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(AP) AUBURN HILLS, Mich. –
The combined Fiat Chrysler Au-
tomobiles is counting on expand-
ing sales at Jeep, Alfa-Romeo and
Maserati and a revival of the
Chrysler brand to place it firmly
in the top ranks of global au-
tomakers.

Italian automaker Fiat SpA and
Chrysler Group, which formed a
partnership five years ago and
officially combined when Fiat fin-
ished buying Chrysler in January,
jointly presented their future
sales targets and product plans
last week in a day-long meeting
at Chrysler’s Michigan headquar-
ters.

There are many new products,
including a full lineup of cars
from Alfa-Romeo, as well as some
victims. Jeep is ditching the
Compass and Patriot small SUVs
in favor of a new compact SUV
that will come out in 2016. And
after 30 years on the market, the
Dodge Grand Caravan minivan
will be killed off in an effort to
focus Dodge on performance
cars and boost sales of the
Chrysler Town and Country.

While the company won’t offi-
cially be known as Fiat Chrysler
Automobiles until a Fiat share-
holders meeting this summer,
the 400 analysts, media and oth-
er attendees at last week’s event

were welcomed by a sign with
the new company name at the
entrance to Chrysler’s sprawling
campus north of Detroit.

Shares of the combined com-
pany are expected to begin trad-
ing jointly on the New York Stock
Exchange and in Milan, Italy, by
the end of this year.

Fiat Chrysler wants to grow

sales 60 percent to more than 7
million cars and trucks by 2018.
The companies sold 4.4 million
cars and trucks last year, com-
pared with 6.3 million for Detroit
rival Ford. Toyota was the global
leader with sales of 9.98 million
vehicles.

Fiat Chrysler’s 5-Year Plan: Dodge to Focus
On Sporty Cars, Jeep Ends Patriot, Compass

CONTINUED ON PAGE 3

OnStar emergency advisor Bryan Anta

“Honk once for ‘yes’ and twice
for ‘no.’”

Those were Bryan Anta’s
quick-thinking instructions to a
woman who couldn’t speak be-
cause she was having a serious
asthma attack on the side of the
road.

Crucial emergency instruc-
tions like this are why Anta has
been named 2014 Dispatcher of
the Year by the International
Academy of Emergency Dispatch
(IAED).

The Dispatcher of the Year is
awarded annually to a dispatch-
er whose personal actions made
the most significant contribution
to further the values and mission
of the IAED.

“It is a great accomplishment
for Bryan to win this award, con-
sidering the other 9-1-1 and
emergency medical dispatchers
nominated have experience and
expertise in dealing with a wide

GM OnStar Advisor Earns
Dispatcher of Year Award

CONTINUED ON PAGE 6

Sergio Marchionne unveils Fiat Chrysler’s new business plan.

by Jim Stickford

The question of passion and
how it influences decisions of de-
sign and engineering was the top-
ic of discussion at the Automo-
tive Press Association’s luncheon
held last week at the Detroit Ath-
letic Club.

The guest speakers were
Thomas Peters, GM’s director of
exterior design, Performance
Cars; Jason Castriota, creative di-
rector of Castriota Designs and
formerly executive design direc-
tor of Saab; Francois Farion, sen-
ior manager, Design Strategy for
Nissan Design America; and Ben
Ebel of Michelin Challenge De-
sign.

Referring to the main topic of
passion, Peters said it’s some-
thing “very human.”

Farion described it as personal
and each person’s passion de-
fines him or her and creates
meaning for life.

“It’s what we look for in a job
and in life,” Farion said.

Castriota said, for him, passion
means having people feel emo-
tions when they look at his cars –
and the best cars have that.

Ebel defined it as the differ-
ence between needs and wants.
When people go to a restaurant,
they are getting food not for sus-
tenance, but for the experience.

“The automakers are doing a
great job of allowing people to
personalize their cars,” Farion
said. “Even as recently as 10
years ago, the automakers might
have said that luxury was what
people wanted. Now, it’s all
about personalization.”

This is important, Farion said,
because all the automakers have
access to the same data and cre-
ating a car nowadays can’t be
about checking boxes on a list.

Peters agreed, saying that pas-
sion is hard to put on a chart.

“Automobiles are complex and
big,” Peters said. “Making them
requires bringing so many differ-
ent elements together, from de-
sign to engineering to finance
and marketing.

“They have to communicate to
the driver on so many different
levels in so many different lan-
guages. There are people who
are uncomfortable with things
they can’t quantify.

“It’s not easy getting every-
thing to come together, but I
have to say that over time it’s
been getting more natural be-
cause more people understand
what has to be done.”

Castriota agreed, saying that in
the past few years there has been
a shift in the car business and
people understand that there is
value to things that are hard to
define. He said Apple is the per-

fect example of a company that
has raised design to an art and
that has paid off.

“For some auto guys, it can be
hard to accept that having a
great design that will catch the
eye might mean having a smaller
trunk,” Castriota said. “But there
has been a shift in the business.”

Ebel said just as number
crunchers have to accept that
there is value to design that is
hard to quantify, designers must
accept the fact that they are not
designing a car just for them-
selves.

“A successful design happens
when you don’t design for your
own passion, but for someone
else’s passion,” Ebel said. “That’s
the real miracle.”

Peters added that people are
passionate about how they live
their lives.

“Design isn’t just about how
something looks,” Peters said.

“It’s also about how that car sup-
ports your lifestyle.”

On the subject of vehicle quali-
ty, all the panelists agreed that
the quality of today’s cars is so
much better than even a few
years ago. The difference be-
tween the best car and the worst
car has diminished, making de-
sign a way to stand out from the
crowd.

Peters said that the computer
technology used to design to-
day’s vehicles has really come
along, but there is still room for
hands-on work.

“We can do a lot with electron-
ics when designing,” Peters said,
“but a design becomes real when
it’s sculpted in clay.

“I don’t see that ever going
away, even with the best design
technology.

“There’s just something about

Passion is in the Eye of the Beholder, Says Design Panel

DETROIT (AP) – General Mo-
tors, Ford and Toyota are joining
the University of Michigan in es-
tablishing a testing site for dri-
verless cars that will simulate a
cityscape, the school announced
last week.

The Michigan Mobility Trans-
formation Center, a 32-acre test-
ing site near the Ann Arbor
school’s North Campus, is
scheduled to be completed this
fall. The university’s regents last
year approved the $6.5 million
for the project. Groundbreaking
is scheduled for this week.

“The potential of this technol-
ogy is truly transformative,
opening up broad opportunities
in the emerging marketplace,”
Peter Sweatman, director of the
Mobility Transformation Center
and the school’s Transportation
Research Institute (TRI) said in a
statement.

Other companies involved in-
clude Bosch, an auto industry
supplier; Econolite, which makes
traffic control equipment; and
Xerox. Industry partners plan to
each commit $1 million over
three years to support the MTC
and its programs, the school
said.

Government representatives
also are involved in the work.
The school wants Ann Arbor to
be home to a shared fleet of net-
worked, driverless vehicles by
2021.

The test site is being designed
and built in cooperation with the
Michigan Department of Trans-
portation. It will include con-

GM, Ford, Toyota,
U-M Join to Build
Testing Site for
Driverless Cars

From left, Tom Peters, Francois Farion, Jason Castriota and Ben Ebel at the APA lunch CONTINUED ON PAGE 4
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Amidst all of the events that
has placed GM in the news, com-
pany CEO Mary Barra took time
to deliver the spring commence-
ment address May 3 at the Uni-
versity of Michigan.

“As I thought about what I
wanted to say, I thought back to
when I was a student myself,”
Barra said. “I recall very well the
joy of graduation. And I recall the
promise and excitement I felt
about leaving school and starting
my career in earnest.

“The world has changed signif-
icantly since then. Fast-forward
to today and you, as members of
the Class of 2014, are also mem-
bers of the ‘Millennial Genera-
tion.’

“I have two teenagers at home,
so I’m well aware that no two Mil-
lennials are exactly alike.”

But, Barra said, not everything
changed since her student days
at the university. The value of
skills in the areas of critical
thinking, problem-solving, com-
munication and teamwork still
have great value, even in today’s
landscape, which has been al-
tered by new technology.

“But, as I’m sure you know
very well, these skills are just the
start of what you need for suc-
cess in today’s challenging
world,” Barra said.

“They are the price of admis-
sion to today’s fast-paced, ever-
changing, increasingly global
economy.

“To stand out, to really make a
difference, you will also need the
kind of skills and qualities that
most of us learn from experience
and over time. Allow me to offer
you half-a-dozen lessons that I
have learned since my gradua-
tion – lessons that have been im-
portant to me – and hopefully
will be to you.”

Over the years, at school and
at work, Barra said she’s met a
lot of talented people, but talent
isn’t enough.

“You need something more,”
Barra said. “One thing that dis-
tinguishes those who really make
a difference in life, those who
really contribute, is passion and
hard work.

“Remember: hard work beats
talent – if talent doesn’t work
hard. So, don’t be content to
work around the edges of your
profession. Don’t wait to be invit-
ed to important meetings, or
asked to work on critical assign-
ments. Instead, do whatever it
takes to ensure that you work in
the middle of your business.
Speak up. Volunteer. Show your
enthusiasm. Knock on doors.”

She said that as an employee,
enthusiasm makes the job more
interesting, and also gets you no-

ticed. And as a manager, passion
will inspire others to join your
team and work as hard as you to
accomplish big things.

“Two,” Barra said, “conduct
yourself with integrity at all
times. In every aspect of your
life, be honest. Be fair. Keep
your promises. Do what you
know to be right – for your cus-
tomers, your patients, your
clients, your co-workers, your
employees, your family, your

friends, yourself. Remember that
how you get things done is just
as important as getting them
done.

“And remember that your in-
tegrity is priceless when unques-
tioned – but worthless, or worse,
when it isn’t. Your integrity is
one of the most valuable posses-
sions you have. Protect it. Culti-
vate it. Wear it with pride. This is
a lesson that the University of
Michigan has taught for nearly

200 years. It is one we do well to
remember every day.”

She also advised the graduates
to build relationships and ad-
dress challenges head-on.

“I’m reminded of the plant
manager who asked his lead engi-
neer to explain her hiring
process,” Barra said. “She said,
‘We fill a bathtub with water and
offer the applicant a teaspoon, a
teacup, and a bucket. Then we
ask him or her to empty the tub.’

