
Ford plug-in hybrid vehicles
rack up enough electric-only
miles every day to drive around
the earth nearly eight times.

And that number is rapidly in-
creasing as Ford continues in-
vesting in infrastructure while ex-
clusive features like MyFord Mo-
bile help improve owners’ driv-
ing habits.

Data figures show Ford plug-in
hybrids are being driven about
203,000 electric miles every day
and more than 8,400 miles every
hour, said company spokesper-
son Amanda Zusman. The aggre-
gate data are collected through
MyFord Mobile, available on
Ford’s plug-in vehicles, Fusion
Energi and C-MAX Energi, and Fo-
cus Electric.

The number of electric-only
miles is expected to continue in-
creasing, as data suggests that
driving habits evolve for new hy-
brid owners through the use of
MyFord Mobile and other fea-
tures such as SmartGauge with
EcoGuide, Zusman said.

After six months, nearly 30
percent of all trips are gas-free
compared with about 20 percent
at the beginning of vehicle own-
ership.

Mike Tinskey, Ford global di-
rector of Vehicle Electrification
and Infrastructure, said MyFord
Mobile data is showing, among
other things, that the key to im-
proving the ownership experi-
ence for existing and future cus-
tomers is how driving habits
evolve and how Ford plug-in hy-
brids are being used.

“The aggregate data collected

through MyFord Mobile takes the
guesswork out of trying to figure
out what we need to do when it
comes to making adjustments
and continuing to improve,” says
Tinskey.

“Ford is not being forced to
use projections because the com-
pany has real customer data to
rely on and use for guidance.”

MyFord Mobile – available
through the App Store and
Google Play – allows drivers to
link up with their cars via an em-
bedded AT&T wireless module
that provides remote communi-
cation with the car to maximize
utility and minimize operating
costs. A multiyear wireless serv-
ice subscription is included with
every Ford electrified vehicle.

The data provides Ford deci-
sion-makers, Tinskey said, with a
clear picture of how vehicles are
being used and are performing in
the real world. A recent analysis
found:

• Charge stations accessible
through MyFord Mobile: 20,000;

• Average number of trips be-
tween charges: Four;

• Average number of charges
per vehicle every week: 6.3;

• Percent of Ford plug-in hy-
brids using level one charging
stations: 70 percent;

• Short trips: 83 percent of
one-way trips are of distances 20
miles or less.

“The data demonstrates plug-
in hybrids are being purchased
and used by customers in a way
we had hoped, in that they drive
many of their trips during the
week using electricity only, and

call upon their hybrid engine
when needed for longer weekend
trips,” says Tinskey. “It confirms
for us that coupling the right in-
frastructure with the right prod-
uct can lead to a strong, positive
impact on the planet.”

Ford doesn’t collect informa-
tion on individual drivers, but ag-
gregates group data so that it can
continue to deliver the best pos-

sible ownership experience, Zus-
man said.

For example, should MyFord
Mobile data indicate customers
aren’t getting the most from their
battery when making short trips,
customer service might decide
to emphasize educating owners
about proper use of the EV:Now
feature that keeps the vehicle in
electric-only mode.

Ford Uses Real Customer Data to Improve Plug-in Hybrids
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*GMPricingPlusTax,Title Lic. andDoc.NoSecurityDepositRequired.2013Terrain$1785DueAtLeaseSigning,2013Verano$1550DueAtLeaseSigning,2013Regal$2054DueAtLeaseSigning,2013Encore$1772DueAtLeaseSigning,2013Lacrosse$1550 DueAtLease
Signing,2014GMCAcadia$1929TotalDueAtSigning. For*2years receive freemaintenance, freeOnStar, freeXMradioon24month leasesonly.ToQualify For LeaseLoyaltyMustCURRENTLYLEASE (NotOwn)a1999ornewerGMCaror light truck

withaScheduledLeaseEndDateFromOctober1,2013ThroughOctober31,2014.Programssubject to change.Photosmaynot representactual vehicle. Seedealer fordetails. Expires10/31/13.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: M/TH 8:30am-9pm; T/W/F 8:30am-6pm; SAT 10am-3pm

SERVICE: M/TH 7am-8pm; T/W/F 7am-6pm; SAT 8am-1pm

2014 GMC TERRAINFWDSLE-1
• Rear back up camera
• Full power windows and locks

2013 GMC ACADIA DENALI FWD

$219*

10K Per Year

2013 BUICKENCORE FWD

• GM Pricing Plus Tax. lease figured with Lease Loyalty Rebate.. NO SECURITY DEP. REQUIRED!
Stock #5969-13 • Deal #44813

