
by Irena Granaas

Area Chrysler dealers did their
part and then some to support
the needs of their local communi-
ties, raising more than half a mil-
lion dollars for the United Way of
Southeastern Michigan.

The dealerships donated $100
for every Chrysler, Dodge, Jeep,
Ram and Fiat sold during the
month of December.

Taking on the challenge were
42 participating Detroit metro
area dealerships.

The special campaign generat-
ed $514,300 in support of United
Way of Southeastern Michigan
and its mission of helping fami-
lies and individuals in Wayne,
Oakland and Macomb counties.

“Chrysler Group and our De-
troit Metro area dealers are de-
lighted that we are able to sup-
port United Way in giving back to
our communities,” said Scott
Garberding, Chrysler’s United
Way Campaign Co-Chair and sen-
ior vice president of Manufactur-
ing/World Class Manufacturing.

“December was our second-
best sales month of 2012 and our
best December sales in five
years, so the timing of this
unique program was perfect.”

The Chrysler donation brings
United Way that much closer to
reaching its $35 million fundrais-
ing goal, which the agency an-
nounced in September.

Chrysler Chairman and CEO
Sergio Marchionne kicked off the
campaign with a symbolic torch-

lighting ceremony at Detroit’s
Hart Plaza. Marchionne is the
campaign chair for this year’s
United Way fundraising drive.

The agency seeks to improve
people’s lives in lasting ways
throughout the region and to
positively impact local residents
by increasing their economic
self-suffiency, protecting children
and youth at risk, strengthening
families and empowering neigh-
borhoods and communities.

Michael J. Brennan, president
and CEO of United Way for South-
east Michigan expressed the
agency’s appreciation for the
dealerships’ generous gift.

“We are honored to be the re-
cipient of the more than $500,000
raised by Chrysler in its year-end
promotional program,” he said.
“This special contribution will
enable United Way to connect
more families in our community
with the basic services they need
to improve their lives. My thanks
to Chrysler and its employees,
who are consistently generous
supporters of United Way and its
many programs.”

Chrysler media spokesperson
Ralph Kisiel said Chrysler’s De-
cember sales were up 10 percent
compared with December 2011,
which was better than the indus-
try average, making it a good
month for the unique charitable
fundraising promotion. The com-
pany sold 157,367 vehicles in De-
cember.

“We’re thinking about the pos-
sibility of extending this into an-

other month, into March, be-
cause it was so successful,”
Kisiel said.

In addition to aiding United
Way’s major annual fundraising
drive, Chrysler is an active part-
ner to the agency at other times
during the year, often with
Chrysler employees volunteering
their time at local food pantries,
company and community food
drives, and community summer
food program events.

For example, Chrysler Commu-
nications Manager Kevin Frazier
said Chrysler was able to provide
a significant shot in the arm to a
United Way food program last
summer.

“We worked with United Way
on an underutilized food initia-
tive aimed at children,” he said.

“It was a free summer lunch pro-
gram and we worked with United
Way to gain the program more
notoriety.”

The initiative ended up provid-
ing close to 150,000 meals to chil-
dren, which according to Frazier
is double what the program had
done last year.

“We couldn’t have achieved
such success without combining
forces with a company like
Chrysler and other Detroit-based
organizations,” said Eric Davis,
director, food initiative, United
Way for Southeastern Michigan.
“The fact that we can rally to-
gether and utilize our resources
to ignite change in such a critical
issue like childhood hunger
shows the commitment of these
organizations to Detroit and its

surrounding communities.”
“The response to this chal-

lenge has been overwhelming,”
said Nancy Rae, senior vice presi-
dent – Chrysler Human Re-
sources. “With one in five chil-
dren across Michigan struggling
to access nutritious food, child-
hood hunger is an issue that real-
ly hits home for the employees
working in our plants and offices.
It’s truly rewarding to see how
their spirit of volunteerism and
devotion to the cause has made a
difference.”

