
DETROIT – Kathleen S.
Neal, director of Integrated
Health Care & Disability for
Chrysler Group LLC, has been
appointed to the Blue Cross
Blue Shield of Michigan Board
of Directors.
She will represent large cus-

tomer groups-management
while serving on the BCBS
Board of Directors.
She replaces Thomas J.

Hadrych, fulfilling the remain-
der of his term that runs to
April 2013.
Neal is responsible for ben-

efit strategy, administration
and governance for the U.S.
and Canada at Chrysler Group
LLC, a position she has held
since March 2009.
Previously, she was senior

manager of Health Care Strat-

egy and Benefit Initiatives.
Neal’s other responsibilities

at Chrysler include program
strategy, purchasing, budget-
ing and performance meas-
urement, administration, re-
porting, compliance and gov-
ernance.
She has been with Chrysler

LLC for 25 years and has held
a series of progressively re-
sponsible positions with the
company. Prior to this assign-
ment, Neal was Senior Manag-
er Health Care Strategy and
Benefit Initiatives.
Prior to her health care as-

signments, Neal held various
Human Resources leadership
positions with responsibilities
in Disability and Health Man-
agement Programs, Health
Care Strategy & Assessment,

Human Resources Supply
Chain, Human Resources Ex-
tended Enterprise, and Hu-
man Resources Business
Process Planning.
Neal earned a Master's de-

gree in Human Resources Ad-
ministration from Central
Michigan University and a
Bachelor’s Degree from the
College of Arts, Science and
Letters at the University of
Michigan-Dearborn.
Meanwhile, the BCBSM

board seats 35 directors, as
prescribed under Michigan
Public Act 350 of 1980.
Eight seats are filled by

medical professionals, four by
gubernatorial appointees and
a nonvoting seat is filled by
the company's chief executive
officer.

The remaining 22 seats on
the board are filled by Blues
customers from large, medi-
um and small groups, and in-
dividual subscribers.
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YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

3800 S. Lapeer Rd., LAKE ORION

†Prices for well qualified Chrysler employees. WAC. Plus tax, title, plate and your $1000 Match.
All rebates to dealer. Must have Conquestor Lease Loyalty. See dealer for complete details. Secu-
rity deposit waived with S Tier credit. In stock uits only. Offer expires 3/5/2012.
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2012 CHRYSLER 200

$1000 DOWN
PAYMENT MATCH
ON ALL 2012s

SCAN
ME

OPEN
SATURDAYS!
10am-3pm

CHECK YOUR
TRADE IN
VALUE HERE

$179†
Mo.

MSRP $22,420
36 Mo. LEASE

2011 CHRYSLER 200
LIMITED

MSRP
$24,695

$16,987NOW

2011 JEEP COMPASS
LIMITED

FWD
MSRP

$26,305

$19,847NOW

2011 DODGE JOURNEY
EXPRESS

MSRP
$23,790

$17,986NOW

2011JEEP GRAND
CHEROKEE

LAREDO
4X4
MSRP

$38,990

$30,968
70th Anniversary

Package

NOW

ADDITIONAL $500 OFF FOR MEMBERS
OF THE NATIONAL ASSOCIATION OF REALTORS.

On Select Models

2012 DODGE JOURNEY
SXT

V-6, Automatic,
Well Equipped

$179†
Mo.

MSRP $25,295
24 Mo. LEASE

ALL 2011’S
MUST GO

PRESIDENTS’ DAY EVENT

2012 CHRYSLER
TOWN & COUNTRY

TOURING
Sirius Radio,

26K Package,
3.6 V-6,

Power Sliding
Doors

$217†
Mo.

MSRP $29,435
24 Mo. LEASE

2012 DODGE RAM 1500
CREW CAB
EXPRESS

Official Truck
of the

Red Wings

$179†
Mo.

