV
ownership is growing steadily,
Kelly said. All charge stations are
available free of charge to GM
employees and visitors.
“GM’s commitment to in-

stalling a workplace charging in-
frastructure is among the most

expansive of any corporation in
the U.S.,” said Britta Gross, direc-
tor of GM advanced vehicle com-
mercialization policy.
“Workplace charging is one of

the most important things a com-
pany can do to raise plug-in elec-
tric vehicle awareness and ener-
gize employees.
“Once employees see how

easy it is to plug in at home and
work, and they realize the fuel
savings, plug-in electric vehicles
like the Chevy Volt begin to sell
themselves.”
In addition to the workplace

charging, GM has another 400
charge spots dedicated exclu-
sively to vehicle development
and testing.
Chevrolet and Cadillac dealers

One of GM’s 401 charging stations at its U.S. facilities.
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ment to make it possible for the
worker to do the best job.
“Making it so required some

unique manufacturing innovation
– a new assembly technology to
deliver workers, tools and parts
to the rear of the vehicle to in-
stall wiring harnesses, air bag
connectors and brackets,”
McKinley said.
“Working with a custom equip-

ment supplier, manufacturing en-
gineers developed the ‘Ergo
Chair,’ a groundbreaking er-
gonomic device built to GM’s
specifications that carries a team
member to each operation nec-
essary for their vehicle assembly
responsibilities in the rear of the
vehicle.”
Moving with the precision of a

ballet dancer, Bentoski said, the
chair sweeps the assembly work-
er into the vehicle on a high-tech
pivoting seat driven by a robotic
arm and controlled by their body
motions. The worker is placed at
just the right height for the job to
be performed.
The Ergo Chair carries the cor-

rect parts and tools with the
team member to each operation,
Bentoski said, entering through
the side door and extending
down the length of the vehicle.
Gone are the days of workers
crawling through the vehicle or
reaching in through window or
liftgate openings to install critical
components.
“To build a vehicle successful-

ly, you need a great product and
a great process, but at the heart
of that process are the people,
and the care they put into each
and every vehicle,” said Tony
Francavilla, Lansing Regional
plant manager.
“Having the Ergo Chair put our

employee with the parts and
tools at the optimal position for
each operation improves both
vehicle quality and worker
health and safety.”
That attention to detail is no-

ticed, McKinley said, by Traverse
owners like Ande Noktes, a moth-

er of three and an educator in At-
lanta, who values the third row of
seats and, alternatively, the 24.4
cubic feet of cargo room.
“I realized just how much I love

the third row one day when I
chaperoned a field trip at school
one morning, transporting six
students and a teacher, then, just
hours later, quickly and easily
flipped the seats down to pack in
10 suitcases and five people for a
drive to the airport,” Notkes said.

“On my way home, I picked up
40 bags of mulch for a garden
project, and then flipped the
seats back up minutes later to
pick up the kids and a couple of
friends from school. The third
row is an indispensable part of
my life.”
GM, McKinley said, is believed

to be the first automaker to use
ergonomic robotic chairs to help
its workers safely and reliably as-
semble today’s increasingly com-
plex vehicle interiors.

GM installed three Ergo Chairs
at Lansing Delta Township and
added some to the Spring Hill As-
sembly line in Tennessee. The
chair is being evaluated for appli-
cations in other manufacturing
and assembly environments.
“Many of the innovations that

make the Traverse such a great
family vehicle are easy to see,”
said Betsy Flegg, marketing man-
ager, Crossovers.”

GM’s Employee ‘Chair’ Adds to Car Driver’s Comfort

After sitting idle for seven
years at the corner of US 31 and
State Road 28 in Tipton County,
Ind., a production facility was re-
born.
Fiat Chrysler Chairman and

CEO Sergio Marchionne last week
officially dedicated the new Tip-
ton Transmission Plant (TTP)
and celebrated the production
launch of a fuel-efficient nine-
speed transmission.
Chrysler spokesperson Jodi

Tinson said that the Tipton
facility was, at one point, owned
by a Chrysler supplier and was
going to manufacture six-speed
transmissions for the company.
“But the supplier went bank-

rupt and the facility was empty,”
Tinson said.
”It was then going to be used

by a company to make solar pan-
els, but that company went out
of business. So the Tipton site
has been empty for about seven
years.”
Last year, Tinson said, Mar-

chionne confirmed that Chrysler
would acquire the nearly 782,000-
square-foot facility and invest
$162 million to establish an addi-
tional assembly site for the nine-
speed transmission.
Marchionne also announced

that up to 850 new jobs would be
created by the end of 2015, sub-
ject to market conditions. Cur-
rent employment at the plant is
204.
During a ceremony at the

plant, Marchionne told the audi-
ence that Tipton is an operation
that will play a vital role in creat-
ing prosperity for the company
and for the surrounding commu-
nities.
“My confidence is rooted firm-

ly in the knowledge that those of
you who work in this area have
shown a consistent dedication to
delivering products with out-

standing quality,” said Mar-
chionne.
“You have embraced the prin-

ciples of World Class Manufactur-
ing, which is enabling us to com-
pete with the best manufacturers
in the world. You are the authors
of a major success story, creating
a great turnaround and making it
possible to create the need for
this new plant in Tipton.”
“The UAW is pleased that

Chrysler Group recognized the
value of this highly skilled, repre-
sented workforce when it decid-
ed to establish an additional
transmission manufacturing fa-
cility in the region,” said UAW Lo-
cal 685 President Rich Boruff.
“Their commitment and dedi-

cation to building high-quality
products has led to the creation
of more good paying manufactur-
ing jobs and extraordinary
growth in the industry.
“The UAW looks forward to

working with our Chrysler Group
partners to continue this mo-
mentum.”
Tipton will become one of the

global hubs for nine-speed pro-
duction, Tinson said.
When the plant reaches full ca-

pacity, she added, it will ship
about 800,000 finished transmis-
sions to Toledo, Ohio, for use in
the Jeep Cherokee, and Sterling
Heights for the Chrysler 200, as
well as to Fiat plants in Melfi,
Italy; Tofus, Turkey; Pernambu-
co, Brazil; and China.
The potential exists to expand

production to other international
facilities as needed.
Production of the first nine-

speed transmissions began in
May 2013 at Chrysler Group’s In-
diana Transmission Plant 1
(ITP1), Tinson said.
The opening of the Tipton

facility represents phase two,
which means additional work

for three of the company’s
facilities in Kokomo, Ind.
Castings for the new transmis-

sion will come from Kokomo
Casting; machining of the pris-
matic parts – housings, blocks
and heads – will be done at Koko-
mo Transmission; and the rotat-
ing parts – gears and crankshafts
– will come from ITP1. All will be
shipped to Tipton for final as-
sembly.
“With the startup of TTP, we

are enhancing the status of this
region as the largest transmis-
sion installation in the world,”
said Marchionne.
“Just recently, we reached the

landmark numbers of 17 million
four-speed transmissions and
three million six-speed trans-
missions built in Kokomo.”

Both the four-speed and six-
speed transmissions are built at
the Kokomo Transmission Plant
(KTP), Tinson said.
Since 1974, KTP has built more

than 67 million transmissions.
The 17-million four-speed mile-
stone was achieved over a 25-
year period from 1988 to Decem-
ber 2013. The plant began build-
ing the six-speed in 2006 and
reached the three million mark in
April.
Since June 2009, Chrysler has

invested more than $1.6 billion
and hired more than 2,600 people
in north central Indiana in its
efforts to produce the compa-
ny’s next generation transmis-
sions.
Chrysler employs more than

7,000 in the region’s five plants.

Chrysler Awakens a Sleeping Giant – Its Tipton, Ind., Plant
PAGE 2 MAY 26, 2014DETROIT AUTO SCENE

Detroit AutoScene
31201 Chicago Road South
Warren, Michigan 48093

586-939-6800

Contact us:
Info@DetroitAutoScene.com

Deadline: Thursday 5:00 p.m.
for the next edition of Monday

William Springer II, publisher
Lisa A. Torretta, operations
Jim Stickford, news

Detroit Auto Scene is a registered
trademark of Springer Publishing Co.

www.DetroitAutoScene.com

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

An employee helps make transmission at Chrysler’s new Tipton site.
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ROLLBACK PRICES ARE BACK 11 a.m. - 4 p.m.
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®

Lelli’s Restaurant
855 N. Opdyke 248-373-4440

In Auburn Hills
� BUSINESS LUNCHEONS � DINNER 4 pm-10 pm

Be in and out in 45 minutes.
The Lelli family wants everyone

to come and experience
fine dining…

Housemade Pasta dishes
starting at $9.95

More than 200 children wait-
ing to be adopted in Wayne
County have never had the op-
portunity to experience the joy
of owning new bicycles.
That changed, said Judson

Center spokesperson Peggy
Kerr, thanks to the generosity of
GM Warren Transmission Opera-
tions and UAW Local 909 em-
ployees who have raised money
that went to the purchase of new
bicycles for the children, who re-
ceived the bikes May 17.
“We would like to thank the

men and women of Warren
Transmission Operations for
once again donating their time,
effort and money to support
such a worthwhile organization
in our local community,” said
Mike Dulaney, plant manager,
Warren Transmission Opera-
tions.
“In addition to the foster kids

program, the Judson Center pro-
vides services for autism and vo-
cational skills training. We are so
excited and proud to know the
bikes we donate will bring smiles
and happiness to so many chil-
dren in our community.
“Today, a bike – tomorrow,

they may become customers of
GM’s great cars and trucks.”
In addition, Channel 955/WKQI

and Time Team Detroit, a volun-
teer program created by morn-
ing radio program, “Mojo in the
Morning,” donated new bike hel-
mets that were delivered to Jud-
son Center’s Royal Oak campus.
“We’re so looking forward to

our first event with The Judson
Center,” said Shannon Murphy,
co-host of the “Mojo in the Morn-
ing Show” on Channel 955.
“Mojo, Spike and myself, along

with our amazing Time Team De-
troit volunteers, are constantly
looking for opportunities in and
around the city to impact by vol-
unteering our time.
“We are thrilled to be able to

be on hand that day to donate
bike helmets and beautify the
grounds of Judson Center with
the help of Chad’s Landscaping
in Waterford.
“We are wowed by The Judson

Center and how it helps foster
children and the families who
love them, and we’re beyond
proud to be a part of that.”

