
Among new-vehicle buyers
who use the Internet in the auto-
motive shopping process, one-
half are open to any brand when
they initially begin to shop, and
more than one-half of Gen Y buy-
ers are open to consider any
brand that meets their needs, ac-
cording to the J.D. Power 2013
New Autoshopper StudySM re-
leased last week.
The study analyzed how new-

vehicle buyers use digital de-
vices (computers, smartphones
and tablets) to gather informa-
tion before a purchase, as well as
which websites and apps are
used. Overall, 79 percent of new-
vehicle buyers use the Internet
to research their new vehicle
purchase during the shopping
process.
Among all automotive internet

users (AIUs), 50 percent are open to
any brand at the outset of their
shopping process, which increases
to 54 percent among Gen Y. Nearly
one-half (47 percent) of Gen YAIUs
use smartphones in their shopping
process, which is more than any
other demographic.
“It is important for brands and

websites to pay special attention
to Gen Y buyers,” said Arianne
Walker, senior director, automo-
tive media & marketing at J.D.
Power, “as they are increasing in
market share at the greatest rate
among all new-vehicle buyers
and now comprise more than 20
percent of all retail sales.
“Automotive manufacturers

have a great opportunity to influ-
ence these buyers during their
shopping process, particularly
since so many of them begin the
process fairly open-minded.
“Additionally, the digital pres-

ence of the brand through mo-
bile advertising and content
across mobile-accessible sites
and apps may be a great way to
reach Gen Y buyers, since we see
almost half use a smartphone
during the shopping process.”
According to the J.D. Power

study, although AIUs continue to
use a desktop/laptop computer
most often to gather information
while shopping, tablet and
smartphone usage has dramati-
cally increased year over year
(39 percent and 15 percent, re-
spectively).
For the first time, the percent-

age of AIUs using tablets has sur-
passed those using smartphones
(25 percent and 23 percent, re-
spectively). More than one-third
(34 percent) of AIUs perform re-
search using multiple devices, in-
cluding desktop/laptops, smart-
phones, tablets and gaming con-
soles.
The study finds that almost all

AIUs (98 percent) visit manufac-
turer web sites during their
shopping process, followed by
dealer sites (83 percent), third-
party sites (80 percent), and so-
cial media sites (7 percent). The
study also said AIUs more fre-
quently indicate that third-party
(54 percent) and manufacturer
(52 percent) web sites are very
helpful during the new-vehicle
shopping process, compared

with dealer and social media
sites/apps.
“As automotive Internet users

continue to rely heavily on auto-
motive manufacturer and third-
party websites, an opportunity is
created for sites to differentiate
themselves further by providing
engaging content and useful
shopping tools that target con-
sumers at each stage of the shop-
ping process,” Walker said.
The study finds that Consumer

Reports, Edmunds.com and Kel-
ley Blue Book (kbb.com) are
among the most frequently visit-
ed third-party websites, with
AIUs visiting these sites more of-
ten than the other 33 third-party
websites measured in the study.
Additionally, AIUs indicate that

the model pricing information,
vehicle ratings and reviews and
vehicle comparison information
are among the most useful third-

party website content when mak-
ing a purchase decision.
J.D. Power research finds the

following Internet shopping be-
haviors among AIUs:
• On average, the entire vehi-

cle-shopping process takes
about four months for AIUs;
• On average, AIUs access 10

automotive websites before pur-
chasing a vehicle (including
third-party, dealer and manufac-
turer sites);
• About 90 percent or more of

AIUs use model information and
vehicle pricing. However, only 19
percent of AIUs access dealer rat-
ings/reviews prior to purchase.
The 2013 New Autoshopper

Study is based on responses
from 17,012 purchasers and
lessees of 2011 to 2013 model-
year new vehicles who used in-
formation gathered digitally dur-
ing the shopping process.

GetAway to Sunset Bay
Bella Vista Inn & Hersel’s on the Bay

on beautiful Lake Huron in Caseville

WEEKEND GETAWAY

Call 989-856-2650
or visit bella-caseville.com

PACKAGE

Early Check-in Friday. Late Check-out Sunday.

• Jacuzzi Suites • Fireplace

MOTEL
ROOMS $69per

night

$229
3 DAYS & 2 NIGHTS
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Ray
Stemple

rstemple@edrinke.com

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 9-30-13.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile
Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

ED RINKE CHEVROLET BUICK GMC
ED RINKE

All prices & payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives.
Prices and payments are inclusive of active GM Employee Discount (Unless otherwise stated). Leases are 24 months, 10,000 miles
per year w/ approved S Tier credit w/ $999 due at signing, (unless otherwise noted). Prices & payments are plus tax, title, and plate
fees. 0% financing in lieu of some factory rebates. Refundable security deposit required on certain vehicles – to be determined by
lender. Must qualify for conquest with a 1999 or newer non GM lease. Lacrosse is a 36 month lease. Verano, Regal, Sierra, Acadia,
and Terrain are 39 month leases. Enclave purchase price is 2013 Model. Sierra purchase must qualify for Trade In rebate. **See
salesperson for details. Expiration Date – 9/30/13.

