
by Jim Stickford

Baseball has been very, very
good to John and Christine Quirk
this year.

The couple won a brand new
Chevy Traverse as part of GM’s
“Chevy Youth Baseball” promo-
tion. They picked up their Tra-
verse at Heidebreicht Chevrolet
in Washington Township on Nov.
7.

Jenna Acari, marketing coordi-
nator at Heidebreicht Chevrolet,
said that the dealership has been
participating in the promotion
since 2011.

“Chevy’s been putting on this
program for the past few years,”
Acari said. “Dealers decide
whether or not to paticipate.
Those that do get to choose a lo-
cal baseball league to support.”

Heidebreicht chose the Wash-
ington Area Athletic Associa-
tion’s baseball league, Acari said.
They paired with a couple of
teams and provided equipment
and T-shirts. The dealership also
donated $500 to the league for its
use.

“The league put on a great
opening day ceremony,” Acari
said. “And they have a great end-
of-season celebration as well.
That’s where our money to the
league goes.”

Acari said Chevy gives each
participating dealership 2,000
raffle tickets. These tickets then
can be sold by the leagues to
raise money.

“The great thing about the tick-
ets is that there is no price on
them,” Acari said. “The leagues
get to set the price. And the ulti-
mate prize is a new vehicle –
either a Chevy Malibu or Tra-
verse. The winner gets to pick
which one. The winner also gets
to pick a trim level up to
$40,000.”

“Chevy Youth Baseball” is bro-
ken down into five regions across
the country, Acari said. Each re-
gion has one ultimate winner, so
a total of five vehicles are given
out. Heidebreicht Chevrolet is in
the Northcentral region.”

Acari said that the chances of
anyone in the Northcentral Re-

gion winning the raffle was more
than 100,000 to 1 against, so the
Quirk family really beat the odds.

“We got our raffle ticket at the
beginning of the baseball sea-
son,” said Christine Quirk.

“The league had set up a spe-
cial tent at the opening day cere-
mony. And they were giving out
raffle tickets to anyone who gave
them their name and email ad-
dress.”

The raffle drawing didn’t take
place until August, Christine
Quirk said. By the time it took
place, she forgot that they even
picked up a ticket.

“When I first heard, I thought it
was a scam,” Christine Quirk
said. “You know how it goes. You
get an email with the phrase,
‘you have won a free car’ in the
subject header. It sounds like one
of these scam emails that you are
always getting. So I deleted the
notification.”

Fortunately for the Quirk fami-

ly, Chevrolet was persistent.
They were then notified by tele-
phone that they had won a legiti-
mate raffle and were not being
targeted by Internet con artists
trying to scam them.

“When I first got my raffle tick-
et, I was told the odds of me win-
ning were about 127,000 to 1,”
Christine Quirk said. “But when
we picked up the car, we were
told that more people in the
Northcentral Region had en-
tered, so the odds were closer to
300,000 to 1.”

After learning they had won
the raffle, the Quirks then had to
decide between a Malibu and a
Traverse.

Christine said both are nice ve-
hicles, but the Traverse better
fits their needs as a family with
small children.

John Quirk works for Jacob’s
Technology in Bingham Farms.
His company provides automo-
tive services to OEMs, and they

even maintain a wind tunnel at
GM’s Warren Tech Center.

“We picked the Traverse and
when we got it, it was better than
I expected,” said John Quirk. “It
has a lot of cool stuff and we like
the size of the vehicle. We have
two kids. Owen is our oldest.
He’s 10. Riley is our youngest.
She’s six.

Both play baseball and now we
have more room to take them to
events. And the Traverse is so
big, we have room to take them
and their friends places. That’s
great.”

Christine Quirk said going with
the Traverse didn’t mean going
without.

“The vehicle we picked has
just about everything,” Christine
Quirk said. “We got the Chrome
package, which includes an up-
graded speaker system, a leather
interior and heated bucket seats
in the back. When you have small
children, it’s good to have

leather seats. When they spill
something on the seats, the spill
can be wiped right off. The only
thing the Traverse didn’t come
with is a DVD player, but we have
one from our old car, so that’s
not a problem.”

Acari said that the people at
the dealership really enjoy par-
ticipating in GM’s baseball pro-
motion program.

Robert Krapes, GM dealership
zone manager – Michigan, said
there are about about 1,200 GM
dealerships in the Northcentral
Region, and of that number, sev-
eral hundred dealerships in the
region participate in the baseball
program.

