
Ford Motor Company has
added Hong Kong to the list of
global cities served by its Transit
Connect Taxi.

“Ford Transit Connect Taxi has
proven itself in taxi fleets across
the U.S.,” said Raj Nair, group
vice president, global product
development. “Now, we are build-
ing on that success, offering the
vehicle for sale in even more
markets, including global cities
like Hong Kong.”

The Transit Connect Taxi Ford
unveiled in Hong Kong comes
equipped with a Ford-engi-
neered, clean-burning liquefied
petroleum gas fuel system. Nair
said the vehicle is designed to
run on Hong Kong's well-estab-
lished LPG infrastructure, provid-
ing dependability, low mainte-
nance and long-range travel.

In the United States, Ford owns
nearly 60 percent of the taxi mar-
ket, Nair said. On sale since 2010,
Ford Transit Connect Taxi serves
passengers in some of the most
demanding taxi markets, includ-
ing New York City, Chicago, Mia-
mi, Los Angeles, Las Vegas,
Philadelphia and Boston.

The 2014 Ford Transit Connect
Taxi comes with a new power-
train – a 2.5-liter four-cylinder en-
gine paired with a new, fuel-effi-
cient six-speed automatic trans-
mission – providing drivers with
quick response as well as dura-
bility, low-rpm cruising and an
expected best-in-class highway
fuel economy rating.

In addition, Transit Connect
will be the only taxi in America
offered with a compressed natu-
ral gas and LPG engine prep
package. Conversion to CNG and
LPG is supported by Ford Quali-
fied Vehicle Modifiers, enabling
significant fuel cost savings, Nair
said.

Ford’s second-generation Tran-
sit Connect Taxi features a lower
vehicle height, providing im-
proved roof clearance for taxicab
companies to place advertising
on the cabin roof. A new interior
hood release gives drivers easy
access, said Nair, to check fluid
levels prior to starting a shift.

The new Transit Connect Taxi
also is longer, offering seating for
five and increased cargo capaci-
ty. It has an expected best-in-

class 60.5 cubic feet of cargo vol-
ume behind the second row, Nair
said. He added that the vehicle
can accommodate a compressed
gas tank, while still leaving ample
room for luggage.

The Transit Connect Taxi floor
has been lowered for improved
access to the cabin, and it can be
modified for wheelchair accessi-
bility through Ford’s Qualified
Vehicle Modifier program, Nair
said.

In addition to Transit Connect
Taxi’s success, Ford C-MAX Hy-
brid is being adopted by taxi op-
erators right from dealer lots.
Taxi operators like the vehicle’s
utility, maneuverable size and
class-leading U.S. EPA combined

fuel economy of 43 mpg. C-MAX
Hybrid taxis are on the road in
San Francisco and New York.

Taxi operators attribute Ford
C-MAX Hybrid’s class-leading
fuel economy, 522-mile overall
range and spaciousness to its
success in taxi fleets, Nair said.

C-MAX Hybrid offers best-in-
class passenger volume, plus
best-in-class front- and second-
row headroom and legroom, and
plenty of room for cargo, Nair
said.

In addition, Ford C-MAX Hy-
brid’s ease of entry and exit is
one of its top-rated features by
customers – important for pas-
sengers quickly entering and ex-
iting the vehicle.

by Jim Stickford

Call it a gathering of the old
and the new – a working-together
of automotive and computer ex-
perts.

How?
Compuware is taking its latest

software designs to show off to
automotive companies at the up-
coming Consumer Electronics
Show (CES) in Las Vegas in Janu-
ary.

These designs are aimed at in-
tegrating the latest automotive
infotainment hardware with
software designed to better inte-
grate the car with the driver, said
Steve Surhigh, Compuware vice
president of Automotive Solu-
tions.

“A lot of people don’t know
that Compuware has been work-
ing with the OEMs and Tier I sup-
pliers in the connected vehicle
space,” Surhigh said.

