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New Computer App Allows Ford to Learn
What Buyers Like and Don’t Like in a Car

by Jim Stickford

Designing toy cars isn’'t kid
stuff any more.

Tiny Toy Car of Bloomfield
Hills and 360 brandmachine of
Troy have joined forces to help
launch a new widget, sometimes
referred to as an app that allows
computer users to design the su-
perhero car of their dreams.

Tiny Toy Car - a digital content
and advertising strategy studio
that specializes in the car indus-
try — was founded by former
Jalopnik.com editor Ray Wert.

The marketing collaborative
360 brandmachine draws on ex-
perienced industry professionals
from advertising, marketing, re-
search and information technolo-
gy.

“I was working with these two
companies separately,” said pub-
lic relations specialist Mike De-
Villing. “I found out what they
were doing and thought it would
be a great idea to bring them to-
gether. What they do really com-
plements each other.”

The two companies are cur-
rently working on a project with
Gawker Media and Team De-
troit’s “Fiesta Hero” for Ford.

Wert said that Team Detroit is
part of Ford’s Fiesta Movement
project.

“Ford has given 100 social me-
dia influencers a Ford Fiesta,”
Wert said. “They get to drive the
car for eight months and create
their own original web content.
That can be videos or blog en-
tries.

“This content is then posted
on Ford’s fiestamovement.com
web site for the public to view.”

Each of the agents participate
in different missions, Wert said.
Ford and Team Detroit reached
out to various different web pub-
lishers for ideas for missions.
That’s where Gawker comes in.
The publishers run several differ-
ent web publications, including
[o9 and Jalopnik, which have a
combined audience of about 10
million.

As part of fiestamovement, the
two sites agreed to use 360
brandmachine’s Virtual Voice

software that will allow partici-
pants who log onto pages on

the two sites to digitally design
a Fiesta for a superhero.

Kevin Smith, principal of 360
brandmachine, said, “The Build
Your Fiesta widget, powered by
360 brandmachine’s Virtual Voice
is an interactive digital design
tool that allows people to devel-
op a potentially unlimited range
of customized designs and share
those creations via social media.

“The concept was first intro-
duced at the Pebble Beach Con-
cours d’Elegance, when 360
brandmachine helped auto en-
thusiasts develop updated con-
cept vehicles based on classic
Lincoln designs from the ’'40s,
’50s and ’60s.”

“... this tool allows
people to imagine
what their super-
hero car would
look like.”

— Kevin Smith

The widget is easy to down-
load, Smith said. And it’s “super-
light in terms of software, mean-
ing it doesn’t take up a lot of
space on memory.”

When asked why anyone
would download the widget from
the I09 and Jalopnik web pages
and use the program to design
superhero-themed cars, Smith
said the answer was really very
simple - fun.

“If you're passionate about
anything, including car design,
this tool allows people to imag-
ine what their superhero car
would look like,” Smith said.

“They then can share their de-
signs via social media - twitter,
Facebook. This is the way Gen Y
likes to create and consume
content on the Internet.”

The Fiesta Hero program takes
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the Concours d’Elegance idea
and extends it beyond people
who attended a special event a
couple of years ago. Now, anyone
can participate and the widget
page is expected to be up for a
long time, Wert said.

“This was launched on Oct.
11,” Wert said. “We're still count-
ing the number of people who
have downloaded the widget, but
we couldn’t be happier with how
things are going. The responses
have been overwhelmingly posi-
tive.”

Smith said the entire program
helps Ford in a couple of differ-
ent ways. It uses the latest social
media platforms as a way of get-
ting people to look at and think
about the Fiesta.

In short, it creates brand en-
gagement, which is the name of
the game in this fast-moving In-
ternet society.

People actually use a special
widget to play with and design
the looks of Ford Fiestas, so it
gets them thinking and talking
about the product, and they get
to share their designs on social
media with their friends, said
Smith.

It gets people doing the mar-
keting job for Ford, and they’re
having a pretty good time doing
it as well, he added.

And, Smith said, it gives the
company a sense of what people
are looking for in the cars of to-
day.

“We’re only scratching the sur-
face in the ways this tool can be
used,” Smith said.

“It allows consumers to tell us
what they like or don’t like in a
car.

“And it can be used for other
consumer-friendly industries
such as fashion or durable
goods.”

buff whelan

Faurecia was honored with
two awards at the annual recog-
nition program held by the
Michigan Minority Supplier De-
velopment Council (MMSDC).

The company earned Corpora-
tion of the Year in the Manufac-
turing — Level II division, and
Harold Cook, senior global com-
modity buyer at Faurecia, was
named as Corporate Buyer of the
Year in the Local category.

The awards were presented at
the 30th annual MMSDC awards
program, held Oct. 1 at the Fox
Theatre in Detroit. The event was
attended by more than 1,000
business leaders from industries
such as automotive, healthcare,
construction, education, infor-
mation technology, and con-
sumer products.

Faurecia’s supplier diversity
efforts were recognized by the
MMSDC as the company earned
Corporation of the Year in the
Manufacturing - Level II division,
in part for its joint venture with
Rush Group, Detroit Manufactur-
ing Systems. Announced in 2012,
the joint venture has created
hundreds of jobs in Detroit and

Faurecia: Corporation of Year

was a factor considered by the
MMSDC for the achievement.