24 MO. LEASE

* GM pricing plus tax. Lease figured with lease loyalty rebate.
NO SECURITY DEP. REQUIRED! Stock #9838-14 • Deal #42635

UP
TO

36
MPG

2013 BUICK LACROSSE
• Leather group with heated seats
• Over sized sunroof & more!

$249*

10K Per Year

24 MO. LEASE

*GM Pricing plus tax. Figured with Buick LOYALTY rebate.
NO SECURITY DEP. REQUIRED! Stock #6031-13 • Deal #42634

2013 BUICK REGAL
WHITE DIAMOND EDITION
• Powered by Ecotec
2.4L with eAssist Technology

$179*

10K Per Year

24 MO. LEASE

*With GM emplyee Pricing plus tax and lease loyalty. NO SECURITY DEP. REQUIRED!
Stock #5921-13 • Deal #42651

$169*

LEASE SPECIAL
24 MO. LEASE

*GM pricing plus tax. lease figured with lease loyalty rebate.
NO SECURITY DEP. REQUIRED!

Stock #6206-13. Deal # 42630

2013 BUICK VERANO FWD1SG

UP
TO

36
MPG

$199*

10K Per Year

24 MO. LEASE

NOW
$32,499*WAS$43,460*

*GM pricing plus tax figured w/loyalty rebate.
Stock #9221-13

ATTENTION
FAMILY MEMBERS OF
GM EMPLOYEES!

NOW ELIGIBLE UNCLES,
AUNTS, NIECES, & NEPHEWS!
BUICK LOYALTY UP TO $1,000

ATTENTION FORD & CHRYSLER OWNERS!
YOU GET UP TO AN ADDITIONAL $1500 REBATE

Towards Purchase OR Lease. You Do Not Need To Trade In Your Non-Gm Vehicle To Qualify.

ENTER TOWIN TWO YEAR LEASE
On A 2014 Terrain Denali or Buick Regal Grand Sport. See dealer for details.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio!

FREE OnStar
(Includes Directions & Connections Turn By Turn Nav.)

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

NOW
$38,395* WAS

$47,335*
Stock #9584-13

YOU SAVE
$8,940
OFF LIST

OR BUY
For 0% up
to 60mos.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio!

FREE OnStar

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio!

FREE OnStar

Stk #9607-13

YOU SAVE OVER
$10,900 OFF LIST

END OF THE YEAR
MODEL BLOWOUT!

Prices Are Falling…
AutumnSavings!

GM pricing plus tax.
Price figured with lease loyalty rebate.

Visit Our Website To Search For More Vehicles & Great deals
On New Buick’s or GMC’s at WWW.VYLETEL.NET

2013 GMC SIERRA2500HDSLE
ExtendedCab4WD
•6.0L V8 • Steering wheel controls • USP Port
• 6 way pwr driver seat • Bluetooth for phone
• EZ-Lift/Locking tailgate,• Adj Pedals • Remote Start
• Rear Park Assist • 18” Forged • Polished Alum. Wheels
• Snow Plow Prep Package • HD Trailering Equip. Pkg.

NOW
$42,499*

* GM Pricing Plus Tax. Must
qualify for lease loyalty rebate for lowest price.

NO SECURITY DEP. REQUIRED!WAS
$55,975*

2013 GMC YUKON 4WDSLT
• Power sunroof • Heavy Duty Trailering Pkg.
• Heated Leather Front and 2nd row
• Heated steering wheel • Power fold
• Power heated outside mirror
• Power liftgate • 20” Chrome Clad Wheels & more!

SAVE OVER
$13,400 OFF LIST

0%
up to

60mos.

NEW – NO MILES
• Carbon Black Edition1

0%
up to

60mos.

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

Chevrolet is offering new tech-
nologies in its 2014 Malibu.

“The midsize sedan segment is
one of the most competitive in
the industry and by improving
the Malibu so quickly, we’re
proving to our customers that
we’re listening and acting on
their needs,” said Chevrolet
Global Chief Marketing Officer
Tim Mahoney.

Delivering greater efficiency
and connectivity are two of the
most important considerations
for customers of midsize sedans,
said Mahoney.

He added, “The new and en-
hanced features make the 2014
Malibu a smarter choice, putting
it at the heart of the strongest
Chevrolet passenger car lineup
in our history.”

