
GM has a new president of its
Global Connected Consumer
unit. Her name is Mary Chan and
as part of her introduction to the
automotive world, the automak-
er recently released a Q&A about
her job and what her goals are.

Chan joined General Motors 13
months ago in the newly created
role of president of Global Con-
nected Consumer. She has re-
sponsibility over global infotain-
ment, as well as OnStar’s global
business operations, reporting to
GM Vice Chairman Steve Girsky.

She came to GM from Dell Inc.,
where she was senior vice presi-
dent and general manager of En-
terprise Mobility Solutions &
Services. Chan has a background
in the consumer electronics/en-
terprise solutions business and
experience in the global wireless
networks space. She is driving
the setup and execution of GM’s
strategic global infotainment
plans, including OnStar’s global
expansion, and the integration of
all in-vehicle connectivity servic-
es and solutions across the GM
vehicle brands.

Q. You’ve spent most of your
career in the wireless industry.
Why did you choose to join GM?
What is the biggest challenge
you’re facing?

A. “Our collective challenge is
the speed at which we can bring
to market the connected func-
tionalities that our customers ex-
pect in their next vehicle pur-
chase and we must do it well,
with the best quality and user-ex-
perience possible. We really need
to aggressively work as a team,
across GM, to lead the industry
in this area.

“I worked in the wireless indus-
try for 24 years before joining
GM. I covered the area of wire-
less infrastructure and consumer
services and led the early de-
ployment of the wireless broad-
band technology known as 4G
LTE.

“It’s exciting to be able to
leverage the wireless ecosystem
here at GM with our connected
car initiative.”

Q. The Global Connected Con-
sumer business group that you
lead combines connectivity, telem-
atics and infotainment. What’s the
future of OnStar in this new envi-
ronment?

A. “OnStar’s future is brighter

than it’s ever been – it remains
the core enabler for GM’s ex-
panded offering of connected
services. We pioneered the con-
nected car 17 years ago with On-
Star and our strategy continues
to center on built-in connectivity.
The broader Global Connected
Consumer organization at GM al-
lows us to combine advance-
ments in wireless connectivity
and the power of OnStar, with
new innovations in infotainment
and telematics to engineer to-
morrow’s connected car.

“We’ve invested in high-speed
connections across GM vehicles
and in delivering an application
framework for collaborative in-
novation with third-party devel-
opers. These investments will al-
low us to continually deliver new
capabilities that not only build
on OnStar’s heritage in safety, se-
curity and telematics, but also of-
fer new options for entertain-
ment, information and efficiency.

“Our customers tell us that
safety and security are the most
important services we provide,
but there is also strong interest
in a wide range of other services
that connectivity makes possi-
ble. We can deliver a broad range
of enhanced offerings through
the connectivity and developer
collaboration that we’re enabling
today. Our goal is to expand the
suite of connected services of-
fered in our vehicles with careful
consideration to make sure these
new features and services are rel-
evant, add value for customers.”

Q. What is the Global Con-
nected Consumer’s long-term vi-
sion for the connected car? Why

does it matter for consumers?
For GM?

A. “We believe that built-in,
high-speed connectivity will be a
major competitive advantage in
the near future. We’re confident
that consumers want and need
the types of services that can
only be delivered through a truly
connected vehicle, as opposed
to one that depends on a third-
party connection. Our unprece-
dented commitment to bringing
that connectivity to GM vehicles
puts us ahead of the competi-
tion.

“Our job at GCC is to realize
the potential of this investment.
We’re doing this in two ways.
First, we’re identifying and build-
ing the applications and capabili-
ties that make our cars better
and enable GM owners to do new
things or to do things better. Sec-
ond, we’re fostering an ecosys-
tem of developers and third par-
ties that will work with us to turn
additional potential applications
into realities.

“For example, connected appli-
cations could one day allow us to
increase fuel economy, decrease
vehicle maintenance costs and
provide more accessibility and
choices to customize the vehicle
after purchase. The connected
car is all about giving people
choices, adding convenience and
doing it in a safe and simple
way.”

Q. Couldn’t you innovate just
as much by using the connectivi-
ty from a smartphone or tablet,
rather than a built-in connection?

A. “Built-in, high-speed con-
nectivity is critical because of its
ability to use vehicle information
and connect remotely. This does
not mean customers cannot still
use their devices and integrate
them. We will offer both options,
but the bigger value and oppor-
tunity is with the built-in connec-
tion.”

Picture may not represent actual sale vehicle. All applicable rebates been deducted from Sale Price/Payment and are subject to change by the manufacturer without notice. All Prices/Payments plus title, tax
and plates. GM Employee Discount is required except on Volt. Leases are 39 months/10,000 miles per year except Silverado which is 24 months/10,000 miles per year and Malibu which is 36 months/10,000
miles per year plus title, tax and plates which are due at lease signing. First payment is required on Traverse. $3500 trade-in guarantee is for 2003 or newer vehicles in drivable condition with under 100,000
actual miles. No Branded or Savage titles. Certain Restrictions apply, see dealer for details. Sale ends 7/22/13

2013CRUZE “LS”
• ECOTEC 1.8L DOHC Engine! • Automatic Transmission!

• Power Windows/Locks! • AM/FM/XM Radio w/CD!
• Tilt Steering!

• Bluetooth & USB Port!
• 35 MPG!

Stk. #D13854
MSRP $19,035

NO SECURITY
DEPOSIT

REQUIRED!

2013MALIBU “LS”
• 2.5L DOHC WT Engine! • Automatic Transmission!
• Power Windows/Locks! • AM/FM/XM Radio w/CD!