He defined the connected vehi-
cle as late-model cars and trucks
with hardware and connection
ports that allow drivers to inter-
act with other vehicles and with
the information “cloud.”

This new technology will be-
come even more important as
time goes by.

“The Consumer Reports car rat-
ings just came out,” Surhigh said.
“And what’s interesting is the
role that infotainment systems
played in the vehicle rankings.
The manufacturers have done a
pretty good job designing things
like brake systems and power-
trains.

“But the new driver interface
with a vehicle’s infotainment

units have really affected the way
people look at cars.”

In short, Surhigh said, OEMs
have pretty much mastered the
technology people associate
with cars. It’s the new tech
where they are more vulnerable.

The infotainment system,
Surhigh said, has in the last
decade evolved from the naviga-
tions system. The seven-inch
screen below the radio now does
so much more than display navi-
gation displays.

“The display has evolved into
almost a tablet-like device,”
Surhigh said. “We now have apps
that can be loaded on it.”

The type of information dis-
played on the screen has grown
as well, he said. It now can show
information coming from the car
– speed or oil pressure. And it
can now show information com-
ing from the information cloud –
traffic conditions or weather.

“The availability of that data is
changing how a vehicle’s ‘cock-
pit’ is being structured,” Surhigh
said.

“It’s no longer just a seven-inch
screen that sits in the middle of
the dashboard. The displays now
bleed into the instrument cluster
behind the wheel.”

These instrument clusters are
no longer just physical dials con-
nected to parts of the engine that
tell mileage or gas levels or
speed.

These displays now are elec-
tronic and can even shift compo-
sition depending on exterior con-
ditions, Surhigh said.

And this new hardware re-
quires new software that can

interact with the driver and the
data streams.

“We’ve been producing tele-
matics software for the past 15
years or so,” Surhigh said.

“That software does things like
check a vehicle’s safety and secu-
rity, helps with location-based
services and makes possible the
remote locking and unlocking of
doors, as well as vehicle slow-
downs in case of theft. We’re now
edging to infotainment systems,
which is where the OEMs are
spending their money these
days.”

Surhigh said Compuware, in
conjunction with a hardware
partner he declined to name
right now, will present a “head
unit” or “basically a navigation
system” that will help drivers
make decisions on what routes
they will take.

This system, Surhigh said, will
track things like traffic patterns.
It will also “learn” a driver’s com-
muting habits, so when there is
heavy traffic on the driver’s regu-
lar route, the unit will put up an
alternative route that goes
around the delay.

The autonomous car is com-
ing, Surhigh said. And the de-
mand for better technology
opens up opportunities for com-
panies like Compuware to inter-
act with manufacturing compa-
nies like the Big Three.

“This technology is what
they’re putting their money on,”
Surhigh said.
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WARREN
Subway/Oakland Mall
498 14 Mile Rd
248-307-1271
1939 W. Maple Rd
West of Crooks
248-435-2846

Subway/Walmart
2001 W. Maple Rd
West of Crooks
248-435-2431

TROY
8178 23 Mile Rd
23 & Van Dyke
586-739-4100

Subway/Walmart
NOW OPEN 24 HOURS
51450 Shelby Pkwy
23 & Van Dyke X-Way
586-254-8140

SHELBY

31690 Mound Rd
13 & Mound
586-939-1000
26627 Hoover Rd
11 & Hoover
586-754-8205
30820 Hoover Rd
13 & Hoover
586-573-7829
29144 Ryan Rd
12 & Ryan
586-573-8000

28950 Van Dyke Ave
12 & Van Dyke
586-558-3882
Drive Thru Service:
NOW OPEN 24 HOURS
32620 Van Dyke Ave
South of 14 Mile
586-795-0000
Subway/Meijer
29505 Mound Road
12 Mile & Mound
586-558-0100

Subway/Walmart
28804 Gratiot
12 & Gratiot
586-773-1682

ROSEVILLE

NOWOPEN•DRIVE THRU
13160 32 Mile Road
32 & Van Dyke X-Way
586-281-6359

WASHINGTON TWP.