“‘I get it,” the manager said. ‘A
go-getter will use the bucket.’
‘No,’ said the engineer. ‘A go-get-
ter will pull the drain plug.’”

And, Barra said, it’s important
to give something back to the
community. She cited the Spider-
Man rule – with great power
comes great responsibility.

“I noted earlier how the Millen-
nial Generation is the largest,
richest, most technological gen-
eration in American history,”
Barra said. “What I didn’t say is
that you’re also the most inclu-
sive and probably the most opti-
mistic.”

The final piece of advice she
had for the graduates was to
keep family and friends close.

“They make your life journey
truly rewarding,” Barra said.
“During the good times, you’ll
have someone to celebrate with,
like today. And during the tough
times, you’ll have someone to
turn to for advice, comfort, and
love.

“Remember that this day is al-
most as important for your par-
ents and loved ones as it is for
you. As a mom, I can say it might
even be more important.

“Be sure to thank them, and
tell them how much their sup-
port and sacrifice has meant to
you. And remember your faith,
whatever it may be.

“Faith doesn’t make things
easy, but it can make things pos-
sible.”

Barra Stresses ‘Passion and Hard Work’ to U-M Graduates

GM’s Mary Barra speaks to U-M graduates about their futures.

Chrysler Group is recalling an
estimated 159 trucks to inspect
and, if necessary, replace their
transmissions.

A supplier advised Chrysler
Group that a small shipment of
its transmissions contain a de-
fect that may prevent a vehicle
from shifting into park, said
Chrysler spokesman Eric Mayne.

Chrysler Group is unaware of
any associated injuries, acci-
dents or customer complaints,
Mayne said.

Chrysler Group will contact
owners of certain model-year
2014 Ram 1500 pickups and ad-
vise them when to schedule
service.

The affected vehicles were built
with eight-speed automatic trans-
missions during a 12-day period
earlier this year, Mayne said.

Service technicians will in-
spect these vehicles to deter-
mine if the defect is present; if
so, transmissions will be re-
placed at no cost to customers.

Vehicles subject to this cam-
paign number approximately 125
in the U.S., 32 in Canada and two
outside the NAFTA region.

Customers who have concerns
may call 1-800-853-1403.

Chrysler Recalling
Some 2014 Ram

1500 Pickups

DETROIT (AP) – General Mo-
tors is recalling about 56,214 Sat-
urn Aura midsize cars in the U.S.
because the automatic transmis-
sion shifters can fail.

The recall affects certain cars
from the 2007 and 2008 model
years with four-speed transmis-
sions.

GM says a shift cable can frac-
ture. If the problem happens while
the car is moving, the driver won't
be able to shift into “Park” or re-
move the ignition key. That in-
creases the risk of the car rolling
away unexpectedly.

The company will notify own-
ers and replace the cable and
mounting bracket at no cost to
owners. GM hasn’t determined
yet when repair parts will be
available.

GM says the cars were made
between April 24, 2006, and Oct.
31, 2007. GM stopped making
Saturn vehicles in 2009 as it
headed into bankruptcy protec-
tion.

GM Recalling
Saturn Auras

If you have solid business news
for this paper, please contact us
at News@DetroitAutoScene.com.

Got News?

Diesel enthusiasts around the
world have determined the 2014
Chevrolet Cruze Diesel is the top
diesel car of the year and Chevro-
let is the top diesel manufacturer
of 2014. At least, that’s what The
Diesel Driver Magazine says.

“The Chevrolet Cruze Diesel,
with a market-leading 46 mpg
highway is clearly setting the
pace for diesel-powered cars in
the United States,” said Jonathan
Spira, editorial director of The
Diesel Driver. “The message from
our readers is clear. Diesels are
back and Chevrolet is in the fore-
front.”

The Cruze, Spira said, finished

with 59.3 percent of the 11,030
votes cast. Competitors included
the Audi A6, A7, A8, Q5 and Q7;
BMW 328, 535 and X5; Jeep Grand
Cherokee; Mercedes-Benz E250,
GLK250, ML350 and GL350;
Porsche Cayenne; and Volkswagen
Beetle and Beetle Convertible,
Golf, Jetta, Jetta Sport- wagen,
Passat and Touareg.

“The Cruze Diesel is really show-
ing the world what diesel can do,”
said Cristi Landy, Chevrolet senior
marketing manager.

“It combines fuel efficiency and
performance into a fun-to-drive
vehicle that really offers compact
car drivers an option that speaks

to their lifestyle and personality.”
Chevrolet received 45 percent

of the 11,161 votes cast for top
diesel manufacturer. The ballot
included Audi, BMW, Jeep, Mer-
cedes-Benz, Porsche and Volks-
wagen, Landy said.

For the 2014 model year,
Chevrolet built on Cruze’s value
with a new, 2.0L clean turbo-
diesel-powered model that
achieves an EPA-estimated 46
mpg highway – better than any
non-hybrid or gasoline passen-
ger car in America, Landy said.
The Cruze Diesel can travel 717
miles on a single tank – or about
10 hours of highway driving.

Cruze Named Top Diesel Car of the Year
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A new Chrysler means plenty of things for suppliers to learn.

“Today, we stand before you as
a global carmaker,” Fiat and
Chrysler CEO Sergio Marchionne
said. “Today is much more than a
new chapter. We are beginning to
write a completely new book.”

Marchionne, 61, said he ex-
pects to remain CEO through
2018 to make sure the plan gets
delivered.

Fiat Chrysler Chief Financial
Officer Richard Palmer said the
company expects revenue to rise
around 9 percent per year, from
$121 billion in 2013 to $184 bil-
lion in 2018. Net income should
reach $7 billion, or $5.57 per
share, by 2018. The company
doesn’t plan to pay a dividend
before 2018, he said.

Among Fiat Chrysler’s plans:
• Chrysler will become the

mainstream brand for North
America, designed to compete
with Toyota and Chevrolet. The
Town and Country minivan will
get an update and add a plug-in
hybrid version in 2016. A new
compact car, the 100, arrives in
2016. A year later, a full-size
crossover will be launched to
compete with the Ford Edge and
Nissan Murano. The crossover
will also come in a plug-in hybrid
version.

• Dodge will lose the Grand
Caravan and the Avenger sedan
and concentrate on being a
sporty, performance-oriented

brand designed to appeal to
younger buyers. The SRT brand,
which includes the Viper sports
car, will be consolidated with
Dodge and considered the “halo”
of the Dodge brand.

• Alfa-Romeo, which returns
to the U.S. this year with the 4C
sports car, plans to introduce
eight vehicles globally by 2018,
including small, midsize and full-
size cars and two SUVs. Alfa CEO
Harald Wester says the company
will invest nearly $7 billion to de-
velop and make the new vehi-
cles, which will be positioned as
direct competitors to BMW and
Mercedes-Benz. Alfa hopes to in-
crease sales from 74,000 in 2013
to 400,000 in 2018.

• Jeep sales are expected to
top 1 million this year, and can
grow to 1.9 million by 2018 with
an aggressive global expansion,
particularly in Latin America and
Asia, the company said. A new
compact SUV in 2016 will replace
the Compass and Patriot, and the
seven-passenger Grand Wag-
oneer will launch in 2017. Jeep
currently makes vehicles at three
plants in the U.S. By 2018, it ex-
pects nearly half of all produc-
tion to come from plants in Latin
America, Europe and China.

• Fiat brand sales are expect-
ed to grow from 1.5 million in
2013 to 1.9 million in 2018. New
vehicles will include a subcom-
pact car and compact pickup
truck for South America in 2015,

the Fiat 500X crossover for North
America in 2015 and a new Panda
small car for Europe in 2018.

• Maserati, which sells four
cars now, will have six by 2018.
As a result, Wester expects sales
to grow from 15,400 in 2013 to
around 75,000 in 2018. Sister lux-
ury brand Ferrari expects sales
to stay around 7,000, but could
rise to as many as 10,000 if de-
mand increases. “There are in-
creasing numbers of people who
can afford a car of this caliber,”
Marchionne said.

Fiat Chrysler’s 5-Year Plan: Dodge to Focus
On Sporty Cars, Jeep Ends Patriot, Compass
CONTINUED FROM PAGE 1

Chrysler’s announcement of
its latest five-year plan last week
shows that the company is
changing the way it does busi-
ness.

Actions like this can also
change the way companies inter-
act with suppliers, which is why
Chrysler regularly holds Supplier
Training Week courses.

The next session is during the
week of May 19-23. This Supplier
Training Week will offer 100 in-
structor-led training sessions in
the areas of Purchasing, Risk
Management, Engineering Suppli-
er Quality, Supply Chain Manage-
ment, Corporate Quality, Manu-
facturing Mopar, Materials Engi-
neering, and Finance, said Katie

Hepler, manager of Chrysler Cor-
porate Communications.

The curriculum will include
courses at the Basic, Intermedi-
ate and Advanced Levels to ac-
commodate the individual sup-
plier requirements.

Hepler said Chrysler holds
these Supplier Training Week
events on a regular basis be-
cause the company is always get-
ting new suppliers and it’s also
always trying to improve its busi-
ness methods. One of the things
they’ve learned, she said, is that
it benefits everyone when they
keep suppliers in the loop on
how Chrysler does things.

Regular registration is $100
and will close on May 15.

Chrysler Supplier Training
Set for May 19-23

FANUC America Corporation
released a new YouTube video
about Oakland Community Col-
lege’s (OCC) Robotics and Au-
tomation Program. OCC is the
largest community college in
Michigan and has offered a ro-
botics and automation curricu-
lum for 30 years. See the video at
youtube.com/watch?v=Nr5br8-
ffw.

“OCC provides students a
thorough understanding of ro-
botic systems,” said John Sef-
covic, OCC faculty, Robotics and
Automation. “Robotics training
is part of the STEM process in
that it encourages students to
embrace science, technology, en-
gineering and math to prepare
them for an advanced career.”

FANUC, OCC Have
Youtube Video
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the artistic process that makes it
all real.”

Farion agreed, saying that ac-
tually bringing the materials that
designers want to use in a design
together really shows if a design
works.

“Our product is tactile,” Peters
said.

When the question of heritage
in design came up, the panelists
all agreed that heritage should
inform design, but too slavish de-
votion to heritage results in vehi-
cles that age quickly. The key is
to capture the timeless essence
of a particular brand, they said.