GM Employees
Help Kids to
Pedal Around
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Sometimes the more things
change, the more things change.
For the 2015 ATS Coupe, Cadil-

lac engineers and designers
made a number of changes
from the award-winning ATS
Sedan to “deliver the perform-
ance and styling traits luxury
coupe buyers expect,” said
Cadillac spokesperson Brian Cor-
bett.
To create a more personal ex-

pression of the brand’s compact
luxury car, the 2015 ATS Coupe
rides on the same 109.3-inch
wheelbase as the sedan, Corbett
said, but features its own body-
work, longer vehicle length, low-
er height and wider front/rear
tracks.
The roof, doors, rear fenders

and trunk lid are unique to the
coupe, along with a specific front
fascia and front fenders to ac-
commodate the wider track. And,
18-inch wheels are standard on
the Coupe.
“All of the surface develop-

ment unique to the ATS Coupe
was done with aerodynamics in
mind,” said David Masch, ATS
chief engineer.
“We are able to achieve lift and

downforce requirements to en-
sure, at top speed, we retain han-
dling without having to add a
rear spoiler.”
The coupe has an “aggressive

stance,” he said.
At 60.3 inches front and 61.7

inches rear, the two-door has

a 0.8-inch wider track.
Overall vehicle height is 1.1

inches lower than the sedan.
The wider stance and lower

roofline provide the proportions
coupe customers want.
“The wider track also helps im-

prove steering precision and di-
rect response,” said Cadillac Ex-
ecutive Chief Engineer David
Leone.
“The lower roof contributes to

a lower center of gravity height,
which also reduces roll and im-
proves steering response.”
The 2015 ATS Coupe is also 0.8

inches longer than the sedan, al-
though it rides on an identical
wheelbase, Masch said.
The extra overall length helps

to further enhance the ATS
Coupe’s dynamic appearance, re-
sulting in a swept-back look to

the front and rear end appear-
ances, he said.
The Cadillac ATS Coupe is in-

tended to be a more personal
addition to the award-win-
ning ATS product line, Corbett
said.
Designed to be lighter, more

agile and more engaging than its
competitors, he added, it ex-
tends Cadillac’s product-driven
growth and the brand’s tradition
of dynamic luxury Coupes.
The 2015 ATS Coupe goes on

sale this summer, Corbett said.
Drivers will have the choice of
rear-wheel drive or all-wheel
drive, and a 2.0L turbocharged
four-cylinder or a 3.6L six-cylin-
der.
The Coupe will start at

$38,990, including a $995 destina-
tion charge.

The National Highway Traffic
Safety Administration’s annual
‘Click it or Ticket’ public safety
campaign opens this year amid
the first increase in fatalities in
five years for unrestrained pas-
senger vehicle occupants.
General Motors and OnStar are

joining in the effort to get people
to buckle up whenever they’re in
a vehicle, said GM spokesperson
Jennifer Ecclestone.
According to NHTSA, wearing

a seat belt is the single most ef-
fective way to reduce fatalities in
motor vehicle crashes.
The Click It or Ticket enforce-

ment mobilization aims to con-
tinue to help raise the national
seat belt use rate beyond
the estimated 87 percent in
2013.
In support of the Click it or

Ticket campaign, GM is announc-
ing plans to launch a new Belt As-
surance System on select fleet
vehicles later this year, Eccle-
stone said.
The belt assurance system

was developed by GM to help
ensure that the driver and the
right front passenger are belted
before the vehicle can be driv-
en.
This system does not allow

shifting from “park” until the
driver and right front seat belts
are buckled.
“Customer safety is on the

forefront of everything we do,”

said Jeff Boyer, vice president
of GM Global Vehicle Safety.
“It is essential for the safety of

our customers’ and all drivers’
safety to develop the habit of
buckling up each and every
time they get into their ve-
hicles.
“We continue to support this

program by NHTSA to remind
our drivers to buckle up each
time they start their vehicles,
while also developing other safe-
ty features like our Belt Assur-
ance System.”
According to NHTSA, seat

belts saved an estimated 12,174
people from dying in 2012, Eccle-
stone said.
From 2008 to 2012, seat belts

saved nearly 63,000 lives, say
NHTSA officials.
OnStar, Ecclestone said, will be

supporting the effort by remind-
ing subscribers who press the
blue OnStar button for non-emer-
gency requests to “Remember to
stay buckled up.”
The reminder will take place

throughout the duration of NHT-
SA’s Click it or Ticket campaign
through June 1.
“General Motors applauds the

efforts of law enforcement offi-
cers and safety officials who are
mobilizing across the nation May
19 through June 1 to enforce
safety belt use laws in order to
save lives and prevent injuries,”
Boyer said.
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PRE-OWNED HEADQUARTERS

SUBURBAN
Suburban Buick GMC

of Ferndale
877-913-5085

21800 Woodward Ave.
Ferndale, MI 48220

Tech
CenterZoo
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�
Suburban Buick GMC

of Ferndale

www.SuburbanBuickGMCofFerndale.com

877-913-5085
If you don’t see it, I’ll get it! Ask for Bob Cornwell Jr. – Sales Manager

��

2006 CHRYSLER TOWN & COUNTRY $9,995Limited •DVD • Leather Seats

2002 GMC YUKON • 93,000Miles $11,577SLT • Leather • Loaded! • Absolutely the cleanest one around!

2004 CHEVY COLORADO • 86,000Miles $12,995LSCrewCab •NewTires &Brakes • VeryClean!

2009 CHEVY MALIBU $12,995LT • Leather Seats • Black onBlack •Nice!

2011 BUICK REGAL $14,995GMCertified • Ready ToGo!

2012 CHEVY COLORADO •Work Truck – Ext. Cab $14,995WorkCap Includes Tool Boxes & Ladder!

2008 GMC ACADIA $17,776SLT-2 •Heated Leather Seats • Third Row •Sunroof!

2009 CHEVY SUBURBAN $21,777LTZ •DVD •QuadSeats •Navigation •ChromeWheels

2011 CADILLAC CTS4 • 25,000Miles $24,766Moonroof, Redw/Tan Leather Heated Seats

2010 YUKON DENALI $35,777Motor City Edition • 22”ChromeWheels, DVD, Navigation

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 5-31-14

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

5-31-14

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 5-31-14

GM will soon offer technology that requires drivers to buckle up.

GM, OnStar Joining Effort
To Get Everyone Buckled Up

The 2015 Cadillac ATS Coupe has refined lines for better performance.

Aerodynamics Were Driving Force Behind
Cadillac’s New ATS Coupe – GM’s Masch



Hurray for Hollywood.
Thanks to a long-term relation-

ship with Michael Bay, Para-
mount Studios and Hasbro
Chevrolet, a Camaro that con-
verts into the iconic Bumblebee
will once again turn heads.
The Transformers movie fran-

chise returns to screens around
the globe June 27 in the upcom-
ing “Transformers: Age of Extinc-
tion” from director Michael Bay.
GM spokesperson Cristi

Vazquez said GM was able to
come together with the makers
of the movie and provide vehi-
cles and facilities for the making
of the film.
“It’s a fun way to get GM prod-

ucts out before the eyes of the
public,” Vazquez said.
The latest film also features

Chevrolets sold around the
world, including a Corvette
Stingray that converts to Auto-
bot Crosshairs, a Trax and a
Sonic outfitted as a Rally Car.
The fifth-generation Camaro

was converted into Bumblebee in

the 2007 film, “Transformers,”
the 2009 film, “Transformers: Re-
venge of the Fallen,” and the 2011
film, “Transformers: Dark of the
Moon.”
The latest edition features two

Camaros specifically built for the
film, one a heavily modified vin-
tage 1967 Camaro SS and the
other a futuristic concept
Camaro.
“The Transformers movies

have been a great partnership for
Chevrolet by allowing us to intro-
duce our vehicles to new fans,
young and old, around the
world,” said Tim Mahoney, chief
marketing officer, Global Chevro-
let.
“Now for the fourth time, you’ll

see a Camaro as a heroic Auto-
bot, a fitting role for one of the
stars of Chevrolet’s lineup.”
Said LeeAnne Stables, execu-

tive vice president of Worldwide
Marketing Partnerships for Para-
mount Pictures: “The Chevrolet
partnership with this iconic
Michael Bay movie franchise has

become one of the longest-
running and most innovative
movie-brand relationships in film
history.
“This new Chevy campaign will

definitely bring new and exciting
elements to a global audience of
Transformers movie fans around
the world.”
In addition to providing vehi-

cles for the production, General
Motors gave permission to film
at GM locations, including GM
Design at the Warren Technical

Center, the Milford Proving
Ground and the Lansing Grand
River Assembly plant, among
other places.
Sadly, Vazquez said, while the

movie company filmed at GM
sites, the sets themselves were
closed, so employees who work
around the Tech Center were un-
able to watch the film being
made.
“You might be able to see the

faces of a couple of GM employ-
ees in the background, but that

would be it,” Vazquez said. “They
were very considerate and did
most of their filming during off-
hours.”
The Transformers movie isn’t

the only recent Hollywood block-
buster to feature General Motors
products, Vazquez said.
The company also placed

some of its vehicles in the Marvel
Studio hit, “Captain America: The
Winter Soldier.”
“It was only natural that Black

Widow, the character played by
Scarlett Johansson, drives a
Stingray,” Vazquez said. “Our
Brand and Entertainment group
works hard to put GM products
in the right kinds of entertain-
ments.”
The Transformers debut isn’t

for a few weeks, Vazquez said.
Nothing has been planned at this
moment to celebrate the film
here in Detroit, but she said she
wouldn’t be surprised if that
changed.

