
Buick’s efforts to add to the
brand by expanding its presence
in the crossover market niche
have proven successful.

The Encore, the fifth model in
the Buick lineup – and its second
crossover – rang up sales suc-
cesses in its first full year.

“Right out of the gate, demand
for the Encore was high,” said
Tony DiSalle, vice president of
Buick Marketing. “It accounted
for most of the segment’s growth
last year and that’s because it of-
fers the right safety, technology,
and features in the right-sized ve-
hicle for many customers.”

Entering the small SUV and
small luxury SUV segment in the
U.S. at the end of last January,
the Encore helped boost sales in
a rapidly expanding market that
just last year alone, grew by 52
percent from 2012.

As one of the first luxury
crossovers of its size, Encore’s
U.S. retail sales reached 31,046

units during its first full year of
sales, said Buick spokesperson
Nick Richards. Globally, the En-
core sold 97,311 vehicles in cal-
endar year 2013, helping Buick
set its global sales record of
1,032,056 last year.

“The small SUV segment looks
like the next hot spot in the new-
car market,” said Karl Brauer,
senior analyst for Kelley Blue
Book. “The combination of func-
tionality and fuel efficiency of-
fered by models like the Buick
Encore makes them a compelling
value equation for consumers.

“We’re seeing rising research
activity in these models from
users of KBB.com, and we expect
sales to grow in the coming
months and years.”

Encore’s early entry to these
segments is significant, Brauer
said. Combined, the segments
are expected to more than dou-

ble in sales between now and
2018.

The Encore earned an Insur-
ance Institute for Highway Safety
2013 Top Safety Pick and 5-star
Overall Vehicle Score for safety
from the National Highway Traf-
fic Safety Administration, DiSalle
said.

It also ranked highest in the
Sub-Compact CUV segment in
the 2013 J.D. Power Initial Quality
Study and, among others, was
named the winner of Kelley Blue
Book’s 2014 5-Year Cost to Own
awards in the Luxury Compact
SUV/Crossover category, DiSalle
said.

Encore customers cite good
fuel economy, high quality and
exterior design as the top rea-
sons for purchase, with one in
two buyers coming from a non-
General Motors brand, Richards
said.
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Ray
Stemple

rstemple@edrinke.com

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 3-31-14.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS:

Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Find Us on
FACEBOOK

NO DOC
FEES

All prices and payments include GM rebates. Pictures may not actually represent
actual vehicle. All leases are 36 month except for Silverado is a 24 month lease.
Must qualify for USAA. No 1st payment required on Cruze. No security deposit on
all leases with S & A tier credit approval. Due at signing is 1st pmt, title, plate, tax
unless otherwise noted. See salesperson for details. Exp 03/10/2014.

Mark
Sly

msly@edrinke.com

VERANO

20
14 $157*

$1,999DOWN
39MONTHS

$209*
$0DOWN
39MONTHS

$21,415*
GMEMPLOYEE
PRICE

REGAL

20
14 $152*

$1,999DOWN
39MONTHS

$205*
$0DOWN
39MONTHS

$25,185*
GMEMPLOYEE
PRICE

LACROSSE

20
14 $237*

$1,999DOWN
39MONTHS

$290*
$0DOWN
39MONTHS

$29,630*
GMEMPLOYEE
PRICE

ENCLAVE

20
14 $245*

$1,999DOWN
39MONTHS

$297*
$0DOWN
39MONTHS

$33,925*
GMEMPLOYEE
PRICE

TERRAIN

20
14 $169*

$1,999DOWN
39MONTHS

$222*
$0DOWN
39MONTHS

$24,210*
GMEMPLOYEE
PRICE

ACADIA

20
14 $223*

$1,999DOWN
39MONTHS

$276*
$0DOWN
39MONTHS

$30,905*
GMEMPLOYEE
PRICE

SIERRA
DBL
CAB

20
14 $152*

$1,999DOWN
24MONTHS

$237*
$0DOWN
24MONTHS

$31,605*
GMEMPLOYEE
PRICE

YUKON
XL

20
14 $542*

$1,999DOWN
39MONTHS

$596*
$0DOWN
39MONTHS

$53,005*
GMEMPLOYEE
PRICE

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

All prices & payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM
incentives. Prices and payments are inclusive of active GM Employee Discount (Unless otherwise stated). Leases are
39 months, 10,000 miles per year w/ approved S Tier credit w/ $999 due at signing, (unless otherwise noted). Prices &
payments are plus tax, title, and plate fees. Refundable security deposit required on certain vehicles – to be determined
by lender. Must qualify for lease loyalty with a current Buick Regal lease on 2014 Buick Regal. Sierra purchase must
qualify for Trade In rebate. Must qualify for USAA on Sierra. **See salesperson for details. Expiration Date – 3/31/2014.

