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SERVICE PICK-UP & DELIVERY TO DOWNTOWN EMPLOYEES

866-225-1775
www.jeffersonchevrolet.com

2130 E. JEFFERSON AVENUE
6 Blocks East of the GM RenCen • Detroit

SALES HOURS: Mon & Thur 8:30am-8pm; Tue, Wed, Fri 8:30am-6pm
SERVICE HOURS: Mon-Fri 7am-6pm

CLOSED SATURDAY & SUNDAY

*Based on GM Employee pricing Just add tax Title and plates All rebates to dealer. Must be well qualitfied S andATier Ally Lease. **Based on GMS
pricingwith approved lease credit S,A tier withALLY FINANCIAL, 24months/20,000miles Just add tax, title and plates. All rebates to dealer INCLUDES
COMPETITIVE LEASE CONQUEST. Call dealer for details. Expires 2/28/13.

�

GM
Hamtrack Plant

Only**
72
months

$2995 OIL CHANGE & TIRE ROTATION
VALET PICK-UP OR SHUTTLE PICK-UP/DELIVERYwith $10.00

mail-in rebate

2013 Chevrolet

SILVERADO
Crew Cab 4X4 LT
All Star Edition
Stk: T4094

2013 Chevrolet

MALIBU LS

Stk: 6067

$322.00 D.A.S.** $0 security deposit.

24
Mo. Lease
24,000 Miles $$117799/mo.

Only**

$0
SECURITY
DEPOSIT

72
months

$$2288,,223399**
MSRP

$40,275

REBATES
BETWEEN

$7,750-$9,750
AAss

llooww aass

NO FIRST PAYMENT
ON MALIBU, 

CRUZE, EQUINOX 
& CAMARO LEASES!*YYoouurr OOnnllyy

VVaalleett DDeeaalleerr
Only 6 Blocks From Downtown & GM RenCen

2013 DODGE DART SXT

MSRP $20,805
$51*mo.

24 MONTH
LEASE

17” Aluminum Wheels
Race Track Lighting
Popular Equip. Group
Stk#C1318007

2013 DODGE CHARGER R/T AWD

MSRP $34,635
$120*mo.

36 MONTH
LEASE

With Sports Appearance Pkg.
Stk#C1324030

“Your Hometown Dealer.”

Former GM CEO Ed Whitacre was at the Tech Center last week to
promote his book, which dealt in part with the automaker’s turnaround.
He also visited “the old gang” at GM headquarters in Detroit.

by Jim Stickford

Former GM CEO Ed Whitacre
visited his old stomping grounds
at the Tech Center’s VEC building
on Feb. 18 to sell copies of his
new book, “American Turn-
around: Reinventing AT&T and
GM and the Way We Do Business
in the USA.”

Whitacre, who ran GM during
the critical months after the com-
pany came out of bankruptcy, was
well received by Tech Center em-
ployees.

Ginny Schmidt, an engineer
who works in intellectual proper-
ty, waited in line to get her copy
of Whitacre’s book autographed.

“I’ve always been a fan of Mr.
Whitacre,” Schmidt said. “I sup-
ported him when he was here.
I’ve been here at GM for 13 years
and I got his book because I
wanted to see what were his in-
sights of our company. I remem-
ber those times and I wish he
stayed around here longer. I liked
his personable, approachable
style of leadership. That’s why I
want to read his book.”

Robert Harris, a systems man-
ager at GM’s global supply de-
partment, said he too was a fan.

“I want to read how we did it,
how we survived as a company,”
Harris said. “I was here when we
lived it, now I want to see how we
did it. We were just working hard
and didn’t look at what we were
doing as making history.”

Also on hand was Whitacre’s
collaborator, former Wall Street
Journal reporter Leslie Cauley.
She said they worked on the
book for a little over a year.

“The biggest surprise I got
from writing the book was learn-
ing about Ed’s background,”
Cauley said. “I worked as a busi-
ness journalist covering the tele-
com industry, and he was with
AT&T for many years, but I didn’t
know much about his personal
life. It was nice to learn about his
path. He’s from Texas and his
family was a union family. His fa-
ther worked for the railroad. His
is the quintessential American
story. His life is uplifting and it’s
never really been covered.”

Though she spent much time
covering the telecom industry,
Cauley never covered the auto
business and said learning about
that was also an experience.

“This book has a lot of what is
done at the Tech Center,” Cauley
said. “It played a huge role in
GM’s comeback, and most peo-
ple don’t know about that.”

Whitacre said he decided to
write the book after his friends
and family encouraged him to
write about his career.

“I finally succumbed. The hard-
est thing about writing this book,
aside from all the hard work, was
telling the truth without hurting
people’s feelings,” Whitacre said.
“They’re all good people, but
some had to be moved, things

had to be changed. I agonized
over that a lot.”

Whitacre said he was retired
from AT&T when he was asked to
take over GM by the Obama ad-
ministration. He first said no, but
they kept asking and said that it
was a public service to run GM,
and that was the clincher.

Ultimately, Whitacre said he
was glad he took the job. He also
credits the work done at the
Tech Center for playing a huge
role in saving the company.

“The Tech Center turned the
company around,” Whitacre said.
“Saving GM was about designing,
building and selling the best cars
in the world. The workers are re-
sponsible. They brought GM back,
not Ed Whitacre. They all did an ex-
cellent job.”

Whitacre said he had heard a lot
about the Detroit business world.

“I always heard about the De-
troit business culture, but I
didn’t see anything terrible. It
wasn’t any different from any-
place else,” Whitacre said. “The
biggest factor in GM’s turn-
around was the change in atti-
tude. We simplified things so we
could get the hell out of the way
of our people so that they could
do what they could do. Remem-
ber, the quality turnaround hap-
pened pretty quickly.”

Prior to visiting the Tech Cen-
ter, Whitacre stopped in at GM’s
headquarters in Detroit. He said
it was nice “seeing the old gang.”

Whitacre Gives Tech Center Employees
Big Salute for GM’s Quick Turnaround


