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Buick January
Sales Best
In Nine Years

CONTINUED FROM PAGE 1

Year-over-year growth for the
month was 57 percent retail and 57
percent total.

The new 2013 Enclave luxury
crossover features updated styling,
new technology, and industry-ex-
clusive safety features. The vehicle
is in high demand. According to JD
Power PIN data, the typical En-
clave is spending about 20 days on
adealer’s lot, less than half of the in-
dustry average “days to turn” for
midsize crossovers.

“With two luxurious crossovers
and three beautiful sedans, Buick’s
model lineup has never been
stronger,” said Brian Sweeney,
vice president of Buick Sales and
Service. “January sales show that
customers are responding to the
brand’s new models.”

Got News?

If you have solid business news
for this paper, please contact us

— at News@DetroitAutoScene.com.

CONDOS FOR RENT

— Totally Remodeled —

Warren Tech Center
1 bedroom, includes heat $725

Sterling Hgts (Canal & VanDyke)

1 bedroom $650

Chesterfield Twp
2 bedroom $700

Call Jamie
Realty Executives Midwest

586.532.6700 x125

FOR RENT

3 Bedroom Colonial
(12 Mile & Ryan Area)

Newly Decorated - Spotless
L5 Baths
Living Room - Dining Room
Family Room with Fireplace
A/C - Beautiful Neighborhood

e 586-222-9125

‘Chrysler is as American as It Was When It Was Founded’
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He added that shouldn’t ob-
scure the fact that they still have
a lot of room for improvement.

Smith also noted that Mar-
chionne stated in Rome that he
believed the merger between
Chrysler and Fiat would take
place in 2014, but that the UAW’s
pension fund people have differ-
ent opinions on the value of
Chrysler. Smith asked just what
those differences are.

Marchionne said that while
VEBA, the pension people, and
Chrysler have different opinions
on the worth of the stock held by
VEBA, the market will ultimately
set the value of the stock in ques-
tion.

“And whenever it sets the
price, then I think we’ll reconcile

the differences and move it on
from there, but these two organi-
zations need to be connected,”
Marchionne said. “The work that
we’ve done over the last four
years is way too important and
it’s way too integral to the way in
which the house runs today to
break it apart because of differ-
ent ownership structures. So I
think we owe it to the people, we
owe it to the business, and hope-
fully we’ll get it done by the end
of next year.”

Smith then asked what the
public would be seeing coming
from Italy. Marchionne said the
first Alfa Romeo should hit the
dealers by the end of the year. He
added that he believes the com-
pany owes it to Chrysler dealers,
especially the ones who have
made a commitment to Fiat, to

Lincoln Web Searches Soar 350%
After Super Bowl Commercial
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“Look at Chrysler,” Stelmaszek
said. “Their regular ads that run
364 days a year are fine, but they
are no where near as good as the
ads they run on Super Bowl Sun-
day. That one day shows you
what one excellent ad can do. As
the players say, go big or go
home.”

The Ram ad, Stelmaszek said,
displayed a series of values that
embodied the brand and showed
that the company shared the val-
ues of the customer.

“It’s one thing to say you share
the values,” Stelmaszek said.
“Now you have to show it. I visit-
ed the Ram Web site just after
the commercial aired and you
have to scroll down past a lot of
material about farmers before
you see items on trucks.”

For the Lincoln ad, Stelmaszek
said they did well in creating
striking imagery. The idea be-
hind the ad was to link social
space with broadcast space. If a
company does that well, they
can do well for themselves.

But while Lincoln asked for au-
dience engagement, they asked
for it on “The Jimmy Fallon
Show” several weeks before the
Super Bowl instead of on the big
day.

“l will say this,” Stelmaszek
said, “I looked up some statistics
which showed that Internet
searches of the Lincoln Motor
Company went up 350 percent af-
ter the ad ran.

“Regardless of anyone’s opin-
ion, interest in the company’s ve-
hicles went up. And that’s not a
bad thing.”

FOR RENT
3 bedroom, 1 Bath,
Attached Garage,
Air, Deck, Fenced Yard.
Clean, fresh, home.

13 and Chicago Rd, N. Warren.
%950 a month

1 and a half security.

313-882-6579
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ﬁ EASTPOINTE AUTO SALES
17875 E. 8 MILE
/I EASTPOINTE, Ml 48021

PAID TO

THE ORDER OF

FINANCING FOR EVERYONE!

100% Good - Bad TR
raen. .3 Bankruptcy - Foreclosures 3 gcy
RN ALL ARE ACCEPTED! Sl

WE CAN GET YOU ON THE ROAD TODAY!

