
DOWNINGTOWN, Pa. –
Charlie Mallon has been ac-
quiring Chevrolet items for 40
years – Chevrolet signs, racing
flags, coffee table books, soda
cans, hats, belts, shirts, play-
ing cards, drinking glasses,
posters, tractor trailers, a bi-
plane and miniature cars – lots
of miniature cars.

The 54-year-old auto dealer-
ship consultant hopes to soon
add a Guinness World Records
title to his collection.

Mallon laid out 2,181 differ-
ent Chevrolet items last week
at the Downingtown West High
School in an attempt at what
would be a newly created
Guinness World Records cate-
gory for “Largest Collection of
Chevrolet Memorabilia.” Most
of Mallon’s collection centers
on the Chevrolet Corvette, a
car he’s admired since he was
a child.

“I appreciate all cars, but
there’s something special about
the Corvette,” Mallon said. “It’s
the look. It’s the sound. It’s the
mystique. Everything about the
Corvette makes it the American
sports car.”

Mallon has thousands of
miniature Corvette cars that
he put on display at the local
high school gymnasium. He also
owns a 2005 Corvette coupe and
previously owned a 1965

Corvette Coupe. “Corvettes
have always turned my head,”
Mallon said.

He decided to go for a Guin-
ness World Records title after re-
alizing just how many items he
had collected over the years.
Whenever he went on a vaca-
tion or business trip, he would
always make time to find an-
other piece of Chevrolet mem-
orabilia.

In order to qualify for a
record, Mallon had several wit-
nesses, including a certified
public accountant, verify the
number of items in his collec-
tion and will submit a formal ap-
plication to the Guinness World
Records organization for re-
view.

He wanted to set a world
record partly out of curiosity
about whether he did have the
largest collection and partly to
“validate my insanity to my
wife,” he said. He might not
know for weeks whether he has

the record, and he admits some-
one else could try to break it. Ei-
ther way, he wanted to make an
attempt at setting the first Guin-
ness World Records title in this
category.

“I’ve been collecting so long
that I wondered if I had the
most,” Mallon said.

Collector Charlie Mallon, left, attempts to set a Guinness World Record for the largest collection of
Chevrolet memorabilia. Friends and witnesses help display his collection on the Downingtown (Pa.)
West High School gym floor to provide an accurate count of pieces of memorabilia.

Almost all of collector Charlie
Mallon’s auto memorabilia is
Corvette-related, including
many such miniature cars.

by Gerald Scott
News Dept.

“Today is cast as slaying the
dragon of ignorance with the
printed word.”

Or so said the well-spoken
and well-written Jim O’Don-
nell, lead trustee of the Fern-
dale Public Library.

On April 22, O’Donnell helped
organize the library’s popular
“Day of Books and Roses” festi-
val, which gathered several hun-
dred people to the facility there
on 9 Mile Road, just east of
Woodward Ave., to celebrate
books in general and the written
word in most particular.

With the world flying high
on a digital cloud and e-books
seizing the day in the enter-
tainment world, at least, it’s
notable that a public library
like Ferndale’s is taking the
time to fete the written word,
something that’s been around
as long as Gutenberg’s press.

Asked if there were still a role
for public libraries in today’s
digital domain and smart
phone world, FPL’s O’Donnell

replied by noting that “We
checked out over 100,000 items
(last year) and for a city of
20,000 people, that seems like a
good circulation to me.”

Indeed, not just in Ferndale,
but nationwide, public li-
braries are in a relative state of
crisis, unsure of their roles in a
radically changing communi-
cations environment.

In other words, many public
libraries across the land are
fiercely debating how they
spend their limited funding –
many now spend as much on
e-books, digital media and the
like, as they do printed matter
– but also about how they’ve
become on-ramps to the Inter-

net superhighway with banks
of public-access computers
available for job hunters and
online surfers.

Back in Ferndale, the Day of
Books and Roses drew an
eclectic mix of author read-
ings, affordable paperback
book sales, wine tastings and
more – something for every
palette, you might say.

Library staff and patrons
were wearing bright yellow T-
shirts with brighter orange let-
tering (the colors of Spain’s
Catalan region) with the word-
ing: “La Diada de Saint Jordi,”
or the Day of Lovers.

A library history on the top-
ic says that, “due to popular
legends about Barcelona, ros-
es have always been associat-
ed with this day since me-
dieval times. However, the giv-
ing of books as a gift is a more
recent marketing twist promi-

nent in our times.
“A smart bookseller began

to promote the holiday in 1923
as a way to honor the simulta-
neous deaths of the two great-
est men of modern Western lit-
erature: Spain’s Miguel de Cer-
vantes and Britain’s William
Shakespeare, both died coinci-
dentally on April 23, 1616,” the
history further reads.

“Barcelona, being the pub-
lishing capital of the Spanish-
speaking world, quickly adopt-
ed this double punch of love
and literacy.”

And here along 9 Mile and
Woodward, it became further
adopted by the Ferndale Pub-
lic Library as the Day of Books
and Roses, where Spanish
food, books, poetry, readings
and wine tasting all melted in-
to one delicious public stew of
lovely sentiment for the print-
ed word, long may they reign.
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$19.95
*Oil & Filter Change

*Most cars, includes drain & fill motor oil up to 5 quarts, replace oil filter, bottled & synthetic oil
extra.

34315 Mound Rd.
Between 14 & 15 Mile on W Side

586-939-3300In-store
off
er

en
ds

5-
12
-1
2.

Regular Price
$2795+ tax

Mon.-Fri. 8am-6pm
Sat. 8am-4:30pm

COME TO J.R.’s
for good old fashioned
courteous service.