“A design has to be something
more than just retro,” Ebel said.

But even the best designers
have to make practical decisions
when designing an interior and
exterior, he said.

The panelists agreed that
space is precious and changing
one design element might mean
having to change five other
things.

Plus, there are safety regula-
tions that have to be met, which

ultimately inform what designers
can do.

“I take it as a challenge,” Cas-
triota said. “As new technology
comes in, maybe we can run
functions through someone’s
tablet or smart phone, so that
leaves room for an interior to be
serene.”

Farion said all automakers
have to deal with the same regu-
lations.

“This is not a contest,” Farion
said. “There’s no choice. We have
to deal with the rules. There’s on-
ly so much you can do, but we all
have to face these challenges.”

Castriota said having regula-
tions forces automakers to be
smarter and, in a way, to be bet-
ter. “Passion gets us through the
tough times,” he said. “Good de-
sign will solve a problem elegant-
ly when executed perfectly.”

Ebel agreed, saying the best
solution to a technical problem
is when people look at it and say,
“of course,” how could it be any
other way? He said the iPhone is
the classic example of such a so-
lution. When it was new, people
were able to figure out its use in-

tuitively and it set the pace for all
smartphones that came after it.

Ultimately, Farion said, even
with modern design technology
and regulations, design must
show passion.

“You can’t lose that human
touch,” Farion said. “The things
we thought were cast in stone
can change.

“As car designers right now,
our biggest challenge is the 15-
year-old who will be driving soon
and wondering why he can’t use
his car as easily as his smart-
phone.”
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Subway/Oakland Mall
498 14 Mile Rd
248-307-1271
1939 W. Maple Rd
West of Crooks
248-435-2846

Subway/Walmart
2001 W. Maple Rd
West of Crooks
248-435-2431

TROY

31690 Mound Rd
13 & Mound
586-939-1000
26627 Hoover Rd
11 & Hoover
586-754-8205
30820 Hoover Rd
13 & Hoover
586-573-7829
29144 Ryan Rd
12 & Ryan
586-573-8000

28950 Van Dyke Ave
12 & Van Dyke
586-558-3882

Drive Thru Service:
NOW OPEN 24 HOURS
32620 Van Dyke Ave
South of 14 Mile
586-795-0000
Subway/Meijer
29505 Mound Road
12 Mile & Mound
586-558-0100 

Subway - Walmart
29176 Van Dyke
Warren, MI 48093
586-393-1008

66603 Van Dyke
South of 31 Mile
586-752-6500

ROMEO

NOW OPEN•DRIVE THRU
13160 32 Mile Road
32 & Van Dyke X-Way
586-281-6359 

WASHINGTON TWP.
STERLING HGTS.

8178 23 Mile Rd
23 & Van Dyke
586-739-4100

Subway/Walmart
NOW OPEN 24 HOURS
51450 Shelby Pkwy
23 & Van Dyke X-Way
586-254-8140

SHELBY

Subway/Walmart
28804 Gratiot
12 & Gratiot
586-773-1682

ROSEVILLE

Inside 
Chrysler
STAMPING

Inside 
Chrysler
SHAP

37876 Van Dyke
at 16 1/2 Mile
586-795-8368
Subway/Walmart
NOW OPEN 24 HOURS
33201 Van Dyke
14 & Van Dyke
586-274-4319
Subway/Meijer
36600 Van Dyke Ave
586-795-1606
38357 Dodge Park
at Plumbrook
586-264-5300

40058 Van Dyke
18 Mile & Van Dyke
586-939-4500

SubwayChrysler
35777 Van Dyke
586-795-0205

NOW OPEN 24 HOURS
7960 Metro Parkway
Van Dyke & Metro Pkwy
586-268-0800
SubwayChrysler
38111 Van Dyke
586-268-6900

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 5-31-14

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

5-31-14

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 5-31-14

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

by Jim Stickford

They say blood will tell, and
that’s certainly the case for the
Genise brothers, who a decade
apart won Eaton Corporation’s
“Game Changer” award.

Tom and Dave Genise are both
mechanical engineers. They grew
up in Dearborn Heights and their
father Lawrence was an electrical
engineer who worked for Ford
for many years.

While the two brothers work
for Eaton, it’s a large company
and they don’t see each other of-
ten.

Tom, 55, works in the compa-
ny’s Southfield offices “on the
truck side of things,” while Dave,
51, works in their Marshall facili-
ty (100 miles away) as the direc-
tor of engineering for valvetrains.

“I went to school at was then
called the General Motors Insti-
tute in Flint,” Dave said. “It’s now
called the Kettering Institute.

“My first job out of school was
at Detroit Diesel. I worked there
for eight years, then I went to
Ford for 11 years before joining
Eaton. I’ve been with that compa-
ny for about 15 years.”

And asked if having an older
brother who was a mechanical
engineer influenced his career
choice, Dave said, “Sure.”

“Why did I choose engineering
as a career?” Dave said. “That’s a
good question. I just always re-
member working on things that
were mechanical. I was good at
math and science and was just a
natural.

“I worked with Tom on en-
gines. They could be lawnmower
engines, car engines. He’s a few
years older and I remember help-
ing him fix up a car just before he
got his driver’s license.

“I learned a lot from him in gen-

eral when we were working on
cars that we would drive. So,
yeah, you could say he influ-
enced my becoming an engi-
neer.”

Tom went to U-M Dearborn for
both his undergraduate and mas-
ter’s degree in mechanical engi-
neering.

“My story is kind of the same,”
Tom said. “I never ever remem-
ber there being a question of me
not being a mechanical engineer.

“I was always fascinated by
how things worked. I always
knew that’s what I’d do, and it
was quite some time before I
found out there was a name for
what I wanted to be – mechanical
engineer.”

Tom and Dave aren’t the only
Genise brothers who went into
science.

Jim, the oldest Genise, is an in-
dustrial design manager who got
his degree at College of Creative
Studies. The youngest Genise,
Roger, is also a mechanical engi-
neer who received his degree
from U-M Dearborn as well.

In 2003, Tom received Eaton’s
“Game Changer” award for his
work on an automatic starting
clutch for commercial vehicles
such as semi-trucks. The system
eliminates the need for a clutch
pedal when starting up a truck.
Before then, trucks had to start
using a clutch pedal before their
automatic transmissions would
kick in, Tom said.

Not to be outdone, Dave re-
ceived his “Game Changer”
award in October of 2013. It was
for his work in the development
of a new kind of switching roller
finger follower.

This sytem, in the simplest
terms, produces better mileage
and less emissions from an inter-
nal combustion engine through

variable valve actuation.
“The first applications of this

system can be seen in the new
Chevy Malibu and the Chevy Ca-
maro,” Dave said. “We fully ex-
pect to see this used in more GM
products in the future. There’s a
lot going on with the internal
combustion engine. The need for
better mileage and less emis-
sions demands this. We’re con-
tinuing to pursue improve-
ments.”

As for not getting to see each
other because of the distance be-
tween their two jobs, Tom said,
“Maybe if there’s some sort of in-
novation event, we’ll see each
other. But on a day-to-day basis,
no.”

The Game Changer is an Eaton
internal award, Dave said. It’s giv-
en out only every couple of
years, and the last time they pre-
sented the award, seven were
given out.

Both brothers appreciate the

recognition that the award
brings. But they also like the fact
that it comes with a $10,000 gra-
tuity.

“As the leader of a team, I ap-
preciate that the company recog-
nizes the good work we do,”
Dave said. “I like Eaton because
the company really understands
how important engineering is to
the business.”

Tom added, “One of the rea-
sons I went to Eaton right out of
college was because I was able to
be a hands-on engineer. This
company values and rewards in-
novation. I kind of think that’s
why both of us ended up here.”

Genise Family Appreciates
Meaning of Brotherhood

From left, brothers Dave and Tom Genise

Passion in Eye of Beholder, Say Designers
CONTINUED FROM PAGE 1

crete and asphalt roads with in-
tersections, traffic signs and sig-
nals, sidewalks, roundabouts,
benches, simulated buildings,
streetlights and obstacles such
as construction barriers.

Aims of the effort include re-
ducing the number of crashes, re-
lieving urban congestion, cutting
pollution and reducing energy use.

Ann Arbor is the location of an on-
going experiment involving so-called
talking cars. Thousands of wire-
lessly vehicles are operating in the
city as a part of a study done by the
Transportation Research Institute.

“The task before us goes be-
yond the technical challenges,”
Sweatman said. “In our research,
we will be addressing the interre-
lated legal, political, regulatory,
social, economic and urban plan-
ning issues as well.”

GM, Ford, Toyota,
U-M Join to Build
Testing Site for
Driverless Cars

CONTINUED FROM PAGE 1
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The editors of DiversityInc mag-
azine again have named Chrysler
Group to the magazine’s 2014 list
of “25 Most Noteworthy Compa-
nies for Diversity.”

This annual benchmark is
composed of companies the
magazine’s editors believe are
diversity-management leaders.

This is the eighth consecutive
year Chrysler has earned a place
among the top 50 or the top 25 most
noteworthy companies, said
Chrysler spokesperson Mike Palese.

For 2014, the lists were select-
ed from more than 1,000 partici-
pating companies, up from about
893 companies in 2013.

Selections for the lists are
based on empirical data submit-
ted to the magazine by compa-
nies in an annual survey, with
the most recent administered in
2013. In addition to an increase
in survey participation from last
year, DiversityInc also employed
a more rigorous methodology in
selecting the 2014 lists.

“Chrysler Group’s consistency
over the past decade in earning
a place on either of these hon-
ored lists is recognition of the
company’s ongoing leadership
commitment to diversity and in-
clusion, and the sound practices
of our team,” said Mike Keegan,
Chrysler’s senior vice president
of Human Resources. He is also
co-chair of the automaker’s Di-
versity Council.

DiversityInc’s 200-question an-
nual survey is divided into four
parts: CEO Commitment, Human
Capital, Corporate and Organiza-
tional Communications, and Sup-
plier Diversity.

Chrysler has long been consid-
ered a leader in minority sourcing
and development, Palese said.
Since 1983, the company has pur-
chased more than $50 billion from
minority-owned companies and
continues to develop innovative
new programs to build its minor-
ity supply base, such as its annu-
al Matchmaker program designed
to foster business relationships be-
tween Chrysler’s minority and
Tier 1 suppliers.

