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If you don’t believe that the
world is changing for both GM
and its century-old luxury
brand Cadillac, just check out
one small fact from the debut
of its new 2013 ATS sedan.
The car debuted to positive

reviews at a pre-Detroit auto
show event at the College for
Creative Studies, but the key
fact to note is that the car
weighs only 3,400 pounds.
That’s so significant, let’s re-

peat that: Cadillac, which used
to be the king of “landboats,”
last week introduced a brand
new premium-level car weigh-
ing all of 3,400 pounds.
Imagine.
And so Cadillac formally in-

troduced the 2013 ATS, an all-
new compact luxury sports
sedan intended to challenge
the world’s best premium cars.
Developed on an all-new, light-
weight vehicle architecture,
Cadillac’s entry into the
world’s most significant luxury
car segment goes on sale this
summer.
The rear-drive ATS brings

Cadillac’s blend of technologi-
cally driven performance, ele-
gance and design to a new au-
dience of spirited drivers. Its
sophisticated driving experi-
ence is enhanced with Cadillac
CUE, a comprehensive, in-vehi-
cle user experience that
merges intuitive design with in-
dustry-first controls and com-

mands for information and me-
dia data.
“Designed with quick, nim-

ble and fun-to-drive dynamics,
ATS expands Cadillac’s portfo-
lio into a crucial global seg-
ment,” said Don Butler, vice
president of Marketing for
Cadillac. “For a new group of
luxury consumers, this is a car
that will fit their lifestyle and
challenge the segment’s status
quo.”
The Cadillac ATS is a new ex-

pression of Cadillac’s Art & Sci-
ence execution philosophy,
built on a foundation of driving
dynamics and mass efficiency.
It is the most agile and light-
weight Cadillac, with one of the
lowest curb weights in the seg-
ment – less than 3,400 pounds,
as noted.
Germany’s famed Nürbur-

gring served as one of the key
testing grounds, along with ad-
ditional roads, racetracks and
laboratories around the globe,
ATS engineers balanced per-
formance with Cadillac’s trade-
mark refinement.
“More than just another new

entry, the ATS aims to change
the status quo of the Euro-
pean-dominated segment,”
said Butler. “That is why our
approach in all elements of its
development is so extensive
and focused.”
In other words, it will be

challenging the Audi A4, the
BMW 3-Series and other more
petite premium offerings from
both the European and Asian
OEMs.
A broad lineup of engines –

including two four-cylinders
and a V6 for North America –
delivers strong power to the
ATS and capitalizes on the
car’s lightweight structure to
complement its performance
with efficiency. The optional
engines include an all-new 2.0L
turbocharged four-cylinder
rated at 270 horsepower and
Cadillac’s award-winning 3.6L
V6, estimated at 320 horse-
power.
The ATS will deliver peak

highway fuel economy of more
than 30 mpg.

The great symbolism for the
debut of the ATS was that it
was held in the former GM Arg-
onaut Building at New Center,
now the new home of the Col-
lege for Creative Studies de-
sign studios and GM’s original
design complex in the 1920s,
1930s and 1940s – before the
GM Tech Center in Warren was
built.
GMNorth America President

Mark Reuss reflected on the
significance of this in an inter-
view with WJR’s Paul W. Smith
at the auto show last week.
“We had a great event at the

College for Creative Studies. As
you know, that’s the old Arg-
onaut Building behind the old
GM Building right here onWest
Grand Boulevard,” said Reuss.
“We donated the building

and the college has just done a
terrific job continuing to raise
money and revamp that.
“We had the unveiling last

night (Jan. 8) in the actual first

auto industry design dome.
That’s where the Color & Trim
Dept. of GM became GM
Styling (in the early 20th centu-
ry).
“Harley Earl’s office is right

at the end of that, overlooking
that whole area on Woodward,
so it was just a spectacular re-
veal, and it was a little bit senti-
mental as well.
“You can really trace the

roots of Art & Science (Cadillac
design philosophy) going all
the way back to where styling
in the auto industry was actu-
ally created.”
Mind you, GM’s hardly living

in the past. Rather, the fact
that Cadillac debuted a flashy
new car – but one that’s less
than 3,400 pounds and pow-
ered by a four-cylinder engine
– tells you how svelte both GM
and Cadillac are becoming
these days.
Did we mention the weight

of this car?
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Current NHTSA Administra-
tor David Strickland came to
the Detroit auto show to tour
the Cobo floor and to give a
talk to the Society of Automo-
tive Analysts (SAA).
“It’s always great to be back

in Detroit, even though I’m usu-
ally very excited to be back at
the North American Interna-

