
Dodge is launching the 2013
Dodge Charger AWD Sport just in
time to combat winter driving
conditions.

The Charger’s new AWD Sport
package comprises two powerful
engines delivering up to 370
horsepower. Dodge officials say
the new Charger package is the
segment’s most advanced all-
wheel-drive system for V6 fuel
economy, new “blacked out” ex-
terior accents for a menacing
look, and first-time-available-to-
Charger AWD paddle-shifters
with “sport mode.”

“With the instant success of
the sinister-styled Charger Black-
top, the new Charger AWD Sport
delivers a similar aggressive look
with the added capability of all-
wheel drive,” said Reid Bigland,
president and CEO – Dodge
Brand.

“The new Charger AWD Sport
offers the unmistakable combi-
nation of up to 370 horsepower,
the most sophisticated all-wheel-
drive system in its class, best-in-
class V6 fuel efficiency, and a
style that sets it apart from any
other car on the road, all at an
amazing value.”

Orders for the 2013 Dodge
Charger AWD are open now. Vehi-
cles will be built at the Brampton
(Ont.) Assembly plant from De-

cember through February.
Dodge now offers new design

and performance features never
previously offered on Charger
AWD models.

Building on the success of the
rear-wheel drive and blacked-
out-styled Dodge Charger Black-
top – an enthusiast-desired pack-
age that has accounted for up to
25 percent of Charger SXT sales –
the 2013 Dodge Charger AWD
Sport provides a new frontier for
the Dodge brand.

The new 2013 Dodge Charger
AWD Sport is available on the
Dodge Charger SXT and SXT Plus
AWD models for a U.S. Manufac-
turer’s Suggested Retail Price
(MSRP) of just $1,395 and Charg-
er R/T and R/T Plus AWD models
for just $1,195.

The Charger AWD Sport pack-
age offers added value with a 40
percent package savings dis-
count and includes a unique
Gloss Black painted split-
crosshair grille and grille sur-
round, 19-inch polished alu-
minum wheels with Gloss Black
pockets, all-season performance
tires, the first application of
steering-wheel mounted paddle
shifters and sport mode trans-
mission calibration in a Charger
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Former Buick Achievers Scholarship Award winners (from left)
Saad Amer, Melissa Rey, Carmen Gil, Tommy Jones and Denney Choi

attended NBC News’ 2012 Education Nation Student Town Hall.

Students from across the na-
tion who excel in both the class-
room and as contributors to
their communities are expected
to vie for 1,100 scholarships of-
fered through the 2013 Buick
Achievers Scholarship Program,
funded by the General Motors
Foundation.

One-time $2,000 scholarships
will be awarded to 1,000 success-
ful applicants beginning Jan. 7
through 5 p.m. EST on Thursday,
Feb. 28.

Since the program was created
in 2011, the annual Buick Achiev-
ers Scholarship Program has giv-
en out nearly $12 million in
scholarships.

In addition, through this pro-
gram, 100 current high school or
current undergraduate students
will receive scholarships up to
$25,000 a year, renewable for up
to four years and one additional
year for students registered in
qualified five-year engineering
programs.

“Since the inception of the
Buick Achievers Scholarship
Program, we have provided
scholarships to more than 2,000
students from all 50 states,” said

Students Compete
In This Year’s
Buick Achievers
Scholarship Plan
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December of 2012 was a good
month for GM with numbers indi-
cating that U.S. dealers delivered
the company’s highest December
sales in five years, with deliveries
up 5 percent year-over-year to
245,733 vehicles.

December was also GM’s best
retail sales month of 2012. Retail
volume was up 38 percent from
November – about double the in-
dustry’s estimated increase.

Incentive spending was com-
petitive with industry-wide lev-
els, according to J.D. Power esti-

mates, and remains below many
Asian and domestic competitors.

“All four GM brands increased
their sales year-over-year in De-
cember and we were strong
across the board in cars,
crossovers and pickup trucks,”
said Kurt McNeil, vice president
of U.S. Sales Operations.

“We also achieved an impor-
tant fuel economy milestone,” he
said. “In December, GM became
the first U.S. automaker to sell
more than 1 million vehicles in a
single year that get an EPA-esti-

mated 30 mpg or better on the
highway.”