The dealer campaign was so
successful Chrysler is again do-
nating $100 per vehicle sold
through the month of March, and
the company hopes to generate a
combined $1 million in support
of United Way.
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FREE OFFERS

2 YEAR Scheduled Maintenance!
2 YEAR XM Satellite Radio!

2 YEAR OnStar w/Directions & Connections!

OWNER LOYALTY IS BACK!
$1,000 Additional Rebate Towards Sierra 1500

VYLETEL
ALL MAKES & MODELS, GET OUT OF YOUR
LEASE UP TO A YEAR EARLY! ASK US HOW!

*Leases 2013Terrain$1680duea signing, 2013Verano$2098Total DueAt Siging. 2013Acadia $1820Total Dueat signing. 2013RegalTurbo$1825Total dueat signing. 2013Enclave$2068Total dueat signing. 2013Sierra ext cab$1965 total dueat
signing. *All prices plus tax, title, lic, doc, zero sec deposit. For 2 years receive freemaintenance, free OnStar, free XM radio on 24month leases only. Programs subject to change. Photosmay not represent actual vehicle. Expires 3/31/13. **GM$500
Matchmoney.Must beGMEmplyee or quali6 ed familymember under the ageof 25 to qualify. For lease loyalty rebate customermust be in aGM lease set to expire by 12/31/2013. Donot have to trade in lease to qualify. See dealer for details.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETELBUICKGMC.COM SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

2013 GMC
VERANO
FWD 1SD

24 MONTH BUICK EXPERIENCE LEASE
FREE Maintenance • FREE XM Radio • FREE Onstar

Stock #5887-13 • Deal #41245
GM pricing plus tax, title, lic, doc.

Must qualify for lease conquest or
lease loyalty rebate. **Must be GM Employee.

NO SECURITY DEPOSIT REQUIRED.

$149*24MONTH
LEASE

FOR ONLY
10K MILES
PER YEAR

TIRED OF READING
THE SMALL PRINT DISCLAIMERS?
Get The Real Deal At VYLETEL!WE NEED YOUR TRADE!
During the month of March Vyletel will BEAT ANY competitor’s

written trade-in appraisal by as much as...$$1,000!

2013 BUICK
REGAL

TURBO PREMIUM 1

Stock #5766-13 • Deal #41244
*10K miles per year. GM Pricing plus tax, title, lic, doc. Must qualify ffor

conquest rebate (Must own 99 or newer non GM)
** Must be GM Employee. NO SECURITY DEPOSIT REQUIRED!

$155*
24MONTH LEASE FOR ONLY - PER MO.

2013 GMC
ACADIA

FWD SLE-1

Stock #9438-13 • Deal #41242
*10K miles per year. GM pricing with lease conquest/lease loyalty

rebate. Plus tax, title, lic, doc. **Must be GM Employee.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH LEASE FOR ONLY - PER MO.

$139*

2013GMCSIERRA 15004WDEXTCABSLE

$139*
24MONTH LEASE FOR ONLY

Universal home remote, adj. power pedals,
remote start, electric rear defogger, rear park
assist, Vortex 5.3 v8, 20” chrome clad wheels,
HD Trailering equip, blue tooth, cd w usb,
chrome door handles/ mirror caps & more!
Stock #9218-13 • Deal #41248 *10K miles per year. GM Pricing plus tax, title, lic, doc. Must qualify for lease con-
quest rebate and must be GM Employee for lowest payment. NO SECURITY DEPOSIT REQUIRED!

2013 BUICK
ENCLAVE
FWD LEATHER GROUP
Maintenance, XM Radio, Onstar

Stock #5897-13 • Deal #41251
10K miles per year. GM Pricing plus tax, title, lic, doc.
Lease fi gured with lease conquest or lease loyalty
rebate. **Must be GM Employee.
NO SECURITY DEPOSIT REQUIRED.

