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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
Visit Us at www.palacecj.com

3800 S. Lapeer Rd., LAKE ORION

YOUR OFFICIAL CHRYSLER JEEP • DODGE LEASE TURN-IN HEADQUARTERS

SCAN
ME

OPEN
SATURDAYS!

10am-3pm

CHECK YOUR
TRADE IN
VALUE HERE

We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. All rebates to dealer. Deals
apply to stock units only. Must be a Chrysler employee. All other deals include your $1995 down, plus destination, taxes, title, plates. Must
be ChrysleR Employee. $500 Military and TDM included. Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle.WAC.
See dealer for details. $0 Security Deposit. Expires 2/28/2013.

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

24 MO. LEASE
$79*mo.

2013 RAM 1500 CREW CAB
EXPRESS 4X4

*Hemi *20” Aluminum Wheels

EMPLOYEE
SALE PRICE

MSRP $25,340

$16,421*

24 MO. LEASE
$139*mo.
EMPLOYEE
SALE PRICE

MSRP $25,870

$16,409*

24 MO. LEASE
$129*mo.
EMPLOYEE
SALE PRICE

MSRP $36,625

$23,978*

2013 CHRYSLER 200 LIMITED
*Heated Leather Seats

2012 JEEP LIBERTY
LATITUDE 4X4 SPORT

2013 DODGE CHARGER R/T
*5.7L V-8 Hemi

24 MO. LEASE
$131*mo.
EMPLOYEE
SALE PRICE

MSRP $32,685

$22,196*

Chrysler has in recent years
received dozens of awards and
commendations for diversity
and inclusion, and with 2013 only
in its second month, a veteran
Chrysler executive has scored
another honor in that category.
The Women’s Automotive As-

sociation International (WAAI)
has selected Barbara Pilarski,
vice president, Business Devel-
opment, to receive the Spirit of
Leadership Award. The award is
presented annually “to profes-
sional women in the automotive
industry in recognition of their
significant accomplishments in
their profession, community and
family.” Pilarski received the
award Feb. 9 at a ceremony held
in Orlando, Fla.
The focus of the WAAI is on the

development and retention of
women leaders and the educa-
tion and support of all those who
have an interest in the automo-
tive industry.
“This recognition is very

meaningful to me,” Pilarski said.
“I want to express my sincerest
appreciation to the leadership
and members of the Women’s
Automotive Association Interna-
tional for choosing me to receive
this honor. I’ve been fortunate
throughout my life and career to
have had outstanding support
from both my family and friends,
which has helped to bring sanity
and balance to ‘the other side’ of
my life. This has been a key en-
abler in allowing me to remain fo-
cused in the right direction in my
professional life.”
Pilarski began her career at

Chrysler in 1958 as a financial an-
alyst. Since then, she has distin-
guished herself in several key po-
sitions in various areas, includ-
ing Controlling, Treasury Merg-
ers and Acquisitions.
Before her current appoint-

ment, Pilarski served as execu-
tive director of Chrysler Group’s
Mergers and Acquisitions organi-
zation, in which capacity she was
responsible for all aspects of
mergers, acquisitions and di-
vestiture activities affecting

North and South American busi-
ness operations for Chrysler, and
formerly for DaimlerChrysler
business units.
As vice president – Business

Development, Pilarski is respon-
sible for negotiating key strategic
partnership arrangements for
Chrysler globally, and for manag-
ing the company’s alliance rela-
tionships. She reports directly to
Chrysler Group Chairman and
CEO Sergio Marchionne.
Pilarski is a leader in her com-

munity as well as performing her
duties at Chrysler. She serves as
executive sponsor of the
Chrysler Women’s Forum, an em-
ployee research group that
weighs input from a diverse
group of Chrysler employees as a
guide to improving the compa-
ny’s products and services. Pi-
larski is also an active supporter
and leader with the United Way
for Southeastern Michigan, and
the Girls and Boys Club of South-
eastern Michigan.
In her acceptance remarks, Pi-

larski spoke of an automotive in-
dustry in transformation.
“We’ve all made great strides

to transform this vitally impor-
tant industry into a diverse, vi-
brant and inclusive industry of
leaders,” she said. “But we still
have a long way to go. I’m eager
and proud to be with all of you
on this important journey.”

Chrysler’s Barbara Pilarski
Earns Leadership Award

Barbara Pilarski

The Ram Truck brand is the
most improved brand in the J.D.
Power and Associates 2013 U.S.
Vehicle Dependability Study
(VDS).
The Ram Truck brand moved

up 20 positions in the brand
rankings compared with the 2012
VDS, with 30 percent fewer prob-
lems reported per 100 vehicles.
VDS measures the problems ex-
perienced in the previous 12
months by original owners of
three-year-old 2010 model year
vehicles based on responses
from more than 37,000 surveys,
according to J.D. Power and As-
sociates.
“When we redesigned the ma-

jority of the Ram lineup in 2009-
2010, customers immediately
took notice of the interior refine-
ments and improved ride,” said
Doug Betts, senior vice president
– Quality, Chrysler Group.
“After three years in service,

owners are now experiencing the
benefits of all the behind-the-
scenes development we did, in-
cluding enhanced durability test-
ing and more stringent quality
targets.
“The 2010 model year Ram

Truck brand improvement bodes
well for the Chrysler, Dodge and
Jeep brands in the coming
years,” Betts added. “Many of the
quality processes we initiated for
the all-new Ram trucks were in-
stitutionalized across the board
as we prepared to launch 16 new
or improved products for the
2011 model year.”

The study, now in its 24th year,
measures problems experienced
during the past 12 months by
original owners of three-year-old
vehicles (those that were intro-
duced for the 2010 model year).
Overall dependability is deter-
mined by the number of prob-
lems experienced per 100 vehi-
cles (PP100), with a lower score
reflecting higher quality.
In 2013, the dependability of

models that were new or sub-
stantially redesigned for the 2010
model year averages 116 PP100,
compared with 133 PP100 for
models that were unchanged
from the 2009 model-year – also
referred to as carryover models.
This is the first year that there

are fewer reported problems for
all-new or redesigned models
than for carryover models since
the study was redesigned in
2009. Models that were refreshed
in 2010, those with generally mi-
nor changes to the interior or ex-
terior, average 111 PP100 in the
2013 VDS.
“There is a perception that all-

new models, or models that un-
dergo a major redesign, are more
problematic than carryover mod-
els,” said David Sargent, vice pres-
ident of global automotive at J.D.
Power and Associates. “Data from
the 2013 VDS suggests that this is
not the case. The rapid improve-
ment in fundamental vehicle de-
pendability each year is more
than offsetting any initial glitches
that all-new or redesignedmodels
may have.”

Ram Truck Climbs 20 Spots
In J.D. Power Study


