
The Capuchin Services Center,
a program of the Capuchin Soup
Kitchen, is collecting new hats,
gloves and coats to distribute to
children 11 and under as part of
its CAPS, Coats N’ Kids holiday
program.
“We know that people think of

toys for children at Christmas,”
Capuchin Soup Kitchen Director
Brother Jerry Smith, said. “Toys
are wonderful, but many of our
children are underdressed for
the cold Detroit winters. That’s
why we are concentrating in-
stead on warm winter clothing
for our Capuchin Soup Kitchen
children.”
The items will be included as

part of the Capuchin Soup
Kitchen’s holiday food basket
distribution on Dec. 23-24, said
spokesperson Colleen Crane.
They will be collecting clothes

up to the days of distribu-
tion.
“About 1,200 families have pre-

registered,” Brother Jerry said.
“Parents will choose the chil-
dren’s warm weather clothing in
a department store atmosphere.
It is important that our families
enjoy a festive, dignified experi-
ence.”
Donations of new hats, gloves

and coats are gratefully accepted
and can be dropped off at the Ca-
puchin Services Center, 6333
Medbury, Detroit, located near
I-94 and Mount Elliott, Crane
said.
Hours for dropping off goods

are Monday-Friday 8:30 a.m.-4
p.m; Saturday 9 a.m.-1 p.m.
Founded in 1929, the Capuchin

Soup Kitchen serves Metro De-
troit by providing food, clothing,
and counsel to those in need,
Crane said.
In addition to preparing and

typically serving 2,000 meals a
day, the Capuchin Soup Kitchen

also distributes household items
and operates a shower program,
food pantry, and children’s tutor-
ing and art therapy program,
Crain said.
Its Earthworks Urban Farm

produces vegetables for Detroit’s
hungry, and educates the com-
munity in regard to sustainable
relationships between human be-
ings and the earth, Crane said.
The soup kitchen’s ROPE

(Reaching Our Potential Every-
day) ministry is designed to as-
sist individuals “re-entering” so-
ciety after bouts of incarceration
or substance abuse.
ROPE’s first social enterprise

is the “On the Rise Bakery.”
The soup kitchen is a ministry

of the Province of St. Joseph of
the Capuchin Order, which is
headquartered in Detroit and
serves Capuchin ministries
worldwide.

JIM DOUGLAS
AUTO SALES

Serving Metro Detroit customers since 1975

Top $$$ paid for
your vehicle

Great selection of vehicles for sale!

Come To You -or- Shuttle Available

248-332-8326
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Ray
Stemple

rstemple@edrinke.com

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 12-31-13.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile
Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS:

Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Find Us on
FACEBOOK

NO DOC
FEES

All prices & payments include GM rebates. Pictures may not represent actual vehicle. All
leases 10K per year. All leases are 24 month except Volt which is 36 months. All other
leases are $2,499 down.Must qualify for USAA on all purchases. No 1st payment required
on Cruze. $2,500 trade is based on trade in value less any reconditioning. No branded ti-
tles. Due at signing is 1st payment, title, plates, tax unless otherwise noted. Leases are
based upon S & A Tier Credit. See salesperson for details. Expiration Date – 12/16/13.
Tahoe purchase requires truck loyalty.

