
The business magazine, Fast
Company, has released its annual
Most Innovative Companies issue
that honors leading businesses,
and Ford was named as one of the
50 most innovative companies.

Other honorees included Ap-
ple, Amazon, Google and Target,
along with such rising newcom-
ers as Square, Fab and Tumblr.

Ford was the only full-line au-
tomaker named to the 2013 list.
Nike ranks No. 1 following the re-
lease of two major innovations,
FuelBand and Flyknit technology.

Fast Company editors highlight-
ed an array of recent efforts by
Ford, including the opening of a Sil-
icon Valley Lab in Palo Alto, Calif.

in June 2012 where Ford engineers
can collaborate with some of the
best and brightest technology
minds.

On its Web page, Fast Company
editors wrote, “Last June, Ford
took a big step beyond Detroit: It
opened an R&D lab in Palo Alto
and asked developers to think of
Ford cars the same way they think
of the iPhone-iPad ecosystem.

“With software updates, we
keep vehicles fresh and relevant,
which is compelling for con-
sumers spending tens of thou-
sands on a car they expect to
keep for years,” said Ford Chief
Technical Officer Paul Mascare-
nas.

“Customers seem to be re-
sponding. Third-quarter pretax
earnings in 2012 were a record
$2.2 billion, and over half of Ford
owners cite the connectivity sys-
tem as a big reason for their pur-

chase. So it makes sense that
when Ford sends out USB drives
with software updates, 80 per-
cent of customers use them.”

Fast Company specifically cited
Ford features such as proximity,
which identifies deals at nearby
restaurants and retailers based
on the driver’s preferences.

The magazine also praised the
Sync, which enables voice com-
mands while using GPS maps, au-
diobooks, Pandora, and various
apps.
Ford’s lane-keeping aid technolo-
gy was also praised for alerting
the driver if it senses a lane
change without a signal, and
even nudges the car back in its
lane.

The magazine also gave Ford
points for automatic updates,
which was described as sched-
uled software upgrades via the
vehicle’s Wi-Fi receiver.

In the Ford press release an-
nouncing its naming to the Fast
Company list, Ford officials noted
the “2013 Ford Fusion offers one
of the industry’s most complete
suites of advanced driver assist
systems, including adaptive
cruise control and the Lane
Keeping System all in an afford-
able midsize family sedan.

“Ford researchers are also
hard at work on future systems
including a driver workload esti-
mator to help drivers manage
stressful situations on the road.”

The Most Innovative Compa-
nies is Fast Company’s most sig-
nificant, high-profile editorial ef-
fort of the year.

Ford reported that the maga-
zine’s editorial team spends
months gathering and sifting da-
ta to identify those enterprises
that exemplify the best in busi-
ness from across the economy
and around the world.

The end result is a package
that dares to be different, empha-
sizing not just revenue growth
and profit margins but also pro-
gressive business models and an
ethos of creativity.
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HAIR & WIGS

MAKE
THE
RIGHT
CHOICE
TYPES OF WIGS
WE CARRY:
U-Part Wigs
Full Lace Wigs
Lacefront Wigs
Handmade Wigs

CUSTOM HAIR:
Any Color
Any Texture
Lengths - 12 to 32 in.

April JonesApril Jones
Custom Wig Designer

7233 East Nine Mile (Just West of Van Dyke)

586.806.5463
WE ARE THE BEST

CUSTOM HAIR COMPANY ANYWHERE…

KoutureKouture

16 Mile & Van Dyke
37010 Van Dyke • Sterling Heights

www.chickenshack.com
Located in the Crossroads Shopping Center in front of Home Depot

586-276-0788
*One Discount Per Order. Good Until 3.31.13. Valid at 16 Mile & Van Dyke Location Only.

WEEKDAY SPECIALS
– Monday –

Buy One Chicken Dinner
Get One 50% OFF*

– Tuesday –
Buy One Combo Dinner
Get One 50% OFF*

– Wednesday –
Buy One Rib Dinner

Get One 50% OFF*
– Thursday –

Buy One Tender Dinner
Get One 50% OFF*

– Friday –
Buy One Wing Dinner

Get One 50% OFF*

LENTEN SPECIAL
Smelt Snack
10 Pieces Smelt
Potatoes & Roll

$5.99*
Smelt Dinner
20 Pieces Smelt
Potatoes & Roll

$7.99*

UAW 10% Off
Everyday*

Any Fish,
Seafood Dinner or
Combo Dinner

Lake Perch, English Style Cod,
Shrimp, Tilapia or Catfish

Includes choice of Potatoes & Roll
Must present valid plant or UAW I.D.

UAW

EASTPOINTE AUTO

FINANCING FOR EVERYONE!
Good - Bad

Bankruptcy - Foreclosures
ALL ARE ACCEPTED!

WE CAN GET YOU ON THE ROAD TODAY!

APR

(586) 779-0000
17875 E. EIGHT MILE IN EASTPOINTE
EAST OF KELLY WEST OF I-94 ACROSS FROM EASTLAND

I-94

Kelly Rd.

