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Larry Ott

Cooper Standard Holdings Inc.
has appointed Larry E. Ott to
vice president, Human Re-
sources, effective Aug. 12.

In his new role, Ott will serve
as an officer of both Cooper
Standard Holdings and its princi-
pal operating subsidiary, and
will become a member of Cooper
Standard’s Global Leadership
Team. He will report to Jeffrey
Edwards, chairman and CEO,
and will be based at the compa-
ny’s headquarters in Novi.

“Larry’s extensive background
in human resource strategy, tal-
ent management and global
alignment,” said Edwards, “are
crucial skills as we gain momen-
tum on executing the company’s
growth strategy.”

Ott will be responsible for pro-
viding strategic direction and
leadership for the Human Re-
source function and fostering
the development of Human Re-
source capabilities across the
global enterprise.

He will also lead all Human Re-
source practices and programs,
including organization effective-
ness, employee engagement,
compensation and benefits, tal-
ent acquisition and develop-
ment, succession management,
labor and employee relations,
and health, safety and environ-
mental.

With more than 30 years of
global Human Resource and La-
bor Relations experience, Ott
most recently served as senior
vice president, Human Re-
sources for Meritor, Inc., in Troy,
where he was responsible for the
global human resources strategy
for the firm’s 9,000 employees.

He had also held a similar po-
sition at GMAC Financial Servic-
es, where he oversaw the Human
Resources strategy, policies and
programs for the auto finance,
insurance and commercial fi-
nance business units of 13,500
employees. Earlier, he spent
more than 20 years at GM in Hu-
man Resources, Employee and
Labor Relations functions.

Ott earned a Bachelor of Sci-
ence degree in business adminis-
tration and English, with a minor
in economics, from the Universi-
ty of Wisconsin in Stevens Point
and a Master of Business Admin-
istration degree from the Univer-
sity of Michigan.
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company’s J platform, to the
market, and this vehicle was de-
signed in the U.S. He said the
Chevette got its start as an Opel
design.

“So in the 1980s, GM went
through a couple of generations
of the Cavalier, but then it ceased
to be competitive,” McElroy said.
“Time marches on. And foreign

producers were really putting
out great small cars. The Cavalier
became the Cobalt in 2005. GM
had to sell Cavaliers using incen-
tives and to fleets. So they
changed the name.”

The Cobalt ceased production
in the U.S. in 2010, and its re-
placement was the Cruze, McE l -
roy said. Chevy recently came out
with a new iteration of the Cruze,
based on GM’s Delta II platform.

McElroy calls it a “great car.”
“The Cruze was designed in

South Korea and I just drove one
with a diesel engine and I found it
to be a very good car,” McElroy
said.

But today’s modern cars aren’t
designed in just one place, McEl-
roy said. A vehicle might have en-
gineers and designers from three
different continents work on it
before it reaches production.

And a vehicle like the Cruze re-
flects a new attitude by GM. The
company is much more willing to
take what it’s learned from other
markets and apply it to North
America.

“A lot of companies made a lot
of money selling not-so-great
cars,” McElroy said. “OEMs can’t
do that today. Competition is too
fierce and the companies that sur-
vive will be truly international.”
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GM designers said that func-
tionality is as important as beau-
ty when it comes to a vehicle’s
onboard display, which is why
Chevrolet has worked hard to
make the 2014 Corvette Stingray
displays both attractive and easy
to see.

“The new Corvette Stingray
features many advanced tech-
nologies, so our challenge when
designing the driver’s displays
was to ensure that those tech-
nologies could be easily found in
common driving scenarios,” said
Jason Stewart, General Motors
interaction designer.

“The touring theme places
more emphasis on multimedia
and infotainment; the sport
theme emphasizes performance
features with a prominent shift
indicator and a large radial
tachometer; track theme offers a
race-inspired layout containing a
sweeping tachometer, Corvette
racing inspired shift lights and
permanent lap-time displays.

“Each of these three themes
can also be configured so that
drivers can personalize their ex-
perience in the Stingray.”

The advanced cluster display
in the 2014 Corvette Stingray can
provide up to 69 unique sources
of information, ranging from an
interactive performance timer to
a tire tread temperature display,
said Monte Doran, Camaro and
Corvette spokesperson. He said
the “crisp and bright” display
features make this information

easily accessible via three config-
urable modes that prioritize in-
formation for daily commuting,
weekend canyon carving and
track events.

Flanked by three analog
gauges for speed, fuel level, and
engine-coolant temperature, the
eight-inch liquid-crystal display
screen in the center of the clus-
ter is organized into sport, tour
and track themes that change
with the Driver Mode Selector,
Doran said. Each display theme
is designed for a specific driving
scenario and can be configured
through applications found in
the “app tray.”

There are, Doran said, 10 con-
figurable display features that
will help drivers realize the
Stingray’s capabilities:

• Tour theme – Displayed
when the Stingray is in Weather,
Eco, or Tour drive mode, this
provides vehicle information to
drivers for commuting or long-
distance driving and includes key
vehicle information and multime-
dia displays;

• Sport theme – Displayed
when the Stingray is in Sport
mode, this theme uses a single,
radial tachometer;

• Track theme – Inspired by
the cluster of the Corvette Rac-
ing C6.R, this theme prioritizes
the information vital for a suc-
cessful track outing, said Doran,
including a “hockey stick” style
tachometer, large gear indicator
and shift lights;

• Adjustable redline – All
themes feature an adjustable red-
line that shows the suggested
maximum engine speed as low as
3,500 rpm when the engine is
cold;

• Tachometer ‘halo’ – The
Sport theme features a ring
around the tachometer that
glows from yellow to amber to
red as engine rpms increase;

• Shift lights – The track
theme features shift lights influ-
enced by the C6.R, which illumi-
nate from the outside-in, transi-
tion from green to yellow to blue
and flash at redline providing an
easy-to-see shift notification at
high speeds;

• Friction–bubble/cornering
force – The friction bubble that
displays lateral and longitudinal
G-forces allows drivers to meas-
ure how close they are to the

Stingray’s limits;
• Tire temperature gauge –

Leveraging the existing Tire Pres-
sure Monitoring System, this
patented system informs the
driver as the tires warm up from
cold to warm to hot, with hot be-
ing the optimal temperature for
peak grip and track performance;

• Acceleration timer – The in-
teractive timer features program-
mable start/end speeds, which
enable drivers to measure any
acceleration run, from a tradi-
tional 0-60 mph to acceleration
from 70-100 mph in top gear;

• Lap timer – This timer
shows current, previous and best
lap times, enabling drivers to
measure their consistency while
lapping a road course.

The 2014 Corvette Stingray
coupe goes on sale in the third
quarter of 2013.

Stingray’s Onboard Display Offers 69 Information Sources

The 2014 Stingray display is designed to look sharp and be easy to use.
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