
by Irena Granaas

A crossover enthusiast who is
an interior designer and blogger
received exciting news recently
when he learned his Buick En-
core “Pinboard to Dashboard”
design will be showcased during
the 2013 New York Auto Show.

The designs created by Michael
Wurm, Jr. – a Pennsylvania bed-
and-breakfast owner whose Web-
site has nearly 4 million followers
on Pinterest – were selected over
that of nine other influential blog-
gers on design, food and fashion in
Buick’s first-of-its-kind online de-
sign contest launched in October.

“It’s a blogger’s dream come
true,” Wurm said after learning of
his selection. “From start to fin-
ish, I was checking out what the
other participants were doing,
and I thought everyone had a
strong design.

“I had no idea whose design
would be selected because you
really got to see everyone’s style
and I was in love with all of them.
I have a totally different perspec-
tive of Buick now.”

As social media platforms grow
in importance for auto market-
ing, the fast-growing Pinterest site
is a great fit, as it invites users to
organize and display favorite de-
signs, products and other items of
interest on digital “pinboards.”

Each of the competing design-
ers and bloggers displayed on
their pinboard how the Buick En-
core luxury small crossover ex-
pressed their personal sense of
style and life interests.

In creating the contest, Buick
selected Pinterest because 71
percent of its nearly 25 million
users are under the age of 45,
and half of them are 25-44, a key
market for the all-new Encore.

The 2013 Buick Encore five-
passenger crossover, is manufac-
tured in Bupyeong, South Korea,
using Buick’s global small
crossover platform, which is
unique in terms of North Ameri-
can sales, but is shared with the
Opel Mokka and the Chevy Trax,
which are not sold in the U.S.

Powered by a 1.4-liter tur-
bocharched engine, the crossover
is rated at 33 mpg highway with
standard six-speed automatic
transmission and FWD, and also
has an available AWD edition.

Phil Colley, Buick Product Com-
munications manager for the En-
core, explained the selection
process that resulted in Wurm’s
winning designs being chosen.

“We started off with 10 different
design, fashion and food bloggers
who created pinboards that kind of
showcased their personal style
and what they would do if they had
an Encore . . . Then we whittled
those pinboards down to five fi-
nalists, and we put those into an

online ‘look book’ . . . We took that
look book and pitched it out to a
number of lifestyle editors from
top publications, and they basi-
cally voted on whose design would
be selected to showcase at the
show,” he said.

The more than 20 lifestyle edi-
tors polled represented publica-
tions and outlets such as Lucky,
Oprah, Woman’s World, Essence,
Uptown, and Good Housekeeping,
The Huffington Post and She Knows.

“Knowing the Encore’s target
audience spends a great deal of
time online, and on Pinterest, we
created a social strategy to reach
them where they ‘live’,” said Lloyd
Biermann, Buick Crossover’s Mar-
keting manager.

“Pinterest and this program
help visually explain and reveal the
beauty of the Encore from a third-
party perspective. We were im-
pressed by the level of creativity

and inspiration these bloggers
created with their pinboards.”

Colley talked about the Encore
and how contests like this attract
their core customer base.

“The Encore gives people the
crossover feel, but it does it in a
more maneuverable package . . .
It’s very versatile and has lots of
cargo space and a pretty dynam-
ic interior,” he said.

The crossover offers several
fashion interiors, Bose noise can-
cellation, a rear-view camera,
leather-wrapped steering wheel,
General Motors’ Intel satellite link
system, and other luxury features.

“We think (the Encore) hits a
pretty good sweet spot out there
with the younger, urban profes-
sionals . . .

“It really gives us a good intro,
along with the Verano (Buick’s
compact, luxury sedan) into the
brand . . . now we have two vehi-

cles that appeal to get people in-
to the brand, and hopefully, grow

them into the brand,” Colley
said.
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Ray
Stemple

rstemple@edrinke.com

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 12-31-12.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

ED RINKE CHEVROLET BUICK GMC
ED RINKEED RINKE

All prices & payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives.
Prices and payments are inclusive of GM Employee Discount (Unless otherwise stated). Leases are 24 months, 10,000 miles per year
w/ approved S Tier credit w/ $999 due at signing, (unless otherwise noted). Prices & payments are plus tax, title, and plate fees. 0%
financing in lieu of some factory rebates. Refundable security deposit required on certain vehicles – to be determined by lender.
Must qualify for conquest with a 1999 or newer non GM lease. Must qualify for Trade In Allowance with a 1999 or newer vehicle and
trade it in towards purchase of new vehicle. Verano lease is with $1447 down. Terrain Lease is with $1802 down. Enclave lease is
with $2494 down. Sierra lease is with $401 Down. Sierra, Terrain, and Verano purchase prices are 2012 model years. Terrain lease is
36 month, Enclave and Sierra are 24 month leases, Verano lease is 39 month **See salesperson for details. Expiration Date –1/2/13.