In recognition of this commit-
ment, Chrysler was named Com-
pany of the Year for Innovation
by the National Minority Suppli-
er Development Council in 2013.

“Chrysler Group remains as
committed as ever to creating a di-
verse and sustainable supply base
that directly reflects our cus-
tomers,” said Chrysler’s Scott
Kunselman, senior vice president
– Purchasing & Supplier Quality.

“We will continue to create op-
portunities for minority-owned,
women-owned and veteran-owned
businesses because we believe
that a diverse supply chain leads
to better, more innovative prod-
ucts for our customers.”

“Earning a spot on the lists
proves that management is paying
close attention to the needs of
their primary constituents – em-
ployees, customers and other key
stakeholders,” said DiversityInc
founder and CEO Luke Visconti.

“Companies with great reputa-
tions attract the best and most
skilled employees who then
create and deliver the best prod-
ucts and services. It’s a virtuous
cycle that enables public compa-
nies on the DiversityInc Top 50
list to consistently outperform
the major domestic stock market
indices and privately held com-
panies to surpass their peers.”

Chrysler is also willing to work
with its suppliers to inform them
of the company’s latest tech-
niques, Palese said. The compa-
ny is holding a special Suppliers
Training Week event May 19-23,
at the Chrysler Group Headquar-
ters in Auburn Hills.

Registration for the next train-
ing week is $100 and will close
on May 15. Walk-in registrations
will be accepted during the Sup-
plier Training Week event.

Chrysler Earns
Another Diversity
Magazine Award
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FIAT of LakesideFIAT of Lakeside
LIFE IS BEST WHEN DRIVEN
LEASE SPECIALS!

Everyones Price
$13,592*

888-566-4760
www.FIATofLakeside.com • 18181 Hall Rd. • Macomb. MI 48044
*Price includes any and all rebates & discounts assigned to dealer. Payments are plus tax, title and plates. $352.00 or more due at signing on the 500L. Financing thru Chrysler Capital. **For quailified Chrysler Employee. **Price
includes any and all rebates & discounts assigned to dealer. Payments are plus tax, title and plates. $307.00 due at signing on the 500L. Financing thru Chrysler Capital. Vehicles shown may not be actual vehicle. Sale ends 5/31/14

The has arrived 4 Door, 5 Passenger.
Family Vehicle

FIAT Sport
Hatch Back

FIAT c
Abarth Cabrio

FIAT POP
Hatch Back

Manual Transmission • Sunroof

Everyones Price
$14,405*

Everyones Price
$21,692*

Stk. #31540
MSRP $19,400Stk. #31028

MSRP $18,450
Stk. #35012
MSRP $29,250

– 2013 CLEARANCE SALE –

Employee Lease
$307**

24 Month/10K

Everyones Lease
$352*

or slightly higher
24 Month/10K

range of emergencies on a daily
basis,” said Terry Inch, chief op-
erating officer, OnStar.

“This is a testament to the rig-
orous emergency training our ad-
visors go through and their abili-
ty to provide medical instruc-
tions before first responders ar-
rive.”

Anta received the award last
week during the opening ceremo-
ny of the 2014 Navigator Confer-
ence.

“I still can’t believe it, I’m very
honored,” said Anta. “I’ve always
had a passion for helping people
and I’ve always wanted to do
that with my life.

“Working at OnStar gives me
the opportunity to do that at the
highest level.”

OnStar emergency advisors
are trained to use the Medical
Priority Dispatch System, which
is a medically approved stan-
dardized protocol that deter-
mines the urgency of a medical
emergency and guides advisors
to provide medical instructions
in many incidents before first re-
sponders arrive, said GM
spokesperson Stefan Cross.

However, when the driver is
unable to communicate and
there are no other adults on the
scene, assessing the situation
can be difficult. That’s where
Bryan’s suggestion to use the car
horn proved so valuable.

NaToshya Reed experienced
chest pains and decided to drive
herself to the hospital. She was
en route with her 3-year-old
daughter when a serious asthma
attack rendered her unable to
speak, let alone drive.

Once she pulled over, she used
her cell phone to call her mother.
She also pressed the OnStar but-
ton for emergency assistance.
Shortly after connecting to On-
Star, one advisor contacted first
responders to send help to the
vehicle, while Anta stayed on the
line to provide emergency med-
ical instructions to Reed.

Via cell phone, Reed’s mother
attempted to communicate the
situation to Anta, Shows said,
but with a crying child in the ve-
hicle, it was very difficult for

Anta to understand the situation.
“At first, it was very difficult to

determine what was happening. I
heard a faint voice in the back-
ground, a baby crying and some-
one gasping,” said Anta. “I tried
to picture the driver in my mind
and determine the best way to
assess the situation.”

That’s when Anta began asking
Reed questions, instructing her
to honk the horn once for “yes”
and twice for “no,” Shows said.

Once Anta had an understand-
ing of the situation, he was able
to instruct her on breathing tech-
niques and keep her calm until
first responders arrived.

“I am so thankful, grateful, and
blessed for Bryan Anta and his
ability to think under pressure,”
said Reed. “If it were not for him,
I would not have been able to re-
ceive the much-needed medical
help that I did.”

In addition to Reed’s call, Anta
has assisted with a number of
other notable emergency calls
during the past year, Shows said.
In one call, Anta relayed pre-ar-
rival care and CPR instructions
to a woman whose husband suf-
fered a severe heart attack in the
vehicle. The husband has since
recovered.

“Bryan is one of those rare
EMDs who goes beyond knowing
the protocol in and out, and is
able to understand the big pic-
ture and the reasons for what we
do,” said Dr. Paul Stiegler, OnStar
medical director.

“He is incredibly focused on
the scene and is able to compre-
hend what’s going on in a caring
way. He represents the best of
what EMD is about.”

Anta was also instrumental in
last year’s VITA Award-winning
call, where OnStar subscriber Ca-
role Cooper used her vehicle as a
communications post during vio-
lent thunderstorms at the Great
Smoky Mountains National Park.
Cooper was named a 2013 Wire-
less Samaritan at the annual VITA
Achievement Awards Dinner
sponsored by The Wireless Foun-
dation, Shows said.

Anta was one of the emergency
advisors she worked with to
treat injuries and send help to
the scene.

GM OnStar Advisor Earns
Dispatcher of Year Award
CONTINUED FROM PAGE 1

The Ram 1500 has been named
a 2014 AUTOMOBILE Magazine
All-Star by the publication’s edi-
torial staff for the second year in
a row and the fourth time in the
past five years.

AUTOMOBILE Magazine choos-
es its All-Stars from the complete
array of vehicles on sale in the
U.S. for the 2014 model year, in-
cluding passenger cars, sports
cars, sport-utilities, minivans
and trucks.

The magazine’s collective edi-
torial staff and contributors cast
their private ballots after three
days of driving a variety of 2014
contenders. This year, for the
first time, the magazine’s staff
took all 10 winners on a great
American road trip, from AUTO-
MOBILE’S editorial offices in Ann
Arbor to New Orleans.

“The AUTOMOBILE Magazine
All-Star award doesn’t just focus
on all-new trucks, but all current
model trucks, and the results
place our Ram 1500 at the top,
four out of the last five years,”
said Reid Bigland, president,
Ram Truck Brand.

“With 28 mpg best-in-class fuel
economy and the only diesel
available in the half-ton truck
segment, the 2014 Ram 1500 is
making its mark.”

The 1500 won the award by im-
proving its engineering, said Ram
spokesman Nick Cappa. For

2014, the Ram 1500 offers buyers
best-in-class 28 mpg fuel efficien-
cy, said Cappa, with the exclu-
sive 3.0-liter V6 EcoDiesel, new
technology and new features
without sacrificing capability.

The Ram 1500, which Cappa
calls the the most recognizable
pickup on the road, marks a mile-
stone for Ram, as the truck deliv-
ers “a truckload of pioneering
and fuel-saving systems,” he
said.

The Ram 1500 comes equipped
with a choice of engines, includ-
ing the legendary 5.7-liter HEMI
V8 engine or the award-winning
Pentastar V6, Cappa said.

It also offers the best power-
trains in the industry, known for
their reliability, Cappa said.

“Chrysler doesn’t get the
credit it deserves for what it’s
done in the truck segment,” said
Michael Jordan, West Coast Edi-
tor of AUTOMOBILE Magazine.

“First, it reinvented the way
trucks look with its big-rig grille.
Then it was the first to offer a
cabin that held more people and
more stuff. Later, they did a chas-
sis that would both steer and
stop, and now they’ve delivered
a great ride with air springs.”

The 2014 Ram 1500 features
first-in-segment technologies,
said Cappa, such as diesel en-
gine and eight-speed automatic
transmission, stop-start system.

Ram 1500 ‘Making Its Mark,’
Says Bigland After Award
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Safety matters and driving a
pickup truck shouldn’t mean sac-
rificing safety for hauling capaci-
ty or towing power.

So when the all-new 2015 GMC
Canyon launches this fall, it will
not only bring a full payload of
midsize truck segment-leading
capabilities, but segment safety
firsts, including a patent-pending
child safety feature, said GM
spokesperson Chris Srock.

Smaller jump seats found in ex-
tended cab midsize trucks may
have too little lower seat cushion
length to meet many child re-
straint manufacturers’ recom-
mendation to have at least 80
percent of the child restraint
base fit on the seat cushion,
Srock said.

General Motors’ engineers
have designed a patent-pending
solution for the 2015 Canyon ex-
tended cab to help keep kids in
child restraints safer in a colli-
sion.

Using the rear jump seat head-
rest on the passenger side of the
extended-cab Canyon, the jump
seat cushion can be extended by
removing the headrest and in-
serting it horizontally into the
seat base, Srock said. This helps
the extended-cab Canyon satisfy
the seat base recommendation of
most child restraint manufactur-
ers.

“It’s an elegant solution that
makes efficient use of the limited
space in the rear seat in this type
of vehicle, by allowing us to
adapt the seat cushion length for
child restraint installation,” said
Eduardo Bugelli, safety perform-
ance team lead.

“The additional seat cushion
length provides more support to
the child restraint, which helps
to reduce the rotation and the
risk of injury in a crash.”

In addition to this patent-pend-
ing design, Bugelli said, the new
Canyon will be the first midsize

truck to offer Forward Collision
Alert and Lane Departure Warn-
ing technology as part of the
available Driver Alert Package.