PAGE 4 MAY 26, 2014DETROIT AUTO SCENE

SRT has been consolidated under Dodge CEO Tim Kuniskis.

New Camaro concept car will be in the upcoming film, “Transformers: Age of Extinction.”

Camaro ‘Bumblebee’ Stars
In New Transformers Movie

In conjunction with the out-
lined plans for Fiat Chrysler Au-
tomobiles (FCA), Chrysler has
made public a plan that will con-
solidate the SRT family of vehi-
cles under the Dodge brand.
Tim Kuniskis will lead the ef-

fort as he continues his role as
president and CEO of the Dodge
Brand and head of the compa-
ny’s Fleet Operations.
Ralph Gilles continues as the

senior vice president of Product
Design and president and CEO of
Motorsports.
The change went into effective

immediately after the announce-
ment.
“I want to thank Ralph for his

dedication to the SRT brand,”
said Sergio Marchionne, chair-
man and CEO, Chrysler Group.
“Under Ralph’s leadership, the

SRT brand expanded its vehicle
lineup to include more highly
customized models and received
numerous automotive awards
and distinctions.”
Kuniskis was named president

and CEO – Dodge Brand, in April
2013. In this role, he has full re-
sponsibility for Dodge brand
sales, marketing, dealer network
and service.
Kuniskis continues to lead Fleet

activities for Chrysler Group,
which includes managing fleet
sales and operations, remarketing
and company car programs.
Previously, he served as the

head of Fiat Brand for North
America.
Kuniskis joined Chrysler Cor-

poration in 1992 and since then
has held a series of positions of
increasing responsibility in the
company’s business center oper-
ations and marketing organiza-
tion.
Kuniskis holds a Bachelor of

Business Administration degree
from State University of New
York (1991). He was born in
Rochester, N.Y.
Gilles was appointed president

and CEO – Chrysler Motorsports
in June 2011.
He continues to lead the auto-

maker’s Product Design Office
as senior vice president, a posi-
tion he was named to in June
2009.

He has also served as presi-
dent and CEO – SRT Brand, and
president and CEO – Dodge
Brand. Gilles was named Design
vice president in 2008.
Since first joining the former

Chrysler Corporation in 1992 as
a designer, Gilles has put his aca-
demic background in industrial
design and business administra-
tion to use, holding various posi-
tions within the company, includ-
ing manager, director and vice
president in multiple areas.
Gilles holds a Master of Busi-

ness Administration from Michi-
gan State University (2002) and a
Bachelor of Fine Arts in Industri-
al Design from the College for
Creative Studies in Detroit
(1992). He was born in New York
City.

All SRT Vehicles Will Link to Dodge Brand

LANSING, Mich. (AP) – Michi-
gan is starting a pilot group that
will lead to the creation of a rap-
id-response team to help the
state and its businesses in the
event of a major computer at-
tack.
The Michigan Department of

Technology, Management and
Budget announced the update
on the Cyber Civilian Corps.
It allows government and tech-

nology professionals to get more
training through the Michigan
Cyber Range, which is designed
to help computer systems and
sensitive data. A training exer-
cise is planned for July 23.

Computer Attack
Protection Set

LANSING, Mich. (AP) – Job
seekers and employers can con-
nect through a State of Michigan-
sponsored online career event.
The MiVirtualCareerFair is set

for Wednesday, May 28. It’s to
feature 30 employers and is ex-
pected to be the second-largest
such event to date.
More than 120 employers and

16,700 job-seekers have connect-
ed since MiVirtualCareerFair de-
buted two years ago.
During the event, job-seekers

can explore customized employ-
er booths, interact with partici-
pating employers and search and
apply for job opportunities.
Wednesday’s six-hour career

fair is to include Aflac, Con-
sumers Energy, Hillshire Brands,
Shinola, Speedway and Verizon
Wireless.
Participation for job-seekers is

free.
Additional virtual career fairs

are scheduled for Aug. 27 and
Nov. 12.

Job Fair Coming May 28
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tons – developed using ad-
vanced telemetry measurement
– are coupled to powder-forged
connecting rods with high-load-
capacity bushings and diamond-
like-carbon-coated piston pins,
Kuniskis said.

The new supercharged 6.2-
liter Hemi V8 has premium-
grade, heat-treated aluminum-al-
loy cylinder heads that are opti-
mized for superior thermal con-
ductivity, said Reid, adding that
its die-cast aluminum rocker
covers are Hemi Orange.

In addition to the super-
charged Hemi V8 in the Chal-
lenger SRT Hellcat, the new 2015
Dodge Challenger SRT model
engine also gets a power boost
with upgrades to the 392 Hemi
V8.

Horsepower climbs to 485
from 470, while peak torque
jumps to 475 lb.-ft. from 470 lb.-
ft., Kuniskis said.

The 392 also can be mated
with a new TorqueFlite eight-
speed automatic or Chrysler’s
proven six-speed manual trans-
mission.

And, Kuniskis said, the new
Drive Modes tailors the driving
experience to each individual
driver whether it’s on-road or
on-track.

The Drive Modes feature is
controlled through the Uconnect
system and may be accessed by
performing any of the following:
Pushing the SRT button on the
instrument panel switch bank;
selecting “Drive Modes” from the
“SRT & Apps” menu, or by select-
ing “Drive Modes” from within
the Performance Pages menu.

Dodge and SRT designers and
engineers spent 35 percent more
time in the Chrysler’s full-scale
wind tunnel in Auburn Hills
(compared with the previous-
generation Dodge Challenger
SRT) developing and further re-
fining the aggressive and func-
tional exteriors on the Chal-
lenger SRT and Challenger SRT
Hellcat, Kuniskis said.

The result is a reengineered
Challenger capable of maximum
aerodynamic performance for
spirited driving on the road or
the race track, he said.

At the front, new fascia de-
signs and all-new vertical-split
grille provide a menacing update
of its 1971 inspiration, Kuniskis
said. A larger, power-bulge alu-
minum hood features a dedicat-
ed “cold-air” intake – a visual
styling cue from the first Viper
coupe built in 1996.

The SRT Hellcat features a
larger front splitter designed for
optimal downforce to minimize
lift, Kuniskis said, adding that
the performance cockpit of the
2015 Dodge Challenger SRT car-
ries an essence of the 1971 Chal-
lenger, in an artistic and more or-
ganically styled way.

To make cruises more pleasur-
able, the new 2015 Dodge Chal-
lenger SRT features redesigned
seats with improved cushioning
and more comfortable contours,
Kuniskis said.

For improved comfort and
convenience, he said, new for
2015 are standard heated and
ventilated front seats – and the
passenger seat also has an easy
exit/entry function to provide ac-
cess to the rear seat. The access
is controlled by a release handle
on the top shoulder of the seat.

For the first time in Chrysler
history, Kuniskis said, the new
2015 Dodge Challenger SRT with
a Hellcat engine comes standard
with two key fobs – red and
black. The red key fob is the only
key that can unlock the full
horsepower and torque poten-
tial of the Challenger SRT Hellcat
engine, while the black key fob
limits the driver to a reduced en-
gine output.

SRT Challenger
Hellcat Powers Up
With New Engine
CONTINUED FROM PAGE 1



PAGE 6 MAY 26, 2014DETROIT AUTO SCENE

FIAT of LakesideFIAT of Lakeside
LIFE IS BEST WHEN DRIVEN
LEASE SPECIALS!

Everyones Price
$13,592*

888-566-4760
www.FIATofLakeside.com • 18181 Hall Rd. • Macomb. MI 48044
*Price includes any and all rebates & discounts assigned to dealer. Payments are plus tax, title and plates, security deposit may be required by lender. $352.00 or more due at signing on the 500L. Financing thru Chrysler Capital. **For quailified Chrysler
Employee. **Price includes any and all rebates & discounts assigned to dealer. Payments are plus tax, title and plates. $307.00 due at signing on the 500L. Financing thru Chrysler Capital. Vehicles shownmay not be actual vehicle. Sale ends 5/31/14

The has arrived 4 Door, 5 Passenger.
Family Vehicle

FIAT Sport
Hatch Back

FIAT c
Abarth Cabrio

FIAT POP
Hatch Back

Manual Transmission • Sunroof

Everyones Price
$14,405*

Everyones Price
$21,692*

Stk. #31540
MSRP $19,400Stk. #31028

MSRP $18,450
Stk. #35012
MSRP $29,250

– 2013 CLEARANCE SALE –

Employee Lease
$307**

24 Month/10K

Everyones Lease
$352*

or slightly higher
24 Month/10K
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RRAAMM11550000CCRREEWWCCAABB44XX44

2244 MMOO.. 11--PPAAYY LLEEAASSEE

$$$$3333,,,,99991111444433332222
JJUUSSTT AADDDD TTAAXX

2244MMOONNTTHH LLEEAASSEE

$$$$11118888444477777777****
$$888866..3366 DDUUEE AATT SSIIGG

NNIINNGG

NNEEWW22001144
DDOODDGGEE CCHHAARRGGEERR
RR//TT

RREEMMOOTTEE SSTTAARRTT,,
HHEEAATTEEDD SSEEAATTSS

88..44”” TTOOUUCCHH SSCCRREEEENN
MMEEDDIIAA CCEENNTTEERR

SSTTKK.. ##44--88110099

NNEEWW22001144
DDOODDGGEEDDAARRTT
SSXXTT

EEVVEERRYYOONNEE
QQUUAALLIIFFIIEESS!!