“It’s just amazing that someone
in our area won,” Krapes said.
“Chevrolet has been doing pro-
motions with Major League Base-
ball for the past several years.
Every time we do something with
the Major Leagues, we like to al-
so do something on the local lev-
el, which is how we came up with
this program.”

He said it’s just humbling to be
a part of a program that pro-
motes youth baseball on a local
level that reaches down to where
their customers live.

“The parents who take their
kids to youth sports and youth
baseball every week are our he-
roes,” Krapes said. “They’re also
our customers, so being able to
do something for them is nice.”

Local Parents Win Traverse in Chevy Baseball Program
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ROLLBACK PRICES ARE BACK 11 a.m. - 4 p.m.

FINE DINING SINCE 1933; NORTHERN ITALIAN CUIZINE

Be in and out in 45 minutes.
The Lelli family wants everyone to
come and experience fine dining . . .
Housemade Pasta dishes starting at $9.95

Spaghetti, Ravioli, Mostaccioli, Gnocci, Lasagna. Fettucini, Tagliatella
All chicken entrées $10.95

Cacciatore, Siciliano, “Lelli,” Marsala, Picatta, Boneless & Curry with Rice
Seafood entrées $12.95 to $18.95 and market price

Lake Perch, Orange Roughy, Salmon, Dover Sole, Shrimp, Crab, Lobster
Steak, Veal and Lamb $14.95 to $19.95

Filet, Sirloin, Chateaubriand, Medallions, Porterhouse, Veal & Lamb Chops

This table is for you.

� Book your HOLIDAY PARTIES now
� GIFT CARDS AVAILABLE
� BUSINESS LUNCHEONS
� DINNER 4 p.m. - 10 p.m. as always

®
Lelli’s Restaurant
855 N. Opdyke 248-373-4440

In Auburn Hills

the holidays were coming up and
we wanted to do something to
help our veterans at this time of
year.”

The veterans’ committee is
working with FocusHope and the
Baldwin Street Mission in Ponti-
ac, Boulder said.

The hope is that these
fundraising efforts will ultimate-
ly raise enough money to help
about 50 families, Boulder said.

And while the committee wants
to continue to help veterans and
their families, Boulder said he
hopes that they will also be able
to expand the program to help
non-veterans in need, as well.

Utlimately, Boulder said, the
committee will be trying to do
more.

“We did smaller things in the
past because things weren’t go-
ing that well for the industry and
we didn’t have the membership
available to do something like
this,” Boulder said.

“Now that the industry is get-
ting back on its feet and more
people are coming back to work,
we will try to do more. Not
everyone has been able to come
back from the recession.”

GM Volunteers
Raise Funds
For Veterans

Chevrolet Baseball winners at Heidebreicht Chevrolet in Romeo. From left: Bob Krapes, Chevrolet zone man-
ager; winners Christee Quirk, Riley, Owen and Christopher Quirk; Kristine Gallagher, Chevrolet district man-
ager; and John Houbeck and Tom Boeve of the Washington Area Athletic Association. The Quirks are winners
of the 2014 Chevrolet Traverse behind them. – Tech Center News photo
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Chevrolet Performance’s web
site – chevroletperformance.com
– has integrated with chevro-
let.com, with a new design that
adds more product content and
search options, a section dedicat-
ed to the COPO Camaro, new Ca-
maro-specific performance parts
and more.

Visitors who go to the web site
chevroletperformance.com will
now find themselves redirected
to Chevrolet’s regular site
chevrolet.com, said Chevy
spokesman Monte Doran.

“We’ve designed and built the
new Web site like we build our
cars – with the performance en-

thusiast in mind,” said Jim Camp-
bell, GM U.S. vice president of
Performance Vehicles and Motor-
sports.

“We’ve added more relevant
content, contingency details for
racers and product information
to help you find the right parts to
complete your project.”

Doran said highlights of the
new site include:

• New Camaro-specific per-
formance parts that feature fac-
tory-engineered components to
enhance the capability of V6 and
SS models for the street, drag
strip or road course.

• An all-new “Engine & Trans-

mission Showcase” highlighting
the largest-ever lineup of GM OE-
engineered crate engines and
transmissions.

• A dedicated COPO Camaro
section delivering the latest in-
formation on the COPO program,
including details on all the parts
available from Chevrolet Per-
formance to help racers build
their own Camaro race car.

The site also includes detailed
technical information to help
visitors make more informed de-
cisions on what parts to pur-
chase for the customization proj-
ects of their particular Chevrolet
automobiles, Doran said.

Performance is Name of the Game with GM Web Site
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