Forward collision alert tech-
nology helps prevent frontal
crashes by alerting the driver
when the truck is closing in
on a vehicle ahead too quickly,
Bugelli said, giving the driver
additional time to react and
avoid a crash.

Lane Departure Warning tech-
nology can alert the driver when
the truck drifts over a lane line
when traveling at least 35 mph.

In a collision, Bugelli said, the
Canyon’s all-new cab structure is
made from more than 70 percent
high-strength steel to better pro-
tect its occupants.

It also comes standard with six
air bags, including head curtain
side air bags that can also reduce
the risk of occupant ejection.

Safety and convenience tech-
nology continues with a standard
rear vision camera and available
next-generation IntelliLink info-
tainment system, Srock said. In-
telliLink can integrate the capa-
bility of a smartphone into the
vehicle so that hand-held phones
may be safely stowed while driv-
ing.

Features such as smartphone
voice recognition pass through,
including text message support
and Siri Eyes Free, enable the
driver to be alerted to new text
messages and have them read
aloud and respond, Srock said,
depending on the functionality of
the smartphone.

Siri Eyes Free enables iPhone
4S and iPhone 5 users to access
Siri via the steering wheel con-
trols and check calendar entries,
have text messages read and re-
spond to them, place calls or call
up music.

Android phone users can also
use the steering wheel controls
to access their phone’s voice

recognition features, Srock said.
The Canyon will be assembled

at GM’s Wentzville, Mo., assem-
bly plant.

2015 GMC Canyon Focuses on Kids’ Safety

Child restraint in 2015 Canyon

From left, Dykes, Keyes, Pickard and Hall

Buick Achievers Scholarship
recipient and Spelman College
senior Nartezya Dykes was hon-
ored at the United Negro College
Fund’s 35th annual “An Evening
of Stars” telecast in April.

The ceremony celebrated stu-
dent excellence and rising gradu-
ation rates among minorities,
said GM Foundation spokesper-
son Maria Mainville.

The annual “Evening of Stars”
telecast aims to inspire other
students to graduate from col-
lege, Mainville said.

As longstanding supporters of
UNCF, General Motors and the
General Motors Foundation have
donated more than $15 million to
the organization over the last
two decades to make college
more accessible, affordable and
attainable for minorities and
other outstanding students.

Part of the support for the
UNCF comes through the Buick
Achievers Scholarship Program,
funded by the GM Foundation.

As one of the largest scholar-
ship programs in the country,
Buick Achievers focuses on
awarding scholarships to female,
minority and other students who
excel in the classroom and give

back to their communities.
The Foundation works with

UNCF to help administer the pro-
gram for students that attend
historically black colleges and
universities.

In addition to Dykes, two other
Buick Achievers – Oneisha Hall
from Tuskegee University and
Ty’Quish Keyes from Morehouse
College – attended the taping of
the “An Evening of Stars” broad-
cast, as well as the UNCF Empow-
er Me Tour recently held at
Morehouse, Mainville said.

“For 70 years, UNCF has been
changing the face of education to
help African-American high
school students go to college,”
said GM Foundation president Vi-
vian Pickard.

“More than ever, students
need a college degree to com-
pete and succeed, and by provid-
ing access to significant scholar-
ships, we’re investing in tomor-
row’s leaders.”

Since its inception in 2011, the
Buick Achievers Scholarship Pro-
gram has awarded nearly $16.5
million to about 3,300 students.

Among these students, nearly
one-third are African American.
or Hispanic.

Buick Achievers, UNCF Go HD

The Warren Public Library is
holding a special event to com-
memorate the 70th anniversary
of the Allied D-Day landing in
France, which took place on
June 6, 1944.

Members of the Michigan Mili-
tary Technical & Historical Socie-
ty will be at the Warren Civic Cen-
ter branch of the library to give a
talk about the D-Day landing.

The presentation begins at 6
p.m. on Thursday, June 5. Atten-
dees, in addition to hearing
about the landing, will have a
chance to inspect gear that sol-
diers would have carried into
battle. To reserve a seat, call the
library at 586-574-4564.

Warren’s Library
To Honor Soldiers
Of D-Day Landing
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Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE & the Best Deal PERIOD!!

Wally Edgar
Chevrolet

Located right o!
I-75 onM-24,

2minutes N. of the
Palace of Auburn Hills

1-866-906-0279

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026
Email:
jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm
Sun. Closed

CHEVY DEALER CODE 44085

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Make us your Michigan P.E.P. Car Connection

*Lease payment examples based on GM Employee Discount price plus tax, title, plate and first month payment (Except Cruze) due at sign-
ing with all rebates including USAA military rebate assigned to dealer. Lease responsible for excess wear and tear as well as exceeding con-
tracted mileage. Security deposit may be required by lender. Due to advertising deadlines, price subject to change.

2014 TRAVERSE

$207*

36MONTH • 10K LEASE

2014 CRUZE
$109*

36MONTH • 10K LEASE
$999 DOWN

FIRST PAYMENTWAIVED !

2014 VOLT

$229*

36MONTH • 10K LEASE

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

All leases are 36 months and 10K miles per year.
All payment are plus tax,title, doc and plate fees. All payments are GMS pricing.

For the Cruze, must have Ally, or US bank lease in household.

‘14 CHEVROLETCRUZE
MSRP $20,735

GM Employee Price
$19,324

Lease for 36 months

0 DOWN NO SECURITY DEPOSIT REQUIRED

$159*
mo

PPRRIICCEESS
EEVVEENN LLOOWWEERR
IIFF YYOOUU HHAAVVEE OONNEE OOFF TTHHEE SSEELLEECCTT
RREECCAALLLL VVEEHHIICCLLEESS IINN YYOOUURR HHOOMMEE..

MMAAYY
IISS HHEERREE AANNDD SSOO AARREE TTHHEE
GGRREEAATT LLEEAASSEE DDEEAALLSS..
PPLLEEAASSEE CCAALLLL FFOORR DDEETTAAIILLSS..

PPLLEEAASSEE CCAALLLL
FFOORR SSOOMMEE OOFF TTHHEE LLOOWWEESSTT LLEEAASSEE PPRRIICCEESS NNOOWW..

Two new versions of the 2015
Corvette Stingray will go on sale
later this year.

The two new design packages
are the Atlantic luxury convert-
ible and the Pacific performance
coupe.

“One of the design goals for
the Corvette Stingray was to pro-
vide customers with the flexibili-
ty to tailor the car to their per-
sonality,” said Kirk Bennion, Cor-
vette exterior design manager.

“The Atlantic and Pacific de-
sign packages were originally de-
signed to showcase how the
Stingray could be configured as a
luxury sport GT car or as a high-
performance motorsport car.”

The Corvette Stingray Atlantic
convertible and Corvette
Stingray Pacific coupe concepts
were introduced last fall at the
SEMA Show.

A strong response from enthu-
siasts helped influence produc-
tion.

They are the latest Chevrolet
concepts from SEMA that made
concept to reality. Several Ca-
maros, such as the Hot Wheels
edition, and the Sonic Dusk are
now in production.

“We plan to make news with
the Corvette Stingray every year,
in part by offering special-edition
models that offer a unique, per-
sonal ownership experience,”
said Todd Christensen, Corvette
marketing manager.

“Our customers have told us
they appreciate these limited-
edition models, which have be-
come an important part of the
Corvette’s legacy.”

The 2015 Corvette Stingray At-
lantic design package is inspired
by the luxury and performance
of private jets seen at European
vacation destinations, Chris-
tensen said.

Offered exclusively on Z51-
equipped convertibles, it is avail-
able in 2LT or 3LT trims, with the
following features and content:

• Front Z06-style splitter;
• Shark Gray exterior vents,

hood “stinger” graphic and ton-
neau inserts;

• Chrome Torque wheels with
Stingray center caps;

• Stingray underhood liner
and floor mats;

• Custom splash guards, rear
license plate frame and logo
valve stem caps;

• Custom luggage.
The Atlantic Design Package is

available in all colors offered on
the Corvette Stingray.

The 2015 Corvette Stingray Pa-
cific design package, Christensen
said, is inspired by West Coast
drivers who attend weekend
track events.

It’s offered exclusively as a
Z51-equipped coupe, in 2LT and
3LT trims and color choices of
Torch Red, Black, Arctic White,
Blade Silver and Shark Gray – a
new color for 2015.

Concept Corvettes Come to Reality in 2015

2015 Corvette Atlantic

2015 Corvette Pacific

Cadillac has entered into a
partnership with ChargePoint,
the largest and most open elec-
tric vehicle-charging network in
the world.

The collaboration brings Cadil-
lac ELR drivers immediate ac-
cess to more than 16,500 charg-
ing locations on the ChargePoint
network, said Cadillac spokes-
man Donny Nordlicht.

“The ELR electrified luxury
coupe went on sale at the end of
2013,” Nordlicht said. “It embod-
ies Cadillac’s Art & Science de-
sign philosophy, combining
provocative design with progres-
sive technology. All 2014 and
2015 ELRs include a ChargePoint
Driver Kit in the owner’s manual,
providing access to its 16,500 EV
charging stations. Many are lo-
cated where EV drivers work,
eat, shop and play.”

“ChargePoint is thrilled that
Cadillac, a marquee brand in the
luxury car industry, has devel-
oped an electric vehicle for its
customers,” said Pasquale Ro-
mano, ChargePoint CEO.

“With the ELR, Cadillac is help-
ing drive the rapid growth of EVs
by offering an innovative and
premium vehicle. We are confi-
dent that, as more EV options
come out, more people will make
the switch to electric.”

The charging kit is a simple
packet of information to provide
new car owners info about the
EV lifestyle – how and where to
charge, said ChargePoint
spokesperson Erin Mellon.

“They get a ChargePoint RFID
card which they can use to initi-
ate and pay for sessions,” she
said. “The other ways to initiate
and pay for a charging station is
with a credit card, by calling a 1-
800 number or through a phone
app.

“The price to plug in on the
ChargePoint network varies. We

give station owners flexible pric-
ing options. This is important be-
cause it makes EV charging good
for business.

“Each location I list has a dif-
ferent reason to offer charging. A
workplace might want to give
free electricity to attract and re-
tain employees.

“A retailer, on the other hand,
may give free charging for an
hour or two to attract new cus-
tomers who stay longer and
therefore spend more money.