SSTTKK.. ##4422003333

2244 MMOO.. 11--PPAAYY LLEEAASSEE

$$4444,,,,111199999999
JJUUSSTT AADDDD TTAAXX

2244 MMOONNTTHH LLEEAASSEE

$$1111111188888833**
$$22,,118822..9966 DDUUEE AATT SSIIGGNN

IINNGG
OORR LLEESSSS

NNEEWW22001144
DDOODDGGEE JJOOUURRNNEEYY
LLIIMMIITTEEDDAAWWDD

SSTTKK.. ##4433119922

NNEEWW22001144
DDOODDGGEE GGRRAANNDD
CCAARRAAVVAANN

RROOAADD TTRRIIPP TTIIMMEE!! SSTTKK.. ##44--66008899

3300TTHH AANNNNIIVVEERRSSAARRYY EE
DDIITTIIOONN

NNEEWW22001144
DDOODDGGEE
CCHHAALLLLEENNGGEERR SSTTKK.. ##4477550033

28400 Van Dyke www.vandykedodge.com DODGE/RAM SALES LINE: 1-586-573-4000
*The above purchase prices are plus tax, title, doc, and destination; include Chrysler’s standard rebates plus the lease pull ahead/returning lease rebates. Lease payments are based on Chrysler Capital Tier 1 approval, 10,000 miles per year, and will have a $395 disposition fee at lease
termination. Lease payments are also based on Chrysler’s standard rebates plus lease pull ahead/loyalty rebates. Security deposit is not required. One pay leases just add tax, due at signing includes first payment, taxes and fees, just add plates. Residency restrictions apply. +or less,
if you qualify for an employee, supplier, military, or friends discount your price could be lower. †See dealer for details. Expires 6/2/14.
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EEEEAAAASSSSYYYY TTTTOOOO GGGGEEEETTTT TTTTOOOO…………EEEEAAAASSSSYYYY TTTTOOOO DDDDEEEEAAAALLLL WWWWIIIITTTTHHHH FFFFOOOORRRR OOOOVVVVEEEERRRR 55550000 YYYYEEEEAAAARRRRSSSS!!!!!!!!!!!!
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Jeep brand vehicles cleaned
up at the recent 20th annual
“Mudfest” competition hosted by
the Northwest Automotive Press
Association (NWAPA).
The new 2014 Jeep Cherokee

took home top honors, being vot-
ed “Northwest Outdoor Activity
Vehicle of the Year” by the more
than 20 automotive journalist
members of NWAPA in atten-
dance, said Chrysler spokesper-
son Kathy Graham.
In addition, the 2014 Jeep

Grand Cherokee was named the
winner of the Premium Standard
Utility class, and the 2014 Jeep
Cherokee also was the winner of
the Compact Utility class.
“The 2014 Jeep Cherokee Trail-

hawk was named the winner
based on its outstanding per-
formance, off-road capabilities,
features, fuel economy and value
after rigorous testing,” said Ryan
Douthit, NWAPA member and co-
chair of the event.
“The new Cherokee represents

a near-perfect blend of the fea-
tures and performance that
northwest buyers expect.”
More than 20 NWAPA automo-

tive journalists spent two days
testing vehicles on an autocross,
paved and off-road routes at the
310-acre DirtFish Rally School
site in Snoqualmie, Wash.
Journalists tested 23 vehicles

from 16 manufacturers to select
winners in five categories: com-
pact utility, family utility, premi-
um compact utility, premium
standard utility and extreme ca-
pability vehicles.
The overall winner, the all-new

2014 Jeep Cherokee, was select-
ed from the class winners.
“Jeep is honored to win these

prestigious awards from the
NWAPA journalists, especially be-
cause the terrain and weather in
the Northwest is the perfect en-
vironment for Jeep vehicles,”
said Mike Manley, president and
CEO – Jeep Brand.
“We’re pleased that NWAPA

members – along with con-
sumers nationwide – have recog-
nized Jeep Cherokee and Grand
Cherokee for the benchmark off-
road capability, world-class on-
road driving dynamics and fuel
efficiency that they offer.”
The new 2014 Jeep Cherokee

“completely redefines the mid-
size SUV segment, delivering leg-
endary Jeep 4x4 capability, im-
proved fuel economy, superior
on-road ride and handling, revo-
lutionary design, world-class
craftsmanship, clever functional-
ity and versatility, more than 70
safety and security features and
user-friendly technology,” Man-
ley said.
He added that the Jeep Chero-

kee “delivers unmatched off-road
capability while not sacrificing
on-road ride and handling, com-
fort or segment-leading fea-
tures.”
Manley said the Jeep brand

recorded the best two sales
months in its 73-year history in
March and April.
April’s new record-setting per-

formance included more than
85,000 sales globally and nearly
60,000 in the U.S.
In April in the U.S., both Chero-

kee and Grand Cherokee record-
ed more than 15,000 sales.
Jeep brand sales are up 46 per-

cent in 2014 through April versus
the brand’s sales during the
same time last year.

Northwest Press Names Jeep
Top ‘Outdoor Activity Vehicle’

DETROIT (AP) – Toyota is re-
calling 516,000 vehicles world-
wide – including 430,500 in the
U.S. – for three separate safety
problems, including brakes that
can activate without warning.
Company officials said last

week it has no reports of acci-
dents or injuries due to the de-
fects. In all three cases, the au-
tomaker will alert owners, and
dealers will repair the issues at
no charge.
The largest recall, of 450,000

Sienna minivans from the 2004-
2011 model years, targets vehi-
cles sold in cold-weather areas.
Toyota said road salt can cor-
rode the spare tire carrier under
the vehicle and the tire can fall
off.
Siennas from the 2004-2010

model years were recalled for
the same issue in 2010, and a
splash protector and anti-rust
protection were applied. But the
company says the splash protec-
tor can fall off and rust can still
occur.
The recall involves 370,000

minivans sold in the U.S., 80,000
in Canada and 400 in Europe.
Also recalled last week were:
• 16,000 Lexus GS 250 and 350

sedans from the 2013 model year
because a manufacturing defect
can cause the brakes to activate
without warning, and without
turning on the brake lights. Most
of the vehicles – 10,500 – were
sold in the U.S. Also included are
left-hand-drive sedans sold in
Canada, China and Europe.
• 50,000 Highlander and High-

lander hybrid SUVs from the
2014 model year. Toyota says a
software glitch may prevent the
vehicle from properly calculating
the size of the front passenger
when determining whether to
fire the air bags. The vehicles as-
sume the passenger is smaller, so
the bags may not fire or they
may fire at a lower speed than
necessary for a larger passenger.
Toyota says most of the affect-

ed vehicles – 45,287 – were sold
in the U.S. Around 3,400 were
sold in Canada, the rest in Mexi-
co and Europe.

Toyota Recalls Vehicles for
Tire, Airbag, Brake Problems

With strong new light-vehicle
retail sales anticipated over the
Memorial Day weekend, the sell-
ing rate in May is expected to be
at the highest level of the year,
according to a monthly sales
forecast developed jointly by J.D.
Power and LMC Automotive.
Retail light-vehicle sales in

May 2014 are expected to come
in at 1.3 million units, 4 percent
higher than in May 2013, said J.D.
Power spokesperson John
Tewes. The seasonally adjusted
annualized selling rate (SAAR) is
expected to be 13.6 million units,
up from 12.8 million in May 2013,
a significant improvement from
the beginning of the year and the
highest monthly SAAR recorded
so far in 2014.

J.D. Power estimates that con-
sumers will spend more than $37
billion purchasing new vehicles
this month, surpassing the previ-
ous May high of $34.3 billion set
in 2004, Tewes said. May is the
eighth consecutive month that
consumer spending on new vehi-
cles increased on a year-over-
year basis.
“The anticipated strong per-

formance in May reflects the
combination of strong underly-
ing demand coupled with a quirk
of the industry sales calendar,
with the May sales month con-
taining five weekends, compared
with just four weekends last
May,” said John Humphrey, sen-
ior vice president of J.D. Power’s
global automotive practice.

J.D. Power Expects Strong May Sales



Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required except where noted. All leases include GM Lease Loyalty and are based on 10,000 miles
per year. + 1st payment, tax, title and plate fee due at signing unless otherwise noted. Offers expire 06/02/2014.

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm
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METRO PKWY.

18 MILE RD.

SINCE
1989

2.4L DOHC 4 Cylinder with VVT
FWD, 6 Speed Automatic

36 Month Lease/10,000 Miles

Stk.#42740

2014 EQUINOXLS

$214*+Tax with$0 Down
No Security Deposit Required

Stk.#42751

2014 CRUZE 1LT

Stk.#42267

2014 IMPALA LS

NO SECURITY
DEPOSIT
REQUIRED

NO FIRST
PAYMENT

OR SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

1.4L Ecotec Turbo
6 Speed Automatic & More…

36 Month Lease/10,000 Miles

$156*+Tax with$0 Down
No Security Deposit Required • No First Payment

Ecotec 2.5L DOHC
6 Speed Automatic & More…

36 Month Lease/10,000 Miles

$239*+Tax with$0 Down
No Security Deposit Required

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

Spring has sprung
the grass has rizz,

iswhere the deals is!!!

buff whelan
chevrolet
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Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE & the Best Deal PERIOD!!