SubwayChrysler
35777 Van Dyke
586-795-0205

Inside
Chrysler
STAMPING

Inside
Chrysler
SHAP

37876 Van Dyke
at 16 1/2 Mile
586-795-8368
Subway/Walmart
NOW OPEN 24 HOURS
33201 Van Dyke
14 & Van Dyke
586-274-4319
Subway/Meijer
36600 Van Dyke Ave
586-795-1606
38357 Dodge Park
at Plumbrook
586-264-5300
40058 Van Dyke
18 Mile & Van Dyke
586-939-4500

NOW OPEN 24 HOURS
7960 Metro Parkway
VanDyke&MetroPkwy
586-268-0800
SubwayChrysler
38111 Van Dyke
586-268-6900

STERLING HGTS.

HIBACHI BUFFET
LUNCH
BUFFET
MMoonn--FFrrii •• 1111aamm--33::3300ppmm $$77..9999
DINNER BUFFET
MMoonn--TThhuurrss •• 44--99::3300ppmm $$1133..9999
FFrrii,, SSaatt && SSuunn •• 44--1100ppmm $$1144..9999
BRUNCH BUFFET
SSaatt && SSuunn •• 1111aamm--33::3300ppmm $$99..9999

Price Excludes Beverages

33431 Van Dyke at 14 Mile
(Same Shopping Center as Walmart)
586-264-7000

Fax: 586-264-8080

15% Off
FOOD BILL

Up to 12 People
Not valid Saturday. One offer per table with paper. 

Not valid holidays. Not valid with any other offer or discount.
Valid at HIBACHI BUFFET.

CCAALLLL FFOORR RREESSEERRVVAATTIIOONNSS
CCAATTEERRIINNGG •• CCAARRRRYY--OOUUTT

WWee SSeerrvvee AAssiiaann && AAmmeerriiccaann CCuuiissiinnee

SSTTEEAAKK •• PPRRIIMMEE RRIIBB
SSEEAAFFOOOODD •• CCRRAABB LLEEGGSS

HHIIBBAACCHHII GGRRIILLLL
FFUULLLL SSUUSSHHII BBAARR

��������
TTrryy OOuurr NNeeww BBuuffffeett RRAATTEEDD 44 SSTTAARR!!

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

2014 Transit Connect

Ford Expands Taxi Market
With Transit Connect,C-MAX

Third-quarter sales at Lear
Corporation are up 11 percent
from the same period last year.

In its recently released finan-
cial results, Lear reported sales
of $3.9 billion, core operating
earnings of $207 million – up 15
percent – net income of $113 mil-
lion and adjusted earnings per
share of $1.45, up 12 percent.

This compares with sales of
$3.5 billion, core operating earn-
ings of $179 million, net income
of $121 million and adjusted
earnings per share of $1.29 in the
third quarter of 2012.

The company also reported
record quarterly earnings in
Engineering Project Management
Services (EPMS), as well as its
16th consecutive quarter of
year-over-year margin improve-
ment.

“I’m pleased with our solid fi-
nancial results in the third quar-
ter,” said Matt Simoncini, Lear’s
president and chief executive of-
ficer. “Our sales are increasing
faster than the overall industry,
and the investments we have
made in the business have im-
proved our competitive position
and are driving profitable
growth.”

Third quarter, global vehicle
production increased 4 percent
from a year ago, reflecting pro-
duction increases in all of the
major automotive markets in the
world, Simoncini said. Produc-
tion was up 8 percent in China,
6 percent in North America and 2
percent in Europe and Africa.

Sales in 2013 are expected to
be approximately $16 billion, up
from the prior outlook of approx-
imately $15.8 billion. Core oper-
ating earnings are expected to
be approximately $835 million.

Lear’s 3Q Sales
Hit $3.9 Billion,
Up 11 Percent

Compuware Takes Leadership Step Toward Cars of Future

Only Taxi in U.S. to Offer CNG