Total GM passenger car sales
increased 14 percent compared
with a year earlier. Crossover
sales were up 2 percent and sales
of trucks, which include pickups,
vans and SUVs, were equal to a
year before.

Compared with November, to-
tal car sales increased 18 per-
cent, trucks 52 percent and
crossovers 22 percent.

Combined mini, small and
compact car sales were up 52

percent year-over-year driven by
continued strong Buick Verano,
Chevrolet Spark and Sonic sales;
a 27 percent increase for the
Chevrolet Cruze; and a 72 per-
cent increase for the Chevrolet
Volt.

Cadillac posted a double-digit
year-over-year sales increase for
the third consecutive month.

Cadillac passenger car sales in-
creased 64 percent year-over-
year as the all-new ATS and XTS
continue to establish themselves
in the luxury market.

Year-over-year sales of the
Chevrolet Silverado increased 6
percent and sales of the GMC
Sierra were up 13 percent. GM

Chrysler’s sales winning streak
continued in December 2012 as
the automaker reported U.S.
sales of 152,367 units for the
month, a 10 percent increase
compared with sales in Decem-
ber 2011 (138,019 units), and the
group’s best December sales
mark since 2007.

The Chrysler, Dodge, Ram
Truck and FIAT brands each
posted year-over-year sales gains
in December compared with the
same month last year.

The FIAT brand’s 59 percent in-
crease was the largest sales gain

of any Chrysler Group brand for
the month.

December marked Chrysler
Group’s 33rd consecutive month
of year-over-year sales gains.

For the year, Chrysler Group
sales totaled 1,651,787 units, up 21
percent compared with sales in
2011.

The Chrysler, Jeep, Dodge, Ram
Truck and FIAT brands each
recorded significant sales gains
during 2012 compared with sales
in the previous year. The Jeep
brand’s 13 percent sales increase
in the U.S. helped push its global

sales to an all-time record in 2012.
Seven Chrysler Group models set
annual sales records in 2012.

“Chrysler Group ended 2012 on
a strong note with December sales
up 10 percent and our best De-
cember sales since 2007,” said
Reid Bigland, president and CEO –
Dodge Brand and head of U.S.
Sales.

“Looking back on 2012, we
were again one of the fastest
growing automakers in the coun-
try with total sales up 21 percent.
We also recorded 33 consecutive
months of year-over-year sales

growth and our strongest annual
sales in five years.

“Finally, seven of our vehicles
recorded their best-ever annual
sales in 2012, demonstrating how
the quality, design and fuel effi-
ciency of our product lineup con-
tinues to resonate with con-
sumers.”

The all-new Dodge Dart, which
just earned a Top Safety Pick
from the Insurance Institute for
Highway Safety, played a big role
in Chrysler Group’s 10 percent
sales increase in December. Dart
sales were up 36 percent from

November to December, the com-
pact car’s best monthly sales
performance since it went on
sale in June.

Also contributing to Chrysler

Chrysler Sales Break Through Record Barriers in 2012

Ford Motor Company’s U.S.
sales grew across the board in
2012, with cars up 5 percent, util-
ities up 7 percent, and trucks up
2 percent for the year.

Overall, the Ford brand ended
2012 with 2,168,015 vehicles sold
– the only automotive brand to

top 2 million in U.S. sales.
“Ford finished 2012 strong,

with retail sales showing im-
proved strength as more cus-
tomers returned to dealer show-
rooms,” said Ken Czubay, Ford
vice president, U.S. Marketing,
Sales and Service.

“Ford’s fuel-efficient cars and
hybrid vehicles showed the most
dramatic growth for the year, and
we achieved our best year for
commercial vehicle sales since
2008.”

Sales of Ford’s small cars were
up 29 percent in 2012, with

316,006 vehicles sold, and overall
car sales were up 5 percent in
2012, with 760,646 sold. Focus
sales gained 40 percent during
the year, and the all-new C-MAX
continues its strong selling rate.

Ford Brand Stands Alone in ’12 With 2 Million U.S. Sales
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Dodge Dart

2013 Buick Verano

GM First Automaker to Sell 1M 30-mpg Vehicles in a Year

What a Year! Detroit 3 Tear Up Record Books
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Aggressive ’13 Charger AWD
Sport V6 Delivers 370 HP
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