Wally Edgar
Chevrolet

Located right o!
I-75 onM-24,

2minutes N. of the
Palace of Auburn Hills

1-866-906-0279

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026
Email:
jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm
Sun. Closed

CHEVY DEALER CODE 44085

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Make us your Michigan P.E.P. Car Connection

*Lease payment examples based on GM Employee Discount price plus tax, title, plate and first month payment (Except Cruze) due at sign-
ing with all rebates including USAA military rebate assigned to dealer. Lease responsible for excess wear and tear as well as exceeding con-
tracted mileage. Security deposit may be required by lender. Due to advertising deadlines, price subject to change.

2014 TRAVERSE

$195*

36MONTH • 10K LEASE
$999 DOWN

2014 EQUINOX

$168*

36MONTH • 10K LEASE
$999 DOWN

2014 CRUZE
$98*

36MONTH • 10K LEASE
$999 DOWN

FIRST PAYMENTWAIVED !

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

All leases are 36 months and 10K miles per year.
All payment are plus tax,title, doc and plate fees. All payments are GMS pricing.

For the Cruze, must have Ally, or US bank lease in household.

‘14 CHEVROLETCRUZE
MSRP $20,735

GM Employee Price
$19,324

Lease for 36 months

0 DOWN NO SECURITY DEPOSIT REQUIRED

$159*mo

PPRRIICCEESS
EEVVEENN LLOOWWEERR
IIFF YYOOUU HHAAVVEE OONNEE OOFF TTHHEE SSEELLEECCTT
RREECCAALLLL VVEEHHIICCLLEESS IINN YYOOUURR HHOOMMEE..

MMAAYY
IISS HHEERREE AANNDD SSOO AARREE TTHHEE
GGRREEAATT LLEEAASSEE DDEEAALLSS..
PPLLEEAASSEE CCAALLLL FFOORR DDEETTAAIILLSS..

PPLLEEAASSEE CCAALLLL
FFOORR SSOOMMEE OOFF TTHHEE LLOOWWEESSTT LLEEAASSEE PPRRIICCEESS NNOOWW..

General Motors will bring all
its electric vehicle battery build-
ing capabilities in-house with
production of battery systems
for the 2015 Chevrolet Spark EV
at its battery assembly plant in
Brownstown.
“Using our in-house engineering

and manufacturing expertise en-
abled us to deliver a battery sys-
tem that is more efficient and
lighter than the current Spark EV
systemwithout sacrificing range,”
said Larry Nitz, executive director
of GM Global Transmission and
Electrification Engineering.
“Our successful working rela-

tionship with LG Chem has al-
lowed us to deliver a new battery
system for the Spark EV that
helps us to better leverage our
economies of scale.”
The newly designed battery

system features an overall stor-
age capacity of 19 kWh and uses
192 lithium ion cells, Nitz said.
The cells are produced at LG
Chem’s plant in Holland, Mich.
The battery system weight of 474
pounds is 86 pounds lighter than
the system in the 2014 Spark EV.
The Spark EV battery is built

on a dedicated production line at
Brownstown, which also manu-
factures complete battery packs
for the Chevrolet Volt, Opel Am-
pera and Cadillac ELR.
Changes in battery design will

not affect the Spark’s MPGe – or
gasoline equivalent – perform-
ance compared with the 2014
model, Nitz said. Range will re-
main at an EPA-rated 82 miles
and MPGe will remain at 119.
Priced at $19,995 with full fed-

eral incentives, the Spark EV is
one of the most efficient – and af-
fordable – all-electric vehicles
available, said GM spokesperson
David Darovitz.
Currently on sale in California

and Oregon, the 2015 Spark EV
features segment-leading tech-
nology, including Siri Eyes Free,
4G LTE and DC Fast Charging.
Brownstown Battery Assem-

bly’s 479,000-square-foot, landfill-
free facility south of Detroit pro-
duces the lithium-ion battery
packs for GM’s extended-range
electric vehicles.
The facility started mass pro-

duction in October 2010 and is
the first high-volume manufac-
turing site in the U.S. operated by
a major automaker for automo-
tive lithium-ion battery produc-
tion, Darovitz said.
The site was made possible,

Darovitz said, with the help of
American Recovery and Rein-
vestment Act funding through
the U.S. Department of Energy.

GM’s New Lightweight EV Battery System
To be Built at Brownstown Assembly Plant

Brownstown’s Tina Oaks puts wiring harnesses on a Spark EV battery.

HOMER, Mich. (AP) – The high-
end auto parts manufacturer
Brembo S.p.A is marking the
grand opening of expanded
North American operations at its
plant in southern Michigan.
Brembo’s $115 million invest-

ment enlarged the factory in
Homer where brakes, discs,
calipers and corner modules are
produced.

During a ceremony May 21, the
company based in Stezzano,
Italy, said North America will be-
come its top market this year.
Chairman Alberto Bombassei
says the expanded and upgraded
plant will let Brembo boost its
U.S. presence and offer better
service to clients. Brembo began
making disc brakes in the U.S. in
2007.

Brembo Brakes Expands in Michigan



Such a system, the report con-
tinued, could improve economic
stability of state transportation
systems, facilitate fairer and
more responsive fee structures,
reduce the need for tax increas-
es, and promote more efficient
travel behavior.

Michigan’s transportation sys-
tem mirrors a widespread phe-
nomenon of under-invested sys-
tems at the state and federal lev-
els, the report stated. Rising fuel
economy reduces fuel consump-
tion and, accordingly, per-gallon
taxes collected.

The authors of the report stat-
ed that combined with resist-
ance to tax increases, the effec-
tiveness of the fuel excise tax as
a transportation funding mecha-
nism has declined.

According to the report, the
Michigan Department of Trans-
portation (MDOT) estimated that
in 2010 an additional 12.1 billion
dollars was needed to establish a
transportation system that could
support a competitive economy
and improved quality of life.
Since then, that dollar figure has
only increased.

The report’s authors wrote, “A
mileage fee can encourage a
greater balance between person-
al automobile travel and other
modes of transportation. When
users better understand their
cost impacts on their own wallet,
they become better equipped to
understand the benefits and sav-
ings associated with other
modes of transportation such as
public transit, walking, biking,
carpooling or telecommuting.

“Michigan, which widely lacks
reliable and convenient public
transit options, would benefit
from allocating some of the in-
creased revenue to improving
the quality, accessibility and reli-
ability of alternative travel op-
tions.”

The authors acknowledged
that all successful congestion
pricing policies have been linked
to a robust transit component.
Drivers are much more likely to
switch modes if significant im-
provements to alternative modes
have been made.

“For example, when Singapore
introduced a congestion pricing
system, it also invested in bus
and rail transport and saw a 27
percent increase in public transit
use over the 30-year period. Un-
derstanding and reacting to the
cost of one’s driving could influ-
ence travel time, route, and fre-
quency -- but not mode if there is
no reliable and efficient alterna-
tive.”

Having said all of this, the au-
thors freely acknowledged that
there would be problems with in-
stituting a new road taxation sys-
tem.

For example, it would require
the addition of technology to ve-
hicles that could track mileage.
Adopting such a system would
create challenges, which include
privacy.

How would the state develop a
system that could track mileage
without infringing on the right to
privacy. People might object to a
tax system that could not only
count the miles a vehicle trav-
eled, but where the vehicle went
as well.

“Public outreach and educa-
tion efforts will be important to
address these concerns,” the re-
port stated. “Privacy concerns
will vary based on technology
options and policy design. There
are many opportunities to miti-
gate privacy concerns. They in-
clude providing multiple data
and fee collection options and
engineering privacy protections
into the system.”

Then there are administrative
costs. The authors freely admit-
ted that implementing an entirely

new system will require signifi-
cant investment, especially at its
inception.

Enforcement of such a tax is
also a concern. The report stated
that a simple solution would be
to tie vehicle registration to
mileage fee bill payments.

“For example, an individual
would be unable to renew his or
her vehicle registration with the
state if their mileage fee bill is
not current. Further research
and pilot projects would likely
reveal other opportunities and
challenges to program enforce-
ment.”

There are two options, the re-
port stated, for gas pump report-
ing and collection. One option re-
quires vehicles to be equipped
with an automatic vehicle identi-
fication (AVI) device that trans-
mits vehicle fuel economy rating
to the fuel pump.

The fuel economy rating is
then multiplied by gallons pur-
chased to estimate mileage, and
the resulting fee is added to the
price of the gas.

A second option uses an on-
board computer (OBC) to collect
mileage data. Whenever the driv-
er pumps gas, a shortwave radio
would transmit mileage data to
the fuel pump service system
where both the cost of gas and
the mileage fee were included
distinctly in one bill.

Systems could be set up that
would use smartphone applica-
tions for vehicle GPS and tele-
matics technology.

The paper’s authors wrote that
the study was designed to pro-
vide a foundational understand-
ing of how a mileage fee might
work in Michigan as well as start
a conversation at the state level
about the opportunity to provide
a long-term, efficient, fair, and
sustainable funding mechanism
for Michigan’s transportation
system, and to move away from a
less and less sustainable fuel ex-
cise tax system.

“The longer any state waits to
reform its transportation funding
system, the more expensive the
fix will be,” the authors wrote.
“As a leader in transportation
technology and innovation,
Michigan has an opportunity to
lead the nation in transforming
the currently outdated trans-
portation funding mechanisms
to one that is more fair, sustain-
able, and self-sufficient.”