A new Ecotec 2.5L four-cylin-
der engine is the first standard
engine in the segment with
stop/start technology, said GM
spokesman Chad Lyons.

The stop/start function helps
owners conserve fuel by auto-
matically shutting off the engine
when the car comes to a stop,
such as at stoplights, contribut-
ing to an EPA-estimated fuel
economy of 25 mpg city and 36
mpg highway – a 14 percent im-
provement in city mileage and 6
percent greater highway efficien-
cy.

The engine automatically

restarts when the driver takes
his or her foot off the brake.

It’s the industry’s most refined
and simplest stop/start system,
Lyons said, adding that there are
no buttons to push or proce-
dures to learn, for a seamless
driving experience.

Additionally, the 196-horse-
power dual overhead cam
(DOHC) engine features variable
intake valve lift control, or iVLC,
which enhances fuel efficiency,
while also enhancing low-rpm
torque, for a greater feeling of
power at lower speeds, said
Lyons.

The engine, he said, is
matched with a six-speed trans-
mission with improvements that
enable additional fuel economy
savings – and a more refined
driving experience – compared
with the previous model.

New connectivity features sup-
port safer driving, Lyons added.
The available Chevrolet MyLink
for the 2014 Malibu delivers en-
hanced connectivity and conven-
ience, he said, with a new Text-
to-Voice feature for smartphone
users and Siri for iPhone users.
Each enables voice-controlled
connectivity.

Text-to-Voice converts incom-
ing messages to speech, reads
them over the audio system
speakers and allows the driver to
reply with preset messages such

as, “I’m driving and will contact
you later.”

Users can create and save
their own preset messages when
the vehicle is in Park. The feature
requires a compatible smart-
phone with Bluetooth profile and
applicable text messaging fea-
tures.

“MyLink on our new 2014
Chevrolet Malibu includes a new
text-to-voice feature, which
reads, out loud, incoming phone
text messages with the push of a
button,” said Sam Johnson, lead
engineer for Infotainment Sys-
tems, who works at the VEC
building in the GM Tech Center.

“It also allows drivers to safely
respond with predetermined
messages, all without having to
pick up or look at your phone.

“Developing this feature re-
quired understanding different
smartphone operating systems,
all of which have different capa-
bilities and technologies. In the
end, we were able to provide a
convenient feature which our
customers will enjoy.”

Driver safety is General Mo-
tors’ first priority, said Lyons,
adding, “A driver’s focus should
remain on driving, and texting
can usually wait. So, only text
and drive with this voice system
and never text using a handheld
device while driving.”

The 2014 Malibu is offered in
LS, LT and LTZ models, with pric-
ing starting at $22,965 including
destination, but excluding tax,
title, license, dealer fees and op-
tional features.

‘New Features Make Malibu Smarter Choice’– Tim Mahoney

2014 Chevrolet Malibu

Chrysler is sponsoring the Na-
tional Society of Hispanic MBA’s
(NSHMBA) 24th Annual Confer-
ence and Career Expo Oct. 10-12
at the Henry B. Gonzalez Con-
vention Center in San Antonio,
said company spokesman Mike
Palese.

Chrysler’s sponsorship of the
annual event provides a unique
opportunity for the company to
identify, engage and recruit tal-
ented Hispanic business leaders
of the future, Palese said.

“An investment in education
will provide one of the best re-
turns possible for a corporation
or individual,” said Reid Bigland,
head of U.S. Sales and president
and CEO – Ram Truck Brand,
who delivered a keynote address
at the conference.

“Organizations like NSHMBA
are rich sources of talented fu-
ture business leaders who can
help fuel Chrysler Group’s con-
tinued success,” said the confer-
ence’s keynote speaker.

As part of his keynote address,
Bigland announced a pair of do-
nations “intended to expand
Chrysler Group’s commitment to
the development of future His-
panic business leaders.”

The Ram Truck brand donated
a certificate (valued at $35,000)
good toward the purchase of a
new Ram truck.

NSHMBA conducted a raffle
for the certificate with proceeds
directed to the organization’s
general fund and mission, Palese
said.

And, the Chrysler Foundation
awarded NSHMBA a $75,000
grant to fund scholarships for
students with Hispanic heritage
who are pursuing an MBA or
MBA-equivalent degree at ac-
credited institutions, said
Palese.

Chrysler Invests
In Education
For Hispanics


