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HAIR & WIGS

MAKE
THE
RIGHT
CHOICE
TYPES OF WIGS
WE CARRY:
U-Part Wigs
Full Lace Wigs
Lacefront Wigs
Handmade Wigs

CUSTOM HAIR:
Any Color
Any Texture
Lengths - 12 to 32 in.

April JonesApril Jones
Custom Wig Designer

7233 East Nine Mile (Just West of Van Dyke)

586.806.5463
WE ARE THE BEST

CUSTOM HAIR COMPANY ANYWHERE…

KoutureKouture

by Jim Stickford

On Jan. 30 Chrysler released,
along with its 2012 profit state-
ment, the company’s most recent
product plan for the future and it
got people talking.

The Detroit News noted that
the new plan calls for the intro-
duction of 47 new or significantly
refreshed models over the next
four years – including six Alfa
Romeos.

That is, The News noted, more
than a dozen more than the com-
pany had planned to bring to
market, according to the last
product plan unveiled after Fiat
SpA took over Chrysler in 2009
as part of a bailout brokered by
the U.S. government.

Dale Buss, a contributor to
Forbes.com, on the other hand,
stated that Chrysler needs to re-
fresh its product line to keep up
with competition, but resources
are being sent to Fiat to help that
company in the European eco-
nomic downturn.

He went on to write that in
2009, Chrysler CEO Sergio Mar-
chionne ambitiously outlined a
variety of new products for the
Chrysler-owned brands, many of
them derived from Fiat plat-
forms, that would be filling out
the sparse portfolios especially
of Chrysler and Dodge right
about now.

But under the drastic new
scalebacks, three Chrysler vehi-
cles that were to be built by Fiat
for introduction this year and
next year instead have been
dropped. It looks, Buss wrote,
like a refreshing of the Chrysler
200 won’t happen until 2014. If
the brand can hang on with its
threadbare lineup until 2015,
three new Chrysler vehicles are
to arrive then.

Rick Deneau, head of brands -
Chrysler brand, sales, network
development and fleet communi-
cation, said he read the Forbes
story and had two comments.

First the 2009 plan was always
meant to be fluid and it only
made sense that Chrysler react-
ed to market conditions in the
updated version. Second, that
while Chrysler made some cuts
to the 2009 plan, the 2013 plan
shows that they’ve added more
vehicles to be refreshed or built.

“I would say there’s been a net
gain from the 2009 plan to the
2013 plan,” Deneau said. “I also
will say that there will probably
continue to be changes to the
product plan as market condi-
tions continue to change.”

Deneau said it was far too soon
to talk about production informa-
tion concerning where the new
Chrysler and Fiats will be made.
He said that’s something that will
happen two or three years down
the road.

Dave Cutting, senior manager
of North American forecasting
for the Troy forecasting company
LMC Automotive, said that he’s
reviewed the new product plan.

“A lot of people are referencing
the product plan that originally
came out in 2009,” Cutting said.
“That was the year the company
came out of bankruptcy.”

Yes, Cutting said, the company
has deviated from the 2009 plan.
They changed some small cars
and delayed the launch of other
vehicles until 2015 and beyond.
But circumstances have changed
since 2009.

He said the situation in Europe
may well have forced the compa-
ny to change its plan, but all the
automakers are making adjust-
ments in the face of the changing
business environment.

“Chrysler is also operating un-
der unusual conditions,” Cutting
said. “They receive greater
scrutiny because they published
a product plan. Most car compa-
nies don’t do that, so when they
change their plan, no one no-
tices. Devotion to a business

plan even when circumstances
change is not always the best
business practice.”

Cutting said the 2009 plan did
call for Alfa Romeo products to
hit the United States sooner than
2013, but that kept getting de-
layed. The Alfa Romeo 4C will fi-
nally be coming to the U.S. later
this year. He said it’s a premium
car, so he only expects a few hun-
dred to be sold. But the premium
market is looking like it’s heating
up, so the 4C might be coming
here at the right time.

Ultimately, Cutting said, Chrysler

has done well with what it has. It
was lacking in the small/compact
car market, but the introduction of
the Dart helped there. The com-
pany does have products in the
pipeline in addition to the recent
introduction of vehicles like the
Ram 1500 and the new Jeep Grand
Cherokee. There will be a new
Jeep Liberty coming out later this
year and they refreshed the 200
within the last few years.

“I would say the product cycle
rate is in fine shape,” Cutting
said. “In 2015, they will have a
new Jeep CUV. The product plan

Analysts Discuss Chrysler Plan to Debut 47 New Vehicles

Alfa Romeo 4C

“Now you have to show it. I vis-
ited the Ram Web site just after
the commercial aired and you
have to scroll down past a lot of
material about farmers before
you see items on trucks.”