MSRP $36,419
24 Mo. LEASE

24 Mo. Lease
One time Pay
Lease $3598

ADDITIONAL $500 OFF FOR MEMBERS
OF THE NATIONAL ASSOCIATION OF REALTORS.

On Select Models

OOvveerr 3300 CClliinniiccss
TToo SSeerrvvee YYoouu

OOppeenn MMoonnddaayy--SSaattuurrddaayy

BBiirrmmiinngghhaamm 224488--557799--55227700
BBrriigghhttoonn 881100--552222--44660000
CClliinnttoonn TTwwpp.. 558866--999911--11992211
DDeeaarrbboorrnn 331133--556666--44003388
EEaassttppooiinnttee 558866--669933--44004433
LLiinnccoollnn PPaarrkk 331133--666622--11226633
NNoovvii 224488--993399--88337799
RRoocchheesstteerr 224488--449944--88553333
RRoommeeoo 558866--337722--99001100
TTrrooyy 224488--668888--00665555
WWaarrrreenn 558866--443366--33551166
WWhhiittee LLaakkee 224488--881122--99992222

Autoworkers and their dependents
receive an Extra 20% off ALL services*
Program may be covered by your FLEX Plan

*some restrictions apply

Amanda 
lost 76 lbs.

Start today and get 
April FREE

INDEPENDENCE
AUTO REPAIR

Full Service
� We Have Tires �

American Owned & Operated
We do all factory

scheduled maintenance!

FREE Shuttle Service within a 10 mile radius
FREE Courtesy Check on any vehicle
FREE Coffee to everyone

28775 Van Dyke • Warren
12 & Van Dyke

586-751-4440

Certifed
Technicians

15075 32 Mile Rd. • Romeo
Corner of 32 Mile & Powell Rd.

586-336-4440
2

Locati
ons:

Trans. Flush
w/ cleaner & additive.

Includes 17 qts. transmission fluid.
OR Coolant

Flushw/ cleaner & additive.
$9999 Inclu. 3 gal.

of Coolant
In-store offer good through 3-31-12

Front End
Alignment
$3999
4-Wheel
Alignment
$7999

Ceramic
Brake
Special

Includes pad
installation

In-store offer good
through 3-31-12

$9999
10%

OFF Parts

$1799
w/ Tire Rotation
$26.99

In-store offer good through 3-31-12

Full Service Oil,
Lube & Filter

Change
to All GM
Employees
w/ Badge

Camber & Caster
Adj. Additional

In-store offer good
through 3-31-12

OPEN:
Mon-Fri

7:30 am-6pm
Sat.

8am-3pm

Kathleen S. Neal

Chrysler’s Neal Named to BCBS Board

To mark the start of the
NASCAR season and its first
full year as a primary sponsor
of Ryan Newman's No. 39
Chevrolet Impala, Detroit-
based Quicken Loans Inc last
week announced the launch
of QuickenLoansRacing.com.
The site provides fans an

inside look at the world of
NASCAR and provides un-
precedented access to the
world of stock car racing.

Quicken Loans' first spon-
sorship of Newman's No. 39
car took place in the recent
2012 Daytona 500, where they
shared the car’s sponsorship
with the U.S. Army.
Quicken Loans Inc. is the

nation's largest online home
lender and a top five retail
lender. The company closed a
record $30 billion in retail
home loan volume across all
50 states in 2011.

Quicken Loans Sponsors Chevy

let concept cars in perspec-
tive there at Cobo.
“These cars share a com-

mon attribute in terms of af-
fordability, we know that kids,
affordability of new cars is a
big problem, has always been
a problem – still is a prob-
lem,” Dean said.
“These cars share an attrib-

ute – they’re about high
teens, $20,000, they’re about
40 miles per gallon, but they
both have unique personali-
ties. One is rear wheel drive,
one is front wheel drive.
“The original concepts that

we created, we tested them
all and they resonated really
well. So then we went off and
actually designed what these
things would look like, so we
had visuals what the cars’
proportions would be.
“The kids loved the idea

that this was rear wheel drive.
You could actually do fun
things, this was more func-
tional, it was more upright
where I could fit people inside
the car.
“Most of these kids, the

highest indexing kind of car
they appeal to is the sedan.
“People have been asking,