tional Auto Show, it’s always, I
think, our last presenter said it
best: the cars really are the
stars,” he said.
NHTSA has been in the head-

lines for the past month thanks
to the Chevrolet Volt battery is-
sue, although Strickland didn’t
address that topic until Q&A
withmedia following his formal
talk.
“It’s really great to be back

here because there is so much
going on at the Department of
Transportation and specifically
at the National Highway Traffic
and Safety Administration,” he
continued.
“Safety is our guiding princi-

ple, it is what we do. We have a
lot of other missions that are
safety related and organization-
ally related, but really, our rea-
son for being is to reduce fatali-
ties and injuries caused by traf-
fic crashes.
“For us as an agency and

specifically for (Secretary of
Transportation) Ray LaHood,
we have expended a tremen-
dous amount of energy trying

to reach new levels of protec-
tion for the American public
and to improve our service.”
Curiously, Detroit and NHT-

SA share the same goals on
safety, of course, but historical-
ly there has been tension be-
tween the two such that NHT-
SA often sees Detroit as some-
thing to reign in while the auto
industry often sees NHTSA as
being an unreasonable med-
dler based in Washington, D.C.
It’s fair to say that Detroit-

NHTSA relations have gotten
better over the years, but
gnashing of teeth, such as over
the fairness of NHTSA’s claims
about the Chevrolet Volt bat-
tery, still surface from time to
time.
And yet, both parties are in-

terested in driving down car ac-
cident rates and the resulting
deaths and injuries that still in-
evitably occur on America’s
highways and biways.
Said Strickland, “Now, I’m

very pleased to report that our
latest fatality numbers for 2010
– that fatalities and injuries fell
to their lowest rates ever – and
to the lowest numbers since
we started counting those
numbers more than six
decades ago.
“Highway deaths in 2010 fell

to 32,885 fatalities, and that

was the lowest level since 1949.
This record-breaking decline in
fatalities occurred even as
American drivers traveled
nearly 46 billion more miles
during the year, which is an in-
crease of over 1.6 percent over
the 2009 level.
“What that says is this: since

2006, we’ve seen a 25 percent
reduction in fatalities – 25 per-
cent! – even though we have
seen vehicle miles traveled go
up every single year even
though we have had an (eco-
nomic downturn which re-
duces road travel).”
He said that NHTSA is per-

haps morphing its daily auto
business outlook from vehicle
crashworthiness now on to
crash avoidance, given the
huge technical advances being
made on the telematics front
over the past decade or more.
“Even though, we recognize

that losing almost 33,000 peo-
ple (annually) is still an enor-
mous number,” Strickland
added.
“I remember when I first

started working in the automo-
tive safety space as a staffer in
the U.S. Senate, the marking
number back then was 43,000,
44,000 deaths per year. That
number was about the same
number of soldiers that we lost
in the Vietnam conflict.
“I’m really happy to say that

we’re well below that. But the
fact of the matter being is that
losing 33,000 people a year is
one of the more significant
public health challenges that
we face as a country.
“Anything we can do to get

those numbers down is an ef-
fort worth undertaking.”
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6880 12 Mile Road
between Mound &Van Dyke

586.751.5288

HOURS:
Mon. – Sun.
(all week)

11a.m. – 11p.m.

DIM SUM DAILY

LUNCH SPECIALS
11 a.m. – 3 p.m. • Monday thru Friday

combination plate - includes pop!

$6.00
Sweet & Sour Chicken
Almond Chicken
Sesame Chicken

General Tso’s Chicken

30
MINUT

E

GUARANTEE

WARREN
URGENTCARE

at

“Bringing Quality Urgent Care To Your Neighborhood”

“We Are Here When You Need Us”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono, Pregnancy

& Urine Testing, Vaccinations, Sports & School Physicals
SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm
7 Days a week • 365 Days a Year

586-276-8200
31700 Van Dyke • Warren, MI 48093

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!

www.warrenurgentcare.com

FLU VACCINATIONS
$25.00 per person

or Medicare covered

Woodland Urgent Care
22341 W. 8 Mile Rd. • Detroit

313-387-8700

Southgate Urgent Care
15777 Northline Rd., Suite 100

Southgate

734-324-7800

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 1-31-12

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

In-store offer ends 1-31-12

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2170

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 1-31-12

NOW AVAILABLE

LUNCH
DELIVERY
Monday – Friday 11am-3pm

View LunchMenuat
www.JulianosRestaurant.net
LimitedDeliveryArea•Call for details
FREE Beverage IncludedwithallMeals

