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2012 EQUINOX

$21,836*
10K MILES/YR

$999 DOWN at Lessee Signing
MSRP 24,355

$159*24MO.
LEASE

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 5-31-12.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile
Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

ED RINKE CHEVROLET BUICK GMC

Jim
Pfeifle

Ray
Stemple

jpfeifle@edrinke.com rstemple@edrinke.com

Dennis
Thacker

Nicole
Dodge

dthacker@edrinke.com nhuminski@edrinke.com

See us for your GM employee purchases.
See us for your GM employee purchases.

ED RINKEED RINKE

* All prices & payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of GM
Employee Discount (Unless otherwise stated). Leases are 24 months, 10,000 miles per year w/ approved S Tier credit w/ $999 due at signing, (unless otherwise noted). Prices &
payments are plus tax, title, and plate fees. 0% financing in lieu of some factory rebates. Refundable security deposit required on certain vehicles – to be determined by lender.
Must qualify for conquest with a 1999 or newer non GM lease. Sierra is with $1760 down; Acadia is $2380 Down, Regal is $2975 Down, Lacrosse is $3425 down. **See sales-
person for details. Expiration Date – 7/2/12.

* All prices & payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of GM
Employee Discount (Unless otherwise stated). Lease terms vary from 24 to 48 months, 10,000 miles per year w/ approved S Tier credit w/ $2500 due at signing, (unless otherwise noted).
Prices & payments are plus tax, title, and plate fees and first month payment No secrity deposit on leases.. 0% Financing in lieu of some factory rebates. Malibu LS (leased thru GM
financial), Equinox LS, Cruze LS leases require 800 plus credit score. Cruze, Equinox and Silverado include non GM competitive lease. Malibu includes GMC. USA d insurance rebate.
Must quality for Conquest. Some vehicles may be Courtesy cars. Plus Acc. fee for Cruze $1400 down, Malibu $1300 down, Silverado & Traverse $1100 down exp. 7-2-12.

Find Us on
FACEBOOK

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS:

Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

$25,649*
10K MILES/YR

$999 DOWN at Lessee Signing
MSRP 35,990

1-866-452-1300
24231 Van Dyke at 91/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS:

Mon. & Thurs. 8:30am-9:00pm;Tues., Wed., & Fri. 8:30am-6:00pm

We Are Professional Grade
BEYOND AM BEYOND FM

SATELITE RADIO

EXPERIENCE BUICK
Special 24 Month Leases • 2 Years of Onstar Directions & Connections

2 Years of SiriusXM Radio • 2 Years of Maintenance

2012 SILVERADO EXT CAB 4X4
ALL-STAR EDITION

GM Bedliner Included

$199*39MO.
LEASE

2013 MALIBU IN STOCK

2012 LACROSSE

GM EMPLOYEE SALES PRICE
$24,37500*

2012 REGAL

GM EMPLOYEE SALES PRICE
$22,45000*

2012 SIERRA
EXT CAB 4X4

GM EMPLOYEE SALES PRICE
$23,99000*

$23900*

2012 ACADIA

GM EMPLOYEE SALES PRICE
$25,47500*

NO DOC
FEES

YOUR CHOICE $9900*/mo.
YOUR CHOICE $7900*/mo.

WE WILL BEAT ANY DEAL!
‘12 CRUZE $15,698*

MSRP 18,865
Stock #421006
10 AIR BAGS

$14,572* ‘12 MALIBU

MSRP 22,755
Stock #420801

‘12 SILVERADO
W/TRUCK

$16,248* $21,999* ‘12 TRAVERSE

MSRP 30,335
10K MILES/YR

24 month lease,
10k miles a year

BLOOD
DRIVE
July 26, 2012

DETROIT – The debut of the
new 2013 Buick Enclave luxury
crossover in April, according to
GM, defined a new course for
Buick design language while
completing a full circle of design
cohesion now evident across
the brand’s products.

“Sculpted, graceful design is
part of the Buick brand identi-
ty,” said Dave Lyon, executive
director for Design.

“Each model has details that
make it unique, but a Buick can
be recognized by its elegant
waterfall grille, flowing lines,
and complementary interior
colors and materials.”

Blue translucent headlight
rings, LED lighting inside and
out, and soft-touch interior ma-
terials continue to stress the
brand’s attention to detail, say
GM officials.