Often times, they set a fee after
the first hour or two to encour-
age drivers to move their car
once they are done shopping to
free up the station. Parking
garages may want to wrap charg-
ing into the cost to park.

“Many stations on the Charge-
Point network are completely
free to the drivers. I should also
mention that we don’t own the
stations so, not only do station
owners set pricing, they also
keep the money from drivers.”

Drivers, Mellon said, can use
the ChargePoint mobile app and
website to find charging stations.
They both have real-time data,
including availability updates so
drivers don’t navigate to a sta-
tion in use.

By choosing ChargePoint as a
partner for the ELR, Cadillac en-
sures that car buyers know there
is a robust charging network to
support the growth of electric
vehicles, Nordlicht said.

The ELR has a total range of
340 miles and an all-electric
range of 37 miles – which more
than covers the average daily
commute, he said.

By providing a ChargePoint
card with every ELR, Nordlicht
said, drivers can immediately
sign up for free and get access to
ChargePoint’s network.

“We strive to provide Cadillac
buyers with the highest level of

customer care and ease of use
for their vehicles, which is why
we chose to partner with Charge-
Point for the ELR,” said Uwe
Ellinghaus, Global Cadillac chief
marketing officer.

“ChargePoint’s large network
with advanced technology en-
sures the smoothest charging
and greatest driving experience
for ELR drivers.”

ChargePoint users have helped
combat global warming by sav-
ing over 3.8 million gallons of gas
and over 25 million pounds of
CO2 emissions, Nordlicht said.

ELR Hooks Up with Charging Stations

ChargePoint station pass

On Saturday, May 17, UHY LLP
and UHY Cares Michigan will be
partnering with Playworks, a lo-
cal nonprofit that refurbishes
schoolyards. About 50 volun-
teers, including UHY employees
and their friends, will be spend-
ing the day at Academy of the
Americas School to help mod-
ernize and clean the playground.

“There’s nothing more satisfy-
ing than helping others,” said
Tony Frabotta, CEO of UHY Advi-
sors MI, Inc. “We’re always brain-
storming new ways to give back
to the communities in which we
work and selecting Detroit . . .
was a no-brainer.”

Local Firm Helps
Clean Up Detroit
School Playground
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Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required except where noted. All leases include GM Lease Loyalty and are based on 10,000 miles
per year. + 1st payment, tax, title and plate fee due at signing unless otherwise noted. Offers expire 06/02/2014.

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm
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18 MILE RD.

SINCE
1989

2.4L DOHC 4 Cylinder with VVT
FWD, 6 Speed Automatic

36 Month Lease/10,000 Miles

Stk.#42740

2014 EQUINOXLS

$214*+Tax with$0 Down
No Security Deposit Required

Stk.#42751

2014 CRUZE 1LT

Stk.#42267

2014 IMPALA LS

NO SECURITY
DEPOSIT
REQUIRED

NO FIRST
PAYMENT

OR SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

1.4L Ecotec Turbo
6 Speed Automatic & More…

36 Month Lease/10,000 Miles

$156*+Tax with$0 Down
No Security Deposit Required • No First Payment

Ecotec 2.5L DOHC
6 Speed Automatic & More…

36 Month Lease/10,000 Miles

$239*+Tax with$0 Down
No Security Deposit Required

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

Spring has sprung
the grass has rizz,

iswhere the deals is!!!

buff whelan
chevrolet

Picture may not represent actual sale vehicle. All applicable rebates including Lease Conquest or Lease Loyalty have been deducted from Sale Price/Payment and are subject to change by the manufacturer without notice
and are plus title, tax and plate fees. All incentives valid at time of printing. Leases are 10,000 miles per year, except where noted and are plus title, tax and plate fees. GM Employee Pricing to everyone excludes Corvette,
SS, 2015 Tahoe and Suburban. $1000 Over Kelley Blue Book is valid on 2004 – 2011 vehicles. No branded titles. Certain restrictions may apply, see dealer for complete details. Sale ends 5/31/2014 @ 6:00PM.

2014MALIBU “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • Automatic Transmission!
• Power Locks & Windows! • Cruise & Tilt Wheel!

• AM/FM/XM Radio w/CD! • Remote Keyless Entry!
• Aluminum Wheels!

• 36 MPG on the Highway!
Stk. #E18067 MSRP $24,435

NO 1ST PAYMENT
OR SECURITY DEPOSIT
REQUIRED. TAX, TITLE

AND PLATE FEES EXTRA!

2014CRUZE “RS”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• RS Appearance Package! • ECOTEC 1.4L “Turbo” DOHC Engine!
• Automatic Transmission! • Unique Front Fascia w/Fog Lights!

• AM/FM/XM Radio w/CD! • Machined-Faced Alloy Wheels!
• Rear Spoiler!

• 38 MPG on the Highway!
Stk. #E16584MSRP$21,445

NO 1ST PAYMENT
OR SECURITY DEPOSIT
REQUIRED. TAX, TITLE

AND PLATE FEES EXTRA!

2014EQUINOX “LS”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.4L DOHC Engine! • Automatic Transmission!
• Power Locks & Windows! • Cruise & Tilt Wheel!

• AM/FM/XM Radio w/CD! • Remote Keyless Entry!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stk. #E16958MSRP $25,450

NO SECURITY DEPOSIT
REQUIRED. TAX, TITLE

AND PLATE FEES EXTRA!

WE NEED YOUR TRADE-IN…$1,000 OVER KELLEY BLUE BOOK®

2014TRAVERSE “LS”

Starting At

$21,599

7 DAY
SALE!

FOR ONE WEEK…SAVE ON EVERY NEW IN STOCK!

• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• 3.6L SIDI V6 Engine! • Automatic Transmission!

• AM/FM/XM Radio w/CD! • Power Locks/Windows!
• Remote Keyless Entry! • 8 Passenger Seating!

• Bluetooth for Phone!
• 24 MPG on the Highway!
Stk. #E16145MSRP $38,330

NO SECURITY DEPOSIT
REQUIRED. TAX, TITLE

AND PLATE FEES EXTRA!

36 Month Lease

$185
Just$999Down

Starting At

$26,899

36 Month Lease

$215
Just$999Down

Starting At

$17,923

36 Month Lease

$139
Just$999Down

Starting At

$19,620

36 Month Lease

$158
Just$999Down

A new Chevy finds the winter-going rough at Canadian test facility.

While the testing facilities at
General Motors’ multiple proving
grounds around the world are
state-of-the-art, getting a test ve-
hicle out into the real world is
just as important as navigating
simulated challenges.

Three engineers assigned to
Chevrolet products recently took
that to the extreme, said GM
spokesperson Leslie Rajewski.

When testing for the effects of
cold weather on the fuel econo-
my of the Cruze Clean Turbo
Diesel, energy and powertrain in-
tegration engineer Tessa Baugh-
man needed to make the drive
from her hotel outside of Quebec
City to GM’s Kapuskasing cold
weather testing facility.

Along the way, she experi-
enced whiteout conditions, large
snow drifts and frigid Canadian
January weather.

Nothing Baughman put the
Cruze Diesel through seemed to
phase the car, whether extreme
cold weather or snowy roads,
said Rajewski, adding that de-
spite needing to use more energy
– and therefore fuel – to get the
2.0L turbocharged clean diesel
engine warm, Baughman still av-
eraged 42.4 mpg over the course
of the frigid trip.

“The trip gave me the chance
to see what it’s like to drive a
Cruze Diesel in everyday cold
weather situations,” said Baugh-
man.

“It’s hard to replicate in a con-
trolled testing environment.”

Nate Sumner, a vehicle dynam-
ics-ride and handling engineer,
was tasked with running up the
odometer on a development
model of the Spark small city car,
Rajewski said.

Instead of around-town com-
muting and errands, Sumner
loaded the Spark with his 20-
year-old sister and 14-year-old
brother, and enough ski equip-
ment for all three and headed to

Boyne Mountain, a ski resort in
northern Michigan.

Not content with a mere 500-
mile round trip, Sumner and his
siblings then settled in for a 730-
mile one-way trip south on I-75 to
see their parents in Atlanta.

Over the course of the 10-and-
a-half-hour trip, the Spark’s
MyLink system allowed the sib-
lings to simultaneously sync
their phones – both iOS and An-
droid devices – to MyLink, Ra-
jewski said.

During the course of the trip,
the Spark’s built-in USB ports
kept the passengers’ phones
charged, Rajewski said, no mat-
ter how much Pandora streaming
they put them through.

Then there was Tahoe and
Suburban ride-and-handling engi-
neer Greg Stamm. To assure the
full-size SUV’s suspension could
handle more than just potholed
pavement, Stamm took a 2015
Tahoe test vehicle to McPherson
Pass outside Yuma, Ariz.

McPherson is 16-18 miles of
two-track off-roading intended
for specialty vehicles and in-
cludes a ramp made of piled
stones that must be scaled to
complete the course.

Stamm took the course at
speed once, then repeated it two
more times, Rajewski said. The
Tahoe’s independent coil-over-
shock with twin-tube shock ab-
sorbers in the front and solid
axle with five-link location and
coil springs in the rear proved
greater than the task, Rajewski
said.

“While our proving grounds
have off-road sections, they’re
not as rugged as true two-track
trails,” said Stamm.

“Running the trucks on a
course with real off-road condi-
tions allowed me to test the ex-
treme conditions I wanted to
make sure the trucks could han-
dle.”

Chevy Wins Extreme Testing

Three Macomb Community
College faculty members are re-
cipients of 2014 National Insti-
tute for Staff and Organizational
Development (NISOD) Excellence
Awards.

The awards were granted to:
• Patty Dolengowski, a

Rochester Hills resident and a
special services counselor for
Macomb;

• Gordon Lee of Macomb
Township, an adjunct automo-
tive technology instructor;

• Elton Weintz, of Mount
Clemens, a history professor.

This year, 816 educators na-
tionwide were recipients of the
NISOD awards, according to
school spokesperson James
Melton.

The awards recognize commu-
nity and technical college educa-
tors who have demonstrated an
outstanding commitment and
contribution to their students
and colleagues.

To be eligible, faculty mem-
bers must submit an essay de-
tailing their teaching philo-
sophy and they must receive a
recommendation from the dean
in their academic areas, Melton

said.
Nominations are then sent to

NISOD, which is the outreach ve-
hicle and service arm to the
Community College Leadership
Program based at the University
of Texas.