• Remote Keyless Entry!
• Aluminum Wheels!

• 34 MPG!
Stk. #D11619

MSRP $22,755

NO SECURITY
DEPOSIT

REQUIRED!

2013EQUINOX “LS”
• 2.4L DOHC VVT Engine! • Automatic Transmission!
• Power Windows/Locks! • AM/FM/XM Radio w/CD!

• Remote Keyless Entry!
• Aluminum Wheels!

• 32 MPG!
Stk. #D11872

MSRP $25,015

NO SECURITY
DEPOSIT

REQUIRED!

2013TRAVERSE “LS”
• 3.6 SIDI V6 Engine! • 8 Passenger Seating!

• Power Locks/Windows! • 6.5” Touch Screen AM/FM/XM w/CD!
• Remote Keyless Entry!
• Bluetooth for Phone!

• 24 MPG!
Stk. #2D6495
MSRP $31,335

NO SECURITY
DEPOSIT

REQUIRED!

Loyalty Returns! ...Current GM Lessees Get an Additional $500 in Loyalty Bonus Cash!
THURSDAY &
FRIDAY ONLY!
Your Trade-In

is Worth a
Minimum of $3500!
GUARANTEED!

Starting At!

$15,820
Lease for Only!

$142
Just$999Down

Starting At!

$17,898
Lease for Only!

$168
Just$999Down

Starting At!

$21,232
Lease for Only!

$207
Just$999Down

Starting At!

$26,376
Lease for Only!

$208
Just$999Down

We Have Cruze Diesels Now In Stock!

NO SECURITY
DEPOSIT
OR FIRST
PAYMENT
REQUIRED

NOSECURITY
DEPOSIT
OR FIRST
PAYMENT
REQUIRED

NOSECURITY
DEPOSIT
OR FIRST
PAYMENT
REQUIRED

Now is the Time to “Pull Ahead”! ...Let Us Get You Out of Your Lease Early!
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Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE
and the Best Deal PERIOD!!

Wally Edgar
Chevrolet

Located right o!
I-75 onM-24,

2minutes N. of the
Palace of Auburn Hills

1-866-906-0279

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026
Email: jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm•Sun. Closed

CHEVY DEALER CODE 44085

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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1-248-724-1073

Make us your Michigan P.E.P. Car Connection

Lease examples for Malibu & Silverado at GMS pricing plus tax, title, plate, first month payment (except Malibu) and doc. fees due at
signing with all rebates including USAA Private Offer except Silverado which includes Chevrolet/GMC Truck Loyalty Private Offer assigned
to dealer. Lease example for Volt at GSU pricing plus tax, title, plate, first month payment and doc. fees due at signing with all rebates
including non GM Lease Conquest assigned to dealer. Lessee responsible for excess ware and tear as well as exceed contracted mileage.
Security deposit may be required by lender. Due to advertising deadlines, prices subject to change.

2013 MALIBU LS

$139*

FIRST PAYMENTWAIVED
24MONTH • 10K LEASE

2013 SILVERADO EXT CAB 4WD

$112*

24MONTH • 10K LEASE

••• $999 DOWN •••

2013 VOLT

$187*

36MONTH • 10K LEASE

GM Introduces Chan to the Auto World

Mary Chan

The “local” automotive suppli-
er chain is more global than ever,
as evidenced by TRW Automo-
tive Holdings Corp. highlighting
how its most advanced active,
passive and integrated safety
technologies are laying the foun-
dation to enable semi-au-
tonomous driving at this Septem-
ber’s Internationale Automobil-
Ausstellung (IAA) International
Motorshow in Frankfurt.

Peter Lake, executive vice
president, Sales and Business De-
velopment for the Livonia-based
TRW Automotive, explained:
“The automotive industry is en-
tering a period of immense
change as the market aims to sig-
nificantly reduce the number of
road-related fatalities this
decade and beyond.

“While advanced safety tech-
nologies have been offered on
luxury vehicles for several years,
their fitment is now being
spurred across multiple vehicle
segments by a combination of
regulatory mandates, New Car
Assessment Program ratings, in-
surance incentives and con-
sumer demand.

“Technologies in production
today are becoming increasingly
sophisticated – in addition to
warning drivers, they are now ac-
tively intervening in critical situ-
ations and helping to prevent or
mitigate accidents. We have a
technology roadmap to support
the move toward semi-au-

tonomous driving: from warning,
through assist and up to auto-pi-
lot-style driving, with the driver
in the loop and the systems able
to take control of the vehicle in
certain conditions.”

Among the full suite of tech-
nologies to be displayed are driv-
er assist systems, including
TRW’s next generation S-CAM 3
video camera and AC1000 radar;
intelligent controllers such as
TRW’s safety domain ECU which
can integrate multiple chassis
and driver assist functions; actu-
ators – including integrated
brake control and electrically
powered steering; and adaptive
occupant safety technologies
and improved rear seat safety so-
lutions.

TRW will highlight a number of
new safety technologies:

• Next-generation S-CAM 3
video camera with six times the
processing power of the current
S-CAM camera to provide higher
performance and a number of ad-
vanced new functions;

• TRW’s AC1000 next-genera-
tion radar family will be suitable
for front, rear and side sensing
applications and will also be able
to detect pedestrians;

• Next-generation Safety Do-
main ECU to gather, process and
act on the increasing levels of
data created for high-level safety
functions;

• Rear seat passive safety
technologies.

TRW’s Advanced Safety Technologies
Are on Display at IIA in Frankfurt