The Changing Weather…
Means Changing Footwear

• Waterproof
& Insulated

• Work & Sport

• Professional
Fitting

• Wide Widths
In Stock

SSTTEERRLLIINNGG HHEEIIGGHHTTSS
3333228899 MMoouunndd RRdd..

(N. of 14 Mile Rd.)

586-264-4500

SSHHEELLBBYY TTWWPP..
1133998899 HHaallll RRdd..

(NE. corner of Schoenherr)

586-566-9600

RREEDD WWIINNGG
SSHHOOEE SSTTOORREE

M-F 10-8; Sat. 10-5; Sun. 12-4

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 4-30-12

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

4-30-12

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2170

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 4-30-12

GetAway to Sunset Bay
Bella Vista Inn & Hersel’s on the Bay

on beautiful Lake Huron in Caseville

WEEKEND GETAWAY

Call 989-856-2650
or visit bella-caseville.com

PACKAGE

Early Check-in Friday. Late Check-out Sunday.

• Jacuzzi Suites • Fireplace
Dining, DJ, Dancing & More.

MOTEL
ROOMS $70 per

night

$229
3 DAYS & 2 NIGHTS

Beautiful Canal-front Brick Tudor
$1,800 month/3br-1,734 sq. ft.

Walk out your back door and onto your boat! Tons of charm and
character; gleaming hardwood floors, leaded glass windows, cove
ceilings and more. Newer kitchen featuring granite counter tops,
breakfast bar and Jenn Air stainless steel appliances. Kitchen
overlooks patio. Living room has a gas fireplace. Generous bedroom
sizes and master with a private bath. Third floor (not included in
square footage) offers potential as 4th bedroom, home office or
media/family room! Has detached 2 car garage and extensive
landscaping. Pets considered on a case by case basis. Available in
June. 22460 Lange St., St. Clair Shores.

Contact: shelly.houlihan@gmail.com
No service or commercial interests please!!!

Professional Repair Service
iPod • iPhone • iPad

23838 Van Dyke at Stephens (9 1/2)
– Inside Battery Warehouse Co –

586-754-2677

10%
Discount

for ALL
Employees
w/ID Badge

Event Catering
Dine-In

Carryout
Delivery

Hot Slices
Drive-Thru Pick

Up Window

13 Mile and Mound (In the Fast Track Plaza)

586-751-0007
Hours: Mon-Thurs. 10am-10pm

Fri. & Sat. 10am-11pm • Sun. 10am-9pm
www.facebook.com/LouiesPizza13andmound

– Lunch Special –
mention this ad for

10% discount off your entire order
(not including coupon pricing)

Jim O’Donnell, head trustee at the Ferndale Public Library, organized the facility’s recent public
“Day of Books and Roses” event to celebrate the power and impact of the printed word.
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Ferndale Public Library Champions ‘Books, Words’

Chevy Collector Aims for World Record

By JOHN FLESHER
Associated Press

TRAVERSE CITY (AP) – The
Pure Michigan marketing
campaign is drawing waves of
first-time travelers from out-
side the state and will be in-
creasingly crucial as the in-
dustry seeks to expand, lead-
ers said last week.

Representatives of tourism-
related business, consultants
and government officials were
kicking off development of a
five-year strategy for building
on the successful blitz, which
features commercials on ca-
ble television putting Michi-
gan’s waterways and other
eye-catching vistas on dis-
play.

“It’s incredibly effective in
bringing in the newcomers,”
Steve Yencich, president of the
Michigan Lodging and Tourism
Association, said during the
Pure Michigan Governor’s
Conference on Tourism 2012
in Grand Rapids. “Every visit
results in new jobs, new tax
revenues, a stronger econ-
omy.”

Statistics released at the
conference said the publicity

campaign drew 3.2 million vis-
itors and generated $1 billion
in spending last year. Those
travelers paid $70 million in
Michigan taxes, meaning the
state received $4.90 for each
dollar invested in Pure Michi-
gan ads, according to a study
by Longwoods International,
a tourism research company.

The program is “delivering
impressive results for our
state,” Gov. Rick Snyder said.

In-state residents historical-
ly have been the backbone of
Michigan’s tourism industry,
but they’re no longer enough,
said Dan McCole, assistant
professor of tourism at Michi-
gan State University.

“We’ve got a shrinking pop-
ulation and fewer high-paying
jobs than we’ve had in the
past,” McCole said.

The latest Pure Michigan ad
series got under way last
week. The campaign will place
commercials promoting Michi-
gan as a warm-weather vaca-
tion haven on more than two
dozen cable channels, includ-
ing A&E, Animal Planet, Life-
time and news networks.

The state kicked in $10 mil-
lion for the blitz and private

sector groups added a com-
bined $2 million to showcase
Ann Arbor, Mackinac Island,
the Henry Ford Museum in
Dearborn, and Traverse City.

Officials also announced a
“co-branding” deal with Coca-
Cola, which agreed to feature
images of Michigan scenery
alongside the company logo
on its billboards, delivery
trucks, vending machines and
signs across the state. The
company also will sponsor a
contest for trips to Mackinac Is-
land, Detroit, Traverse City and
the Pure Michigan 400 at Michi-
gan International Speedway.

Long-term success will de-
pend not only on persuading
long-distance travelers to give
Michigan a try, but also on
making them happy enough
to return, Yencich said.

“It’s incumbent on us to
have people highly trained
and motivated to deliver that
great experience, so when
they go home they’ll want to
come back and tell their fami-
ly and friends,” he said.

Tourism spending in Michi-
gan totaled $17.2 billion in
2010, a 21 percent increase
over the previous year.

State, Businesses Rev Up Ad Campaign
To Attract More Out-of-State Tourists


