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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
Visit Us at www.palacecj.com

3800 S. Lapeer Rd., LAKE ORION

YOUR OFFICIAL CHRYSLER JEEP • DODGE LEASE TURN-IN HEADQUARTERS

SCAN
ME

OPEN
SATURDAYS!

10am-3pm
CHECK YOUR
TRADE IN
VALUE HERE

We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. All rebates to dealer. Deals
apply to stock units only. Must be a Chrysler employee. All other deals include your $1995 down, plus destination, taxes, title, plates. Must
be Chrysler Employee. $500 Military and TDM included. Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC.
See dealer for details. $0 Security Deposit. Expires 3/11/2013.

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

24 MO. LEASE
$79*mo.

2013 RAM 1500 CREW CAB
EXPRESS 4X4

*Hemi *20” Aluminum Wheels

EMPLOYEE
SALE PRICE

MSRP $25,340

$16,421*

24 MO. LEASE
$139*mo.
EMPLOYEE
SALE PRICE

MSRP $25,870

$16,409*

24 MO. LEASE
$129*mo.
EMPLOYEE
SALE PRICE

MSRP $36,625

$23,978*

2013 CHRYSLER 200 LIMITED
*Heated Leather Seats

2012 JEEP LIBERTY
LATITUDE 4X4 SPORT

2013 DODGE CHARGER R/T
*5.7L V-8 Hemi

24 MO. LEASE
$131*mo.
EMPLOYEE
SALE PRICE

MSRP $32,685

$22,196*

Charging stations and battery
swap locations are the most cru-
cial to developing a sustainable
electric vehicle (EV) infrastruc-
ture, according to more than 40
percent of respondents to Price-
waterhouseCooper's (PwC) Elec-
tric Vehicle Survey 2012.
Global hybrid and EV market

share is forecast to reach 6.3 per-
cent by 2020, according to PwC's
Autofacts. As municipalities con-
tinue to work with the private
sector to meet future demands
and develop “Smart Cities,” find-
ing the ideal ratio between inte-
grated public charging stations
and the number of EVs on the
road is a prevailing challenge
when investing in existing and fu-
ture infrastructure.
“Continued investment to im-

prove upon the electric vehicle
value chain, along with the pace
of advancement in competing al-
ternative fuel solutions will ulti-
mately determine the level of
success EVs are able to achieve,”
said Brandon Mason, senior ana-
lyst, PwC’s Autofacts. “While we
don't expect one to be parked in
every driveway anytime soon,
there is no doubt that EVs are
here to stay.”
Approximately 25 percent of

survey respondents said one
public station for every 20 EVs is
an ideal ratio, while 20 percent
indicated one station for every
five vehicles is ideal. Roughly 80
percent of respondents also indi-
cated that 30 minutes or less
charge time is considered fast
charging for EVs.
Focusing on price, nearly 46

percent of respondents felt that
long-term total cost of ownership
savings is the most likely reason
consumers would be willing to
pay an upfront premium for an
EV. Automakers continue to eval-
uate the price premium con-
sumers are willing to pay for an
EV.
Survey respondents indicated

that consumers willing to pay a
premium price would need to
see the electric car premium re-
main under $5,000 (PHEVs 57.9
percent, PEVs 47.7 percent).
“Automakers accelerate their

efforts to find solutions to re-
duce costs for battery, alterna-
tive drive train and the vehicle
overall,” said Oliver Hazimeh, au-
tomotive cleantech transporta-
tion leader, PwC. “Passing high
initial development costs on to
the consumer is not a long-term
option as it is not viable to rely
on long-term government incen-
tives. Auto companies need to
deploy smart vehicle and tech-
nology platforms and global part-
nerships to achieve economies
of scale.”
Survey respondents indicated

global collaboration (26.6 per-
cent) will lead the development
and production of EVs and sup-
porting technologies by 2020.
Respondents said China will lead
by 2020 (25.9 percent).
Automakers are working to

find a balance between produc-
tion and consumer demands.
The trend is to build where you
sell. Automakers planning for
long-term success will likely
have the competitive edge.

Survey: Consumers Willing to Pay
Modest Premium for Electric Cars

by Irena Granaas

Americans value the freedom
of the open road, and hitting the
highway in an RV is a longstand-
ing American tradition that is ex-
periencing a renaissance as the
U.S. economy begins to show
signs of recovery.
To help the RV industry meet

the growing demand for mo-
torhomes, Ford is increasing pro-
duction capacity by 35 percent
for the Ford F-53 motorhome
chassis and also the F-59 com-
mercial chassis, both built by
Ford’s partner at the Detroit
Chassis state-of-the-art plant in
Detroit.
“We’re pleased that while oth-

er chassis manufacturers have
left this segment, Ford continues
its commitment to the RV upfit-
ter industry,” said Ken Czubay,
Ford vice president, U.S. Marketi-
ing, Sales and Service. “We’re in-
creasing our participation in this
industry as motorhome cus-
tomers return to the market.”
According to data published

on the Recreational Vehicle In-
dustry Association (RVIA) web-
site, shipments of Class A mo-
torhomes rose more than 13 per-
cent in 2012, with demand rising
even more sharply at the close of
the year, up 33 percent in Decem-
ber alone compared with Decem-
ber 2011, and up 43 percent in
the fourth quarter. According to
Ford, F-53 chassis registrations
in 2012 reached their highest lev-
el since 2007.
The 285,749 towable units also

bettered the year-end prediction
posted in the Winter 2012 issue
of RV Roadsigns, according to a
recent news release on the RVIA
website.
“The industry was able to capi-

talize on an improving economy
and strengthening consumer
confidence to post substantial
gains in 2012,” said RVIA Presi-
dent Richard Coon in the release.
“We anticipate this moderate
growth continuing in the coming
year.”
Class A motorhomes are recre-

ational vehicles built on a
stripped truck chassis, using
what otherwise would be the dri-
ver’s area as part of the living
area.
Ford supplies the suspension,

powertrain, steering compo-
nents and frame rails, and the
units are sold to companies like
Thor, Winnebago and Fleetwood
for assembly into motorhomes,
explained Ford Truck Communi-
cations Manager Mark Levine.
The RV chassis is offered in

both the Class A and Class C (E-
Series chassis) markets.
“We’re pleased to be increas-

ing our participation in this seg-
ment,” Levine said.
Ford is also increasing produc-

tion capacity of its 6.8-liter V10
engine that powers its F-53 mo-
torhome chassis lineup by 25
percent.
The workhorse is also a very

popular gasoline engine with
Ford’s commercial customers.
The 6.8-liter V10 also is used to
power the E-Series vans, F-Series
Super Duty chassis cabs and the
F-650 medium-duty truck.
The F-53 Class A lineup in-

cludes six choices, ranging from
the 16,000-pound GVWR (gross
vehicle weight rating) “tailgater’s
special” chassis up to the 26,000-
pound GVWR chassis, from
which motorhome builders can
create the more advanced and
luxurious RV bodies.

Ford Boosts Its Motorhome
Chassis Output by a Third

The Auburn Hills Public Li-
brary is holding a special pro-
gram for adults titled “Using Vi-
tal Records in Your Genealogy
Research.”
The class will be held on Sat-

urday, March 23, in the Large
Meeting Room from 10:30 a.m. to
noon. Those attending will learn
what are vital records and why
they are important in genealogy
research. Eleven openings avail-
able. Go to auburn-hills.lib.mi.us
to register.

Library Class On
Genealogy Quest