* All prices & payments include GM rebates. Pictures may not represent actual
vehicle. All leases are 10K per year. Silverado, Traverse & Corvette require GM
Employee Discount. Cruze,Malibu, Silverado &Traverse are all 24Month Leases. Volt
is 36 Month Lease. Must qualify for Lease Conquest on all vehicles. Must qualify for
GMS Employee Discount onTraverse, Corvette & Silverado. Corvette must qualify for
Corvette Loyalty. 48 Month US Bank Lease. Due at signing on all leases - 1st
payment, title, tax, plates & acq. fee. No security deposit required on all vehicles with
approved S&ATier credit approval. Cruze $1299 down,Malibu $1585 down,Traverse
$1026 down, Silverado $123 down. Expiration Date –1/2/13.

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS:

Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

See us for your GM employee purchases.

1-866-452-1300
24231 Van Dyke at 91/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS:

Mon. & Thurs. 8:30am-9:00pm;Tues., Wed., & Fri. 8:30am-6:00pm

We Are Professional Grade
BEYOND AM BEYOND FM

SATELITE RADIO

EXPERIENCE BUICK
Special 24 Month Leases

2 Years of Onstar Directions & Connections
2 Years of SiriusXM Radio • 2 Years of Maintenance

GM EMPLOYEE DISCOUNT NOW ELIGIBLE TO AUNTS, UNCLES, NIECES, AND NEPHEWS

G M E M P L O Y E E D I S C O U N T E X T E N D E D
T O A U N T S , U N C L E S , N I E C E S , A N D N E P H EWS !
M U S T T A K E D E L I V E R Y B Y J A N U A R Y 2 , 2 0 1 3

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

SIERRA 1500
EXT CAB 4X4

LEASE$159*
GM EMPLOYEE PRICE
$20,430*

TERRAIN
LEASE$159*
GM EMPLOYEE PRICE
$23,030*

2012

VERANO
LEASE$159*
PURCHASE PRICE
$20,235*

2012

ENCLAVE
LEASE$159*
GM EMPLOYEE PRICE
$29,655*

Up to $14,000
in rebates

Find Us on
FACEBOOK

NO DOC
FEES

YOUR
CHOICE$159*mo

Costco Members receive special pricing & a $500 gift card

2013
VOLT

$249*
36month/
10K Year

2013
MALIBU LS
No GMS Required

2013
TRAVERSE

LS

GMS

2013
SILVERADO
LS EXT CAB

4X4

GMS

2013
CORVETTE

GMS

$399*
48month/
10K Year

2013
CRUZE LS
$99*

YOUR
CHOICE$139*mo
24 MO. LEASE/10K PER YEAR

24month/10K Year

Participants in the first-of-its-kind program included, from left, Jessica
Sturdy of Bows & Sequins, Katie Rodgers of Paper Fashion, Aly Walan-
sky of A Little Aly-tude (kneeling), Shannon Ables of The Simply Luxuri-
ous Life, Julie Deily of The Little Kitchen, Michael Wurm of Inspired by
Charm and Julie Thigpen of Belle Maison 23. Not pictured are Susie An-
derson of We Are Not Martha, Jeanne Chan of Shop Sweet Things and
Maia McDonald of Conundrum.

Blogger Triumphs in Encore Design Contest

The SAE International’s gener-
al membership has elected offi-
cers and directors to its Board of
Directors for 2013.

The officers include Donald
Hillebrand, director of Argonne
National Laboratory’s Energy
Systems Division in the office of
president, and 2013-2015 Vice
President Automotive: Jeff
Hemphill, chief technical officer
of the Schaeffler Group in North
America.

2013-2015 directors include:
• Paul “Scooter” Brothers,

chief operating officer of COMP
Cams, Inc.

• Arun Jaura, vice president
and head of Eaton India Engi-
neering Center, Eaton Technolo-
gies Pvt.

• Louis Kratz, vice president,
Logistics and Sustainment of
Lockheed Martin.

• Patrick Leteinturier, senior
principal, Automotive Systems
of Infineon Technologies AG.

Officers and directors begin
their terms in January 2013.

SAE Names Its
2013 Officers