$269*
24MONTH LEASE FOR ONLY

0% UP TO
60 MONTHS
AVAILABLE

24 MONTH BUICK
EXPERIENCE LEASE
FREE Maintenance

FREE XM Radio
FREE Onstar

2013 GMC
TERRAIN

FWD SLE-1

Stock #41241 • Deal #4484-13
*10K miles per year. GM pricing w/ lease loyalty or lease conquest

rebate. Plus tax, title, lic. and doc fee. **GM Employee Only.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH LEASE FOR ONLY - PER MO.

$169*BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 3-31-13

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

3-31-13

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2170

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 3-31-13

From the driveway to crowded
parking structures and congest-
ed freeways, GM’s smart car
technology is being used by the
Cadillac brand.

By packaging safety technolo-
gies to help ease the rigors of the
daily commute, the new ATS
sport sedan, along with two oth-
er 2013 Cadillac models, contains
Driver Assist technology that
uses cameras, radar, ultrasonic
sensors and automatic braking to
help make common traffic situa-
tions safer. In certain low-speed
conditions, the car can even
brake automatically to help pre-
vent collisions.

“The mall parking packed with
cars making it difficult to see
what’s coming, or the parking
deck at work, or the stop-and-go
of a freeway commute – these are
hassles that drivers navigate
every day,” said James Bell, Gen-
eral Motors head of Consumer
Affairs. “Cadillac Driver Assist
can help make these situations

less treacherous and maybe
more bearable.”

Some of the Driver Assist fea-
tures designed to ease the every-
day commute include Full Speed
Adaptive Cruise Control, which
extends traditional cruise con-
trol to more situations, such as
managing the car’s acceleration
and braking automatically from a
driver-set highway “cruising”
speed down to a full stop – such
as at a toll booth – while main-
taining a safe following distance.

The new technology also in-
cludes Rear Cross Traffic Alert,
which scans areas adjacent to
the car on each side, extending
the driver’s vision – such as
when backing out of a parking
spot with vehicles on both sides.

Cadillac’s Safety Alert Seat
warns the driver of traffic ap-
proaching from the left or right
using directional seat vibration
pulses. This patented warning
approach is tied to all of the on-
board crash avoidance systems.

The package also has Rear Vi-
sion Camera with Dynamic
Guidelines, which allows the
driver, when in reverse, to view
objects directly behind the vehi-
cle via the eight-inch monitor on
the center stack. A set of red and
yellow guidelines appear on the
display to mark the vehicle’s turn
radius, allowing for easier park-
ing and backing maneuvers.

Also incuded is Automatic
Front and Rear Braking, which
will apply emergency braking au-
tomatically in certain driveway,
parking lot and heavy traffic con-
ditions if it detects a vehicle in
front of or behind the car.

Forward Collision Alert uses
the Safety Alert Seat’s haptic
warning to vibrate both sides of
the driver’s seat when the car ap-
proaches a stationary or moving
vehicle ahead too rapidly.

In addition to the ATS, the Driver
Assist package is available on the all-
new XTS luxury sedan and the re-
vamped SRX luxury crossover.

“Most of us think of driving a lux-
ury car on open roads, and, of
course, cars like the new ATS
sport sedan are right at home do-
ing that,” said Bell. “But traffic
and parking situations are way
more common. A great car should

help you in those conditions, too.”

Cadillac ATS Technology Keeps Drivers Safe

A set of colored guidelines appear on the center stack display when in
reverse, to mark the vehicle’s turn radius and allow for easier parking
and backing maneuvers.

We Bring Samples To You!
We Do Quality Work, Show Up On Time

And Clean-Up Spotless Afterwards

Call or email for an estimate!

800-878-7196
email: floorme@comcast.net

Licensed
and

Insured

Call
Toll
Free

Specializing in hardwood floors for over 20 years…

Chrysler Dealerships Support Community, Donate Over Half a Million

If you have solid business news
for this paper, please contact us
at News@DetroitAutoScene.com.

Got News?

mailto:news@detroitautoscene.com