Following the debut of the En-
core luxury crossover earlier
this year, Automobile magazine
wrote that “Buick has pulled a
complete 180 in the past five
years, revitalizing its lineup with
well-crafted models and at-
tracting younger buyers.”

Behind Buick’s new sedans
and crossovers are creative
minds whose personal hobbies
inspire their professions. A trio
of photography enthusiasts ap-
plies their shared hobby to
unique pursuits on Buick’s staff.

John Puskar, Alikhan Kul-
janov, and Craig Zinser are three
photographers whose back-
grounds and work differ great-
ly, but whose shared passion
creates a common bond.

“Everyone has something
they aspire to be at an early
age,” said John Puskar, director
of strategic design.

“At one point, in first or sec-
ond grade, I spilled some ink on
one of my art class projects.
Rather than throw it out and
start over, I used the spill to my
advantage and incorporated it
into part of a painting that went
on to win art shows.

“That made me realize I want-
ed to grow up to be an artist
making beautiful things. Now,
some of those things include
Buicks.

“I’m intrigued by subtlety and
nuance in my photography.
Right now, my passion is night
photography and trying to find
detail in the black and white cre-

ated by darkness.
“The play on contrast and val-

ues creates such a challenge.
I’ve also been photographing
my daughters doing gymnastics,
and the low light and motion
combine to make getting the
right shot a real challenge.

“I love being able to freeze an
experience in time for everyone
to go back and relive that mo-
ment as if they were there. I also
love being able to turn an image
into a piece of art.”

Puskar sees a common thread
between the challenges of pho-
tography and those of designing
new vehicles.

“Technology has opened up
new opportunities to manipu-
late images and create some-
thing truly unique.

“Our Buick customers also re-
quire a certain form and struc-
ture that must be achieved.
Size, shape – that all matters.
Harmony is a part of a Buick
owner’s life, and for me, finding
it has become an obsession.”

Kuljanov, a lead creative de-
signer for Buick, developed his
creativity as a child surrounded
by challenging conditions in
the former Soviet Union.

“My mother encouraged me
to become an artist and to de-
fine the beauty in our world.

“My interest in landscapes
comes from the warmth of sun-
sets and sunrises, or the colors
of an expansive vineyard in Oc-
tober.

“But, at the same time, I love
the character of black-and-white
portraits. Removing color brings
out a subject’s true character
and simplifies the surround-
ings. As a designer, I love sim-
plifying my environment.”

Kuljanov says when he first
looks at a car design, he imag-
ines he’s looking through a lens.

“Luxury is defined by the de-
tails, especially today in a sim-
pler, cost-efficient industry. I
think of photography when I en-
counter those details. When I
look at a line of stitching, every-
thing other than that stitch is
out of focus in my mind.

“When designing a vehicle,
my goal is to bring those details
into focus for our customers.

“Buick represents warmth
and simplicity overlaid with
fine luxury detail. Wood, leather,
suede – these are all simple-

looking materials with complex
design forms that must be set
within the vehicle’s defined
structure.

“Items I photograph, like a
glass of cognac or a colorful au-
tumn setting, for example, affect
the warm colors we’ve brought
to the Buick brand.”

Zinser’s passion for photog-
raphy contributes to his work at
Buick in a different way as an en-
gineering group manager for
infotainment systems.

“Photography allows an en-
gineer like me to have a creative
side,” he noted. “That’s some-
thing engineers aren’t really
known for, but I think it helps me
look at things from different
perspectives, allowing me to
find unique solutions to prob-
lems I face.”

Zinser’s passion evolved out
of another love: travel. Basic
photos from his vacations
around the world evolved into
a greater passion for photogra-
phy and a drive to capture the
most important details and
feelings of a location.

“When we travel, we love to
visit historic locations. I am al-

ways amazed by the architec-
ture and landscapes. But it is
difficult to capture the true
beauty in a picture, so I take a
lot of photos from different an-
gles. Details, lighting and per-
spective are all important to me.
I’m always looking for that one
shot which captures a location
and has that ‘wow’ factor.”

The attention to detail is con-
tributing to a series of success-
es. Enclave, the industry’s best-
selling three-row luxury
crossover, saw record sales in

2011. Kelly Blue Book recently
named the LaCrosse midsize
luxury sedan one of the “10
Best Luxury Cars under $40,000”
and the 2012 Verano luxury
sedan one of the “Best Sedans
Under $25,000.”