‘Why are you doing coupes?’
Because coupes are cool and
they love coupes.
“They would like to get a

coupe, but they buy sedans
because they’re functional.”
Dean added that the warm

reception to the vehicles at
the Detroit show did as much
for GM Design and Chevrolet
in terms of understanding the
wants of the new Milennial
generation as it did exhibiting
the concept build process it-
self inside of General Motors.
Not every concept car gets

built into production, of
course, but generally the con-
cepts do give the OEMs imme-

diate feedback about where
the markets are heading these
days.
“People love dream cars

and concept cars, but they
can only take us so far. What
we wanted to do was put
something tangible, that they
could understand (out
there),” Dean said.
“The whole premise here is

let me learn, let our team
learn, so that we can be bet-
ter designers for the future.
“The designers we had on

this stuff are smart, are wise,
they have a lot of great experi-
ence, they worked from our
studio in California – a lot of
new trends emerge out there.
They’re aware of things,
they’ve done a great job of
taking the design brief that we
created here and putting a vi-
sion to it.
“A lot of times, getting from

the words (design brief) to
the final product, you could
stumble and lose the mean-
ing, but I think they did a real-
ly good job.”
Indeed, the day of the de-

buts of the Tru 140 and Code
130R, the blogosphere – most-
ly auto bloggers under age 30
– lit up with meaningful dialog
about what aspects of the
concepts that the Milennials
want to see in such a car, if it’s
ever built.
GM’s Dean expounded on

that:
“If everything looks well,

we could potentially build
these cars – we have business
cases for both of them. We
know exactly how to build
them, we know what architec-
tures they would come off of,
we know the technology sto-
ries behind all of them – could
be a lot of fun,” he said.
“We built these cars here,

so both those guys came back
here. We run all of our strate-
gy for advance design here

out of Warren, so we have an
Advanced Studio in Warren.
“We need to make sure

we’re in touch. We work our
strategy of what we’re going
to do in advanced ideas and
concepts. California becomes
a place to be an outpost for
information, we have a great,
talented team out there that
sometimes builds cars, but
they design as well.
“So they worked out there,

created the full-size clays, you
brought those back to War-
ren, we built them in our
shops here, these are the cars
you see from the clays. So
they both were here for a cou-
ple, three months working.
“We can do it seamlessly.

We have part of our animation
group that’s in Brazil and in
Korea. The animation we did
here was through California,
Detroit, Korea and Brazil,
working 24 hours a day, so it
was pretty great.”

GM Concept Cars Impress Millennials

The Tru 140S was one of two
concepts debuted by Chevy
that gave the automaker in-
sight into the Milennial Gener-
ation (age 30 and under). The
clay models for these cars
were sculpted at GM Design fa-
cilities in Los Angeles, shipped
to Warren, and the concept ve-
hicles on display at Cobo were
actually built in Warren.
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In an effort to help fill the
engineering shortage impact-
ing the state, the Engineering
Society of Detroit (ESD) will
hold its popular Engineering
and Technology Job Fair on
Monday, March 12, from 2-7
p.m. at the Suburban Collec-
tion Showplace in Novi.
Exhibit space is still avail-

able for suppliers seeking em-
ployees, particularly engi-
neers. Over 60 exhibitors, in-
cludeing GE Aviation, Yazaki,
Trialon, Terumo Cardiovascu-
lar, ALTe, Dow Corning and
Durr Systems will attend.
For the first time ever, ESD

members can attend the job
fair free of charge. Non-mem-
bers will pay $15.
For more information

about the event, call ESD in
Southfield at (248) 353-0735.

ESD Job Fair
Comes to Novi
Exhibition Hall