CUSTOMER ASSISTANCE VOUCHER

VALUED CUSTOMER

THIS IS A CHECK
VOUCHER 134921
VALID JAN. 28-FEB 18, 2013
CLAIM ACCOUNT

SUM OF

ONE THOUSAND DOLLARS /100

DOLLARS | CENTS

1001001 58261785 007561

=
EASTPOINTE:
AUTO SALES %i

Eastland
Mall

VALID TOWARD THE PURCHASE OF USED VEHICLES PRICED $5995 AND HIGHER. VOID WHERE PROHIBITED. ONLY VALID IF PRE-
SENTED UPON REGISTRATION. EXPIRES FEBRUARY 18, 2013. NO CASH VALUE. CANNOT BE COMBINED WITH OTHER OFFERS.

(586) 779-0000

17875 E. EIGHT MILE IN EASTPOINTE

Rect, Rellern

AUTHORIZED SIGNATURE

B LTI £AST OF KELLY WEST OF I-94 ACROSS FROM EASTLAND

D+I+A+M+O+N+D

NAILS

586.977.3277

8379 Old 13 Mile
Just East Of Van Dyke

WALK-INS WELCOME

Say Good-Bye to

Pedicure & Nick, Chips & Smudges. Pedicure &

Manicure SHELLAC

with warm towel  Zero Dry Time.

14 Day Wear.

High Gloss Finish.
Fast, Gentle Removal.

$15 for shellac, per application,

Not combine additional $10 for Manicure.
w/other offer or special. Not combine
Expires: 2-28-31 w/other offer or special.
Expires: 2-28-31
FULL SET FILL IN
Gel Gel
or or
Acrylic Acrylic
Not combine Not combine
w/other offer or special. w/other offer or special.
Expires: 2-28-31 Expires: 2-28-31

$15 S100ff

Pedicure
Shellac
Manicure
with warm towel s 2 o
Reg. $50. Not combine
Not combine w/other offer or special.
w/other offer or special. Expires: 2-28-31
Expires: 2-28-31
Eyebrow Individual
Wax Lashes
Reg. $10. Reg. $25.
Not combine Not combine
w/other offer or special. w/other offer or special.
Expires: 2-28-31 Expires: 2-28-31

try and work out a way for them
to “carry the brand.”

“So we're going to meet with
them probably at the beginning
of the second quarter and really
come up with a final proposal
that will delineate the distribu-
tion network in the U.S.,” Mar-
chionne said. “But I think, you
know, we have the people and I
think we have the product and
that’s the important thing.”

Smith concluded the interview
by asking if the public needed to
know anything else about the fu-
ture.

“No, I think we’re in good
shape, and I just want to thank
you for giving us an opportunity
to speak to Detroit this morning
again. I think it’s a good day. Any
day after a Super Bowl like yes-
terday is a good day,” Mar-
chionne said.

Flacco Wins Super Bowl, Stingray
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On behalf of Chevrolet, the of-
ficial sponsor of the Super Bowl
XLVII MVP Award, Flick present-
ed quarterback Joe Flacco with a
2014 Corvette Stingray last week
in recognition of his efforts in
leading the Baltimore Ravens to
a 34-31 win over the San Francis-
co 49ers.

“Banner Chevrolet and the en-
tire city of New Orleans have
been through so much since the
storm, we felt this was a small

gesture to bring the comeback
story full circle,” said Alan Batey,
GM vice president of U.S. Sales,
Service and Marketing. “With the
Super Bowl in his backyard, we
couldn’t think of a better guy to
have the honor of awarding the
MVP with his Corvette Stingray.”

Banner Chevrolet suffered one
of the largest losses ever record-
ed for a dealership in the United
States and recently completed a
massive multimillion-dollar reno-
vation complete with state-of-
the-art technology.

Woodland Urgent Care
22341 W. 8 Mile Road
Detroit

313-387-8700

WARREN URGENT CARE

“Bringing Quality Urgent Care To Your Neighborhood”
(We 3 ”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,
Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

586-276-8200
31700 Van Dyke ¢ Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

N. East Macomb Urgent Care
43900 Garfield, Suite 121
Clinton Township

586-868-2600

> FLU SHOTS <«

ATTENTION

Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!

www.warrenurgentcare.com
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BIG 3 EMPLOYEE DISCOUNTS » BIG 3 EMPLOYEE DISCOUNTS

COMPLETE AUTO-BODY REPAIR

EXCLUSIVE CUSTOM PAINTING « AUTO DETAILING DONE FIRST CLASS
ALL INSURANCE COMPANIES WELCOME
LIFE TIME WARRANTY ¢ DEEP DISCOUNTS ON DEDUCTABLES

FREE LOANERS

“WE ARE MINUTES FROM THE TECH CENTER”

586.795.4655

6285 E. 14 MILE « EAST OF MOUND ROAD « 8-6 MON-FRI « S-6 SAT

Custom” Wig Designer

'

7233 East Nine Mile (Just West of Van Dyke)

586.806.5463

WE ARE THE BEST

. RIGHT
CHOICE

TYPES OF WIGS
WE CARRY:
U-Part Wigs

Full Lace Wigs
Lacefront Wigs

@ Handmade Wigs

. CUSTOM HAIR:
| Any Color

Any Texture
i Lengths - 1210 32in.

CUSTOM HAIR COMPANY ANYWHERE...
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