Private Banquet Rooms
20 to 100 People
Catering $9.99

Specializing in Italian,
American Cuisine,
Sandwiches/Salads

586.754.8383
27380VanDyke

[ Between11&12Mile ]
Professional Repair Service
iPod • iPhone • iPad

5755 12 Mile at Mound
– Inside Battery Giant –

586-625-8888

10%
Discount

for ALL
Employees
w/ID Badge

10% DISCOUNT
to ALL Employees

w/ID Badge

Batteries for
Everything

586-838-4555
5755 12 Mile at Mound

FAMOUS DETROIT STYLE PIZZA™

5835 13 MILE RD. AT MOUND

586-722-7536

Known as “The Muscle Car of All Pizzas!”
This thick dish pizza is baked 3 times with double
toppings and layer upon layer of different cheeses,
normally weighing over 5 lbs with just 1 topping!

SMALL DETROIT
STYLE PIZZA™
W/1 TOPPING

$8.99

VINCENZO’S
PIZZERIA

MALANA
Barber Shop

Village Plaza
5831 13 Mile Rd.

Warren

586-979-4285

ATS ‘Designed with Nimble Dynamics,’ Says Butler

General Motors North America President Mark Reuss introduces
the 2013 Cadillac ATS compact luxury sports sedan at a special
event prior to the start of NAIAS. The rear-drive ATS is the most
agile and lightweight Cadillac, with one of the lowest curb
weights in the segment – less than 3,400 pounds. The Cadillac ATS
goes on sale this summer in North America.

NHTSA Chief Discusses Highway Safety in Detroit

By TOM KRISHER
and DAVID McHUGH
AP Business Writers

DETROIT (AP) – General Mo-
tors Co. is on track to retake
the title of world’s top-selling
automaker, riding strong sales
in the U.S. and China to beat
Volkswagen and Toyota.
GM, which lost the crown to

Toyota in 2008 after holding it
for more than seven decades,
won’t release global sales num-
bers until later this month, but
it’s on pace to finish 2011 at
around 9 million cars and
trucks, at least 800,000 more
than its German and Japanese
rivals.
Volkswagen AG last week

said it sold a record 8.156 mil-
lion vehicles last year, a 14 per-
cent rise over 2010. The com-
pany expects a tough 2012,
though. Toyota, whose produc-
tion suffered from the tsunami
and Fukushima nuclear disas-
ter, had earlier reported sales
of 7.9 million vehicles in 2011.
GM, meanwhile, sold almost

7 million vehicles worldwide in
the first three quarters and is
expected to reach around 9
million for 2011.
GM has more appealing cars

and trucks than in the past
when Toyota took the crown
away, says Jeff Schuster, senior
vice president of forecasting
for LMC Automotive, an indus-
try consulting company in
Troy.
Other manufacturers have

passed Toyota partly because
its car production was para-
lyzed by Japan's earthquake
and nuclear disaster last year.
But rivals also developed styl-
ish vehicles that are drawing
more customers.
“They’re not pushing their

designs as much as others in
terms of new looks and feel,”
Schuster says of Toyota. “The
market has changed.”
Volkswagen met its aggres-

sive sales goals in the U.S. and

throughout the world, and its
products also have made it a
strong global competitor,
Schuster says.
In the U.S., VW sales rose 26

percent last year to top 324,000
vehicles, boosted by a new Jet-
ta compact sedan and the Pas-
sat midsize sedan. That sur-
passed its goal of 300,000.
Schuster expects a tighter

race for the global sales crown
next year with Toyota recover-
ing from Japan’s disasters and
the Nissan-Renault venture
challenging the leaders.
Volkswagen, whose brands

include Audi, Skoda and Seat,
has a goal of producing 10 mil-
lion vehicles per year and pass-
ing Toyota and GM to become
the world’s biggest automaker
by 2018.
Volkswagen’s top sales and

marketing executive, Christian
Klingler, says that “all the com-
pany’s brands have shown in-
creases in difficult conditions
on volatile markets” and called
the 2011 figures “an outstand-
ing result.”
But he added that the com-

ing year will be demanding. “In
2012 the risks are increasing
above all on European mar-
kets.”
The 17 countries that use

the euro are struggling with a
financial crisis over too much
government debt. Fears that a
country may default and dam-
age the banking system have
weighed on thewider economy
and many think the eurozone
economy may have shrunk in
the last three months of 2011.
But the 2011 figures under-

lined a strong year for German
automakers, who have profited
from strong sales and profits in
emerging markets, especially
China. Volkswagen, Daimler
AG’sMercedes-Benz, BMW, and
Porsche all recorded record ve-
hicle sales for the year.
Daimler AG on Jan. 5 report-

ed record sales of 1.362 million
for its three main brands.

GM Is Poised to Reclaim
Annual Sales Leadership