CADILLAC A Prestige Automotive
Group Company

Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939
Visit our website: www.PrestigeCadillac.com for all our specials

* Tax, title, license and dealer fees extra. No security deposit required. Mileage charge of $.25 per mile over 30,000 miles. At participating dealers only.
1. Whichever comes first. Go to cadillac.com/premiumcare for details. 2. For ATS and SRX, must show proof of current lease of a 2004 or newer Cadillac vehicle and lease

an eligible new 2014 Cadillac. Payments are for a 2014 ATS 2.0L Turbo AWD with an MSRP of $38,020. 36 monthly payments total $10,764. Payments are for a CTS Sedan AWD
Standard Collection with an MSRP of $48,025. 36 monthly payments total $15,804. Payments are for a 2014 SRX Crossover Standard Collection with an MSRP of $38,430.

36 monthly payments total $10,764. Option to purchase at lease end for an amount to be determined at lease signing. GM Financial must approve lease. Take delivery by 6/2/14.
Mileage charge of $.25/mile over 30,000 miles. Lessee pays for excess wear and tear charges. Payments may be higher in some states. Not available with some other offers.

Residency restrictions apply. 3. Must show proof of current lease of a 2004 or newer Cadillac vehicle and lease eligible new 2014 Cadillac. Payments are for a 2014 XTS Standard
Collection with an MSRP of $45,525. 36 monthly payments total $13,284. Payments are for a 2014 Escalade AWD with an MSRP of $67,290. 36 monthly payments total $24,084.
Option to purchase at lease end for an amount to be determined at lease signing plus $350. Lessor must approve lease. Take delivery by 6/2/14. Mileage charge of $.25/mile
over 30,000 miles. Lessee pays for excess wear and tear charges. Payment may be higher in some states. Not available with some other offers. Residency restrictions apply.

BRENT BUTTREY
Sales & Leasing Consultant • 34 years experience

CADILLAC

ATTRACTIVE LEASE
AND PURCHASE
OFFERS NOWAVAILABLE

INCLUDES CADILLAC
PREMIUM CARE
MAINTENANCE FOR
4 YEARS OR
50,000 MILES1

2014 ATS
ULTRA-LOW MILEAGE LEASE FORWELL-QUALIFIED GM
EMPLOYEES AND ELIGIBLE FAMILY MEMBERSWITH A
CURRENT CADILLAC LEASE.

2.0LTURBO AWD
STANDARD COLLECTION

2014 CTS
ULTRA-LOW MILEAGE LEASE FORWELL-QUALIFIED GM
EMPLOYEES AND ELIGIBLE FAMILY MEMBERS.

SEDAN AWD
STANDARD COLLECTION

$439
PER MONTH2

36 MONTHS

$1,069 DUEATSIGNING
AFTERALLOFFERS

$299
PER MONTH2

36 MONTHS

$729 DUEATSIGNING
AFTERALLOFFERS

2014 XTS
ULTRA-LOW MILEAGE LEASE FORWELL-QUALIFIED GM
EMPLOYEES AND ELIGIBLE FAMILY MEMBERSWITH A
CURRENT CADILLAC LEASE.

SEDAN
STANDARD COLLECTION

$369
PER MONTH3

36 MONTHS

$1,169 DUEATSIGNING
AFTERALLOFFERS

2014 ESCALADE
ULTRA-LOW MILEAGE LEASE FORWELL-QUALIFIED GM
EMPLOYEES AND ELIGIBLE FAMILY MEMBERSWITH A
CURRENT CADILLAC LEASE.

AWD

$669
PER MONTH3

36 MONTHS

$1,339 DUEATSIGNING
AFTERALLOFFERS

2014 SRX
ULTRA-LOW MILEAGE LEASE FORWELL-QUALIFIED GM
EMPLOYEES AND ELIGIBLE FAMILY MEMBERSWITH A
CURRENT CADILLAC LEASE.

CROSSOVER
STANDARD COLLECTION

$299
PER MONTH2

36 MONTHS

$1,079 DUEATSIGNING
AFTERALLOFFERS
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criteria for consumers in today’s
market.”

The SMDI Automotive Excel-
lence Award recognizes individu-
als or teams from automakers,
suppliers or the academic com-
munity who embrace innovation
and make significant contribu-
tions to the advancement of
steel in the automotive market-
place.

Award winners are chosen
from presenters at the previous
year’s GDIS seminar. Candidates
are rated in several categories,
including: implementation in
production; overall contribution
to the advancement of steel;
challenges and benefits associat-
ed with cost, mass reduction and
performance; replacement of
competitive materials; and struc-
tural performance and efficiency.

GDIS debuted in 2002 and has
grown in attendance and scope.
In 2013, more than 1,300 North
American vehicle manufactur-
ers, Tier I suppliers, equipment
suppliers, university representa-
tives, steel company personnel
and technical reporters attended
the seminar.

High-Strength
Steel Earns GM

SMDI Award
CONTINUED FROM PAGE 1

U-M Report: Eliminate Gas
Tax, Add Road Repair Fee
CONTINUED FROM PAGE 1
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Picture may not represent actual sale vehicle. All applicable rebates including Lease Conquest or Lease Loyalty have been deducted from Sale Price/Payment and are subject to change by the manufacturer without notice
and are plus title, tax and plate fees. Leases are 10,000 miles per year, except where noted and are plus title, tax and plate fees. GM Employee Pricing to everyone excludes 2014 Corvette all 2015 vehicles. Must take deliv-
ery out of dealer stock. $1000 Over Kelley Blue Book is valid on 2004 – 2011 vehicles. No branded titles. Certain restrictions may apply, see dealer for complete details. Sale ends 5/30/2014 @ 6:00PM.

2014MALIBU “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • Automatic Transmission!
• Power Locks & Windows! • Cruise & Tilt Wheel!
• AM/FM Radio w/CD! • Remote Keyless Entry!

• Aluminum Wheels!
• 36 MPG on the Highway!
Stk. #E17996 MSRP $24,435

NO 1ST PAYMENT
OR SECURITY DEPOSIT
REQUIRED. TAX, TITLE

AND PLATE FEES EXTRA!

2014CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC Engine! • Automatic Transmission!
• Power Locks & Windows! • Remote Keyless Entry!

• AM/FM/XM Radio w/CD! • Aluminum Wheels!
• 38 MPG on the Highway!
Stk. #E16759MSRP$20,795

NO 1ST PAYMENT
OR SECURITY DEPOSIT
REQUIRED. TAX, TITLE

AND PLATE FEES EXTRA!

2014EQUINOX “LS”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.4L DOHC Engine! • Automatic Transmission!
• Power Locks & Windows! • Cruise & Tilt Wheel!

• AM/FM/XM Radio w/CD! • Remote Keyless Entry!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stk. #E15737MSRP$25,450

NO SECURITY DEPOSIT
REQUIRED. TAX, TITLE

AND PLATE FEES EXTRA!

WE NEED YOUR TRADE-IN…$1,000 OVER KELLEY BLUE BOOK®

2014SILVERADO“LT”

Starting At

$20,999

SPRING
SALE!

Celebrate May In A New Chevrolet And Get GM Employee Pricing For Everyone On Everything!

• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• ECOTEC 4.3L Engine! • Automatic Transmission!
• Power Locks & Windows! • Cruise & Tilt Wheel!

• 17” Aluminum Wheels! • 4.2” Color Screen Radio!
• Locking Rear Differential!
• 23 MPG on the Highway!
Stk. #2E7894MSRP $38,725

NO SECURITY DEPOSIT
REQUIRED. TAX, TITLE

AND PLATE FEES EXTRA!

36 Month Lease

$189
Just$189Down

Starting At

$31,192

24 Month Lease

$222
Just$222Down

Starting At

$16,888

36 Month Lease

$129
Just$129Down

Starting At

$18,988

36 Month Lease

$159
Just$159Down

4X4
DBL.
DOOR

One of GM’s fleet of hydrogen-powered Chevy Equinox Fuel Cell vehicles

General Motors’ fleet of fuel
cell vehicles recently passed 3
million miles of hydrogen-pow-
ered, real-world driving.

Some individual vehicles have
accumulated more than 120,000
miles, said GM spokesperson
Dan Flores. By GM’s estimate, us-
ing hydrogen to power these ve-
hicles, the fleet has avoided
157,894 gallons of gasoline con-
sumption.

This specially equipped fleet
of Chevrolet Equinox Fuel Cell
vehicles are part of GM’s 119-ve-
hicle Project Driveway program,
which launched in 2007, Flores
said. Since then, more than 5,000
drivers have provided feedback
on the functionality and drivabil-
ity of fuel cell technology.

“Hydrogen fuel cell technology
is an important part of GM’s ad-
vanced propulsion portfolio and
we continue to make substantial
progress in furthering this tech-
nology,” said Charlie Freese, ex-
ecutive director of GM’s global
fuel cell engineering activities.

“These vehicles have operated
through seven full winters and a
wide range of environmental con-

ditions, proving that fuel cells
can meet the demands of real-
world drivers.”

Last year, GM announced two
fuel cell-related collaborations.
In July, 2013, GM and Honda an-
nounced a long-term collabora-
tion to co-develop next-genera-
tion fuel cell and hydrogen stor-
age systems, aiming for potential
commercialization in the 2020
time frame, Flores said.

In addition, GM and Honda are
working together with stakehold-
ers to further advance refueling
infrastructure, which is critical
for the long-term viability and
consumer acceptance of fuel cell
vehicles.

Also last year, GM opened a
new state-of-the-art Fuel Cell De-
velopment Laboratory at GM
Powertrain World Headquarters
in Pontiac, Flores said.