For the Lincoln ad, Stelmaszek
said they did well in creating
striking imagery. The idea be-
hind the ad was to link social
space with broadcast space. If a
company does that well, they
can do well for themselves.

But while Lincoln asked for au-
dience engagement, they asked
for it on “The Jimmy Fallon
Show” several weeks before the
Super Bowl instead of on the big
day.

“I will say this,” Stelmaszek
said, “I looked up some statistics
which showed that Internet
searches of the Lincoln Motor
Company went up 350 percent af-
ter the ad ran. Regardless of any-
one’s opinion, interest in the
company’s vehicles went up.
That’s not a bad thing.”

Lincoln Web Searches Soar 350%
After Super Bowl Commercial
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Zabik explained it’s important
that younger people create their
own networks to replace the old-
er ones that will disappear when
Zabik and her generation leave
the work force.

She said that the attendees,
while all were roughly the same
age, had different backgrounds.
Some were attorneys, some were
entrepreneurs and others were in
management or just starting out.

“I found that to be amazing, so
many people from so many dif-
ferent backgrounds getting to-

gether to network,” Zabik said.
“This population is quite con-

nected electronically,” said
Denise Asker, Auburn Hills Cham-
ber of Commerce executive di-
rector. “So we created an oppor-
tunity to promote live connec-
tions and support the growth of
lifelong professional networks.”

The next mixers will be April
11 at Duffy’s Pub; Aug. 22 at BD’s
Mongolian Grill; and Nov. 26 at
Rochester Mills Brewery.

Mixers start at 5:30 p.m. and
last until 7:30 p.m. and are $10.
Go to auburnhillschamber.com
or call (248) 853-7862 to register.

Millennials Flock to ‘Awesome’ Mixer
By Genisys and Auburn Hills Chamber

Providing
full service

glass repair and
replacement
for all makes
and models.

61,000 sq. ft.

Located just south of Palace Chrysler Dodge Jeep Ram at:
4800 South Lapeer Road • Lake Orion, MI
248-276-6653 • Fax 248-340-0105

HOURS: Mon.-Thurs. 7:30am-6:00pm • Fri. 7:30am-5:00pm

We’re Green! Our collision center recycles and uses environmentally friendly
paints and practices when working on your vehicle.

Corporate Car Approved • Corporate Glass Repair

COLLISION CENTER
SERVICING ALL MAKES AND MODELS • PICK UP & DELIVERY

Lake Orion
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*One Discount Per Visit

e Estimate
We offer you…
• The Convenience of getting an FREE estimate without

leaving your home or office.
• The ability to receive a fast, professional quote on light

damage to your vehicle.
• Information on the cost to repair your vehicle to help you

determine if a claim should be filed.

You simply need to…
1. Take photos of the damaged area of your vehicle with

your digital camera or cell phone.
2. Visit our website www.palacecj.com - then click link to

collision center
3. Fill-out the brief form and attach your photos

We’ll give you a quote promptly!

*One Discount Per Visit

www.palacecollision.com

• Servicing all makes and models (including
light & medium duty trucks) foreign or
domestic

• Incredibly fast repair time

• All vehicles serviced by Certified Master
technicians in auto body repair,
mechanics, and refinishing

• Brand new state of the art spray booths
and equipment

• New dustless repair system

• Vehicle safety and performance is top
priority. We make sure that the struc-
tural restoration of the vehicle meets or
beats manufacturer’s recommended
specifications

• Alternative transportation available

• Courtesy detail

• Lifetime warranty on all body work
performed (Ask for details)

With minimum $500.00 collision repair.
Valid throught February 28, 2013.

With minimum $500.00 collision repair.
3 day rental, based on availability.
Valid throught February 28, 2013.
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The Oakland Community Col-
lege Event Class is holding an Ital-
ian Food & Wine Pairing on Feb.
21, at the Orchard Ridge Campus,
featuring the best dishes di sta-
gione (in season) and Italian wine
to enhance the food prepared by
the Buffet and Banquet Class.

During the cocktail/appetizer
hour, signature cocktails, wine
and specialty beers will be of-
fered at the cash bar.

The five-course dinner will be
at Building J, Room 145 at 6 p.m.
Go to www.oaklandcc.edu/ce to
register or call (248) 232-4178.
Tickets are $60.

OCC Italian Dinner

The Auburn Hills Writers’ Group
meets from 6:30 to 8:30 p.m. on
Thursday, Feb. 21, in the Small
Meeting Room of the Auburn Hills
public library building.

The program is for local writ-
ers 18 and older. Bring a note-
book and samples of your work
and be prepared to share and
discuss what you’ve written.

The group meets every third
Thursday of the month.

Writers’ Group
At A.H. Library