“Photography is a brother-
hood, we see each other and
wave,” said Puskar. “We recog-
nize people using good cameras.
We can be anywhere in the
world and know one another as
photography enthusiasts and
have that connection.”

Shutter Snappers Lead to Creativity in New Buicks

Behind Buick’s new sedans and crossovers are creative minds
whose personal hobbies inspire their professions.

DETROIT – Buick has an-
nounced the 2013 Verano Tur-
bo luxury sedan will be pow-
ered by an Ecotec 2.0L tur-
bocharged engine with direct
injection and continuously vari-
able valve timing that pro-
duces an SAE-certified 250
horsepower at 5300 rpm and
260 lb.-ft. of torque at 2000
rpm. Acceleration from 0-60
mph is an estimated 6.2 sec-
onds.

The Verano Turbo goes on
sale later this year.

More than 90 percent of the
Verano Turbo’s peak torque –
more than 234 lb.-ft. – is avail-
able between 1700 and 5500
rpm.

Its closest competitor, the
2013 Acura ILX 2.4L, offers a
peak of 170 lb.-ft. of torque.

“The 2.0L turbo engine was
designed for refinement, high-
er output capabilities and re-
duced noise,” said Amy Joss,
Ecotec 2.0L assistant chief en-
gineer.

“The way it sounds, the pow-

er delivery and the refined
character are all fitting of a lux-
ury sedan with a fun side.”

In December, Buick’s 2.0L
turbocharged Ecotec engine
was named one of Ward’s Auto
World’s 2012 10 Best Engines
for North America.

At the time, the publication’s
editor-in-chief, Drew Winter,
said: “This engine delivers a
level of power and sophistica-
tion that redefines Buick.”

The choice to use a small-
displacement turbocharged en-
gine for a more powerful Vera-
no model is consistent with
Buick’s effort to downsize its
powertrains without sacrificing
performance.

Verano and the Regal luxury
sport sedan are available ex-
clusively with four-cylinder en-
gines, while the LaCrosse lux-
ury sedan comes standard with
a four-cylinder engine paired
with eAssist technology, which
uses an electric motor and
battery to boost both per-
formance and fuel economy.

The standard 2013 Regal
four-cylinder engine also is
equipped with eAssist.

“Buick’s engine strategy con-
tinues to be driven by intelli-
gent performance,” said Tony
DiSalle, vice president of Buick
Marketing.

“Four-cylinder engines, tur-
bocharging and eAssist are all
the right solutions for today’s
market.

“With these advanced tech-
nologies, Buicks are more effi-
cient without sacrificing their
smooth, quiet character.”

According to IHS Automo-
tive, use of four-cylinder en-
gines in North American vehi-
cles will grow 74 percent from
6.9 million to 12.2 million units
over the next 10 years.

The Verano Turbo will be
available with a choice of a six-
speed automatic transmission
or a six-speed manual gear-
box. According to GM, includ-
ing Regal Turbo and Regal GS,
the Buick brand offers more
manual transmissions than Fer-

rari and Lamborghini com-
bined.

Acceleration performance is
expected to be consistent be-
tween the two transmissions.

Fuel economy numbers are
not final, but the Verano Turbo
is expected to be in line with
Buick’s other turbocharged
models.

Pricing will be announced
closer to the start of produc-
tion in late 2012.

Verano Fitting of Luxury Sedan with a Refined Side

“The 2.0L turbo engine was de-
signed for refinement” – Joss.

WASHINGTON (AP) – Fisker
Automotive is expanding a
recall of its 2012 plug-in hy-
brid Karma because of po-
tential problems with the elec-
tric car’s battery.

The automaker initially re-
called 50 of the $100,000 cars
in December. It said improp-
erly installed hose clamps in
the model’s battery pack
could cause coolant to leak,
potentially starting a fire.

Fisker has added 19 cars to
that recall, 10 of which it be-
lieves were delivered to cus-
tomers.

The Irvine, Calif.-based hy-
brid automaker says no inci-
dents have been reported by
customers or retailers. The
company says it will replace
the battery pack.

Fisker, founded in 2007, is
privately held.

The National Highway Traf-
fic Safety Administration in-
vestigated Chevrolet Volt bat-
tery fires earlier this year. It
determined that the car was
no riskier than vehicles with
conventional gasoline engines
in terms of road safety.

Fisker Boosts
Karma Recall