See us for your GM employee purchases.

1-866-452-1300
24231 Van Dyke at 91/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS:

Mon. & Thurs. 8:30am-9:00pm;Tues., Wed., & Fri. 8:30am-6:00pm

GM FRIENDS & FAMILY
DISCOUNT AVAILABLE TO EVERYONE

ED RINKEED RINKE

ED RINKE CHEVROLET BUICK GMC

GMEMPLOYEELEASEFOR

GMEMPLOYEELEASEFOR

GMEMPLOYEELEASEFOR

GMEMPLOYEELEASEFOR

GMEMPLOYEELEASEFOR

GMEMPLOYEELEASEFOR

GMEMPLOYEELEASEFOR

GMEMPLOYEELEASEFOR

2 Years
Maintenance
& 2 Years
OnStar

We Are Professional Grade

SILVERADO
4WD 1LT

DBL
CAB

PURCHASE
A 2014 FOR
$30,699*

LEASEA2014$199*W/$999DOWN

CRUZE
LS

PURCHASE
A 2014 FOR
$16,229*

LEASEA20141LT$148*W/$999DOWN

MALIBU
LS

PURCHASE
A 2014 FOR
$18,235*

LEASEA20141LT$148*W/$1,999DOWN

EQUINOX
LS

PURCHASE
A 2014 FOR
$21,558*

LEASEA2014LS$209*W/$999DOWN

TRAVERSE
LS

PURCHASE
A 2014 FOR
$27,140*

LEASEA2014LS$209*W/$1,999DOWN

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 3-31-14

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

3-31-14

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 3-31-14

Encore Leads Buick to Global Sales Record

GENEVA (AP) – Carmakers are
banking on the fast-growing de-
mand for small SUVs to earn new
customers in the U.S. and help
turn around their businesses in
Europe’s still-fragile market.

U.S. carmaker Chrysler’s Jeep
brand launched the Renegade
and France’s Citroen introduced
the funky Cactus at the Geneva
Auto Show on March 5. And they
are just the start of a long list of
carmakers looking to “come to
the party,” said IHS analyst Tim
Urquhart.

They are coming big and
small.

Volkswagen, aiming to become
the globe’s number one au-
tomaker by 2018, has rolled out
the concept T-Roc while South
Korea’s fourth automaker
SsangYong will launch the XLV
sport utility vehicle next year,
with the goal of doubling Euro-
pean volumes from 3,000 last
year to 6,000 in 2015.

The small SUV market is
among the fastest-growing mar-
ket segments in the U.S., where
young people and downsizing
baby boomers are attracted to
the tall cabin, big cargo area, fuel
efficiency and maneuverability. 

And, in Europe, small SUVs
have proven themselves more
recession-resistant than most.

Among the vehicles shown at
the Geneva Auto Show was the
Jeep Renegade.

It has Jeep’s classic vertical
grille and round headlamps, and
can’t arrive soon enough for the
brand’s owner, Chrysler.

It’s the well-known brand’s
first serious small, fuel-efficient
contender. It is considered key
to Jeep’s goal of reaching 1 mil-
lion in sales this year, an in-
crease of nearly 40 percent over
2013.

In Europe, for instance, the
market for small SUVs has grown
to 1.1 million sales per year, said
Mike Manley, president and CEO
of the Jeep brand.

But the Renegade also will go
after small SUVs in the U.S., such
as the Kia Soul and Nissan Juke.

Manley said the price will be
competitive enough to entice
not only consumers looking to
buy a small SUV, but also attract
those who were considering sub-
compact sedans or hatchbacks.

To get better mileage, the
Renegade will have 16 engine
and transmission configurations
for different markets around the
world, including the first nine-
speed automatic transmission in
a small SUV.

Transmissions with more
gears generally help engines run
more efficiently, especially at
highway speeds. Two diesel en-
gines will be offered in Europe,
but not the U.S. 

Small SUVs Among
Fastest-Growing
Markets in U.S.