In September 2013, GM and
the U.S. Army Tank Automotive
Research, Development &
Engineering Center (TARDEC)
jointly announced an expan-
sion of their relationship for test-
ing automotive fuel cell technolo-
gy.

5,000 Drivers Pass 3 Million
Miles in Fuel Cell Vehicles



Chevrolet recently introduced
the 2015 Cruze at the New York
International Auto Show – and
it’s a different-looking car.
The 2015 Cruze will come with

revised exterior styling, en-
hanced interior convenience and
greater connectivity – including
new Text Message Alerts, Apple
Siri integration and OnStar 4G
LTE with available Wi-Fi hotspot.
The new exterior styling cues

are inspired by the new Impala
and restyled 2014 Malibu, while
more intuitive controls update
the interior, said GM spokesper-
son Annalisa Bluhm.
New voice-controlled features

are designed to enhance safety
when responding to text mes-
sages in the vehicle, she said.
“We’ve simply made a great,

versatile car even better,” said
Steve Majoros, Chevrolet direc-
tor of passenger car and
crossover marketing.
“Chevrolet continues to de-

sign, build and sell the most com-
pelling small cars in its history
and the 2015 Cruze offers more
of the features, connectivity and

efficiency that are important to
today’s customers.”
The Cruze’s facelift for 2015 re-

freshes the appearance for LS, LT,
RS and LTZ models, Majoros said.
A prominent dual-port front fas-
cia takes styling cues from Im-
pala and Malibu, contributing a
more cohesive look across
Chevrolet’s sedan range – includ-
ing LED daytime running lamps
on LT and LTZ trims.
“They complement the Cruze’s

swept-back headlamps, for a
sportier presence,” Majoros said.
“Several new exterior and interi-
or colors will also be offered for
2015.”
Updates on the interior that

enhance convenience:
• Revised cupholders to make

it easier to insert and remove
cups;
• Trunk release relocated to

the center console;
• Door lock switches relocat-

ed from the center console to the
front doors.
In addition to LS, LT, RS and

LTZ models, the 2015 Cruze line-
up includes Cruze Eco (EPA-rated

42 mpg highway) and Cruze
Diesel (EPA 46 mpg highway), the
most efficient non-hybrid passen-
ger car in America, Bluhm said.
“That’s about 10 percent

greater efficiency than the Volks-
wagen Jetta TDI,” Majoros said.
“The Cruze also delivers more
horsepower (151 hp) and torque
(264 lb.-ft.) than the Jetta TDI
(140 hp/236 lb.-ft.). Cruze Diesel’s
driving range is up to 717 miles
per tank.”
Cruze offers more standard

safety features than any other
car in its class, including 2014
models of the Ford Focus and
Toyota Corolla, Majoros said.
Cruze has 10 standard air bags

– including side-impact and knee
air bags for front passengers –
and offers side blind zone alert,
rear cross traffic alert, rear park
assist and a rearview camera.
“Cruze remains a strong entry

in the compact segment, with
features that continue to bring
new customers to Chevrolet,”
said Majoros.
“Along with Spark, Spark EV,

Sonic and Volt, Chevy’s lineup of
efficient, technologically ad-
vanced small cars is one of the
industry’s most compelling.”
The enhanced connectivity

and convenience features for the
2015 Cruze include a new Text
Message Alerts feature for smart-
phone users with Bluetooth pro-
file (M.A.P.), which reads incom-
ing texts through the vehicle’s
speakers, and Siri Eyes Free for
iPhone iOS 6 and iOS 7 users to
enhance connectivity and con-
venience, Bluhm said.
Each enables voice-controlled

connectivity, to help keep
phones in pockets and hands on
the wheel.
Additional standard and avail-

able features include:
• Seven-inch-diagonal color

touch screen and additional USB
ports;
• Chevrolet Connected by On-

Star 4G LTE with built-in Wi-Fi
hotspot;
• Next-generation OnStar and

MyLink enhancements with en-
hanced voice recognition;
• Available Chevrolet App-

Shop (later availability);
• Available navigation.
OnStar 4G LTE with available

Wi-Fi hotspot provides a mobile
hub for drivers and passengers
with easy access to apps and
services that require a high-
speed data connection, Bluhm
said.
The Chevrolet AppShop allows

owners to view all available apps
and download them directly to
the vehicle, then organize, up-
date or delete them as needed,
Bluhm said. Available apps con-
nect drivers to vehicle data,
music, news, weather, travel in-
formation and more.
This small-car strategy is pro-

ducing big-time results, Bluhm
said. Cruze is the cornerstone of
Chevrolet’s North American
small-car lineup, which is attract-
ing a greater share of the market
and more young, first-time cus-
tomers to Chevy showrooms.
Cruze is also Chevrolet’s best-
selling car around the world,
with more than 2.5 million sold
globally since its launch in mid-
2010.
“These new customers are dis-

covering the fun, value and dura-
bility Chevy stands for,” said Paul
Edwards, U.S. vice president,
Chevrolet Marketing. “In fact,
Chevrolet is second among buy-
ers under 25, as the brand con-
tinues to grow share in the small-
car segments.”
Collectively, the lineup in

America – including Spark, Spark
EV, Sonic, Cruze and Volt – saw a
15.4 percent increase in overall
sales in the first quarter of 2014.
Since Cruze’s launch about

four years ago, and the additions
of the Spark and Sonic, Chevro-
let’s overall share of the small- ,
compact- and mini-car segments
has more than tripled – up 221
percent – with nearly half of the
customers new to Chevrolet.
“The diversity of Chevrolet’s

small-car lineups, from the effi-
ciency of the Cruze clean diesel
and the pure electric perform-
ance of the Spark EV, offers a
driving solution for everyone,”
Edwards said.
“With Cruze sales up 17 per-

cent in the first quarter of 2014,
the updated styling and greater
connectivity of the 2015 Cruze
will accelerate Chevy’s small-car
momentum when it goes on sale
this fall.”
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2015 Chevrolet Cruze LTZ

2015 Chevy Cruze Undergoes
Facelift Inside and Outside

DETROIT (AP) – Electric car
maker Tesla Motors lost $49.8
million in the first quarter as it
accelerated the development of
its new crossover and made im-
provements to its Model S sedan.
Tesla said it produced a record

7,535 Model S sedans during the
period and delivered 6,457 to
customers, but higher costs led
to a loss.
The company also said last

week that California is now in the
running for a $5 billion battery
factory it plans to build.
Previously, the company was

only considering Arizona, New
Mexico, Texas and Nevada for
the factory, which is scheduled
to begin producing lithium-ion
batteries for Tesla’s Fremont,
Calif., car factory in 2017.
Tesla CEO Elon Musk said the

company will prepare two sepa-
rate sites for the battery factory
to minimize the risk of delays.
Work may begin as early as next
month on one of the sites, he
said.
He wouldn’t say which states

are the finalists. California is a
possible choice if permitting
processes are streamlined.
Musk said the gigafactory, as

it’s known in the company, will
help Tesla cut its battery costs
by 30 percent. But it has to be
built by 2017 to supply batteries
for the company’s lower-cost
Generation Three vehicle.
“If we don’t have the gigafacto-

ry online when we have the vehi-
cle capacity online, we will be in
trouble,” Musk told analysts at
the earnings conference call.
For the quarter, research and

development costs jumped 49
percent to $81.5 million as Tesla
prepares to launch the Model X
crossover next year.
Musk said the Model X has

some tricky issues, including the
seals around its unique back
doors, which slide upward in-
stead of opening outward.
Tesla is also spending money

to adapt the Model S for interna-
tional markets including the Unit-
ed Kingdom, Japan and Hong
Kong.

Tesla Posts 1Q Loss of $50M

DETROIT (AP) – The United
Auto Workers union has agreed
to help fund the health care
costs for retired Detroit employ-
ees as part of a deal to protect
the city’s art collection from sale
under the municipal bankruptcy
process.
U.S. District Court mediators

said in a statement May 21 that
the union and its supporters
“will be participating in the so-
called ‘grand bargain’” to cover
retiree costs and guard the art
collection.
The announcement doesn’t

say how much the UAW will con-
tribute.

The Detroit News reported that
the Michigan Building and Con-
struction Trades Council is com-
mitting between $3 million and
$5 million.
The Michigan House is consid-

ering a $194.8 million contribu-
tion that’s the equivalent of $350
million spread over 20 years.
Various foundations as well as

the Detroit Institute of Arts have
pledged $466 million over 20
years.

UAW to Donate
Funds to Help
Detroit Retirees



The 10th Annual “Corvette
Fest,” sponsored by the GMC
Corvette Set car club, will be
held at Olde World Canterbury
Village, Lake Orion, on Saturday,
June 14.
The show is open to Corvettes

of all years, stock, modified or
custom, said festival public rela-
tions chairman Roger Nelson.
The Corvette Fest is also one

of the qualifying shows for the
Motor City Corvette Concours
(MCCC) show to be held on Sept.
13.
“Outstanding Corvettes from

our show, and seven other par-
ticipating area Corvette club
shows, will be nominated for se-
lection to the ‘invitation only’
Concours Class, at the MCCC.
We are expecting up to 120
Corvettes to be entered and
judged at the Corvette Fest,” Nel-
son said.