8
M

ile

Eastland
Mall

�EASTPOINTE
AUTO SALES

CUSTOMER ASSISTANCE VOUCHER
THIS IS A CHECK
VOUCHER 134921

VALID JAN. 28-FEB 18, 2013
CLAIM ACCOUNT

DOLLARS | CENTS

1,000 00
Rich Keller

AUTHORIZED SIGNATURE

PAID TO

THE ORDER OF

IN THE

SUM OF

VALID TOWARD THE PURCHASE OF USED VEHICLES PRICED $5995 AND HIGHER. VOIDWHERE PROHIBITED. ONLY VALID IF PRE-
SENTED UPON REGISTRATION. EXPIRES FEBRUARY 18, 2013. NO CASH VALUE. CANNOT BE COMBINED WITH OTHER OFFERS.

1001001 59261785 0075621

VALUED CUSTOMER
ONE THOUSAND DOLLARS 00/100

EASTPOINTE AUTO SALES
17875 E. 8 MILE
EASTPOINTE, MI 48021

SALESSALESN O W I N M I C H I G A N

100%
CUSTOMER

SATISFACTION
GUARANTEED!

FINANCING
AS LOW AS

3.9%
W.A.C.

Party Tents • Tables • Chairs
Moonwalkers • Etc…

586-759-1600

On larger passengers, the
shoulder engages the vent and
keeps it from venting so the gas
stays inside the airbag.

On smaller passengers, the ef-
fect is just the opposite: Because
the occupant’s shoulder is below
the vent, the gas vents out of the
airbag.

The driver’s airbag uses a re-
configured curve-shaped tether
system that pulls in the lower
section to create a pocket that
help to lessen the impact of the
airbag on the driver’s chest and

ribs in frontal crashes.
Deploying at the same time is a

driver’s knee airbag.
The Fusion and Fusion Hybrid

boast leading fuel economy and
additonal numerous technologies
that are designed to help enhance
the driving experience for the pas-
senger, as well as reducing stress
and assist the driver, Ford officials
said.

Fusion, Hybrid Earns NHTSA’s
Top Vehicle Safety Award“So, to compete, the first thing

we had to do was to start train-
ing entry-level designers again,
which nobody was doing,” he
said.

Nichols understands firsthand
what veterans are facing. He
earned a bachelor’s degree in the
U.S. Air Force, but when he left in
1988, he went from having re-
sponsibility for a $30 million dol-
lar airplane and its pilot, to hard-
ly being able to get a job, and his
son went through similar strug-
gles when he left the military in
2011 and sought civilian employ-
ment.

Chrysler has been an enthusi-
astic supporter of the appren-
ticeship program. The company
agreed to hire participating vet-
erans as interns while they pur-
sue their college degrees. As in-
terns, each participant works a
minimum of 35 hours a week,
while working closely with lead
engineering teams, learning the
work from the inside out.

Participants must also take
classes toward earning a degree
using tuition reimbursement of-
fered through the G.I. Bill.

He noted that companies they
approach, such as Chrysler, all
have sustainability problems due
to lack of trained people.

“This is where the value comes
in . . . Before they didn’t talk to
anybody without 10 years’ expe-
rience, but now they’re doing
better with these veterans
straight out of school . . . We’ve
had one of our partners say,
‘This is the most important thing
I’ve ever been involved in.’

“We don’t hire looks or gender,
we hire attitude and . . . these peo-
ple are blowing the doors out.”

Nichols said the veterans
placed at Chrysler have blasted
through the normal six-week
training period in four weeks.

“The training program started in
October, and one of the veterans
actually designed parts that
showed up in the auto show,” he
noted.

For its part, Chrysler is more
than pleased at how the program
is working.

“Chrysler is excited to be a
part of the program and provide
our returning veterans with in-
ternships that allow them to
have a corporate experience
while they pursue their degrees,”
said Georgette Borrego Dul-
worth, director of Chrysler’s Tal-
ent Acquisition & Diversity.

Engineering/Design Staffing Agency
Creates Career Training Program
For Returning Military Veterans
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If you have solid business news
for this paper, please contact us
at News@DetroitAutoScene.com.

Got News?

“With our pressure sequence
method of manufacturing, we are
able to form parts out of alu-
minum and high-advanced
strength and ultra-strength steel.
That’s not easy.”

Nardone said the production
facilities are in Canada because
of the company’s history. It origi-
nally made tubes for auto com-
panies. That was several owners
ago. Vari-Form is now owned by
a private equity firm and has its
headquarters in Troy.

The manufacturing process is
unusual, Nardone said. Actual
production begins at Vari-Form’s
Strathroy facility. A tube blank,
typically three to ten feet long,
and one to six inches in diame-
ter, is placed in the forming die.

The tube is then filled and
pressurized with water. As the
dies close, the pressure is gradu-

ally increased to shape the tube.
During this stage, the corners of
the component are formed, re-
taining a constant wall thickness
for exceptional structural integri-
ty.

Nardone said it was quite a
surprise to hear that GM gave
the company an award for excel-
lence. Only 7 percent of all GM
suppliers were so designated,
Nardone said. The parts and the
company were judged on 13 dif-
ferent metrics, including deliv-
ery, plant disruptions, quality
and customer satisfaction.

Once Vari-Form officials heard
the news, they held a celebration
at their Strathroy, Ontario, facili-
ty to honor all the people who
“worked so hard” to put out what
Nardone calls a quality product.
The next step, Nardone said, for
Vari-Form is to go international.
The company now has partners
in Europe, and Asia.

Vari-Form Receives GM Quality Award
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