We Are Professional Grade

Mark
Sly

msly@edrinke.com

VERANO

20
14 $129*

$1,999DOWN
39MONTHS

$181*
$0DOWN
39MONTHS

$19,496*
2013MODEL
BLOWOUT

REGAL

20
14 $182*

$1,999DOWN
39MONTHS

$234*
$0DOWN
39MONTHS

$22,997*
2013MODEL
BLOWOUT

LACROSSE

20
14 $231*

$1,999DOWN
39MONTHS

$284*
$0DOWN
39MONTHS

$25,289*
2013MODEL
BLOWOUT

ENCLAVE

20
14 $240*

$1,999DOWN
39MONTHS

$293*
$0DOWN
39MONTHS

$34,055*
GMEMPLOYEE
PRICE

TERRAIN

20
14 $137*

$1,999DOWN
39MONTHS

$190*
$0DOWN
39MONTHS

$23,606*
GMEMPLOYEE
PRICE

ACADIA

20
14 $202*

$1,999DOWN
39MONTHS

$255*
$0DOWN
39MONTHS

$29,784*
GMEMPLOYEE
PRICE

SIERRA
DBL
CAB

20
14 $211*

$1,999DOWN
39MONTHS

$265*
$0DOWN
39MONTHS

$30,291*
GMEMPLOYEE
PRICE

YUKON

20
14 $359*

$1,999DOWN
39MONTHS

$412*
$0DOWN
39MONTHS

$33,683*
2013MODEL
BLOWOUT

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

All prices & payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to
change per GM incentives. Prices and payments are inclusive of active GM Employee Discount (Unless
otherwise stated). Leases are 24 months, 10,000 miles per year w/ approved S Tier credit w/ $999
due at signing, (unless otherwise noted). Prices & payments are plus tax, title, and plate fees. 0% fi-
nancing in lieu of some factory rebates. Refundable security deposit required on certain vehicles –
to be determined by lender. GM Employee Discount for all not available on 2013 models. Must be
eligible for GMS to get 13' blowout price. Must qualify for lease loyalty with a 1999 or newer GM
lease. Enclave, Acadia Verano, Regal, Lacrosse, Sierra,Yukon, and Terrain leases are 39 months.
Sierra purchase must qualify for Trade In rebate. Verano, Lacrosse, Yukon & Regal purchase prices are
2013 models. **See salesperson for details. Expiration Date – 12/31/13.

See us for your GM employee purchases.

1-866-452-1300
24231 Van Dyke at 91/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS:

Mon. & Thurs. 8:30am-9:00pm;Tues., Wed., & Fri. 8:30am-6:00pm

2013 MODEL BLOWOUT
2 Years Maintenance & 2 Years OnStar

••••EXPERIENCE BUICK••••

ED RINKEED RINKE $3,500 ADDITIONAL REBATE
FOR SELECT LESSEES*** see salesperson for details.

ED RINKE CHEVROLET BUICK GMC

LEASE FOR

LEASE FOR

LEASE FOR

LEASE FOR

LEASE FOR

LEASE FOR

LEASE FOR

LEASE FOR

WE NEED YOUR TRADE IN TO-$2500 GUARANTEED*

CRUZE PURCHASE
A 2014 FOR
$15,729*

LEASE
A 2014 FOR
$92*

MALIBU PURCHASE
A 2014 FOR
$17,735*

LEASE
A 2014 FOR
$116*

IMPALA PURCHASE
A 2014 FOR
$23,593*

LEASE
A 2014 FOR
$167*

VOLT PURCHASE
A 2014 FOR
$31,714*

LEASE
A 2014 FOR
$189*

EQUINOX PURCHASE
A 2014 FOR
$20,353*

LEASE
A 2014 FOR
$128*

TRAVERSE PURCHASE
A 2014 FOR
$26,640*

LEASE
A 2014 FOR
$162*

SILVERADO
DBL
CAB
2WD

PURCHASE
A 2014 FOR
$26,629*

LEASE
A 2014 FOR
$175*

TAHOE PURCHASE A 2013
FOR

$33,525*

Capuchin Soup Kitchen Seeks Warm Clothes

vices for their Chevrolet vehi-
cles, and for vehicles purchased
between now and the end of
2015,” said Thomas Sedran, pres-
ident and managing director of
Chevrolet Europe.
“We want to thank our cus-

tomers and dealers for their loy-
alty to the Chevrolet brand here
in Europe.”
The majority of the Chevrolet

portfolio sold in Western and
Eastern Europe is produced in
South Korea, Akerson said.
As a result, GM will increase

its focus on driving profitability,
managing costs and maximizing
sales opportunities in its Korean
operations as the company
looks for new ways to improve
business results in the fast-
changing and highly competitive
global business environment.
“We will continue to become

more competitive in Korea,” said
GM Korea President and CEO
Sergio Rocha.
“In doing so, we will position

ourselves for long-term competi-
tiveness and sustainability in the
best interests of our employees,
customers and stakeholders,
while remaining a significant
contributor to GM’s global busi-
ness.”
With the decision that Chevro-

let will no longer have a main-
stream presence in Western and
Eastern Europe, GM expects to
record net special charges of
$700 million to $1 billion primari-
ly in the fourth quarter of 2013
and continuing through the first
half of 2014, Akerson said.
The special charges include

asset impairments, dealer re-
structuring, sales incentives and
severance-related costs, and will
pave the way for continued im-
provement in GM’s European op-
erations through the further
strengthening of the Opel and
Vauxhall brands.
In addition, GM expects to in-

cur restructuring costs related
to these actions that will not be
treated as special charges, but
will impact GM International Op-
erations earnings in 2014.
Mike Wall, director of automo-

tive analysis for IHS Automotive
in Grand Rapids, said that while
GM has been trying to build
Chevrolet into a world brand,
that move presents certain prob-
lems in Europe.
“GM has been trying to move

Chevy into Europe and move its
Opel operations ‘upscale,’” Wall
said.
“But that’s expensive and Eu-

rope’s economy isn’t great. And
there are already some very
strong players in Europe in the
more upscale market niches. So
moving Opel up isn’t easy.”

Chevy Cuts Back
In Europe; Focus
On Opel, Vauxhall
CONTINUED FROM PAGE 1