An additional 50 or more club
member cars will be on display,
although not in competition with
show entrants, Nelson said. Vehi-
cle registration begins at 8 a.m.
with an awards ceremony at 3
p.m.
Trophies will be awarded for

first place and “Outstanding”
qualifications in 15 classes. Gen-
eral admission to Canterbury Vil-
lage is free.
Participant registration is $25

a car in advance or $30 a car the
day of the show. Participants
may pre-register online at
www.gmccorvetteset.com.
A silent auction will be fea-

tured with a wide selection of
items for everyone.
Profits from the show and the

silent auction will benefit Leader
Dogs for the Blind. Leader Dogs
has been the designated charity
of the club for many years, with

more than $142,000 donated to
Leader Dogs over that time.
This year, the show again will

feature live music for a free con-
cert 11 a.m. to 2 p.m.
“The GMC Corvette Set has ac-

tively sponsored car shows for
more than 20 years,” Nelson
said. “Our motto is, ‘We joined
because of the car. We stay be-
cause of the people.’”
Membership in the club is

open to all persons with an inter-
est in Corvettes and monthly
member meetings are held the
first Tuesday of each month at
the Leader Dogs for the Blind fa-
cility in Rochester. More informa-
tion on this show and the club
can be found at www.gmc-
corvetteset.com.
For directions and information

on Olde World Canterbury Vil-
lage, visit www.canterburyvil-
lage.com.

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

ED RINKE We Are Professional Grade

GM EMPLOYEE PRICING TO EVERYONE - ONE WEEK ONLY!

PULL-AHEAD IS BACK…GET OUT OF YOUR LEASE EARLY!!!

NEWSILVERADO

PURCHASE
FOR

$32,599*
LEASE
FOR

$174*
$999DOWN

2014

NEWSILVERADO

PURCHASE
FOR

$29,065*
LEASE
FOR

$135*
$999DOWN

2014

NEWCRUZE

PURCHASE
FOR

$17,275*
LEASE
FOR

$99*
$999DOWN

2014

NEWMALIBU

PURCHASE
FOR

$19,525*
LEASE
FOR

$150*
$999DOWN

2014

PUSH, PULL, DRAG, OR DRIVE - $3,500 GUARANTEED FOR YOUR OLD TRADE-IN!

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 5-31-14.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$21,396*
LEASE
FOR

$145*
$1,999DOWN

2014

NEWSIERRA

PURCHASE FOR
$30,289*

LEASE
FOR

$157*
$1,999DOWN

2014

NEWLACROSSE

PURCHASE
FOR

$28,130*
LEASE
FOR

$182*
$1,999DOWN

2014

NEWREGAL

PURCHASE
FOR

$26,397*
LEASE
FOR

$172*
$1,999DOWN

2014

NEWTERRAIN

PURCHASE
FOR

$23,387*
LEASE
FOR

$135*
$1,999DOWN

2014

NEWENCLAVE

PURCHASE
FOR

$33,425*
LEASE
FOR

$224*
$1,999DOWN

2014

YUKON

PURCHASE FOR
$52,505*
2LEFT AT THIS PRICE!

LEASE
FOR

$515*
$1,999DOWN

2014

NEWACADIA

PURCHASE
FOR

$29,965*
LEASE
FOR

$198*
$1,999DOWN

2014

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices&payments includeGMrebates. Picturesmaynot represent actual vehicle. Prices subject to changeperGM incentives. Prices andpayments are inclusive of
active GM Employee Discount (Unless otherwise stated). GM Employee discount to everyone excludes Corvette, Camaro Z28, 2015 Yukon, 2015 Tahoe, and 2015
Suburban.Leasesare36months,10,000milesperyearw/approvedSTiercreditw/$999dueatsigning,(unlessotherwisenoted). Equinox,Impala,Camaro,andCruze
leases are 39 month terms. Silverado Double and Crew Cab leases are 24 month. Prices & payments are plus tax, title, and plate fees with acquisition fee up front.
Refundable security deposit required on certain vehicles – to be determined by lender. Must qualify for Conquest or lease Loyalty. $3500 trade-in guarantee for 2003
or newer vehicle indrive-able conditionwith less than115,000miles, lessany reconditioningcosts,nobranded titles,see salesperson for details. **Certain restrictions
may apply, see dealer for complete details. Expiration Date – 5/30/2014

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Find Us on
FACEBOOK

NO DOC
FEES

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
24231 Van Dyke at 91/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices&payments includeGMrebates. Picturesmaynot represent actual vehicle. Prices subject to changeperGM incentives. Prices andpayments are inclusive of
active GM Employee Discount (Unless otherwise stated). GM Employee discount to everyone excludes Corvette, Camaro Z28, 2015 Yukon, 2015 Tahoe, and 2015
Suburban. Leases are 36months, 10,000miles per year w/ approved STier credit w/ $999 due at signing, (unless otherwise noted). Sierra lease is 24months. Prices
& payments are plus tax, title, and plate feeswith acquisition fee up front. Refundable security deposit required on certain vehicles – to be determined by lender.Must
qualify for Conquest or lease Loyalty. $3500 trade-in guarantee for 2003or newer vehicle in drive-able conditionwith less than115,000miles, less any reconditioning
costs,no branded titles, see sales person for details. **Certain restrictionsmay apply, see dealer for complete details. Expiration Date – 5/30/2014

NEWTRAVERSE

PURCHASE
FOR

$26,799*
LEASE
FOR

$189*
$999DOWN

2014

NEWEQUINOX

PURCHASE
FOR

$21,295*
LEASE
FOR

$159*
$999DOWN

2014

NEWCAMARO

PURCHASE
FOR

$21,419*
LEASE
FOR

$210*
$999DOWN

2014

NEW IMPALA

PURCHASE
FOR

$23,345*
LEASE
FOR

$190*
$999DOWN

2014

DBL. CAB
4X4

DENALI

MSRP66,055

DBL. CAB
4X4

CREW
CAB
4X4

Now looking for experienced salespeople to join our team!
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Corvette Fest Expects 170 Cars for Show

have installed approximately
5,900 charge stations at their lo-
cations for owner use – 17 of
these dealerships use solar
charging canopies.
“Workplace charging is now

part of GM’s corporate sustain-
ability plan and our employees
want to be part of this positive
change,” Gross said. “The key for
any company is to take the first
step and make it simple for em-
ployees to engage, in our case,
outlets and free charging.”
GM’s charging count follows

the Department of Energy’s an-
nouncement that 75 businesses
have committed to participate in
its Workplace Charging Chal-
lenge to install charging stations
for their employees, Kelly said.
Reuben Sarkar, deputy assis-

tant secretary for transporta-
tion, U.S. Department of Energy,
praised GM for its efforts.

Charging Stations
Raise Awareness
For Plug-in EVs
CONTINUED FROM PAGE 1

The 21st annual Myasthenia
Gravis Association Golf Classic is
set for Friday, June 13, at the
Cherry Creek Golf Club in Shelby
Township.
The event raises money for

the Myasthenia Gravis Associa-
tion (MGA), a nonprofit organiza-
tion dedicated to serving the
needs of people with MG, a neu-
romuscular disease, said MGA
spokesperson Mark Hosking.
The group assists patients and

their families in coping with this
disease through education, diag-
nosis, treatment and support.
Myasthenia Gravis affects all

races, genders and at any age,
Hosking said.
Most cases of MG are diag-

nosed in young women, usually
under the age of 30, and older
men, usually over the age of 55.
MG is not contagious.
The major symptoms of Myas-

thenia Gravis, said Hosking, are
blurred and/or double vision, in-
voluntary drooping of the eye-
lids, slurred speech, weakness in
facial muscles, difficulty in chew-
ing and swallowing and some-
times breathing, difficulty in
walking and talking, and unusual
tiredness in the arms and legs.
“Gravis is not a well-known

condition,” Hosking said, “but
there are 36,000 Americans that
have this disease right now.”
Tickets for the event are $125

per golfer, which buys 18 holes
of golf, lunch at the turn and din-
ner. A foursome may get the
same deal for $500 ($450 if regis-
tered by June 6).
For more information on the

event, contact the Myasthenia
Gravis Association at 248-591-
4419.

Charity Golf Event
Set for June 13
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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
OPEN SATURDAY!

3800 S. Lapeer Rd., LAKE ORION

YOUR OFFICIAL CHRYSLER JEEP • DODGE LEASE TURN-IN HEADQUARTERS

SCAN
ME

CHECK YOUR
TRADE IN
VALUE HERE

We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. All rebates to dealer.
Deals apply to stock units only.Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates.Must be Chrysler Em-
ployee. $500 Military and TDM included. Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See
dealer for details. **Plus destination, taxes, title, plates, $0 sec. deposit required. Includes Conquest Trade-in and must be Chrysler
Employee. Programs subject to change. Expiration date is 5/31/14.

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

2014 RAM CREW CAB
4X4 BIG HORN

2014 CHRYSLER
TOWN & COUNTRY
TOURING
EDITION

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$4998*

24 MO. LEASE ONLY
$118*mo.

2014 CHRYSLER
300S AWD

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$3789*

24 MO. LEASE
$138*mo.

SALE PRICE
$25,498*

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2989*

24 MO. LEASE
$129*mo.

2014 JEEP
GRAND CHEROKEE
LAREDO
4X4

SALE PRICE
$27,760*

24 MO. LEASE ONLY
$178*mo.

ALL NEW 2014 JEEP
CHEROKEE LATITUDE
4X4

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$3989*

24 MO. LEASE
$159*mo.

2014 DODGE
JOURNEY SXT

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$4989*

24 MO. LEASE ONLY
$119*mo.

2014 DODGE
CHARGER R/T

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$3589*

24 MO. LEASE
$129*mo.

OVER 7700
AVAILABLE

CLOSED MONDAY MAY 28
IN OBSERVANCE OF THE
MEMORIAL DAY HOLIDAY.
OPEN TUES. 5/27 8:30AM-8PM
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