Macomb College began partici-
pating in the NISOD award pro-
gram in 1992, Melton said.

Since then, 121 awards have
been granted to Macomb fac-
ulty.

The NISOD, based in Austin,
Texas, is a consortium of com-
munity and technical colleges
that share a philosophical com-
mitment to support excellence in
teaching, learning, and leader-
ship, Melton said.

NISOD’s activities and pro-
grams are based on the premise
that teaching excellence is a re-
sult of concerned and focused
leadership, increased awareness
and use of adult learning princi-
ples.

The principles must be
strengthened by exemplary
teaching practices and tech-
nologies, and a profound com-
mitment to teaching excellence
and student success.

Macomb Community College Honors
3 Educators for their Commitment



General Motors is restructur-
ing its Global Vehicle Engineering
organization.

The move, said Mark Reuss, ex-
ecutive vice president of Global
Product Development, Purchas-
ing and Supply Chain, is to improve
cross-system integration, deliver
more consistent performance
across vehicle programs and ad-
dress functional safety and com-
pliance in its vehicles.

“A vehicle is a collection of
30,000 individual parts,” said
Reuss. “Fully integrating those
parts into cohesive systems with
industry-leading quality and safe-
ty is key in this customer-driven
business.”

Global Vehicle Engineering is
being restructured to form two
new organizations: Global Prod-
uct Integrity and Global Vehicle
Components and Subsystems,
said GM spokesperson Jim Cain.

The Global Product Integrity
organization, which is effective
immediately, will build on specif-
ic actions GM has taken in recent
years to lead the industry in ve-
hicle dynamics, including ride
and handling, steering and brak-
ing, Cain said.

GM is applying the same ap-
proach to overall quality and
safety performance to ensure the
highest levels of execution
across all its vehicles, said Cain.

Ken Morris, currently executive
director, Global Chassis Engineer-
ing, has been named vice presi-
dent, Global Product Integrity.

The newly created role and or-
ganization will include vehicle,
powertrain and electrical sys-
tems engineering, as well as vehi-
cle performance, industrial engi-
neering and validation.

It also includes the recently
formed Global Vehicle Safety or-
ganization led by Jeff Boyer, who
is overseeing the addition of 35
product investigators.

Supplier Quality will now be-

come part of the new Global
Product Integrity organization.

Ken Kelzer, currently vice pres-
ident, GM Europe Powertrain En-
gineering, has been named vice
president, Global Vehicle Compo-
nents and Subsystems.

His new role and organization in-
cludes engineering operations, com-
ponents development, advanced
vehicle development and other en-
gineering business initiatives.

The Global Product Integrity or-
ganization will use advanced analy-
sis tools and processes to flag
and prevent issues during vehicle
development, while also mining
field data to react quickly to safe-
ty and product quality issues cus-
tomers may experience, Cain said.

Morris joined GM in 1989 as a
brake systems engineer from
BorgWarner Automotive Trans-
mission Systems where he was a
test engineer.

He has held several key engi-
neering roles at GM, most recent-
ly executive director for Global
Chassis Engineering, where he
was responsible for design and
execution for the fuel systems,
suspensions, steering, brakes,
tires and wheels, as well as pow-
ertrain interface systems for all
GM vehicles.

Morris previously was execu-
tive director for Global Vehicle
Performance, Proving Grounds
and Test Labs.

Morris holds a bachelor’s degree
in Science from Purdue University
in Mechanical Engineering.

Kelzer joined GM as an intern in
1982. Some of Kelzer’s prior roles
include executive chief engineer of
full and midsize vehicles, global ve-
hicle chief engineer for rear-wheel-
drive and performance vehicles,
and global functional leader of
chassis and accessories.

Kelzer holds a bachelor's de-
gree in Mechanical Engineering
from the University of Minnesota
and a master’s in Business from
the University of Michigan.

With the restructuring, John
Calabrese, vice president of
Global Vehicle Engineering, has
elected to retire after more than
33 years with GM.

Calabrese began his GM career
in 1981 as an experimental engi-
neer, and has served in a variety
of leadership roles in Engineering
and Purchasing. He will remain
with the company through Au-
gust to assist with the transition.

“Under John’s leadership, GM
has developed industry-leading
vehicles in practically every seg-
ment in which we compete,” Reuss
said.

Ken Morris

GM EMPLOYEE
PRE-OWNED HEADQUARTERS

SUBURBAN
Suburban Buick GMC

of Ferndale
877-913-5085

21800 Woodward Ave.
Ferndale, MI 48220

Tech
CenterZoo

I-696

W
O
O
D
W
A
R
D

�
Suburban Buick GMC

of Ferndale

www.SuburbanBuickGMCofFerndale.com

877-913-5085
If you don’t see it, I’ll get it! Ask for Bob Cornwell Jr. – Sales Manager

��

2006 CHRYSLER TOWN& COUNTRY $9,995Limited •DVD • Leather Seats

2009 CHEVYMALIBU $12,995LT • Leather Seats • Black onBlack •Nice!

2010 SAAB 9-3 $13,977Leather Seats • Automatic •Clean!

2009 PONTIAC G8 $16,917Black onBlack • Spoiler • Clean!

2008 GMC ACADIA $17,776SLT-2 •Heated Leather Seats • Third Row •Sunroof!

2011 BUICK LACROSSE $18,707GMCertified • AlloyWheels

2011 BUICK LUCERNE $18,975CXLPremium •Sunroof • Just Reduced!

2009 CHEVY SUBURBAN $23,562LTZ •DVD •QuadSeats •Navigation •ChromeWheels

2013 BUICK LACROSSE $22,995GMCertified • Leather • HeatedSeats •Clean!

2011 CADILLAC CTS • 25,000Miles $25,9774 Luxury • AWD•Back-upCamera •Red/Tan Leather
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Ken Kelzer

Two executives with degrees
in electrical engineering, both
from Northville, received
Lawrence Technological Univer-
sity’s Alumni Achievement
Award at commencement exer-
cises Saturday, May 10.

Judith Curran, the vehicle line
director of Global CD Vehicles at
Ford Motor Company, earned her
electrical engineering bachelor’s
degree in 1983, and Elizabeth
Howell, vice president, opera-
tions, of ITC Holdings Corp., the
nation’s largest independent
electric transmission company,
earned her degree in 1993.

Curran oversees the worldwide
development and launch of vehi-
cles, including the Fusion, Edge,
SMax, Galaxy, and Mondeo, which
are manufactured at assembly
plants in Michigan, Mexico, Spain,
Russia, Canada and China.

Howell’s first job after gradua-
tion was with the Hamilton Stan-
dard division of United Technolo-
gies where she worked on the de-
sign of fully electronic turbine
engine controls used in cruise
missiles, helicopters and jets.

When Howell first started at
Ford in 1986, she worked on the
first electronic controls for fuel in-
jection in engines, and on the first
electronic control to manage the
shift strategy of automatic trans-
missions.

She worked in software and
control systems for 12 years, was
awarded eight U.S. patents, and
received her Master of Electrical
Engineering from the University
of Michigan in 1988.

Howell is responsible for the
operation of the high-voltage
electric transmission system of
ITC’s operating subsidiaries, in-
cluding more than 15,000 miles
of interstate transmission lines

in seven states, including Michi-
gan, Pope said.

She previously was the direc-
tor of Operations and manager of
the Michigan Electric Coordinat-
ed Systems Control Area. She
joined ITC during its initial start-
up in 2003 and led the successful
operational integration of two
major acquisitions.

She has more than 20 years’
experience in the utility industry,
beginning her career as an engi-
neer at DTE Energy and serving
in various capacities in the gen-
eration, distribution, transmis-
sion, and operational policy and
implementation areas.

Howell also holds a Master of
Science in Electrical Engineering
from Michigan State University
and is a NERC-certified system
operator. She is a board member
of ReliabilityFirst Corporation.

Both women have been active
supporters of their alma mater,
Lawrence Tech, said Lawrence Tech
spokesperson Frederick Pope.

Howell serves on both the Col-
lege of Engineering Advisory
Board and LTU’s Capital Campaign
Steering Committee. She champi-
oned a recent gift of $250,000 for
the ITC Endowed Scholarship fund
for electrical and power engineer-
ing at Lawrence Tech and has cre-
ated the Elizabeth A. Howell En-
dowed Scholarship Fund in Elec-
trical Engineering.

Also receiving an LTU Alumni
Achievement Award this year,
Pope said, was Gordon Riske, an
electrical engineering student at
Lawrence Tech from 1976-81.

Riske is now chief executive of-
ficer of KION Group AG in Ger-
many, which is the world’s sec-
ond-largest manufacturer of fork-
lift trucks and warehouse technol-
ogy.

Two Key Executives Earn
LTU Achievement Awards

GM Restructures its Global Engineering

A luxury vehicle like a Cadillac
Escalade can often be a reward
for achievement.

For former University of Louisville
star quarterback Teddy Bridgewa-
ter, now a Minnesota Viking, a new
Escalade is even more than that,
said GM spokesperson Jordana
Strosberg.

It’s a Mother’s Day dream come
true for his mom Rose Murphy, a
breast cancer survivor.

The story of Rose and Teddy is
told in a new short film by
renowned director Spike Lee,
which can be viewed on Cadillac’s
YouTube page.

“When I was in third grade, I
promised my mom I would get her
a pink Cadillac Escalade,” Bridge-
water said.

“Pink is the color that represents
breast cancer awareness, so I just
wanted to get her that big pink Es-
calade and see that big smile on
her face.”

Murphy has raised four chil-

dren, been an inspiration to
Bridgewater and his teammates,
and has conquered breast cancer.

As Bridgewater was selected by
the Vikings in the NFL draft last
week, he fulfilled his promise by pre-
senting his mother with a 2015
Cadillac Escalade, which Cadillac
painted a custom shade of pink he
selected.

In telling the story about this
special mother and son, Lee went
with Bridgewater to his hometown
of Miami and helped present the
pink Escalade to Murphy at the
iconic Le Cirque restaurant in New
York City, Strosberg said.

“First class all the way,” said Lee.
“First-class Mom, son, athlete,

production and sponsor. I could-
n’t be prouder to have helped
Teddy live out his dream of giv-
ing his mother Rose her pink Es-
calade.

“I wish him all the success, on
and off the field, as he goes into
this next phase of his life.”