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS:

Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

See us for your GM employee purchases.

1-866-452-1300
24231 Van Dyke at 91/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS:

Mon. & Thurs. 8:30am-9:00pm;Tues., Wed., & Fri. 8:30am-6:00pm

– Select Vehicles –

BELOW GM
PRICING TO EVERYONE!

Active, Reserve, or Retired Military
get an additional $750 toward a purchase or lease
• • • • EXPERIENCE BUICK • • • •

2 Years Maintenance & 2 Years OnStar

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

Find Us on
FACEBOOK

NO DOC
FEES

2014CRUZE 1LT
EVERYONE SALE PRICE

$17,409*

2013MALIBU LS
EVERYONE SALE PRICE

$17,995*

2013 EQUINOX LS
EVERYONE SALE PRICE
$20,647*

2013 TRAVERSELS
GM EMPLOYEE PRICE

$25,499*

2014
SILVERADO1LTCREW
EVERYONE SALE PRICE
$33,990*

2014 IMPALA
EVERYONE SALE PRICE
$24990*

All prices & payments include GM rebates. Pictures may not represent actual vehicle. All leases 10K per year. Cruze &
Malibu are 24 month leases. Equinox, Silverado are 39 month leases and Impala & Traverse
are 36 month leases. All leases you must qualify for lease loyalty on Cruze, Malibu, Impala,
Volt & Equinox. You must quality for GM employee discount for Traverse. No 1st payment
required on Cruze, Equinox, Malibu. No security deposit on all leases with S & A tier credit
approval. Due at signing on Silverado, Traverse & Volt leases are - 1st payment, title, tax &
plates. $1000 over Kelley Blue Book offer is an 2003-2010 vehicles and is minus recondi-
tioning costs. No branded or salvage titles, under 115,000miles, good condition, less recon-
ditioning costs. Certain restrictions apply. Cruze is $1,999 down,Malibu is $999 down,Equinox
is $999 down,Traverse is $448 down,Silverado is $1,999 down, Impala is $999 down. Leases
are based upon S &A tier credit approval. See salesperson for details. Expires – 09/30/13.

ASK ABOUT OUR…
WORRY FREE LEASE!

ED RINKE We Are Professional Grade

NEW 2013
REGAL

EVERYONE PRICE
$24,878*

EVERYONE LEASE
$165*

• • • • • • $0 DOWN • • • • • •

EVERYONE LEASE
$109*

• • • • $1,999 DOWN • • • •

NEW 2013
VERANO

EVERYONE PRICE
$20,349*

EVERYONE LEASE
$180*

• • • • • • $0 DOWN • • • • • •

EVERYONE LEASE
$148*

• • • • $1,999 DOWN • • • •

NEW 2013
LACROSSE

GMEMPLOYEEPRICE
$31,814*

GMEMPLOYEE LEASE
$218*

• • • • • • $0 DOWN • • • • • •

GMEMPLOYEE LEASE
$183*

• • • • $1,999 DOWN • • • •

NEW 2014
ACADIA

GMEMPLOYEEPRICE
$31,601*

GMEMPLOYEE LEASE
$281*

• • • • • • $0 DOWN • • • • • •

GMEMPLOYEE LEASE
$235*

• • • • $1,999 DOWN • • • •

NEW 2013
TERRAIN

EVERYONE PRICE
$23,031*

EVERYONE LEASE
$193*

• • • • • • $0 DOWN • • • • • •

EVERYONE LEASE
$161*

• • • • $1,999 DOWN • • • •

NEW 2014
SIERRA EXT

GMEMPLOYEEPRICE
$24,692*

GMEMPLOYEELEASE
$315*

• • • • • • $0 DOWN • • • • • •

GMEMPLOYEELEASE
$277*

• • • • $1,999 DOWN • • • •

Mark
Sly

msly@edrinke.com

GMS

WE WILL GIVE YOU $1,000 OVER KELLEY BLUE BOOK FOR YOUR TRADE!

LEASE
FOR ONLY

$138* LEASE
FOR ONLY

$148*

LEASE
FOR ONLY

$191* LEASE
FOR ONLY

$154*

LEASE
FOR ONLY

$299* LEASE
FOR ONLY

$215*

Starting
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Starting
At

Starting
At

Starting
At

Study: Gen Y New Car Buyers Up for Grabs

The consumption of hot dogs,
bratwurst and barbecued ribs
has begun, along with the down-
ing of free-flowing liquid bever-
ages.
It’s tailgating time.
To celebrate the arrival of the

fall season of football, Cars.com
has released its annual list of
“Top Tailgating Cars,” and the
2013 Ram 1500 tops the list.
Cars.com editors applauded

the vehicle for its owners’ ability
to lower the truck for easier ac-
cess to the bed and its contents,
and its RamBox package that can
store up to 280 cans – plus ice.
Also on the list: Chevrolet Sub-

urban, Chrysler Town & Country,
Ford Flex and GMC Acadia.

Ram No.1 for Fall
Football Games


