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Car, Light-Truck Shoppers Rank Quality,
Dependability Number One in Buying
Decision; Fuel Economy Ranks Second

Both car and light-truck shop-
pers ranked quality/dependabili-
ty as the top factor considered
when making a new-vehicle pur-
chasing decision, according to
the latest survey from
NADAguides.com.

Fuel economy, cited as the
most important preference of
both car and light-truck buyers
in last year’s survey, was select-
ed as the second-most-
important factor by car shop-
pers in this year’s survey. Light-
truck shoppers ranked brand as
second, one spot ahead of fuel
economy.

“While higher gasoline prices
and stiffer federal regulations have
raised the profile of fuel economy
over the past few years, the survey
results clearly indicate that car and
light-truck shoppers are looking for
a trouble-free ownership experi-
ence above all else,” said Jonathan
Banks, executive automotive ana-
lyst for the NADA Used Car Guide.

Quality/dependability, brand,
fuel economy and vehicle design
were the top preferences for
both car and light-truck shop-
pers surveyed, Banks said.

Just like the results from the
fall survey in 2012, car shoppers
showed a significant preference
for vehicle design, safety and fuel
economy, with an average 69 per-
cent of respondents citing these
factors as either important or
very important.

On average, 60 percent of re-
spondents shopping for a car rat-
ed versatility/utility and pow-
er/performance as either impor-
tant or very important, Banks
said. Similarly, an average 58 per-
cent of car shoppers rated cost
of ownership factors, such as
warranty coverage, depreciation
and maintenance fees, as either
important or very important.

Car shopper preferences for
navigation system, smartphone
connectivity and driver-assist
technologies were ranked the
lowest by survey participants.

“With the advent of smart-
phones, particularly with its nav-
igation capabilities, the desirabil-
ity of built-in navigation systems
seems to be waning among those
surveyed,” Banks said.

The preferences of light-truck
shoppers surveyed were similar
to car shoppers when determin-
ing the factors that had the great-
est influence on their next vehi-
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cle purchase, although the rank-
ing of each preference differed
slightly, Banks said.

Safety, versatility/utility, vehi-
cle design and fuel economy
rounded out the top-five prefer-
ences of survey respondents
shopping for a light truck, Banks
said.

Similar to the survey respon-
dents shopping for a new car, an
average 58 percent of light-truck
shoppers rated ownership cost
factors, excluding insurance
fees, as important or very impor-
tant. Smartphone connectivity,
navigation system and driver-
asssist technologies were ranked
by light-truck shoppers as unim-
portant or very unimportant.

Banks pointed out that only 50
percent of survey respondents
shopping for light trucks consid-
ered towing/payload capacity to
be important or very important.
The preference of towing/pay-
load capacity increased in impor-
tance for shoppers of full-size
pickup trucks and large utility ve-
hicles, while fuel economy
dropped.

The New-Car and -Truck Shop-
per Preference Survey is regular-
ly conducted on NADAguides.com
to assess the importance of fea-
tures commonly considered by
consumers when deciding which
vehicle to purchase. Survey results
are used to enhance NADA’s used-
vehicle valuation efforts, as well as
raise vehicle manufacturer aware-
ness to the qualities considered to
be the greatest value to new-ve-
hicle shoppers.

The survey, conducted on
NADAguides.com in May 2013,
garnered nearly 1,700 survey re-
spondents who shared the types
of vehicles they were looking to
purchase in addition to what
they currently drive. About 1,400
participants ranked the features
they considered to be the most
important when selecting their
next car or truck.

Consumers  surveyed on
NADAguides.com were asked to
select one of five answers — very
unimportant, unimportant, nei-
ther, important and very impor-
tant — for the purchase factors
commonly considered when
shopping for a new vehicle.

Respondents were also asked
to identify the factor considered
most important in determining a
new-vehicle purchase.
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NOW IN STOCK
AND READY FOR
IMMEDIATE DELIVERY

WE SERVICE

BODY SHOP HOURS: M-F 8AM-6PM

Frestige
Automoiie Group

PrestigeAutoBodyDetroit.com

Take FIFTY BUCKS Off
COLLISION WORK!

FREE SERVICE

$50 OFF

We work directly
with your insurance company

ALL GM CARS LOANER CAR

Value bucks are for labor only. Must present
coupon at time of write-up. See dealer for details.

Offer expires on 12/31/13
PLUS, WE OFFER:
* CONVENIENT APPOINTMENTS ¢TOP DOLLAR FORYOURTRADE ¢ CONTACT US FOR A FREE ESTIMATE ON ALL COLLISION REPAIRS!
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