Quarterback Bridgewater
Gives Mom Pink Escalade

Bridgewater and mother Rose Murphy hug in front of Escalade.



by Jim Stickford

When is a shipping container
like a home? When its been recy-
cled by the staff at GM’s Detroit-
Hamtramck facility.

A new kind of home is being cre-
ated, thanks to a collaboration be-
tween the GM Foundation and the
Detroit nonprofit Michigan Urban
Farming Initiative (MUFI).

The two organizations are con-
verting an old shipping container
into a code-certified living facility,
which will be placed at the site of
a MUFI project at Brush, just
north of Grand Boulevard, said
Darin McLeskey, co-founder and
vice president of MUFI.

The home will be constructed
of 85 percent scrap materials do-
nated by GM and built in part by
employee volunteers. The project
is in collaboration with TAKD De-
sign and Integrity Building Group
of Detroit.

“This innovative project allows
our facility to give back even more
and be an integrated community
partner while reusing materials
that would otherwise be discard-
ed,” said Doneen McDowell, De-
troit-Hamtramck plant manager.

“MUFI’s plan to reinvent urban
agriculture is a creative approach
that helps Detroit’s renaissance in
a sustainable, efficient manner.”

The container home is about 40
feet long, eight feet wide and 10
feet tall. When completed this
spring, the home will feature 320
square feet of living space with
two bedrooms, a bathroom and
kitchen.

TAKD Design led the aesthetics
and Integrity Building Group de-
veloped the build plans and will
oversee construction.

MUFI will use the reclaimed
container to demonstrate the ef-
fectiveness of repurposed materi-
als on dwellings oriented toward
urban agriculture. A university
student caretaker will live year-
round in the home and manage

the farm while using the land for
agricultural research activities.

MUFI was founded in 2012 to
empower urban communities by
taking vacant land and using agri-
culture as a platform to promote
education, community and sus-
tainability.

The structure is being built to
Detroit building codes, McLeskey
said. The group has land that it
owns and land from the Detroit
Land Bank that it is working on.

“The hope is that we will be
able to use the lumber from the
deconstruction projects on this
land for other projects,”
McLeskey said.

“We are leaving foundations and
other infrastructure on the homes
that we deconstruct so that it’s
easier to use the land for other
projects.”

The GM Foundation also gave
away $50,000 total to nine differ-

ent organizations that are operat-
ing in Detroit. The goal, said
Foundation spokesperson Lori
Wingerter, is to help organiza-
tions that are helping rebuild the
city.

The recipients were:
• Hamtramck Community Ini-

tiative;
• Southwest Solutions;
• Winning Futures;
• Greening of Detroit;
• Girls Who Code;
• Covenant House;
• InsideOut Literary Arts;
• Beyond Basics;
• Blessings in a Backpack.
Skilled labor from Detroit-Ham-

tramck’s UAW Local 22, as well as
other GM volunteers, will help
transform the container into a
home. The work will be done on
the grounds of the plant, then
volunteers will move it to the
MUFI site.
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ED RINKE We Are Professional Grade

EVERYONE GETS GM EMPLOYEE PRICING OR BELOW ON EVERYTHING

PULL-AHEAD IS BACK…GET OUT OF YOUR LEASE EARLY!!!

NEWSILVERADO

PURCHASE
FOR

$32,599*
LEASE
FOR

$174*
$999DOWN

2014

NEWSILVERADO

PURCHASE
FOR

$29,065*
LEASE
FOR

$135*
$999DOWN

2014

NEWCRUZE

PURCHASE
FOR

$17,875*
LEASE
FOR

$99*
$999DOWN

2014

NEWMALIBU

PURCHASE
FOR

$19,525*
LEASE
FOR

$150*
$999DOWN

2014

PUSH, PULL, DRAG, OR DRIVE - $3,500 GUARANTEED FOR YOUR OLD TRADE-IN!

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 5-31-14.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$21,435*
LEASE
FOR

$145*
$1,999DOWN

2014

NEWSIERRA

PURCHASE FOR
$30,289*

LEASE
FOR

$157*
$1,999DOWN

2014

NEWLACROSSE

PURCHASE
FOR

$28,130*
LEASE
FOR

$182*
$1,999DOWN

2014

NEWREGAL

PURCHASE
FOR

$26,435*
LEASE
FOR

$172*
$1,999DOWN

2014

NEWTERRAIN

PURCHASE
FOR

$23,710*
LEASE
FOR

$135*
$1,999DOWN

2014

NEWENCLAVE

PURCHASE
FOR

$33,425*
LEASE
FOR

$224*
$1,999DOWN

2014

YUKON

PURCHASE FOR
$52,505*
2LEFT AT THIS PRICE!

LEASE
FOR

$515*
$1,999DOWN

2014

NEWACADIA

PURCHASE
FOR

$30,405*
LEASE
FOR

$198*
$1,999DOWN

2014

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices&payments includeGMrebates. Picturesmaynot represent actual vehicle. Prices subject to changeperGM incentives. Prices andpayments
are inclusiveofactiveGMEmployeeDiscount (Unlessotherwisestated). Leasesare36months,10,000milesperyearw/approvedSTiercreditw/$999
due at signing, (unless otherwise noted). Equinox, Impala, Camaro, and Cruze leases are 39month terms. Silverado Double and Crew Cab leases are
24month. Prices & payments are plus tax, title, and plate feeswith acquisition fee up front. Refundable security deposit required on certain vehicles –
to bedeterminedby lender.Must qualify for Conquest or lease Loyalty. $3500 trade-in guarantee for 2003or newer vehicle in drive-able conditionwith
less than 115,000 miles, less any reconditioning costs, no branded titles, see sales person for details. **Certain restrictions may apply, see dealer for
complete details. Expiration Date – 5/30/2014

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Find Us on
FACEBOOK

NO DOC
FEES

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
24231 Van Dyke at 91/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices & payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and
payments are inclusive of activeGMEmployeeDiscount (Unless otherwise stated). Leasesare36months,10,000milesper yearw/ approvedS
Tier creditw/ $999 due at signing, (unless otherwise noted). Sierra lease is 24months. Prices& payments are plus tax, title,and plate feeswith
acquisition feeup front.Refundablesecuritydeposit requiredoncertainvehicles– tobedeterminedby lender.Mustqualify forConquestor lease
Loyalty. $3500 trade-in guarantee for 2003or newer vehicle in drive-able conditionwith less than115,000miles, less any reconditioning costs,
no branded titles, see sales person for details. **Certain restrictionsmay apply, see dealer for complete details. Expiration Date – 5/30/2014

NEWTRAVERSE

PURCHASE
FOR

$26,905*
LEASE
FOR

$189*
$999DOWN

2014

NEWEQUINOX

PURCHASE
FOR

$21,295*
LEASE
FOR

$159*
$999DOWN

2014

NEWCAMARO

PURCHASE
FOR

$21,419*
LEASE
FOR

$210*
$999DOWN

2014

NEW IMPALA

PURCHASE
FOR

$23,345*
LEASE
FOR

$190*
$999DOWN

2014

DBL. CAB
4X4

XL DENALI

MSRP66,055

DBL. CAB
4X4

CREW
CAB
4X4

Now looking for experienced salespeople to join our team!

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

GM Scrap Materials to be a Detroit Home

GM as a company and Chevro-
let as a brand bet a lot when the
redesigned Impala was intro-
duced to the marketplace. And it
appears that bet has paid off big.

Chevrolet’s redesigned 2014
Impala sedan has gained nearly 8
percentage points of retail mar-
ket share since launch – measur-
ing 14.7 percent at the end of the
first quarter compared with 6.9
percent a year earlier when the
cars first arrived in dealerships.

In addition to the 113 percent
year-over-year growth, the Im-
pala was the only vehicle in its
class to post a positive gain in
average transaction prices, or
ATPs, compared with the same
period last year, said Chevy
spokesperson Chad Lyons.

Though the Impala is available
with one of the lowest starting
retail prices in its class, Lyons
said, the first quarter year-over-
year average transaction price
rose more than $5,500.

The Dodge Charger, an Impala
competitor in the large-car seg-
ment, sold at an average of $891
less in the same period, accord-
ing to J.D. Power PIN data.

“The Impala is an example of
everything that customers can
continue to expect from Chevro-
let products,” said Steve Ma-
joros, Marketing director of
Chevrolet cars and crossovers.
“We’re building the best vehicles
in our history. If you’ve never
visited a Chevrolet dealership
before, now is the time.”

The 2014 Impala, which is built
at assembly plants in Oshawa,
Ontario and Detroit-Hamtramck,
has received several independ-
ent recognitions, including
Cars.com Best Car of 2014 and
was listed among KBB.com’s 12
Best Family Cars.

Impala More Than
Doubles Share

Since 2014 Intro
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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
OPEN SATURDAY!

3800 S. Lapeer Rd., LAKE ORION

YOUR OFFICIAL CHRYSLER JEEP • DODGE LEASE TURN-IN HEADQUARTERS

SCAN
ME

CHECK YOUR
TRADE IN
VALUE HERE

*We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive.All rebates to dealer.
Deals apply to stock units only.Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates.Must be Chrysler Em-
ployee. $500 Military and TDM included. Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See
dealer for details. **Plus destination, taxes, title, plates, $0 sec. deposit required. Includes Conquest Trade-in and must be Chrysler
Employee. Programs subject to change. Expiration date is 5/31/14.

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

2014 RAM CREW CAB
4X4 BIG HORN

2014 CHRYSLER
TOWN & COUNTRY
TOURING
EDITION

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$4998*

24 MO. LEASE ONLY
$118*mo.

2014 CHRYSLER
300S AWD

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$3789*

24 MO. LEASE
$138*mo.

SALE PRICE
$25,498*

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2989*

24 MO. LEASE
$129*mo.

2014 JEEP
GRAND CHEROKEE
LAREDO
4X4

SALE PRICE
$27,760*

24 MO. LEASE ONLY
$178*mo.

ALL NEW 2014 JEEP
CHEROKEE LATITUDE
4X4

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$3989*

24 MO. LEASE
$159*mo.

2014 DODGE
JOURNEY SXT

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$4989*

24 MO. LEASE ONLY
$119*mo.

2014 DODGE
CHARGER R/T

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$3589*

24 MO. LEASE
$129*mo.

OVER 7700
AVAILABLE
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