“Faurecia’s winning of the
prestigious Michigan Minority
Supplier Diversity Council Cor-
poration of The Year Award is a
true message to our customers
and communities that Faurecia
understands the value diversity
plays in our continued growth,”
said Charles Perkins, director,
Diversity Management at Faure-
cia. “This award is confirmation
of the value we place on a di-
verse, extended enterprise that
reflects our employee and cus-
tomer base.”

Cook, a former university in-
structor of Business Manage-
ment, has more than 30 years of
experience in the industrial and
manufacturing industries with
companies such as Petromin and
Ashland Oil, including nearly 15
years in the automotive industry
with Faurecia and another Tier |
supplier.

He has been developing di-
verse suppliers and adding them
to Faurecia North America’s
MRO supply chain for the last
seven years.

MUFFLER & BRAKE SERVICE )

23252 VAN DYKE
3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

WARREN < 586-757-7203

\

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Ots. Of

Oil Lube & Filter

-
No Disposal Fee

$2336

MUFFLER, EXTENSION PIPE & TAIL PIPE

Most FWD Cars —11 1 0% offl

$1 9gQ9%s

Most EW.

In-store offer ends 11-30-13

BRAKE SPECIAL

e Front Metallic Disc Brake Pads
® 2 New Front Rotors
e Labor Included
D. U.S. Cars * In-store offer ends 11-30-13

)

Valvoline

Includes topping off fluids

Tune

11-30-13

Check Our Price on

Heater Cores & Other Repairs

Ups, Water Pumps,

(WLAKE US YODR

FHIRSTT GIEIOICIE)

© We guarantee the lowest price or it's free! © We guarantee the lowest price or it’'s free!

Stk.#41661

CALL FOR RESERVATIONS
CATERING © CARRY-OUT

We Serve Asian & American Guisine

LUNCH
BUFFET

Mon-Fri 11am-3:30pm $7.99
DINNER BUFFET

STEAK * PRIME RIB Mon-Thurs  4-9:30pm $13.99
SEAFOOD ¢ CRABLEGS . - Fri, Sat & Sun - 4-10pm $14.99
HIBACHI GRILL BRUNCH BUFFET
FULL SUSHI BAR Sat &Sun- 1am-3:30pm *9,99

Price Excludes Beverages

15% Off

FOOD BILL
Up to 12 People

Not valid Saturday. One offer per table with paper.
Not valid holidays. Not valid with any other offer or discount.
Valid at HIBACHI BUFFET. |

okkok
Try Our New Buffet RATED 4 STAR!

33431 Van Dyke at 14 Mile
(Same Shopping Center as Walmart)

586-264-7000
Fax: 586-264-8080

WARREN URGENT CARE

“Bringing Quality Urgent Care To Your Neighborhood”
ng 3 ”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,
Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

chevrolet -~
586-274-0396

OVER 1,000

New Chevrolets in Stock!
WE GUARANTEE THE
LOWEST PRICES OR IT’S FREE®

2014 CRUZE 1.1

B N0 FIRST
PAYMENT
OR SECURITY
DEPOSIT
REQUIRED

=
| 4

Stk.#403110

1.4L Turbo = Aluminum Wheels
Power Locks/Windows/Mirrors = Cruise - Tilt
OnStar * XM Radio & More...

36 Month Lease/10,000 Miles
+ Tax with

169

No Security Deposit Required

>

Power Locks/Windows/Mirrors = Cruise
Tilt - Aluminum Wheels - OnStar
XM Radio & More...

36 Month Lease/10,000 Miles
+ Tax with

$233:::

No Security Deposit Required

2014 IMPALA Ls

~- -
NO SECURITY

DEPOSIT 9%
REQUIRED m& \

al

_—
. )
Stk.#41382

Power Locks/Windows/Mirrors
Cruise = Tilt - Power Driver Seat & More...

36 Month Lease/10,000 Miles
+ Tax with

$268:...

No Security Deposit Required

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer without
notice. GM employee discount required except where noted . Lease Loyalty is included on all lease payments. All leases are 10,000 miles per year
+ 1st payment, tax, title and plate fee due at signing unless otherwise noted. Offers expire 11-30-13.

Free shuttle service to home, office or shopping.

FIND ROADS

e’_;'g
II-II

buff whelan chevrolet

WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!
Van Dyke ¢ South of 18 Mile ¢ Sterling Heights

Jeff Caul A CONVENIENT HOURS:
Mon. & Thurs.
©:- 586-274-0396 EfE
.7 CHEVY

586-276-8200 > FLU SHOTS <
31700 Van Dyke ¢ Warren, MI 48093
On Van Dyke Rd., between 13 & 14 Mile in ATTE NTI 0 N
St. John’s Windemere Park Chrysler, GM, Ford
OTHER CONVENIENT LOCATIONS:

Woodland Urgent Care  N. East Macomb Urgent Care
22341 W. 8 Mile Road 43900 Garfield, Suite 121
Detroit Clinton Township

313-387-8700 586-868-2600

VAN DYKE

Employees, we’re within
2 miles of your plants

8:30 am - 9 pm
MEMBER
PEP QUOTES BY PHONE OR EMAIL: SINCE

Tues., Wed., Fri. E|I| METRO PKWY. |
JEFF CAUL AT JCAUL@BUFFWHELAN.COM 1989

8:30am-6:30 pm [N I | N N

© We guarantee the lowest price or it's free! © We guarantee the lowest price or it’s free!

HAP & BCN
NO Referrals Needed!

www.warrenurgentcare.com
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