
Overall, March of 2013 was a
good month for General Motors
as the company sold 245,950 ve-
hicles in the United States in
March, up 6 percent compared
with a year ago.

Retail sales increased 4 per-
cent, fleet sales were up 12 per-
cent and the fleet mix was 27 per-
cent of total sales.

“GM delivered its best March
sales in five years thanks to a
strengthening economy and new
products, and we are expecting
our third consecutive increase in
market share versus last year,”
said Kurt McNeil, vice president
of U.S. Sales Operations.

“Sales of smaller cars have
been robust for some time.
Trucks have improved in lock-
step with the housing market and
the strength of the crossover
market signals that America’s
families are more confident
about their financial health.”

Cadillac’s sales were up almost
50 percent when compared with
March 2012. Buick’s were up 37
percent compared with the same
time last year, while GMC’s went
up 12 percent. GM reported that
Chevrolet sales were essentially
equal to a year ago.

Broken down by category,
crossovers were up 31 percent;
trucks, which include pickups,
vans and SUVs, were up 2 per-
cent; car sales were down 3 per-
cent; large pickup sales were up
6 percent.

Small business sales, which are
included in retail sales, were up
32 percent to almost 15,000 deliv-
eries, aided by a stronger hous-
ing market.

Sales of GM’s redesigned mid-
size crossovers were up 62 per-
cent. The Chevrolet Traverse
was up 54 percent; the GMC Aca-
dia was up 77 percent, and the
Buick Enclave was up 55 percent
for its best-ever March sales.

The all-new Cadillac ATS had
its best sales month yet with de-
liveries of 3,587 units.

In its second full month, the
all-new Buick Encore had sales of
more than 3,000 units, driving a

19 percent increase in GM small
and compact crossover sales.
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SERVICE PICK-UP & DELIVERY TO DOWNTOWN EMPLOYEES

866-225-1775
www.jeffersonchevrolet.com

2130 E. JEFFERSON AVENUE
6 Blocks East of the GM RenCen • Detroit

SALES HOURS: Mon & Thur 8:30am-8pm; Tue, Wed, Fri 8:30am-6pm
SERVICE HOURS: Mon-Fri 7am-6pm

CLOSED SATURDAY & SUNDAY

*Based on GM Employee pricing with approved lease credit S,A tier with ALLY FINANCIAL, Just add tax, title and plates.
All rebates to dealer INCLUDES Competitive LEASE CONQUEST.

�

GM
Hamtrack Plant

Only**

72
months

$2995 OIL CHANGE & TIRE ROTATION
VALET PICK-UP OR SHUTTLE PICK-UP/DELIVERYwith $10.00

mail-in rebate

72
months

2013 Chevrolet

Traverse LS

Stk: T4085

$2,179.00 Due At Signing*

24
Mo. Lease
20,000 Miles $$114499/mo.

Only*

$0
SECURITY
DEPOSIT

SIGN AND DRIVE
on Cruze, Malibu
and Equinox.YYoouurr OOnnllyy

VVaalleett DDeeaalleerr
Only 6 Blocks From Downtown & GM RenCen

Only**
72
months

Stk: 7002

$2,499.00 Due At Signing*

36
Mo. Lease
30,000 Miles $$225599/mo.

Only*

THE ALL NEW REDESIGNED
2014 Chevrolet

IMPALA 2LT
V6 with 
convenience package

2013 CHRYSLER 300 CV8

MSRP $39,190
$110*mo.

24 MONTH
LEASE

Hemi, Leather
Stk#C1322026

2013 DODGE DART SXT

MSRP $20,880
$76*mo.

24 MONTH
LEASE

Hemi, Wheel & Tune Group
Stk#C1318038

“Your Hometown Dealer.”

Al Deebymakes car buying a fun and easy processwith no hassles or gimmicks.All rebates to dealer.Deals apply to stock units only.Must be a Chrysler employee,military andTDM.Chrysler 300 requires $1,995.00 down,Dart requires $1,995.00 downplus
taxes, title,plates,CVR rebate.Security depositwaived onS orA tiered approved credit.All leases calculated at 10kmiles per year.Vehicle shownmay not represent actual vehicle.Prices subject to changewithout notice.See dealer for details.Exp.04/30/13.

FREE
Pick Up & Delivery

The 2013 Buick Enclave

Cadillac, Buick, GMC Sales
Pace Best March in 5 Years

According to Dodge sources,
the 2014 Dodge Durango reaches
even higher levels of sophistica-
tion, building on its proven per-
formance, utility and comfort.

“When the Durango was first
launched in 1998, it represented
a breakthrough in power, size
and style,” said Reid Bigland,
president and CEO – Dodge
Brand. “Now for 2014, we’re up-
ping the ante by making it our
most technologically advanced,
fuel-efficient and dramatically
styled Durango ever. With count-
less class-exclusive features and
best-in-class attributes, the new
2014 Durango represents the ulti-
mate no-compromise full-size
SUV.”

The 2014 Durango is available
in five trim levels: SXT, Rallye,
the new for 2014 Limited, R/T
and Citadel. Production is sched-
uled to begin in the third quarter
of 2013.

Dodge is introducing the new
2014 Dodge Durango just as the
SUV segments in the United
States are showing tremendous
growth. The new Durango com-
petes in the full-size SUV seg-
ment, which, with 900,000 units
sold in 2012, has jumped 82 per-
cent since 2009.

Dodge officials said the Duran-
go has a young demographic,
one of the youngest demograph-
ics in the segment, and the latest
Uconnect Access technology and
connectivity is aimed at that de-
mographic.

Feature highlights on the 2014
Dodge Durango include segment-
first eight-speed automatic trans-
mission with rotary shifter that
allows for up to a 9 percent im-
provement in fuel economy.

Other features include a new
front fascia with floating signa-
ture Dodge crosshair grille, new
projector headlamps with avail-
able LED running lights, 5-inch or
8.4-inch touchscreens with avail-
able class-exclusive Uconnect
Access, and navigation with 3D
mapping.

The Durango comes with a
new standard capless fuel fill –
making for easy fuel fillups and
more than 60 available safety and
security features, including auto
crash notification/911 call but-
ton; adaptive cruise control with

stop function, and forward colli-
sion warning with collision miti-
gation.

It will be built at the Jefferson
North Assembly Plant (JNAP),
one of only two assembly plants
located entirely within Detroit’s
city limits and where the Duran-
go has been produced since 2010
when the third-generation Duran-
go was reintroduced for the 2011
model year. JNAP has been
boosting its employment levels
since June 2009, adding more
than 2,200 employees on two
shifts in the past four years,
bringing total plant employment
to nearly 4,700.

The plant has been running six
days a week, 20 hours a day in or-
der to keep up with demand for
the Durango.

Chrysler Has High Expectations for the Redesigned 2014 Dodge Durango
CONTINUED FROM PAGE 1

“It is a wildly exciting, incredibly
well-thought-out plan that will be
activated immediately. Resi-
dents, office workers and visi-
tors will experience a dramati-
cally different Detroit in two
years. We are committed to im-
pacting the outcome and we are
relentless in getting every
Detroiter to join us in this cam-
paign.”

Placemaking, he said, is about
creating activity and exciting
places using a varied approach
to the planning, design and man-
agement of public spaces.

A Better Detroit Is
Coming – Gilbert
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